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1. E&7L The Fuchun River
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The Fuchun River, with a total length of 68 kilometers and 52 kilometers in Fuyang, possesses
peculiar mountains and water and unique landscape in the world. The Fuchun River, with its long
and ancient history, depicts beautiful and charming scenery in Fuyang. It not only breeds many

celebrities in Fuyang generation after generation, but also adds rich cultural heritage and historical

accumulation to Fuyang.



