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PREFACE

/" hat is geography? Geography is the study of

where things are located on Earth’s surface and

" the reasons for the location. The word geography,

invented by the ancient Greek scholar Eratosthenes, is based on

two Greek words. Geo means “Earth,” and graphy means “to

write.” Geographers ask two simple questions: where and why.

Where are people and activities located across Earth’s surface?
Why are they located in particular places?

Geography as a Social Science

Recent world events lend a sense of urgency to geographic
inquiry. Geography’s spatial perspectives help to relate econo-
mic change in Africa, the Middle East, and other regions to the
distributions of cultural features such as languages and religions,
demographic patterns such as population growth and migration,
and natural resources such as energy and food supply.

Does the world face an overpopulation crisis? Geographers study
population problems by comparing the arrangements of human
organizations and natural resources across Earth. Given these spatial
distributions, geographers conclude that some locations may have
more people than can be provided for, whereas other places may be
underpopulated.

Similarly, geographers examine the prospects for an energy
crisis by relating the distributions of energy sources and
consumption. Geographers find that the users of energy are
located in places with different social, economic, and political
institutions than the producers of energy. Geographers seek
first to describe the distribution of features such as the pro-
duction and consumption of energy, and then to explain the
relationships between these distributions and other human and
physical phenomena.

The main purpose of this book is to introduce students to
the study of geography as a social science by emphasizing the
relevance of geographic concepts to human problems. It is
intended for use in college-level introductory human or
cultural geography courses. The book is written for students
who have not previously taken a college-level geography
course and have had little, if any, geography in high school.

A central theme in this book is a tension between two impor-
tant themes—globalization and cultural diversity. In many
respects we are living in a more unified world economically,
culturally, and environmentally. The actions of a particular
corporation or country affect people around the world. This book
argues that after a period when globalization of the economy and
culture has been a paramount concern in geographic analysis,
local diversity now demands equal time. People are taking
deliberate steps to retain distinctive cultural identities. They are
preserving little-used languages, fighting fiercely to protect their
religions, and carving out distinctive economic roles.

Divisions within Geography

Because geography is a broad subject, some specialization is
inevitable. At the same time, one of geography’s strengths is its
diversity of approaches. Rather than being forced to adhere rig-
orously to established disciplinary laws, geographers can combine
a variety of methods and approaches. This tradition stimulates
innovative thinking, although students who are looking for a series
of ironclad laws to memorize may be disappointed.

HUMAN VERSUS PHYSICAL GEOGRAPHY. Geography is both a
physical and a social science. When geography concentrates on the
distribution of physical features, such as climate, soil, and vegeta-
tion, it is a natural science. When it studies cultural features, such
as language, industries, and cities, geography is a social science.
This division is reflected in some colleges, where physical geogra-
phy courses may carry natural science credit while human and cul-
tural geography courses carry social science credit.

While this book is concerned with geography from a social
science perspective, one of the distinctive features of geography
is its use of natural science concepts to help understand human
behavior. The distinction between physical and human geogra-
phy reflects differences in emphasis, not an absolute separation.

TOPICAL VERSUS REGIONAL APPROACH. Geographers face a
choice between a topical and a regional approach. The topical
approach, which is used in this book, starts by identifying a set of
important cultural issues to be studied, such as population growth,
political disputes, and economic restructuring. Geographers using
the topical approach examine the location of different aspects of
the topic, the reasons for the observed pattern, and the signifi-
cance of the distribution.

The alternative approach is regional. Regional geographers start
by selecting a portion of Earth and studying the environment,
people, and activities within the area. The regional geography
approach is used in courses on Europe, Africa, Asia, and other
areas of the world. Although this book is organized by topics,
geography students should be aware of the location of places in
the world. A separate index section lists the book’s maps by loca-
tion. One indispensable aid in the study of regions is an atlas, which
can also be used to find unfamiliar places that may pop up in the
news. Partly for this reason, the publisher has chosen to offer an
atlas to accompany this textbook at no additional cost.

DESCRIPTIVE VERSUS SYSTEMATIC METHOD. Whether using
a topical or a regional approach, geographers can select either a
descriptive or a systematic method. Again, the distinction is one
of emphasis, not an absolute separation. The descriptive method
emphasizes the collection of a variety of details about a particu-
lar location. This method has been used primarily by regional
geographers to illustrate the uniqueness of a particular location

XV
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on Earth’s surface. The systematic method emphasizes the iden-
tification of several basic theories or techniques developed by
geographers to explain the distribution of activities.

