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Exploring Business

An overview of business at an early stage can spark students’ interest in future business
courses. Using this textbook package, you can create an Introduction to Business course that
enables your students to learn about business in an exciting way. As in other Introduction to
Business books, this text uses a wide variety of company-specific examples. However, we
improve on the traditional approach by adding an integrated case study of a dynamic organi-
zation. The company chosen for this purpose is Nike, as you will note from the “swoosh” on
the cover. In future editions, other case-study companies will be added.

Nike: An Integrated Case Study

Through an in-depth study of a real company, students can learn not only about the functional
areas of business, but how these functional areas fit together. Students learn about Nike by
reading a case study online based on extensive research and executive interviews. We've
broken the case down into 26 individual case
notes, which are linked to the appropriate sec-

tions of the text. Each provides a real-world ABOUT NIKE
example to help students master a particular

business topic.

After reading about the ways companies
promote their products, for example, students
are directed to a Nike case note that traces the
evolution of the company’s promotional strate-

organizafion.
Go to www.exploringbusinessonline.com

After reviewing several leadership styles, take a moment to find out
how the top executives of Nike direct and mofivate members of the

4.2

WHAT WOULD NIKE DO?

gies, including its well-known sports marketing
efforts.

We help students expand their understanding of Nike by providing videos featuring key
company executives discussing topics such as Nike’s history, corporate-responsibility challenges
and initiatives, product-innovation programs, and entrance into the soccer shoe market.
Current (and sometimes controversial) topics can be woven into the class through Nike-related
memo writing (or debating) assignments accompanying each chapter.

Because Nike case materials are delivered online (at www.exploringbusinessonline. com),
we can update them each semester. In this way, students learn what’s happening at Nike
now, not what happened a few
years ago. Studying a dynamic
organization on a real-time basis
allows students to discover the
challenges that it faces and
exposes them to critical issues
affecting the business, such as
globalization, ethics and social
responsibility, product innovation,
diversity, supply chain manage-
ment, and e-business.

DON'T TAKE OUR WORD FOR IT

Specially commissioned videos feature

Nike executives explaining how one very
innovative—and very successful—company
goes about its business.

Whenever this callout appears
in the text, the real and exciting
world of business is just a click
(or two) away. Students can
study Nike in 26 integrated
installments.

&

Xix
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Business Plan Project

We're convinced that having students develop a business plan as a component of an
Introduction to Business course has considerable academic value. The project introduces
students to the excitement and challenges of starting a business and helps them discover how
the functional areas of business interact. Thus this textbook package includes an optional
business plan project that’s fully integrated into the book. We explain the importance of

Business Plan Project

Group Report: Marketing Plan
REPORT

Your team should submit a written report that gives an
overview of your marketing plan, including target market,
customer needs, product characteristics, pricing, distribu-
tion, and promotion. Your report should also describe any
proposed uses of the Internet to promote or sell your prod-
ucts. For details on what you should include in the report, go
to Appendix A at the back of the book, entitled “Introducing
Your Business Plan” (p. XXX), and consult the section headed
“Marketing.” Also consider two other issues:

a. Customer Needs and

* Will your company have a Web site? Who will visit
the site?
* What will it look like? What information will it
supply?
* Will you sell products over the Internet?
* How will you attract customers to your site and
entice them to buy from your company?
The report should be about two double-spaced typed
pages. The name of your proposed business and the names
of all team members should appear on the report.

business planning in Chapter 2, which deals
with the process of starting a business. At the
end of the chapter, we introduce students to the
business plan project and provide detailed
instructions on preparing the business plan. In each
of the subsequent chapters, we help students com-
plete sections of a 10-part business plan.

Because this project is carefully woven into
the course, students are able to readily apply

ideniyyour customers : 0 REASONABLE CONTRIBUTIONS A what they learn to the preParation of each section
S 0 e TR o) bt vk ey mmneie o Of the plan. We also furnish, online, a simple-to-
OWN BUSINESS e bt itk use Excel template to aid students in the preparation
lotion and Sales sign the report (because of sickness or some other valid rea- . : 3 3
e e : of the financial section of the business plan.
S i ORI SOOI | L cien shousd vt oo gty s e e oS Db, b e P
Jestions: to attach a note to the signature.

project, students can plan
their own businesses (and
work on their teamwork
skills while they're at it).

