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Ever since they were first put on the market in the early 1990s, genetically modified (GM, #% 3£ [H) foods have been

M

iﬂl“ﬂii’ﬁ%ﬁ%)

increasingly developed and marketed in many countries in the world, mainly on the basis of their promise to end the
worldwide food crisis. But can GM technology solve world hunger problems? Even if it would, is it the best solution?
Cr Bed P R e S DR B R AT DA e SR DL ml s 7 BV AT L, & R Bt A TR 5 58 7 32 5, 1 SOkt i)
DI ESHIPSe § i UL N S =)

Despite what it promises, GM technology actually has not increased the production potential(#% /1) of any crop. (/<
A [RVE [l BRI RSB A B VEY 1) 77 ) In fact, studies show that the most widely grown GM
crop, GM soybeans, has suffered reduced productivity. For instance, a report that analysed nearly two decades of
research on major GM food crops shows that GM engineering has failed to significantly increase US crop production.

Something else, however, has been on the rise. ( A< [R1 24 [0 B BEDIEL AT L B hp (19 e )y 2 TRl S 4%
GiAAE IR E i {22 Y 5% 57 ) While GM seeds are expensive, GM companies tell farmers that they will
make good profits by saving money on pesticides (% H ). On the contrary, US government data show that GM crops in
the US have produced an overall increase in pesticide use compared to traditional crops. “The promise was that you

could use less chemicals and boost production. But neither is true,” said Bill Christison, President of the US National



Family Farm Coalition.

At the same time, the authors of the book World Hunger: Twelve Myths argue that there actually is more than
enough food in the world and that the hunger crisis is not caused by production, but by problems in food distribution and
politics. (FHE—25 | AN S : 2552 227 9% 2 FRR & 6t 25 T ELYVER ] ABUASJE: p = i s i iy, T i
W) 53 T FEL 6 v B o i — 2575 %2 1] 2% [1] /51— ) These indeed deserve our efforts and money. Meanwhile, the rise
in food prices results from the increased use of crops for fuel rather than food, according to a 2008 World Bank report.

As a matter of fact, scientists see better ways to feed the world. ( JF— 5 77 7 [0 25 0] . 52 br R AT E 48
Fo AN T g A B AR [ T 6 72 ) Another World Bank report concluded that GM crops have little to offer to the
challenges of worldwide poverty and hunger, because better ways out are available, among which “green” farming is
supposed to be the first choice.(2011 BEFE4: D )

2. KRR 25/ Bl — 5 /RN

Why should mankind explore space? Why should money, time and effort be spent exploring and researching
something with so few apparent benefits? Why should resources be spent on space rather than on conditions and people
on Earth? (17 B2 LISE )T AHE -85 . [RIE 6] 1 s Bl 2 (19 i P il i 4= SC 1% 12 15 JUr 48 ) These are questions
that, understandably, are very often asked.

Perhaps the best answer lies in our genetic make-up (3 K ¥4 i) as human beings. ( i[5 — : A JS {0 LR 45 44) fiff
SR, D 56 2 B0 1] lie in)What drove our ancestors to move from the trees into the plains, and on into all
possible areas and environments? The wider the spread of a species, the better its chance of survival. Perhaps the best
reason for exploring space is this genetic tendency to expand wherever possible.

Nearly every successful civilization has explored, because by doing so, any dangers in surrounding areas can be
identified and prepared for. (J5[A . AT L4 35 RO F AT FBL R B2 1) 7 35 7 25 D D6 24520510 because ) Without
knowledge, we may be completely destroyed by the danger. With knowledge, we can lessen its effects.

Exploration also allows minerals and other potential (J7£ 1) resources to be found. (J5L[A = . [d][if, 422 0] L) %
PR 5 R VA ) R R G also ai X B i )Even if we have no immediate need of them, they

will perhaps be useful later. Resources may be more than physical possessions. Knowledge or techniques have been
acquired through exploration. The techniques may have medical applications which can improve the length or quality of
our lives. We have already benefited from other spin-offs including improvements in earthquake prediction, in satellites
for weather forecasting and in communications systems. Even non-stick pans and mirrored sunglasses are by-products
(F17= i) of technological developments in the space industry!

