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Multimodality and Cognitive Linguistics

Introduction

Maria Jests Pinar Sanz
University of Castilla-La Mancha

This volume includes 13 papers dealing with Multimodality and Cognitive Lin-
guistics. The introduction provides an overview of three of the main approaches
dealing with multimodality — Cognitive Linguistics and multimodal metaphors
(Forceville & Urios-Aparisi, 2009), social semiotics and systemic functional lin-
guistics, and multimodal interactional analysis (Jewitt, 2009, p. 29). The paper
summarizes the contributions to the volume, highlighting the main objectives
and conclusions of each of the papers.

Keywords: Multimodality, Cognitive Linguistics, multimodal metaphor,
systemic functional grammar, multimodal interactional analysis

1. Introduction

The turn of the millennium has brought an increasing interest in multimodality,
i.e. the relationship between different semiotic modes in human communication
and their ‘textual’ instantiation. The analysis of multimodal discourse involves
looking into the kind of information provided by different modes — image, ges-
ture, gaze, posture, and so on — and their interplay. The starting assumption is
that the overall effect is more than the sum of the parts since communication
is achieved through all modes interacting both separately and simultaneous-
ly (Kress & van Leeuwen, 2001). As it is, at present there is a growing number
of studies dealing with different aspects of multimodal analysis; however, there
seems to be a gap concerning this increasing interest in multimodality and Cog-
nitive Linguistics. In this regard, the aim of this volume is to advance our theoret-
ical and empirical understanding of the relationship between Multimodality and
Cognitive Linguistics.

DOI 10,1075/bct.78.01pin
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Among the current scholars from different persuasions dealing with multi-
modality, we find Gibbons (2011), who provides a set of critical tools for analyz-
ing the cognitive impact of multimodal literature. Bateman (2011) presents an
approach to analyzing page-based documents that combine text, graphics and
pictures in different layouts. In turn, Jewitt (2009) surveys a variety of theoretical
approaches which have looked at multimodal communication and representa-
tion, including visual studies, anthropology and socio-linguistics, among other
disciplines. The papers in Ventola and Moya (2009) discuss the relationship be-
tween the discourses that “tell” and visuals that “show”. Jones and Ventola (2008)
explore the ways in which multimodality influences the work of linguists, lin-
guistic description and application. O'Halloran (2011) proposes a distinct mul-
timodal studies field as both the mapping of a domain of enquiry, and as the site
of the development of theories, descriptions and methodologies specific to and
adapted for the study of multimodality. Corpus Linguistics and multimodality
are addressed in Knight (2013), who looks at possible directions in the construc-
tion and use of multimodal corpus linguistics. In fact, Sindoni (2013) reconsiders
underlying linguistic and semiotic frameworks of analysis of spoken and written
discourse, in keeping with a multimodal corpus linguistics theoretical frame-
work. Finally, within Cognitive Linguistics, the papers compiled in Forceville and
Urios-Aparisi (2009) discuss metaphors drawing on combinations of visuals, lan-
guage, gestures, sound, and music.

The innovative nature of this volume in comparison to those existing in
the field lies in the fact that it brings together contributions from three of the
main approaches dealing with multimodality - Cognitive linguistics and mul-
timodal metaphors (Forceville & Urios-Aparisi, 2009), social semiotics and sys-
temic functional grammar and multimodal interactional analysis (Jewitt, 2009,
p. 29) - highlighting the importance of multimodal resources, and showing the
close relationship between this field of study and Cognitive Linguistics applied to
a variety of genres - ranging from comics, films, cartoons, or visuals in tapestry,
to name a few.

The present volume is structured in three parts. The first one is rooted in
Cognitive Linguistics and focuses on non-verbal and multimodal metaphor - for
a state-of-the-art panorama, see the papers in Forceville & Urios-Aparisi (2009).
The second part follows Hallidayan Systemic Functional Linguistics in a double
perspective: Social semiotic multimodality and multimodal discourse analysis -
for detailed discussion see Jewitt (2009); and the third part draws upon Norris’
model of multimodal interaction (Jewitt, 2009; Norris, 2004, 2011).
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2. Cognitive Linguistics and multimodal metaphors

According to Forceville (2010, p. 59), analyzing multimodal metaphor and me-
tonymy is a productive way to gain insight into multimodal discourse, since in
their prototypical manifestations target and source occur in different modalities.
Thus, the first part of the volume deals with multimodal metaphor research ap-
plied to genres such as ‘alternative’ comics, films, automobile brands, political
entertainment or images in tapestry. The aim is to shed some light into the mean-
ings and realizations of those conceptual metaphors which are not solely instanti-
ated in linguistic form. The papers in this first section add up to Forceville and
Urios-Aparisi’s (2009, p. 5) claim that a healthy theory of metaphor must study
non-verbal and multimodal metaphor. The authors explore various genres and, in
this regard, the importance of taking into account the socio-cultural dimension
when looking into the creation and interpretation of multimodal metaphor and
metonymy is the starting assumption in all the papers.

