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‘... a thorough and comprehensive text, covering the historical development
of popular culture as a subject in its own right, independent of other academic
traditions.’

‘... an invaluable resource for students and scholars of popular culture both for its
wide range of cultural theories covered and for the clarity and precision of its writing.’

‘Clearly clarified, strictly structured, Cultural Theory and Popular Culture: An Introduction
is an ideal foundation to any student new to and interested in cultural studies.’

‘A welcome and characteristically astute updating of one of the classic, and most
influential, textbooks in cultural studies.’

‘Cultural Theory and Popular Culture: An Introduction is an excellent choice for first year
students...Storey breaks down the theories without dumbing down the primary texts.’

In this 6th edition of his successful Cultural Theory and Popular Culture: An Introduction,
John Storey has extensively revised the text throughout. As before, the book presents a
clear and critical survey of competing theories of and various approaches to popular culture.
Its breadth and theoretical unity, exemplified through popular culture, means that it can be
flexibly and relevantly applied across a number of disciplines. Also retaining the accessible
approach of previous editions, and using appropriate examples from the texts and practices
of popular culture, this new edition remains a key introduction to the area.

Extensively revised, rewritten and updated
Improved and expanded content throughout
new sections on The English Marxism of William Morris, Post-Feminism, and Whiteness

Visit our media and journalism website at www.pearsoned.co.uk/mediajournalism

to find updated and improved resources for this title, including practice questions and

extension activities, annotated links to relevant websites and further reading, and a
glossary of key terms.

The new edition remains essential reading for undergraduate and postgraduate students of
cultural studies, media studies, communication studies, the sociology of culture, popular
culture and other related subjects.
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Cultural Theory and Popular Culture

Visit the Cultural Theory and Popular Culture, sixth edition
Companion Website at www.pearsoned.co.uk/storey to find
valuable student learning material including:

m Extension activities for each chapter

m Extra questions to aid revision and further understanding

m Annotated links to relevant sites on the web and further
reading

m Multiple choice questions to check basic understanding

Glossary of key terms
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Preface to sixth edition

In writing the sixth edition | have revised, rewritten and edited throughout. I have also
added new material to most of the chapters (the book has grown from a first edition
of around 65,000 words to a sixth edition that is in excess of 120,000 words). The most
obvious additions are the new sections on the English Marxism of William Morris
(Chapter 4), Post-Feminism (Chapter 7) and Whiteness (Chapter 8).

The sixth edition is best read in conjunction with its companion volume, Cultural
Theory and Popular Culture: A Reader, fourth edition (Pearson, 2009).

Preface to fifth edition

In writing the fifth edition I have revised, rewritten and edited throughout. I have also
added new material to most of the chapters (the book has grown from a first edition
of around 65,000 words to a fifth edition that is in excess of 114,000 words). The most
obvious additions are the new chapter ‘Race, racism and representation’ and the new
sections on the panoptic machine (Chapter 6) and convergence culture (Chapter 9).
I have also added more diagrams and illustrations.

The fifth edition is best read in conjunction with its companion volume, Cultural
Theory and Popular Culture: A Reader, fourth edition (Pearson, 2009).

Preface to fourth edition

In writing the fourth edition I have revised, rewritten and edited throughout.
I have also added new material to most of the chapters (the book has grown from
a first edition of around 65,000 words to a fourth edition that is well in excess of
100,000 words). The most obvious additions are the new chapter on psychoanalysis
and the sections on post-Marxism (Chapter 4) and the global postmodern (Chapter 8).
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I have also added more diagrams and illustrations. Finally, I have changed the running
order of the chapters. The chapters are now chronological in terms of where each
begins. However, where each chapter ends may sometimes disrupt chronology. For
example, Marxism begins before post-structuralism, but where the discussion of
Marxism ends is more contemporary than where the discussion of post-structuralism
ends. There seems to be no obvious solution to this problem.

Preface to third edition

In writing the third edition I have sought to improve and to expand the material in the
first two editions of this book. To achieve this | have revised and | have rewritten much
more extensively than in the second edition. I have also added new material to most
of the chapters. This is most evident in the renamed, and reorganized, Chapter 6, where
I have added a new section on queer theory, and where I have extended the section on
reading women'’s magazines. Perhaps the most visible change is the addition of illus-
trations, and the inclusion of a list of websites useful to the student of cultural theory
and popular culture.

Preface to second edition

In writing the second edition I have sought to improve and to expand the material in
the first book. To achieve this I have revised and I have rewritten. More specifically, I
have added new sections on popular culture and the carnivalesque, postmodernism
and the pluralism of value. I have also extended five sections, neo-Gramscian cultural
studies, popular film, cine-psychoanalysis and cultural studies, feminism as reading,
postmodernism in the 1960s, the cultural field.