While many resources are spent on what seems a small return, the exploration of space allows creative, brave and
intelligent members of our species to focus on what may serve to save us. ()5 5] [0 : 23 [al 45522 (i AT @I 5 VE 53 B AT
P NS TR D S TR al LR TR AT 1Y 454 ) While space may hold many wonders and explanations of how the
universe was formed or how it works, it also holds dangers. The danger exists, but knowledge can help human being to
survive. Without the ability to reach out across space, the chance to save ourselves might not exist.

While Earth is the only planet known to support life, surely the adaptive ability of humans would allow us to live
on other planets. (& P2/ 5025 NS (1918 062 Sy (A5 30w LA FLA AL 5K | /778 )Tt is true that the lifestyle would
be different, but human life and cultures have adapted in the past and surely could in the future.(2011 YLFG+4: D %)

3. KT WIS R (e g ) — o CGE—3i) %)

It is reported that conservation groups in North America have been arguing about the benefits and dangers of
wolves. Some groups believe wolves should be killed.( W/ — : For Killing Wolves ) Other people believe wolves must

be protected so that they will not disappear from the wilderness (Fi2H#7). OUL5 . Against Killing Wolves)



For Killing Wolves

In Alaska,the wolf almost disappeared a few years ago,because hunters were killing hundreds of them for sport.
However, laws were established to protect the wolves from sportsmen and people who catch the animals for their fur. So
the wolf population has greatly increased. Now there are so many wolves that they are destroying their own food supply.
(SCRPEE  — IRFERIA T TR B PR )

A wolf naturally eats animals in the deer family. People in the wilderness also hunt deer for food. Many of the
animals have been destroyed by the very cold winters recently and by changes in the wilderness plant life. When the deer
can’ t find enough food, they die.

If the wolves continue to kill large numbers of deer, their prey(J&4)) will disappear some day. And the wolves will,
too. (AP ARFERY IR T 2517 ) So we must change the cycle of life in the wilderness to balance the ecology.
If we killed more wolves, we would save them and their prey from dying out. We’d also save some farm animals.

In another northern state , wolves attack cows and chickens for food. ( -7 4 U1 — AR AEL 140544 FIAY F ) Farmers
want the government to send biologists to study the problem. They believe it necessary to kill wolves in some areas and

to protect them in places where there is a small wolf population.

Against Killing Wolves

If you had lived long ago,you would have heard many different stories about the dangerous wolf. According to
most stories, hungry wolves often kill people for food. Even today, the stories of the “big bad wolf ” will not disappear.

But the fact is wolves are afraid of people, and they seldom travel in areas where there is a human smell. (2 %] 21 tH
— ARBE L ASTE AL EIFE A 15 2l ) When wolves eat other animals, they usually kill the very young, or the sick and
injured. The strongest survive. No kind of animal would have survived through the centuries if the weak members had
lived. That has always been a law of nature.

Although some people say it is good sense to kill wolves,we say it is nonsense! Researchers have found wolves
and their prey living in balance. (245 h = F5 8 22 AR BRI AT T4 A 1A= - 1iIR 45 ) The wolves keep the
deer population from becoming too large, and that keeps a balance in the wilderness plant life.

The real problem is that the areas where wolves can live are being used by people. ( )z ) Fil 1 — . [in] 1[4 52 Jii /¢

N s TR EEAK 194 f7 %5 [1] )Bven if wilderness land is not used directly for human needs, the wolves can’t
always find enough food. So they travel to the nearest source, which is often a farm. Then there is danger. The “big bad
wolf ” has arrived! And everyone knows what happens next.(2010 L. 7% B &)

4. PO 38 S —— IR ——IRIE(E4S)

The Cost of Higher Education

Individuals (1~ }\) should pay for their higher education. ( 17 B2 115 5 S AW % o0 i 20 a1 2 i s 4
glyil should. I EALHR/E#H AYIE A RS0 PO E R )

A university education is of huge and direct benefit to the individual. (i&45—: A2 G 0T~ ARy arab . 1E
i1l ) Graduates earn more than non-graduates. Meanwhile, social mobility is ever more dependent on having a degree.
However, only some people have it. So the individual, not the taxpayers, should pay for it. There are pressing calls on the

resources (¥R) of the government. Using taxpayers’ money to help a small number of people to earn high incomes in

8



the future is not one of them.

Full government funding (¥¥H)1) is not very good for universities. (1&45 "« 57 4= (19 WL 78 B ) e i =/
a0 . 12 1T 81 ) Adam Smith worked in a Scottish university whose teachers lived off student fees. He knew
and looked down upon 18th-century Oxford, where the academics lived comfortably off the income received from the
government. Guaranteed salaries, Smith argued, were the enemy of hard work; and when the academics were lazy and
incompetent, the students were similarly lazy.