In “Cross-modal resonances in creative multimodal metaphors: Breaking out
of conceptual prisons’, El Refaie provides examples from three different genres -
an autobiographical comic, a television commercial and a political cartoon - to
develop a new understanding of the nature of creativity in metaphor. El Refaie’s
claim is that multimodality provides opportunities for metaphor creativity “by
exploiting the unique affordances of the different semiotic modes and the pos-
sibility of combining them in unexpected ways”. The paper provides a critical
view on mainstream Lakoffian Conceptual Metaphor Theory (henceforth CMT)
(Lakoff & Johnson, 1980), and the customary neglect of metaphors based on
novel connections between different areas of experience and at the same time
offers an original answer to how to theorize striking instances of metaphor cre-
ativity while remaining committed to a view of metaphor as an essential aspect
of common, everyday thought patterns. The author suggests that multimodality
increases the opportunity for creativity at the level of representation, encourag-
ing novel thought patterns, even in cases where the metaphorical mappings are
relatively conventional. The notion of “cross-modal resonances” is introduced to
emphasize the role of the unconscious, preverbal, intuitive understanding and
the emotions in producing and interpreting creative multimodal metaphors. The
examples used illustrate and develop the central arguments of the paper.

“Metaphor and Symbol: SEARCHING FOR ONE’S IDENTITY IS LOOKING FOR
A HOME in animation film” explores the conceptual metaphor SEARCHING FOR
ONE’S IDENTITY IS LOOKING FOR A HOME in a number of animation films. This is
relevant as little work using CMT has been applied to film. Forceville claims that
investigating the animation medium has various advantages, including the fact
that short animations seldom use language — which helps counter criticisms that
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CMT is ultimately a language-based theory. The author intends to aid CMT and
multimodality scholarship by examining the concept HOME in a variety of instan-
tiations of the metaphor PURPOSIVE ACTIVITY 1S MOVEMENT TOWARD A DESTINA-
TION in animation films. His contribution shows that (a) analysing the metaphor
under study presupposes understanding “home” as a symbol; (b) animation has
medium-specific affordances to implement the metaphor; (c) the metaphor com-
bines embodied and cultural dimensions.

In “Woven emotions: Visual representations of emotions in Medieval English
textiles”, Diaz Vera explores how the same conceptual metaphors underlie the
expression of Old English emotions in both the language and the visual modes.
The author analyzes the pictorial representations of emotions in the Bayeux Tap-
estry, an 11th century embroidered cloth that narrates and depicts the events that
led up to the Norman Conquest of England and the invasion itself. His analysis
shows that (1) Anglo-norman artists used a well-organised set of visual stimuli to
convey emotion-related meanings in a patterned way, that (2) the same idealized
conceptual models are shared by verbal and visual modalities and that (3) where-
as verbal expressions of emotions regularly draw on non-embodied behavioural
concepts, visual representations show a clear preference for embodied container
concepts.

In “Approaching the utopia of a global brand: the relevance of image schemas
as multimodal resources for the branding industry”, Pérez Herndndez explores
the relevance of image schemas and related multimodal image schematic meta-
phors and metonymies in the branding industry. The author argues that image
schemas represent an efficient cognitive tool for the purpose of creating global
brands, as they have an experiential basis and are largely pervasive across cultures
and languages. In addition, she argues that the universal nature of image schemas
can be maximized through their multimodal expression. Her main claim is that
the multimodal and systematic use of image schemas in the process of brand cre-
ation and the final output may provide branding professionals with an inventory
of sound and ready-to-use multimodal resources for the design of global brands.

Diana E. Popa’s contribution “Multimodal metaphors in political entertain-
ment” attempts to shed light on the issue of multimodal metaphor in political
entertainment, with special attention to the ways in which the verbal, visual and
auditory modalities employed contribute to the construal of the multimodal met-
aphor and the functions of multimodal metaphors in animated political cartoons.
The paper deals with the way entertaining politics relies on multimodal meta-
phors to (a) explain the significance of real life events and characters through the
means of imaginary scenarios, (b) persuade people, (c) propagate a critical stance
towards somebody or something, and (d) provide information about political is-
sues, events and players that no other medium could openly transmit.
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3.  Multimodality, Cognitive and Systemic Functional Linguistics

