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A Message from New Riders

Jakob Nielsen is one of the busiest speakers and commentators in the
world of high-tech because of his message and the eloquence with
which he delivers it. His message is simple—at least on the surface—and
is accessible to anyone who will listen (and multitudes do each year):
Put USABILITY first. Practice SIMPLICITY.

The challenges and complexities to the ‘put usability first” philosophy of
design can begin when ideation turns to planning, and planning turns
to implementation. The challenges never stop, and Jakob helps you to
understand them and enable yourself to make the continual adjustments
necessary to survive and prosper in the ‘user-first’ world of the Web.

The best thing about this book, along with what you’ll learn about
yourself and others who use the Web (and how to improve the usetul-
ness of your website immeasurably), is that Designing Web Usability 1s flat-
out one of the best reads you’ll encounter—in technology publishing or
elsewhere. Jakob has a gift for communication that enables him to wrap
his vision in a lucid, compelling discourse that appeals to academics and
lay people, web designers and web users. Designing Web Usability holds
this broad appeal because Jakob’s message makes so much sense, while
being masterfully communicated on so many levels.

Who said you can’t have fun while expanding your horizons?

New Riders is honored to have worked with Jakob Nielsen over the
past two years as he’s written and refined Designing Web Usability: The
Practice of Simplicity. We believe it’s been well worth the wait. Let us
know what you think...

How to Contact Us

As the reader of this book, you are our most important critic and com-
mentator. We value your opinion and want to know what we're doing
right, what we could do better, in what areas you'd like to see us publish,
and any other words of wisdom you're willing to pass our way.

As the Executive Editor for the Graphics team at New Riders, I wel-
come your comments. You can fax, email, or write me directly to let me
know what you did or didn’t like about this book—as well as what we
can do to make our books better.

Please note that I cannot help you with technical problems related to the topic of
this book, and that due to the high volume of mail I receive, I might not be able
to reply to every message.
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When you write, please be sure to include this book’ title, ISBN, and
author, as well as your name and phone or fax number. I will carefully
review your comments and share them with the authors and editors
who worked on the book.

For any issues directly related to this or other ttles:

Email: steve.weiss@newriders.com

Mail:  Steve Weiss
Executive Editor
Professional Graphics & Design Publishing
New Riders Publishing
201 West 103rd Street
Indianapolis, IN 46290 USA

Visit Our Website: www.newriders.com

On our website you'll find information about our other books, the
authors we partner with, book updates and file downloads, promotions,
discussion boards for online interaction with other users and with tech-
nology experts, and a calendar of trade shows and other professional
events with which we’ll be involved. We hope to see you around.

Email Us from Our Website

Go to www.newriders.com and click on the Contact link if you

® Have comments or questions about this book

Have a book proposal or are otherwise interested in writing

with New Riders

® Would like us to send you one of our author kits

B Are an expert in a computer topic or technology and are inter-
ested in being a reviewer or technical editor

® Want to find a distributor for our titles in your area

® Are an educator/instructor who wishes to preview New Riders

books for classroom use.

Call Us or Fax Us

You can reach us toll-free at (800) 571-5840 + 9 + 3567. Ask for New
Riders. If outside the USA, please call 1-317-581-3500. Ask for New
Riders.

You can fax us at 317-581-4663, Attention: New Riders.
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Preface

“Enough, already, Jakob. Isn’t it self-
defeating to publish on dead trees when

you are writing about the Web?”

I am sure that a lot of readers will be
asking this question, so let me answer

it up front.