If students have to pay for their education, they not only work harder, but also demand more from their teachers.
il o 2R O 2 u o A U () AL i 4h - (E TAT I IE ) And their teachers have to keep them satisfied. If
that means taking teaching seriously, and giving less time to their own research interests, that is surely something to
celebrate.

Many people believe that higher education should be free because it is good for the economy (£ ). Many
graduates clearly do contribute to national wealth, but so do all the businesses that invest (%) and create jobs. If you
believe that the government should pay for higher education because graduates are economically productive, you should
also believe that the government should pay part of business costs. (¢4} PU « LIS R~ 20 7557 28 78 Jly 020 gl s A
5 229 Wy J2 11211k ) Anyone promising to create jobs should receive a gift of capital from the government to invest.
Therefore, it is the individual, not the government, who should pay for their university education.( B BAE 845 . FFIREH
H1E 40 (2010 JE 5045 D )

5. — BT A O ——E X——28 UL

The word advertising refers to (7 B2 42 A2 0 & advertising, JF T 72 X %5 HE PE) any kind of public
announcement that brings products and services to the attention of people. Throughout history, advertising has been an
effective way to promote (fi£ i# ) the trading and selling of goods. ( i ] advertising 1Y) 71 JT] )In the Middle Ages,
merchants employed “town criers” to read public messages aloud to promote their goods. ( 1 2 (R A - 113k 15 E
2 )When printing was invented in the fifteenth century, (15 {H 20 (9 0k &0« JFUn 1 1511 ) 45 JE ) pages of
advertisements (ads) could be printed easily and were either hung in public places or put in books.

By the end of the seventeenth century, when newspapers were beginning to be read by more people, printed
materials became an important way to promote products and services. The London Gazette was the first newspaper to set
aside a place just for advertising. (17 tH20 A PRI B T 20l A9 4005 ) 15 28140 ) This was so successful that by the
end of the century several companies started businesses for the purpose of making newspaper ads for merchants.

Advertising spread quickly throughout the eighteenth century. Ad writers were starting to pay more attention to the
design of the ad text. Everything, (18 {20 (R0 . )45 TP AR i) 5 00 SeAS i, L4538 22 21 LT e 10
il Jfrom clothes to drinks,was promoted with clever methods such as repetition of the firm’s name or product, words
organized in eye-catching patterns, the use of pretty pictures and expressions easy to remember.

Near the end of the nineteenth century, companies that were devoted to the production of ads came to be known as
“advertising agencies (J 5 7) .7 (19 [l A& #7457 70— % [ ] 771 ) The agencies developed new ways to
get people to think of themselves as members of a group. Throughout the twentieth century, advertising agencies
promoted consumerism (71 %% 3= X) as a way of life, (20 tH20, )1 WL AL 73 2% 15 L BLE A9 IE B ) spreading the
belief that people could be happy only if they bought the “right” products.(2011 4 [E % [ B &%)
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Forget Twitter and Facebook, Google and the Kindle. Television is still the most influential medium around.
Indeed, for many of the poorest regions (}f[X) of the world, it remains the next big thing—finally becomes globally
available. And that is a good thing, because the TV revolution is changing lives for the better.( 4> 3 1= 5« HL #1178 10 77
NATEIHE TS )

Across the developing world, around 45% of families had a TV in 1995; by 2005 the number had climbed above
60% . That is some way behind the U.S. , where there are more TVs than people, and where people now easily get access
to the Internet. Five million more families in Sub-Saharan Africa will get a TV over the next five years. In 2005 , after
the fall of the Taliban (34 F¥F) ,which had outlawed TV, 1 in 5 Afghans had one. The global total is another 150 million
by 2013—pushing the numbers to well beyond two thirds of families.

Television’s most powerful effect will be on the lives of women. (77555 1+ HLADG 1 U0 22 2B 35 (1 B 5200 ) In
India, researchers Robert Jensen and Emily Oster found that when TVs reached villages, women were more likely to go
to the market without their husbands approval and less likely to want a boy rather than a girl. They were more likely to
make decisions over child health care. TV is also a powerful medium for adult education. (7712 55 2. HL AL T 5 A #4
A 5201 ) In the Indian state of Gujarat, Chitrageet is a popular show that plays Bollywood songs with words in
Gujarati on the screen. Within six months, viewers had made a small but significant (45 & X #¥) improvement in their
reading skills.