This book uses both the descriptive and systematic methods
because total dependence on either approach is unsatisfactory.
An entirely descriptive book would contain a large collection
of individual examples not organized into a unified structure.
A completely systematic approach suffers because some of the
theories and techniques are so abstract that they lack meaning
for the student. Geographers who depend only on the system-
atic approach may have difficulty explaining important con-
temporary issues.

This book is sensitive to the study needs of students. Each chapter
is clearly structured to help students understand the material and
effectively review from the book.

OUTLINE. The book discusses the following main topics:

* What basic concepts do geographers use? Chapter 1 pro-
vides an introduction to ways that geographers think about
the world. Geographers employ several concepts to describe
the distribution of people and activities across Earth, to
explain reasons underlying the observed distribution, and to
understand the significance of the arrangements.

® Where are people located in the world? Chapters 2 and 3
examine the distribution and growth of the world’s popula-
tion, as well as the movement of people from one place to
another. Why do some places on Earth contain large
numbers of people or attract newcomers while other places
are sparsely inhabited?

* How are different cultural groups distributed? Chapters 4
through 8 analyze the distribution of different cultural traits
and beliefs and the problems that result from those spatial
patterns. Important cultural traits discussed in Chapter 4
include food, clothing, shelter, and leisure activities. Chapters
5 through 7 examine three main elements of cultural identity:
language, religion, and ethnicity. Chapter 8 looks at political
problems that arise from cultural diversity. Geographers look
for similarities and differences in the cultural features at
different places, the reasons for their distribution, and the
importance of these differences for world peace.

* How do people earn a living in different parts of the world?
Human survival depends on acquiring an adequate food sup-
ply. One of the most significant distinctions in the world is
whether people produce their food directly from the land or
buy it with money earned by performing other types of work.
Chapters 9 through 12 look at the three main ways of earning
a living: agriculture, manufacturing, and services. Chapter
13 discusses cities, the centers for economic as well as cultural
activities.

* What issues result from using Earth’s resources? The final
chapter is devoted to a study of issues related to the use of
Earth’s natural resources. Geographers recognize that cul-
tural problems result from the depletion, destruction, and
inefficient use of the world’s natural resources.

CHAPTER ORGANIZATION. To help the student use the

material in this book, each chapter is organized with these
study aids:

* Case Study. Each chapter opens with a case study that
illustrates some of the key concepts presented in the text.
The case studies are generally drawn from news events or
from daily experiences familiar to residents of North
America.

* Key Issues. Each chapter contains a set of three or four key
issues around which the chapter material is organized. These
questions reappear as major headings within the chapter. All
questions include one of the two key geographic concerns:
where or why.

¢ Key Terms. The key terms in each chapter are indicated in
bold type when they are introduced. These terms are also
listed at the end of the chapter and defined at the end of
the book.

* Contemporary Geographic Tools. Each chapter has a one- or
two-page box that examines how geographic tools, such as
geographic information systems, aerial photography, and
remotely sensed images, have been used to resolve—or at
least understand—cultural, political, and economic contro-
versies and disputes discussed in the chapter.

* Global Forces, Local Impacts. Each chapter has a one-page box
that explores in depth an issue related to the subject of the
chapter. The issue discussed in each box focuses on a par-
ticular region of the world.

* Summary. The key issues are repeated at the end of the
chapter with a brief review of the important concepts covered
in detail in the text.

¢ Case Study Revisited. Additional information related to the
chapter’s case study may be used to reinforce some of the
main points.

* Thinking Geographically. This section offers five questions
based on concepts and themes developed in the chapter. The
questions help students apply geographic concepts to explore
issues more intensively.

* Further Readings. A list of books and articles is provided for
students who wish to study the subject further.

APPENDIX. A special appendix on scale and major projections
enhances the discussion of the subject in Chapter 1 of the text. We
are grateful to Phillip C. Muercke, Professor Emeritus at the
University of Wisconsin-Madison, and former president of the
American Cartographic Association, for his clear explanation of
the subject.

