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B QIR AR I RO, AT,
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ET— AR, WA ERMET AR HFAY . wERE . BE O
B SRR %

D NEAREESEXERERALMEH, TIRYREXHAHE
AL IE. 2T, MERME, FOPHESEEATAN.
% b, MEBIREH I BB S RIS, IR — R B
REMAHEE R . BHIETNA AN, REREELEET, MEMH 4
HEIL AR, REARHBEER .

1997 4 1| AEBEZRXENBHEENT:

61. By “..i.. challenges explanation ” (Line 2, para.1) the author means that_____

63. The third paragraph is mainly about

LE‘AEE¢ maﬁma%¢$ &Eﬂ%_&EEWe BIEZEAY
Iﬁ BT LA~ B A5 1) A B S 5 = B R B R A

20005565#&&9%-,31&&9&%&5%:

21. The experiment conducted by the researcher was meant to

23. The findings of the experiment show that

M_¢EEME$$kNETﬂﬁEX¢A$&*ﬁ:E%TuﬁmTﬁﬁ
21 ERBFFE A R TERE B, AR RS B2 AT RE S 23R
HMERBEUM A, RHREZROIERZFRES 230 LIS RSP RES
PER AT RARIRBIMR A B R

LR, FESHMEEER, TRESIECIFCEEERRE. BR, %
b, HEERARNCERIERENARENENNEAMTEE, BHGE
BTRIEKT

By TERRBESCRER, B4 SRR iR F] — Lo A A Al s — 2t
EEX’EE&E‘K 1. X, AR LRGSR A M SEOERNERAY &
JEERIRLE . ARRLBA L AEX e Ty TR SR (] T .

CE)1996 5 1 AXBE_RXEE—RBRE—RA:

We set up a taste test that challenges people who identified themselves as either Coca-
cola or Pepsi fans: Find your brand in a blind tasting.

X B ) a blind tasting KI5 U1 & R “ dhZBA R R BRI A9IE 3 7, BiX
FESEER Y BB BRFEERTEAE, RIWBMEBRIER, AR
JRBE3CE .



1993 4F 6 AEBE—RXEFHIT “primary nurse” GRHEY L), F4EBR
BARREEAR, ERMIANERRAFEET . MAERRAOSEEPhl 5
TIXAMAH, XE# 4 AT LU primary nurse LA PN, J&FAYEE AR LIE
W, X#tA & T HEf# primary nurse A9 [E] .

B — @ VHEENRES

BT XEESEN, §ATMNESENELY, BEHE SRS
Bk AR RN ER I RE R,

MTEREBHNEWMRERE, FEREERENEREFER, FEEM
BEXCE, URRBHEFERR. F—DRECEREHN, BEEEMESZ
BRI L. AR S —. 1.

Xt T R LR 3 B T R
RRX@F) BFECEN, FRRBAERA, ﬁtﬂﬂﬁkﬁ ﬁﬁsﬁ%fﬁﬁﬂﬁﬁ
B B RS R IR SRR AR, PRESE £ T A E AT E L,
thAvE, REHRATFHT, BARMNEEERETLXKE, XEI%SEN
THT, REEXATFRTT HENGFRAREZS L, FE ETHET
R, PREFERNEENS. AEARERELE _FE . =, PU.

_J’-E I 5 A PR

Sk o mew

Eﬁ@@LﬁﬂiAMEﬂLﬂlﬁﬁﬁﬁgﬁiﬁdﬁﬂﬁﬁﬁ
X EFEZEHEENIVMRACME, W “FmAES. EERRE” %, OEESN
ETEMLE .

BREMNT-EHERE. TERFIHERNE, FERREXERT, FR
REVFRETE) Y, XETZEXT SCEAEIBB AR E, ARIMOP KRR, HiE
BERE.