The second part of the volume delves into multimodality and its relationship with
Cognitive Linguistics and Systemic Functional Linguistics (henceforth SFL). Al-
though it may be argued that the latter approach “is in many respects too heavily
biased by its roots in linguistics” (Forceville, 2010, p. 59), recent studies show
that there have been significant advances in the development of other modalities
apart from language in Systemic Functional Linguistics (Bock & Pachler, 2013;
Jewitt, 2009; Jones & Ventola, 2008; O’'Halloran, 2011; Ventola & Moya, 2009,
among others). The papers in this section deal with the construction of visual
metaphor from a Social Semiotic Approach, the use of semiotic metaphors and
visual metonymies within the framework of Systemic Functional Linguistics, the
cognitive mechanisms involved in the creation and interpretation of multimodal
texts and the way in which different semiotic channels provide different kinds of
information.

The first contribution in this section, “The visual representation of metaphor:
A social semiotic approach’, by Feng and O’'Halloran, combines El Refaie’s (2003)
views of visual metaphor as “the pictorial expression of metaphorical thinking”
and Carroll’s (1996) and Forceville’s (1996) definition of visual metaphors in terms
of “their surface realization or formal characteristics” While Feng and O’Halloran
agree with both definitions, they further ask (a) how metaphors are visually ex-
pressed or realized, (b) what the metaphor resources in visual images are, and
(¢) how these resources work to construct metaphor. The authors consider that
visual images do not build spatial relations but are complex metafunctional con-
structs (Halliday & Matthiessen, 2004), integrating representational, interactive
and compositional meanings (Kress & van Leeuwen, 2006). In their approach, the
meta-functional resources are seen as metaphor potential and they explore how
these construct pictorial metaphors. Feng & O'Halloran employ the social semi-
otic theory of intersemiotic relations to explain the complex image-text interac-
tion in visual metaphor, and conclude that (a) social semiotic visual grammar
can provide a comprehensive account of the visual construction of metaphor, and
(b) conceptual metaphor theory lends epistemological status to such a grammar.

While Feng and O’Halloran explore the way visual metaphors are construct-
ed, in “Visual metonymy in children’s picture books”, Moya explores visual me-
tonymies, the other main trope within Cognitive Linguistics alongside metaphor.
After outlining the main features of the concept of visual metonymy, the author
examines the discourse functions of the metonymies and interprets the data in
functional terms. The data make it evident how visual metonymies are useful
strategies to convey representational meaning and create engagement in picture
books. All in all, the aim of the paper is to show how the use of visual metonymies
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in picture books contributes to children’s understanding of the stories in them
and, in turn, attracts their attention towards relevant aspects of the plot. The two
picture books selected are intended for children under 9. A multimodal and cog-
nitive perspective is adopted when applying the non-verbal trope of visual me-
tonymy to the picture books under analysis. The results of his analysis show that
the visual metonymies are used in children’s tales with a double function: firstly,
to facilitate the understanding of the story to ‘first time readers’ and, secondly, to
create narrative tension in certain stages of the plot, and, in turn, to establish a
bond between the represented participants and the child-viewer.

Whereas the previous contribution demonstrates how visual metonymies
contribute to the representation of reality in two picture books, “The establish-
ment of interpretative expectations in film”, by Bateman and Tseng, shows that
some notions from the textual organization of verbal texts appear also to give
insights to the organization of films. Bateman and Tseng compare the beginnings
of films with the macro-theme, hyper-theme and theme organization discussed
by Martin (1992), which establish a scaffold of expectations that help the text’s re-
cipient negotiate the complex textual structures being constructed. Bateman and
Tseng demonstrate that film beginnings exhibit differing organizational features
that correlate with the overall narrative strategies pursued in films as a whole.
These features, Bateman and Tseng argue, may then function as “useful indica-
tors for viewers concerning just what interpretative challenges they will face later
in the text”.

In “Multimodal digital storytelling: integrating information, emotion and so-
cial cognition”, Alonso, Molina and Porto explore how diverse semiotic channels
provide different kinds of information (factual, emotional, cultural, etc.) which are
finally integrated to construct the global meaning of the narrative. They combine
different analytical tools to achieve that goal. In the study of multimodality they
follow Kress and van Leeuwen’s work (2006) for the analysis of images, voice qual-
ity and other issues related to multimodal representation. On the cognitive side,
the authors make use of some notions of Mental Spaces and Conceptual Integra-
tion Theory and apply it to narratives in order to explain how the different modes
can be regarded as providing separate narrative-input spaces which interact both
among themselves and with the social knowledge shared by the participants in
the discourse event to be finally integrated in making sense of the narrative. The
results are of interest for those scholars concerned with the representational and
communicational modes of semiotic resources in making meaning.