Too much TV has been associated with violence, overweight and loneliness. However, TV is having a positive

influence on the lives of billions worldwide. ( & 145 « B 4061411 FLAG FTHZ 5210 ) (2010 fREE 4% B &)

|—E"Vhat would be the best title for the passage?
A. TV Will Rule the World B. TV Will Disturb the World
C. TV Will Better the World D. TV Will Remain in the World

LiEEaH
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B, B B B A )7

e FVEE BAMEY) 3 SOW i, RIE g T iR PP . TR R ) B T E (5 5 18 “However”, Wi /s AT
EESRIERE BERA . AT HZHH H “positive” — T AT LUK W AE 2% T “ B AL B2 ) " (9 IE TR S8

HSz, FoAfiT HEINE 3 4b S5 AT 2510 “better”, “powerful”, “positive gt AT LA H K i .

KL, 2% C I, “better”— il AR T VEE (9 TN B IR EARIE SR B,

2. REBAEF XA SCHA TR G B4 2 3CFE B (B IL AU — AR X RS, /5 35 5 78 2 Bt 42 SCRL
AT SUBRLESS RIS SCE T FTLL TR ENC RO, FATEE SO R, )
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Honesty, my mum always used to tell me, is the best policy. (11 # ¢ #2 H — AL DT, 5 A SCif e it
Honesty )Of course, this didn’t include her when she told me that if T didn’t eat all my vegetables Father Christmas
would find out and wouldn’t give me any presents.

But when it comes to medicine, I had assumed it was important to be always honest with my patients.( 7k 2§ %]

SR FEIAT DA AR R R G A sl e A ) A B 5L ) After all, the doctor-patient relationship is based on trust,
and therefore honesty is essential. Or so I thought.

I had just started working in geriatrics G&4EH5F}) . Mr. McMahon was brought in when his belly was found very
swollen. I took a medical history from his daughter who’d accompanied him in the ambulance. She’d been his main
carer for years. I stood looking at him as she gave a detailed history. “Has he lost any weight recently?” T asked. “Well,
it’s funny you should mention that, but yes,” She said slowly. There was silence for a few moments. “Why? What are
you worried about?” she asked. I hesitated. She was obviously very involved in his care and it was only fair that I told
her the truth. “Well, we need to prove it’s not cancer,” 1 said and talked briefly about some of the tests I was going to
order.

Half an hour later, a nurse called me, “Mr. McMahon’s daughter broke down —she said you told her he had
cancer.” My heart sank. By the time I arrived at the ward, my consultant was already there, explaining that we still had to
run lots of tests and that it was by no means confirmed that he had cancer. I stood silently at the end of the bed. My
consultant was obviously angry with me and as we left Mr. McMahon, she turned to me.“Why on earth did you do that?”
she asked in disbelief. I looked at her and bit my lip. “She asked me what I was worried about and I told her,” I said,
hanging my head. “And give her more to worry about?” replied my consultant. “You don’t say the word ‘cancer’ until
it’s confirmed. Even if you suspect it, think very carefully before you tell people.”

As it turned out, it wasn’t cancer. But I did learn that when someone is stressed and worried about their loved one
they’re sometimes selective in what they hear — and as a doctor it’s important to be mindful of this. In being truthful,
I’ d made the situation worse.(J& EZ 5 & F1 71025 025 S0 5 A e R S URROUUE TSR A AT T4
AR B TR I A e i o DR, 1 D B2 A A2 T« D s A A b 200 552 1] g N ) ¢ TR 52 155 100 2 (s AR 00 B
Feo (2011 #4EE AR

E’Vhat lesson has the author learnt from his experience?
A. Learning from parents is necessary.
B. Jumping to a conclusion is dangerous.
C. Telling the truth may not always be the best solution.