ETEILES, RITEEARFHARIIL PR,



EIEYERAE —E R, NREEERFS, EERAT —LREAN G
BALN . % B BEEE S KE SRR LR B HLAE 5 N HBAN, HEERERKEE
1Ko INRRZEATRER FX L85 ORI B < BEPR 7, BUAT R R B IE AR -
AUFRFEMBIRR, REREZ —RETMXE SIEFEUR, LB “B#in " 36
BULBIFE, EERNESHMEMER. WEEE CHEEBAET /52 25 WFLE
RAFEIHE, EXEEHEERMARL —RIEEEIZE, FHEH
REEBMZ SR AT REAY .

\_~ S

WS S e

FTHARRETNE G, XEFEWRATIEL. TEAREFLE
B, HfvaFyESHEFHASRGE. FEEE UABraERHE, 3
EPHER:

—

) & BOOFFSL

WEXEFTRL, —FHEMEHERANFENREEORE TR S
ET X FHMBESEASERE . IFEXENSHRRT “—R3EK", £
B BE . Blin . 1999 4F 1 A PRI Passage 3 (55— F% /%) “The
appeal of advertising to buying motives can have both negative and positive effects.
Consumers may be convinced to buy a product of poor quality or high price because of
an advertisement. ” FEFFEILSC, BLRA “ 2 X AR A RRGR AL IE SABE 7 T A9 2L
R BE TR ET SR RN B A Xt @R R A, RV
SREABEOMEE, 3BT —HABLNE R,

iXE passage RIE— AR :

31. Advertising can persuade the consumer to buy worthless products by .

A) maintaining a balance between quality and price
i3) convincing him of their low price

) appealing to his buying motives

D) stressing their high quality



Lo

IR RN T SCE B B A7 FEAME T BT, BRI LA AT LATRZ 5 b i
HC) NIEBER: | @RI AL T8AS .

X EE RS RSB PRR T, R — IR ST T BG4,
HER-MHINE, EEEANAFABREEEHISRMBLSNIZEY, REE
i “however, but, yet, on the contrary, in fact” Z & H IR AE, BESFT
EEAMRES A BT, SORBO AR, A R Se =y 04 .

aﬁﬁﬂqiﬁﬁ%:ﬂWEE)
HEARAR B At A ALY FRRYXEEAEHAT
HATER oA, ([EEFE R EREYRE RAENRDE, BAXENTTNEFR
AT IS BT S AR LA S
XFEAH E?Wﬂ , H0: in conclusion, to con-

clude, in summary, to sum up, in short, in brief, in a nutshell; SKF R WTAHERIA:
Mﬁ%ﬁ FEYTHRIRIA,_but, however % .
FRZEREAFEOX —FRES, XHERERAT A IR, 5
BISLR” N\ATFARFE . SCEIEL “every parent”. “a popular belief”. “frequently
assumed”. “universally accepted " ZF 1R/ 7R 1E# 7T BETE T SCRE— 52 AR
AOMLEAR TSI 5, ML, BRAYER “SRfis ” ZALME SRR FEAE . Xf
TR, SECHMRE, EEREFNAR, FEBRETEAE. XEH
T EaREYy “FIBEGE RN,
(12003 4 1 A MARIiEY) passage! BIBTFEL:

Like many of my generation, I have a weakness for hero worship. At some point,

however, we all begin to question our heroes and our need for them. This 1eads us to ask:
What is a hero?

Despite immense differences in cultures, heroes around the world gemerally share a
number of characteristics that instruct and inspire people.

HPF—RERRHEE, HE_BRNE—EHATEE. BEXHK pas-
sage RIS — iEl Rl :

11. Although heroes may come from different cultures, they .

A) generally possess certain inspiring characteristics

B) probably share some weaknesses of ordinary people

() are often influenced by previous generations

D) all unknowingly attract a large number of fans

FROEPREXENEE, REEEIE _BNRITFUTEGAENR, &
BARA RER, LR A) §B) ARBNER, ETAERA TEB), R



TR LEF TEAME B (@A) M8 BRTLERE A) RIEME,
{EANRXTAEAE T, it a] LB X RS —BS A). B) IMEEIR, &3
B) REPREFFICFAXERE, A BRTILARSGE, RERIESNE
BELINERGE, (RERAER BUFESCORER RATHRRTLFIWTS
B) JTIH, A HNEM.