Enhanced Learning

As an epigraph for this book, we’ve chosen a nugget from the treasure trove of Benjamin
~/ Franklin’s considerable educational experience:

Tell me and 1 forget. Teach me and I remember. Involve me and I learn.

We believe that this quote encapsulates an important goal of this textbook package: to encourage
students to be active learners. Thus we’ve designed the online component of this package to
facilitate the attainment of this goal. To give you a flavor of the purpose of these online materials,
let’s take a quick tour of the features available for each chapter:

® eBook—which looks exactly like the printed text with the same page numbers.

® Active Figures—which simulate the process that a faculty member goes through in class
when diagramming a concept on the board, one piece at a time.

‘ ACTIVE FIGURE

ACTIVE FIGURE

PUTTING A LITTLE LIFE INTO THE
ARTWORK

Online figures and graphs not only
assemble themselves, but explain
themselves and the principles

L they’re designed to clarify.




Exploring Business

® Nike Materials—case notes, videos, writing assignments, questions.

® Learning Labs—which engage students in active learning and help them master key
concepts.

(S LEARNING LAB 3.2 PICTURE YOURSELF IN THIS SITUATION

£ £,
A LITTLE REINFORCEMENT
;:rmma w—:._ﬁ: C‘ 3 ’m 3.2 PICTURE YOURSELF IN THIS SITUATION GOES A LONG WAY
e e - ' ? prababiy preter ot o knowwhatyd  ONliNE Learning Labs give
syl B b Tt v b Yo students a chance to apply

what they've learned about
key concepts—and furnish
immediate user-friendly
feedback.

@ Go to the pitcher and tell him what you know

© Quit the team without revealing what you know
@ Tell the coach what you know a

6 Keep quiet and hope for the best 6 Quit the team without revealing what you know

e Keep quiet and hope for the best

® Quick Quizzes—which provide students with instant feedback and reinforce learning.

7.1
WHAT’S GOING TO BE ON THE TEST?

Pretty much the same sort of questions
that are in the online Quick Quizzes
available at three critical points in
every chapter.

Before you move on to the next two A in the product mix —
pricing and placing products — here’s a chance fo test yourself on
what you've learned about markefing so far.

Go to www.exploringbusinessonline.com

All of the above materials are available to students online,
at www.exploringbusinessonline.com

We also strive to enhance student learning through end-of-chapter questions, problems, and
cases that ask students to do more than merely regurgitate information from the text. Most of

these exercises require students to assess a situation, think about it critically, and reach a conclusion.

Team-Building Skills aacss

Taking Stock of Ratios

Your class has been told that each group of three students
will receive a share of stock in one of three companies in
the same industry. But there’s a catch: Each group has
to decide which of the companies it wants to own stock in.
To reach this decision, your team will use ratio analysis to
compare the three companies. Each team member will
analyze one of the companies using the ratios presented in
this chapter. Then, you’ll get together, compare your
results, and choose a company. Here are the details of the
project:

1. The team selects a group of three companies in the
same industry. Here are just a few examples:
* Auto Manufacturers: Ford, General Motors, Daimler-
Chrysler
* Airlirfes: Southwest, Continental, American Airlines

. Every team member gets a copy of one company’s

most recent annual report (which includes its financial
statements) from the company’s Web site (investor
section).

. Every member calculates the following ratios for the

company for the last two years: gross profit margin, net
profit margin, inventory turnover (if applicable),
return on assets, current ratio, debt-to-equity, and
interest coverage.

Get together as a group and compare your results. Decide
as a group which company you want to own stock in.

. Write a report indicating the company that your team

selected and explain your choice. Attach the following
items to your team report:

WHY 2 (OR 3 OR 4) HEADS ARE
BETTER THAN ONE

In every chapter, Team-Building
exercises help students understand
why, in successful businesses, problem
solving is usually a group effort.
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Many are based on current business situations involving well-known companies of interest to
students. Throughout, we believe, questions are challenging and stimulating, and most are
appropriate for in-class discussions.

DO THE RIGHT THING (AND STAY
OUT OF JAIL)

Assignments in every chapter give
students an opportunity to explore
their ethical horizons and make
ethical (and legal) judgments.