D. Selecting pleasant words may not be the perfect policy.

| ERAH
AR — R IE B AE B LE T 55 5323 . “Honesty, ..., is the best policy. (il 52 f iz ff (g A F5 )50 )7, B iEE 1
25— BYE AU “But when it comes to medicine, 1 had assumed it was important to be always honest with my patients.
(FEALPREE R AR b, 7B A AU S AR B4 7 “f,-azli/lﬂﬁﬂjﬁytﬁiﬂﬂ”“l had assumed” . % 1 & LA F
O R B BB 55 Sk ﬁ?ﬂdl]vﬁ%%fﬁj\ﬂﬁ%}%Fﬁfrﬁﬂéﬂ’lrﬁﬂ]EEO FEBAE#F AT T RUE, 13 In being truthful,
I’ d made the situation worse. (Il 50 23 (05 2 1 A RTEE )7 SRR « o 2L AU 4 0 5 R 2 A P I B
DL FRATTTE SR AU S A R S Ty SO T G T B P R Bl G G 1 S e s il
PR TEMEE BRI, FRAT R B R BOX R E A #iE C I
3. MEETEBE TR A B A SCFE B A O B SRR B0 HE A L SRR AR BT — OE R R T I AR

For many parents, raising a teenager is like fighting a long war, but years go by without any clear winner. Like a
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border conflict between neighboring countries, the parent-teen war is about boundaries: Where is the line between what |
control and what you do? (17 5 [ H {5 0 . A2 B AIZ -l (A b afe st )

Both sides want peace, but neither feels it has any power to stop the conflict. In part, this is because neither is
willing to admit any responsibility for starting it. From the parents’ point of view, the only cause of their fight is their
adolescents’ complete unreasonableness. And of course, the teens see it in exactly the same way, except oppositely. Both
feel trapped. (25 BT IR 3BT I ACEEFIHZ T A EAR 550 I BL 1 FSRAE 51 “because”, “cause” , I 7 Fofi T3 HL A

B2y R R4 g, )

In this article, I’ 11 describe three no-win situations that commonly arise between teens and parents and then suggest

some ways out of the trap.( F&y% W HE 4= S0 2 5 7 el e A A8 A0 BERIZ 7 (0] (0 405 A 5 0 — g A%
Jei V1 5 B0 iy o R R B 1 A1 ) The first (57— ) no-win situation is quarrels over unimportant things.
Examples include the color of the teen’s hair, the cleanliness of the bedroom, the preferred style of clothing, the child’s
failure to eat a good breakfast before school ,or his tendency to sleep until noon on the weekends. Second (%% — ),
blaming. The goal of a blaming battle is to make the other admit that his bad attitude is the reason why everything goes
wrong. Third(% — ), needing to be right. It doesn’ t matter what the topic is—politics, the laws of physics ,or the proper
way to break an egg—the point of these arguments is to prove that you are right and the other person is wrong, for both
wish to be considered an authority—someone who actually knows something—and therefore to command respect.
Unfortunately, as long as parents and teens continue to assume that they know more than the other, they’ll continue to

fight these battles forever and never make any real progress.(2010 b4 B i)

@What will the author most probably discuss in the paragraph that follows?
A. Causes for the parent-teen conflicts. B. Examples of the parent-teen war.

C. Solutions for the parent-teen problems. D. Future of the parent-teen relationship.

| &S

ARSOE— RGBS SCR R MES AR

T EAERE 5] H A (introduce the topic )——"SC B FI¥% - [A] A4 AR Ak [A] &5

o BAEBR IR A3 R ——" SRR AR ELAR 5T, AU Ty R b R B BRI "o 2B R B R SR R
BT AR BH 1) R SR A 5 1) “because” , “cause” , i S TE WL SCEE I ABULFBRict , THE 5t D PRI 4 7 R

5 EAEEEE ARG T X FEEMEERR . F AR AP T 11 describe three no-win situations that
commonly arise between teens...”, “...and then suggest some ways out of the trap.” ¥ & & # F R — AR T 17,
[FI S, FATT AT DA VR 712 B B SR A AR TR AR R[] Y = o 52, 3X =R IE XU BB i . BT

SO RIS AT ] R 4 RV AT, 7R = A A4 25 A ARIC , e A R 4 S Tl
Al AR BH 2 M % A 740 “The first”, “Second”, “Third”, ¥ 455 b /E # & A1) 1 () “three no-win situations”, % &
YEZ B SRR TS 1R BB, T SCHE WEE Y “suggest some ways out of the trap”, HIt, 7 Co