In addition to the text itself, the author and publisher have been
pleased to work with a number of talented people to produce an
excellent instructional package. This package includes the tradi-
tional supplements that students and professors have come to
expect from authors and publishers, as well as new kinds of
components that utilize electronic media.
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* Online Study Guide (www.prenhall.com/rubenstein) by
Peter B. Mires. This website gives students the oppor-
tunity to further explore topics presented in the book using
the Internet. The site contains numerous review exercises
(from which students get immediate feedback), exercises to
expand students’ understanding of human geography, and
resources for further exploration. This resource provides
an excellent platform from which to start using the
Internet for the study of human geography. Please visit the
site at http://www.prenhall.com/rubenstein.

* Study Guide (0-13-224327-X) by Robert E. Nunley, George
W. Ulbrick, and Bernard O. Williams, includes a thorough
review of each chapter’s Key Issues and Concepts, Review
of Key Terms, and references to figures in the text.

* Goode’s World Atlas (0-13-612824-6). Prentice Hall and Rand
McNally are pleased to announce that Prentice Hall is now
distributing the Goode’s World Atlas—the number-one atlas
used by college professors—to colleges and universities
worldwide. The Goode’s World Atlas is the world’s premiere
educational atlas, and for good reason. It features nearly
250 pages of maps, from definitive physical and political
maps to important thematic maps that illustrate the spatial
aspects of many important topics. The current 21st edition
of the atlas features fully updated content, and has been
vetted by an academic board comprising some of the most
trusted names in geography today. Prentice Hall offers the
atlas at a dramatically reduced price with The Cultural
Landscape. See your local Prentice Hall representative for
details.

For the Professor

e Transparencies (0-13-238153-2): Includes 150 illustrations
from the text, enlarged for excellent classroom visibility.
All images within the transparency pack are also available
electronically on the Instructor Resource Center on DVD
(0-13-243845-3).

* Instructor Resource Center DVD (0-13-243845-3): Everything
instructors need where they want it. The Prentice Hall In-
structor Resource Center helps make instructors more
effective by saving them time and effort. All digital resources

can be found in one, well-organized, easy-to-access place.
The IRC on DVD includes:

Figures—]JPEGs of all illustrations and photos from the
text.

PowerPoint™—Pre-authored slides outline the concepts
of each chapter with embedded art and can be used as is
for lecture, or customized to fit instructors’ lecture
presentation needs.

TestGen—The TestGen software, questions, and
answers.

Electronic files of the Instructor’s Manual and Test
Item File. Links to Online Study Guide, Research
Navigator™, WebCT, BlackBoard, and Course Com-
pass, and their test question cartridges.
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e Instructor’s Manual (0-13-230294-2), by Tim Schultz of
Green River Community College, provides Chapter
Introductions, Comprehension Exercises, Student Assign-
ments, Answers to End of Chapter Questions, and
Instructor Resources.

e Test Item File (0-13-224363-6): Includes multiple
choice, short answer, essay and true/false questions for each
chapter.

e TestGen (0-13-179057-9): TestGen is a computerized test
generator that lets instructors view and edit testbank ques-
tions, transfer questions to tests, and print the test in a vari-
ety of customized formats.

e Prentice Hall Human Geography Videos on DVD
(0-13-241656-5). This three-DVD set is designed to enhance
any human geography course. It contains 14 full-length video
programs covering a wide array of issues affecting people
and places in the contemporary world, including interna-
tional immigration, urbanization, global trade, poverty, and
environmental destruction.

These DVDs are designed to function in computer-
based DVD drives in addition to traditional component
DVD players. The videos included on these DVDs are
offered at the highest quality to allow for full-screen
viewing on your computer and projection in large lecture
classrooms.

Video programs include:

DVD 1

* Blue Danube?

* Staying Alive

* Cash Flow Fever

* Roma Rights

® The Barcelona Blueprint

DVD 2

* Untouchable?

* Srebrenica—Looking for Justice
* The Outsiders

* The Trade Trap

* The Coffee-Go-Round

DVD 3

® Geraldo’s Brazil

¢ Kill or Cure?

¢ Slum Futures

* Warming Up in Mongolia

Average video length: 25 minutes

The Prentice Hall Human Geography Videos on DVD
are also available for your students to purchase, either stand-
alone or at a substantial discount when packaged with
The Cultural Landscape. Please see your local Prentice Hall
representative for details.