E)2001 £ 1 BWIEBBHE R

Engineering students are supposed to be examples of practicality and rationality, but
when it comes to my college education I am an idealist and a fool. In high school I wanted
to be an electrical engineer and, of course, any sensible student with my aims would have
chosen a college with a large engineering department, famous reputation and lots of good
labs and research equipment.ll—?;t)hat’ s not what I did.

RG], E—t, BEE— 180 RS “BRELAM! " %A
RIFEAELER. _

B EBBRE— AR, 7l 8, THRESIEENR, AER
ER—BHAEBEMAL RN XENE R, FELFSES BRI By
RAKEFEYT, MBS F R X b7 457 4 T Babk .

(= Fed

R BIR B U AN LB, USRS RS
Jrik, YxE e TR, T E SRR ERE Y R A T
B, O, R LA A R B R R, (SRR T
W RS ETF IR A, FEMMSR, SRR BRI,

2p996 % 1 B MisE:

Taste is such a subjective matter that we don’ t usually conduct preference tests for food.

The most you can say about anyone’ s preference is that it’ s one person’ s opinion. But
because the two big cola (FJZkEk#}) companies— Coca-Cola and Pepsi Cola are mar-
keted so aggressively, we’ ve wondered how big a role taste preference actually plays in brand
loyalty. We set up a taste test that challenged people who identified themselves as either
Coca-Cola or Pepsi fans: Find your brand in a blind tasting.

While both groups did better than chance would predict, nearly half the participants
in each group made the wrong choice two or more times. Two people got all four samples
wrong. Overall, half the participants did about as well on the last round of tasting as on
the first, so fatigue, or taste burnout, was not a factor. Our preference test results suggest
that only a few Pepsi participants and Coke fans may really be able to tell their favorite
brand by taste and price.



o

The author’ s purpose in writing this passageisto ___

A) show that taste preference is highly subjective

B) argue that taste testing is an important marketing strategy

C) emphasize that taste and price are closely related to each other

D) recommend that blind tasting be introduced in the quality control of colas

B XA ARX M EEAEE BARERA: XEEEREHEH OKHKE
FE, mEREFRTANZFNE, THEWREREMMANERL: XFK
I A B0E BT AR AT O AR A EORT A REAR Y IR AR HIE AL A S &R
arhE, B CEE R R PR A AT LRI A SR B 4E BRION AL B).
C) MD) TECHHERABUKE, HEAIFRER.

B suEasiza ;
— BB BORT SRS ﬁ*ﬁé*ﬁ%ﬁ%#@’jﬁﬁﬁ \/Eﬁﬁ%ﬂ;ﬁiﬁﬁ

Bo X B ERITEERL =R BRI .
@2000#1ﬁmpassage4a@$~—& )

Why does cream go bad faster than butter? Some researchers think they have the

answer, and it comes down to the structure of the food, not its chemical composition —
a finding that could help rid some processed foods of chemical preservati ves.

HAPPT SRm X A AR, SKRREUES | T 2R .0 88, A% S,
5 Q36 315

36. The significance of Brocklehurst’ s research is that

A) it suggested a way to keep some foods fresh without preservatives

B) it discovered tiny globules in both cream and butter

() it revealed the secret of how bacteria multiply in cream and butter

D) it found that cream and butter share the same chemical composition
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English is still the international language of business. But there is an ever-growing

need for people who can speak another language. A second language isn’ t generally required

to get a job in business, but havingtamage skiltygives a@@ the @ when other

qualifications appear to be equal.
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24. According to the passage, what is an important consideration of intemational

corporations in employing people today?

A) Connections with businesses overseas.

B) Ability to speak the client’ s language.

C) Technical know-how.

D) Business experience.
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