Ethics Angle aacss

Sugarcoating the News at Krispy Kreme

According to Krispy Kreme’s “Code of Ethics for Chief

:%nﬁve and Senior Financial Officers,” the company’s

executives are expected to practice and promote honest
andetl\ml«mdmﬂrym-korspmmbkforhlulﬂ\
and overall p of the
ever, khmgshaveg(mewmsm!hetopedﬁdomofthr
doughnut-shop chain.

First, a little : Founded as one small
nut shop in Winston-Salem, North Carolina, in 1937, the
brand became i ingly popular over the next six
decades, taking off in the 1980s and 1990s. By 2003, Krispy
Kreme (which went public in 2000) was selling more than a
billion doughnuts a year. That's when things started to go
stale. (R)rmdehﬂ:mﬂlempan)’supsu\ddowm
go to line.com to link to the
DethmWebmzaMmddnamde'Knspme
The Rise, Fall, Rise and Fall of a Southern Icon.”)

When sales first started to decline in the fall of 2003,
CEO Scott Livengood offered a variety of creative explana-
tions, mostly for the benefit of anxious investors: High gas
pnces discouraged people from driving to doughnut

diet. Unfortunately, other (more plausible) explanations
were beginning to surface. To complete this exercise,
you'll need to find out what they were. Go to www.
exploringbusinessonline.com to link to the Business Week
and USA Today Web sites and read these articles: “The Best
and Worst Managers of the Year” and “Krispy Kreme Must
Restate Earnings by $25.6M.” Once you have a good grasp
olﬂ!oompany‘sproblmun\dyouvemdaboulﬂ\epeo—
ple who are resp answer the foll

being sure to provide explanations for your responses

1. What factors contributed to the problems at Krispy
Kreme? What happened to the company? Who was
hurt?

2. Should the firm's pmblems be attributed to poor
havior on the part of the

executive team, or both?

3. Judging from the lessons of the Krispy Kreme case,
how important do ink it is for a firm to have

More than 70 percent of our end-of-chapter items help students build skills in areas designated
as critical by AACSB, including analysis skills, ethical awareness and reasoning, multicultural
understanding and global perspectives, information technology, communications, and team-
work. Each AACSB inspired exercise is identified by an AACSB tag and a note indicating the
relevant skill area.

Questions and Problems

1. AACSB » Analysis

We use the pts of absolute and ive advan-
hgloaphnwhymunmmpm}mpmmand
export others. We can also use them to explain how work
can be divided between two people. Two consultants—
John and Jennifer—have a dient who needs a company
report written and a PowerPoint presentation

within the next two weeks. Both John and Jennifer have
experience writing reports and preparing presentations,
but neither has the time to do both jobs. From past expe-
rience, they know how much time each of them needs to

e. Does Jennifer have a comparative advantage in
either task? What should she specialize in?

2. AACSB > Analysis

What happens if, during a given year, you spend more
money than you take in? What happens if you finance
your overspending by running up your credit-card
balance to some outrageous limit? Would you have
trouble borrowing in the future? Would you have to
pay higher interest rates? How would you get out of
debt?

complete project: Now let’s change you to the United States. The
each typeof United States has just run up the largest one-year trade
Consultant | Write areport | Prepare o presentation deficit in history—nearly $600 billion. Respond to the
77 following items:
= B b Define the t: trade deficit and lain how th
jennifer 150 hours 60 hours a. ne lerm trade cit and explain how the
WHAT TO DO WITH WHAT YOU ) e e i L iad s 1
KNOW Using the information contained in the grid above,

With a little advice from AACSB,
end-of-chapter Questions and
Problems are designed to help
students develop the kinds of
skills that they’ll need to succeed

in the business world.
Nl

b4

answer each of the following questions:

a. Does either John or Jennifer have an absolute advan-
tage in (1) writing reports and/or (2) preparing
presentations?

b. Is the trade deficit a good or bad thing? Why or why
not?

¢. Define the term of ts and explain

fa-




Author-Prepared Instructor’s Manual

For the past ten years, I have been developing, coordinating, and teaching an Introduction to
Business course in which first-year students are introduced to business through the study of
Nike and the preparation of a business plan. During this ten-year period, more than 3,000 stu-
dents have taken the course. Over the years, sections of the course have been taught by a mix
of permanent faculty, graduate students, adjuncts, and even the dean. Each semester, [ oversee
the course and guide approximately ten instructors as they teach their sections—a task that’s
been made possible through the development and continuous improvement of extensive
teaching materials.