4. BOCE B HEFRL, TR R e BRI 3 B BRSO RS B 4 Scry b B E B (X
Tl 10 7 o 25 S T ) 5 AR o o AR A )

The term “multitasking” originally referred to a computer’s ability to carry out several tasks at one time. For many
people, multitasking has become a way of life and even a key to success. In fact, some excellent mental aerobic exercises
(KIEYIZR) involve engaging the brain in two or more challenging activities at a time. Although checking e-mail while
talking on a phone and reading the newspaper may be second nature for some people, many times multitasking can make
us less productive, rather than more. And studies show that too much multitasking can lead to increased stress, anxiety

and memory loss. ( 1 E2F2 /1) i FUZ O & “multitasking ™, JE45 ) TLH )
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In order to multitask, the brain uses an area known as the prefrontal cortex (Hij %% M Jixi f /2 ). Brain scans of
volunteers performing multiple tasks together show that as they shift from task to task, this front part of the brain actually
takes a moment of rest between tasks. You may have experienced a prefrontal cortex “moment of rest” yourself if
you’ve ever dialed (& Hi 1) a phone number and suddenly forgotten who you called when the line is answered. What
probably occurred is that between the dialing and the answering, your mind shifted to anther thought or task, and then
took that “moment” to come back. Research has also shown that for many volunteers, job efficiency (%) declines
while multitasking, as compared to when they perform only one task at a time. ( 2 F% J& %) F5 ¢ 8 30 A% 0 4l 5
“multitasking”, Jf$5 . )

Multitasking is easiest when at least one of the tasks in habitual, or requires little thought. Most people don’t find it
difficult to eat and read the newspaper at the same time. However, when two or more attention-requiring tasks are
attempted at one time, people sometimes make mistakes. ( 75 X £ 1) L [H] L 4584 “two or more attention-requiring
tasks are attempted at one time” F-FAZ A, 148 H H 8 . )

We often don’t remember things as well when we 're trying to manage several details at the same time. ( F& P 711
ALz VIR L 45K “when we ' re trying to manage several details at the same time” F-IRZ.OMES, Jf45 H f‘ Mo )
Without mental focus, we may not pay enough attention to new information coming in, so it never makes it into our
memory stores. That is one of the main reasons we forget people’s names—even sometimes right after they have
introduced themselves. Multitasking can also affect our relationships. If someone checks their e-mail while on the phone
with a friend, they may come off as absent-minded or disinterested. It can also cause that person to miss or overlook key
information being passed on to them. (& P 2 41] LU G 2 A0y 0 1 PRz o i O ) L0 ) (2010 WINLAS C
)

@V‘hat is the main idea of the passage?
A. Multitasking has become a way of life.

B. Multitasking often leads to efficiency decline.
C. Multitasking exercises need to be improved.

D. Multitasking enables people to remember things better.

|iERLH

A —FRHE MBSO, SCEE AR QT

FTEAEE 5] R multitasking (AT 5540 ) BRI B £ B AL UE T 24T 55 [ AR B S By i £
“stress” , “anxiety”, “memory loss” ;

PSRRI T AT 55 AL BRI TR S, FAT TG R A B TR W R . At A S
“also” WRAR I A M A R FRATTIZ ﬁHjﬁi%%ﬁmfﬁ?g&'%éhﬂﬂﬁmlﬂﬁo 25 AT SC B {7 L “efficiency (’ﬁl%)
declines while multitasking” B 7] .

5 BESCRAI I T EE YT “however” . ATSRTE AT H B, AU — > 1 H 1 4 “ make
mistakes” B ],

FEEEBRAMNIE S B AR AT, & 414> H3F5 “We often don’t remember things”, “miss or overlook key
information” ., REA S ABSRFEVF Bk . 3R, /) vh B B 55 0] “also 7.

AR SCHYAZ 0 SR “multitasking( AT 55 AL B ™ o SESCAE B AEAE SO, — 8 2378 3 v e &2 LA S 3
) 35 SCn] A TE 2R A W7 B0 s 0 SC P AR O] . ARG TR R B DL SO R S R, R, % B
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5. MR —Fb . BoR B S E B R BN (BUE e i)
The Cost of Higher Education

Individuals (}> \) should pay for their higher education. ( 7 &4 114> 0 755 A AW i G20 i i 28 )

A university education is of huge and direct benefit to the individual. (/&4 : M~ A 27 i 2520 7 110 Ak
B F 5], LTS IE. ) Graduates earn more than non-graduates. Meanwhile, social mobility is ever more dependent
on having a degree. However, only some people have it. So the individual, not the taxpayers, should pay for it. There are
pressing calls on the resources (i) of the government. Using taxpayers’ money to help a small number of people to
earn high incomes in the future is not one of them.