Preface to first edition

As the title of this book indicates, my subject is the relationship between cultural the-
ory and popular culture. But as the title also indicates, my study is intended as an
introduction to the subject. This has entailed the adoption of a particular approach. 1
have not tried to write a history of the encounter between cultural theory and popular
culture. Instead, I have chosen to focus on the theoretical and methodological impli-
cations and ramifications of specific moments in the history of the study of popular
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culture. In short, I have tended to treat cultural theory/popular culture as a discursive
formation, and to focus less on historical provenance and more on how it functions
ideologically in the present. To avoid misunderstanding and misrepresentation, I have
allowed critics and theorists, when and where appropriate, to speak in their own
words. In doing this, I am in agreement with the view expressed by the American liter-
ary historian Walter E. Houghton: ‘Attitudes are elusive. Try to define them and you
lose their essence, their special colour and tone. They have to be apprehended in their
concrete and living formulation.” Moreover, rather than simply surveying the field, |
have tried through quotation and detailed commentary to give the student of popular
culture a ‘taste’ of the material. However, this book is not intended as a substitute for
reading first-hand the theorists and critics discussed here. And, although each chapter
ends with suggestions for further reading, these are intended to supplement the reading
of the primary texts discussed in the individual chapters (details of which are located
in the Notes at the end of the book).

Above all, the intention of this book is to provide an introduction to the academic
study of popular culture. As I have already indicated, I am under no illusion that this
is a fully adequate account, or the only possible way to map the conceptual landscape
that is the subject of this study. My hope is that this version of the relationship between
popular culture and cultural theory will encourage other students of popular culture to
begin their own mapping of the field.

Finally, I hope I have written a book that can offer something to both those familiar
with the subject and those to whom - as an academic subject at least - it is all very new.

Acknowledgements

I would like to thank students on the ‘Cultural Theory and Popular Culture’ modules
at the University of Sunderland, Wuhan University, and the University of Vienna, with
whom I have rehearsed many of the ideas contained in this book. I would also like to
thank colleagues in the (University of Sunderland) Centre for Research in Media and
Cultural Studies, and friends at other institutions, for ideas and encouragement. |
would also like to thank Andrew Taylor of Pearson Education for giving me the oppor-
tunity to write a sixth edition.

xiii






Publisher's acknowledgements

The publisher would like to thank the following for their kind permission to reproduce
their photographs:

Department of Education: Photo 6.4, Crown copyright material is reproduced with
the permission of the Controller, Office of Public Sector Information (OPSI); Images
courtesy of The Advertising Archives: p.76, p.448.

The following are the author's own: Photo 2.1 (day trip to Blackpool), Photo 4.3
(two figures on a beach), Figures 6.2 and 6.3 (Rock-a-day Johnny), Photo 9.1 (Coca-
colonization of China), Figure 9.2 (the ‘foreign’), Photo 9.2 (Imagine there’s no
country) all © John Storey.

Every effort has been made to trace the copyright holders and we apologise in advance
for any unintentional omissions. We would be pleased to insert the appropriate
acknowledgement in any subsequent edition of this publication.

We are grateful to all the reviewers who generously gave their comments on this new
edition.






Contents

Preface/Acknowledgements
Publisher’s acknowledgements

What is popular culture?
Culture

Ideology

Popular culture

Popular culture as other
Further reading

The ‘culture and civilization’ tradition
Matthew Arnold

Leavisism

Mass culture in America: the post-war debate
The culture of other people

Further reading

Culturalism

Richard Hoggart: The Uses of Literacy

Raymond Williams: ‘The analysis of culture’

E.P. Thompson: The Making of the English Working Class
Stuart Hall and Paddy Whannel: The Popular Arts

The Centre for Contemporary Cultural Studies

Further reading

Marxisms

Classical Marxism

The English Marxism of William Morris
The Frankfurt School

Althusserianism

Hegemony

Post-Marxism and cultural studies
Further reading

xi

=W U N =

—

17
18
22
28
33
35

37
38
44
49
51
57
58

59
59
62
64
2
82
84
91



viii Contents

5 Psychoanalysis 93
Freudian psychoanalysis 93
Lacanian psychoanalysis 103
Cine-psychoanalysis 106
Slavoj Zizek and Lacanian fantasy 109
Further reading 111

6 Structuralism and post-structuralism 113
Ferdinand de Saussure 113
Claude Lévi-Strauss, Will Wright and the American Western 116
Roland Barthes: Mythologies 120
Post-structuralism 128
Jacques Derrida 128
Discourse and power: Michel Foucault 130
The panoptic machine 132
Further reading 135

7 Gender and sexuality 137
Feminisms 137
Women at the cinema 138
Reading romance 142
Watching Dallas 149
Reading women's magazines 155
Post-feminism 160
Men's studies and masculinities 163
Queer theory 164
Further reading 168

8 ‘Race’, racism and representation 171
‘Race’ and racism 171
The ideology of racism: its historical emergence 173
Orientalism 176
Whiteness 183
Anti-racism and cultural studies 184
Further reading 185

9 Postmodernism 187
The postmodern condition 187
Postmodernism in the 1960s 188
Jean-Frangois Lyotard 190
Jean Baudrillard 192
Fredric Jameson 197
Postmodern pop music 203

Postmodern television 204