Suggestions for Use

This book can be used in an introductory human or cultural
geography course that extends over one semester, one quarter,
or two quarters. An instructor in a one-semester course could
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devote one week to each of the chapters, leaving time for
examinations. In a one-quarter course, the instructor might
need to omit some of the book’s material.

A course with more of a cultural orientation could use
Chapters 1 through 8, plus Chapter 14. If the course has more
of an economic orientation, then the appropriate chapters would
be 1 through 3 and 8 through 14.

A two-quarter course could be organized around the cul-
turally oriented Chapters 1 through 8 during the first quarter
and the more economically oriented Chapters 9 through 14
during the second quarter. Topics of particular interest to
the instructor or students could be discussed for more than
one week.

Changes

Several chapters have been substantially revised. Chapter 1
has been reorganized around geography’s principal “where”
and “why” questions, as well as five concepts adopted from
National Geography Standards. Chapter 9 (Development)
includes a new key issue on gender differences in development,
including economic, social, and demographic indicators of
gender differences and of gender empowerment. Chapters 11
(Industry) and 12 (Services) have been revised to reflect the
growing importance of China and India in the global economy.
Users of previous editions will notice that material has
been moved from Chapter 14 to Chapter 10, and among
Chapters 6, 7, and 8.

Two chapters of particular importance in this edition are
Ethnicity (Chapter 7) and Services (Chapter 12). Ethnicity, like
language and religion, is increasingly a source of pride to people and
a link to the cultural traditions of ancestors. Ethnicity may help to
explain demographic, health, and economic conditions and pat-
terns of inequality and discrimination. Some of the material in
Chapter 7 was found elsewhere in previous editions, including U.S.
urban patterns, South Africa’s history of apartheid, and ethnic
cleansing in the Balkans. Two-thirds of North Americans work in
services, but this sector of the economy receives minimal treatment
in introductory (or even intermediate-level) geography books.
Chapter 12 is designed to rectify that imbalance.

Finally, given the enormous amount of material now
available electronically, through CD-ROM, Internet, and so
on, why should an instructor continue to make students buy an
expensive textbook? In the computer age, is a textbook an
anachronism? A book is a slow way to communicate: by the
time this book is in your hands, something in it will be out-
dated: perhaps a new war, peace treaty, or United Nations
member. The information superhighway is filled with infor-
mation that can be quickly retrieved, but the information is
poorly organized and written.

In contrast, a high-quality book is crafted carefully by the
author, editors, and publisher. The author has rewritten these
sentences several times to convey a precise meaning. Editors then
change many of the words and punctuation to assure that the
author’s intended meaning is successfully communicated. A book
allows an author to lay out a more careful and clear route to
explanation and understanding than is possible electronically.

For now, computers are tools for retrieval of facts and for
advanced analysis, but they cannot yet compete with books in
explaining a discipline’s basic concepts and themes.

Post-September 11

Nine geographers ranging in age from 11 to 70 died in the
September 11, 2001, terrorist attacks while flying to do
geographic work. Eight were passengers on American Airlines
Flight 77 that was crashed into the Pentagon, while one was a
passenger on United Airlines Flight 175 that was crashed into
the World Trade Center South Tower.

On American Flight 77 were three 11-year-old geography
students, their three teachers, and two escorts from the National
Geography Society (NGS). The eight were traveling to a four-day
NGS field workshop in the Channel Island National Marine
Sanctuary off Santa Barbara, California. Bernard Brown and Asia
Cottom were students and Sarah Clark and Hilda Taylor were
teachers at Leckie Elementary School in Washington, DC. Rodney
Dickens was a student and James Debeuneure was a teacher at
Ketcham Elementary School, also in Washington. Escorting the
students and teachers to the workshop on Flight 77 were Ann
Judge, NGS Travel Coordinator, and James Ferguson, from the
NGS Geography Education Division.

The geographer on United Flight 175 was Robert LeBlanc,
Professor Emeritus of Geography at the University of New
Hampshire. He was traveling to the annual meeting of the
Association of Pacific Coast Geographers in Santa Barbara.

Within days of the attack, the publisher made a decision to
update this and other leading textbooks to incorporate infor-
mation of importance to professors and students trying to make
sense of the reasons for the attack and the consequences. With
the passage of a few years, this edition continues the process of
putting the events into perspective. But at the beginning of this
book, it is important to pause and remember the losses.

Acknowledgments

A major reason for the long-term success of this book has been
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