Full government funding (%% Bl)) is not very good for universities. (1548 5% 1 L2 U0 M2 A 2 20 BT 00 75 )
HE R BEE R4, FLfiis il . ) Adam Smith worked in a Scottish university whose teachers lived off student
fees. He knew and looked down upon 18th-century Oxford, where the academics lived comfortably off the income
received from the government. Guaranteed salaries, Smith argued, were the enemy of hard work; and when the
academics were lazy and incompetent, the students were similarly lazy.

If students have to pay for their education, they not only work harder, but also demand more from their teachers.
Ciedh 50 2 LAk R EAT SR 2 e . e AR B2 . 1A E. ) And their teachers have to keep them
satisfied. If that means taking teaching seriously, and giving less time to their own research interests, that is surely
something to celebrate.

Many people believe that higher education should be free because it is good for the economy (Z:35F). (15 & /o4y
KA, WG RAE BRI Z S AT % o i BELAR Y ), SIS e 9 & 17 A8 . )Many graduates
clearly do contribute to national wealth, but so do all the businesses that invest (¢ %%) and create jobs. If you believe that
the government should pay for higher education because graduates are economically productive, you should also believe
that the government should pay part of business costs. Anyone promising to create jobs should receive a gift of capital
from the government to invest.

Therefore, it is the individual, not the government, who should pay for their university education. ( /¢ i Fi 4=

T8, (S S “Therefore” FIHE 41 “it is...who...” . )(2010 LB #%: D £5)

%e author mentions businesses in Paragraph 5 in order to
A. argue against free university education B. call on them to finance students’ studies

C. encourage graduates to go into business D. show their contribution to higher education

LiEESH

AR —RVOR . SCE R Z WA T

PR B AR RIS S ——" AN S EHE KR,

5P AR B B AL VEE M “individual " f FE AT IR IR ——— R EE X KSR LE K, IE®
EH#R AL

5P R Bk B A VR I “universities” i BE 73 A IR ———5¢ 4 UM B RIS T ORAEHOE Y S
W, RS EE

5 U0 PAEE AT M “universities” £ 434 IR, HORRERIC TR I TS BC IR TE 1 Ao 2 o S5 208 ity ke i AR
S EABO R BT RN R A 5 R AR TR AR

TR e R AW A “Many people believe that...” , 88 5 TR HAE BIME . #ETR IHTSTIE“ 1B 252
BANZRTE
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e BT R NS R EE L 5 10 “ Therefore”, FRR S B SR B, FIEBE 1 4 TE B 56 £ IF I
TERE A5 ) ) 3 20 T BRI A0 H AR A A, AT R 3 3 iR 05 A9 A i 2 i 2 S0 rp o il
AR e IR A A5 A T X e T A TR 2 30 REUE 7 3 BB £ 5 AR A1 Pt 7
FRATTAEAITE I R LA BR8] 352 30 B A D PR R TR o AT T R Ak - — . — AR

6. 3CHA IR D R E | W RS AR S CE S A O A AR

The word advertising refers to ( J1 /5 41 ) A SC 118 (194200 2 s advertising, JF 72 ) any kind of public
announcement that brings products and services to the attention of people. Throughout history ( F:f [i1] = (19 2045, HE 7 |
OB LA 8] 7 41 HEA 715 ), advertising has been an effective way to promote (fi£ i) the trading and selling of goods
GEIH 5120 D). In the Middle Ages( 1114 ), merchants employed “town criers” to read public messages aloud to
promote their goods. When printing was invented in the fifteenth century( 15 {i£4 ), pages of advertisements (ads) could
be printed easily and were either hung in public places or put in books.

By the end of the seventeenth century (17 {If7 k< ), when newspapers were beginning to be read by more people,
printed materials became an important way to promote products and services. The London Gazette was the first
newspaper to set aside a place just for advertising. This was so successful that by the end of the century several
companies started businesses for the purpose of making newspaper ads for merchants.

Advertising spread quickly throughout the eighteenth century (18 fi %! ). Ad writers were starting to pay more
attention to the design of the ad text. Everything, from clothes to drinks, was promoted with clever methods such as
repetition of the firm’s name or product, words organized in eye-catching patterns, the use of pretty pictures and
expressions easy to remember.

Near the end of the nineteenth century( 19 {it%1 > ), companies that were devoted to the production of ads came to
be known as “advertising agencies(J 45 ).” The agencies developed new ways to get people to think of themselves as
members of a group. Throughout the twentieth century(20 [l %), advertising agencies promoted consumerism (74 %% 3
X)) as a way of life, spreading the belief that people could be happy only if they bought the “right”products. (2011 4 [F
% 1B)

@V'hich of the following might be the best title for the text?
A. The Story of Advertising B. The Value of Advertising Designs
C. The Role of Newspaper Advertising D. The Development of Printing for Advertising

LiEESH

ARSI S, SCEE A ZREEA T

PR 5] T i——“advertising”, F L E L N “The word advertising refers to... " $EEHAE H U
“Throughout history, advertising has been an effective way to promote(fi£ #f) the trading and selling of goods. ( A #EA™
Ji K , advertising J&— AR L RIME B2 5 5 3D 7 0 WE S FRATT T SORF23 AR ] ) 77 91 R R4 T Ul B4 #T o
55 3 AU E] 1——"In the Middle Ages(HHE22)” . UL F 24T AR “town criers” I K U H 7 h s 8ok F
TIRs, Bk 5, A B E] 2——"...in the fifteenth century(15 HH:42)” , IX B & B T ERRIAR , TG
R R

5 B ) PR ) 3——“By the end of the seventeenth century (17 H:227 )", $FE]“ AMTHF 4R 12 Bl 4k
Y8, X BT A BAATE R BB R B 1) B

55 PR Sk B BB [A] 4——.. throughout the eighteenth century( 18 tH40)”, SCEE i3] “ T 15153 —2 %
Ji ) IR TR AR T

5 DY B A) H BB ] 5S——"Near the end of the nineteenth century(19 42K )", Ji“HEL T & LA M A
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MFBR)HAF". EA) AR 6——“Throughout the twentieth century(20 142 ), 45t “ 442> Al 42 dE T 7
T EXIE .

ARBA ., A S R T 8 s AL MG Xof 254 I3 sk B B )5 e s A T 1 0 A BG4 SO 2 7EVF“The Story of
Advertising” ()15 F L JRHELL) o RIILE A T, B.C.D =IH AR —A

XF T4 SCBCA WA 20 11 3 B RSO - 25 Ak RS Bk i 3 B LU R SRR #4725 6 0 A st MEAS
BXER . TEVIE TN 58X Jr a1 Ik .

KTEBEFET KR HALEBIE T L8452, YR A A . HEAMTHEEAE A DR
R A AR — . ER RS PR, LB ES FI S . 2 B R B SE B i T I, X AN

B i=arm.amxs

e SCRE A R A | — E BEE A AR BB LR bR R R AR R

B IR F T 5 B T2 R 6 R ST 7 ARG
B |- B P 30 K AL R0 5 BB TR 0 P 5 A0 TR ) AT 8 T MO8 £
HISTE.

B PRSI 2 R AT 4t AU B U A T 75 RS0S4 43t 3 5 TR T2
R AR 2o AT 500 TRl T BER BT LT T 22 SR 2 2 TS5 P 0 TR
W RIE . B 00 B R A S g — A =

L Bk £ B Al — S —— A
2. Bk BB 3
3. SRR — B A

W —FE LRS00 Bedg TR e s BREE T . By 0 e s [ L B 1 5 A L B bt B BT e £ L
5] s A A R B A 2R R B SR et )y R BT — R B vE B 5, A A i R A A P 0
T2 22 B X6k o g b

EENER S U

WNEBTEE VESCRERA MR R AR A E A R U R 2R A — ) BT B EENE AEE S
SRR A IR S ) I S o ) B Sl (i ) B 2 s VI e R
EN—E R S CE PR O B M e SCE T, MET N, TATE AT IR g 2 c E 5 MEM, 7F
A, ] LTS B A VA HERR IR ) —Ee 5 TP AV, T TR DL 2 i e e A Ui e .

Pacing and Pausing

Sara tried to befriend her old friend Steve’s new wife, but Betty never seemed to have anything to say. While Sara
felt Betty didn’t hold up her end of the conversation, Betty complained to Steve that Sara never gave her a chance to
talk. The problem had to do with expectations about pacing and pausing.

Conversation is a turn-taking game. When our habits are similar, there’s no problem. But if our habits are different,
you may start to talk before I’m finished or fail to take your turn when I'm finished. That’s what was happening with
Betty and Sara.

It may not be coincidental that Betty, who expected relatively longer pauses between turns, is British, and Sara,
who expected relatively shorter pauses, is American. Betty often felt interrupted by Sara. But Betty herself became an

interrupter and found herself doing most of the talking when she met a visitor from Finland. And Sara had a hard time
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