Because I feel strongly that well-structured and easily understood teaching materials are
vital to the success of this course, I have personally written the Instructor’s Manual, including
teaching notes and solutions to end-of-chapter problems. In doing this, I relied on the experi-
ences that I've gained in developing these materials for and with my faculty team.

Designing for Flexibility/Power and Simplicity/Support

We have designed this textbook package to be flexible and meet the needs of three groups of
instructors—those who want to

® teach the course using the textbook alone
® teach the course using the Nike case (or a company of their choice)
® teach the course by incorporating both the company case study and the business plan project

The package is designed to be a powerful but simple to use teaching tool. We've included a
broad range of features that allow instructors to introduce students to business in an exciting
way, but we’ve also worked to fashion material that’s straightforward, current, relevant, and
easy to teach from. The text is purposely brief and covers “business essentials” without bur-
dening students or faculty with unnecessary detail. We hope that the user-friendly writing
captures students’ attention and makes reading the chapters enjoyable.

Finally, we've tried to build a textbook package that’s as supportive as possible to both students
and faculty. We've supplied marginal definitions and detailed end-of-chapter summaries (and a
few cartoons) to assist students as they learn from the text.

Our ExploringBusinessOnline web site supports learning through interactive and multimedia
content designed to help students not only master topics but assess their learning. An exten-
sive author-prepared instructors’ edition and excellent set of PowerPoint slides provide teach-
ing support to instructors. Test Item file developed using assessment techniques supports fac-
ulty in evaluating student performance.

My desire in writing this text was to provide faculty with a fully developed teaching package
that allows them to enhance student learning and introduce students to business in an exciting
way. [ hope you enjoy teaching the course as much as I do.

"R Ltliser,

Karen Collins

Exploring Business

xxiii
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This is the only Introduction to Business text that introduces students to business using an
exciting and integrated case—one which is in fact updated each semester. We believe that learning
about business through the study of a dynamic organization allows students to be students.

® benefit from real-world examples that underscore business concepts
® learn about the functional areas of business and see how they interact
B experience the opportunities and challenges faced by a real company

® familiarize themselves with many of the critical issues in today’s business world, including
globalization, ethics and social responsibility, product innovation, diversity, supply chain
management, and e-business.

Why Nike?

Because students

® can identify with the company and use its products

B can appreciate its entrepreneurial history and enjoy learning about its co-founders
® are familiar with the industry in which it operates

® understand its focus on product innovation and marketing

® can benefit from studying its global operations

® can comprehend its financial activities

B enjoy debating a few controversial actions

We've found that, by studying Nike, students willingly participate in classroom discussions.
Why? Because Nike is on just about everybody’s radar screen. Students enjoy discussing the
opportunities and challenges faced by Nike and speculating on what the company intends to
do about them, now and in the future. Discovering business concepts through the study of one
of the best known companies in the world excites them about business and sparks their interest
in future business courses.

Integrating Nike Into Your Course

Our experience has shown that faculty can integrate the Nike case study into the course in a
number of ways.

About Nike Case Notes* Students learn about Nike by reading a 26-part case study devel-
oped through both research and executive interviews. Each case note provides a real-world
example to help students master a specific topic. For example, after reading chapter materials
on the pros and cons of doing business in a global environment, students can read a Nike case
note that examines both the benefits that Nike derives from its international operations and
the responsibilities that it has to the countries in which it operates. After reading about the
ways companies obtain funds to finance growth, students can read a Nike case note that
reveals how Nike almost went out of business because of several financial crises and details
the steps that co-founder Phil Knight took to resolve each crisis and establish a financially
strong company. Discussion questions solicit feedback from students and enhance classroom
debates on the topics covered in the cases.

Nike Videos* We've produced four videos featuring Nike executives discussing specifically
chosen topics: the company’s history, its corporate responsibility challenges and initiatives, its
commitment to product innovation, and its carefully orchestrated entrance into the soccer
shoe market. We structured interview questions to elicit information that will be valuable to
students in mastering particular topics, and we’ve selected and organized footage to capture



students’ attention. Faculty can show the 15-minute videos in class or ask students to watch
the videos online at www.exploringbusinessonline.com. Discussion questions, written by the
author, aid classroom discussions on the topics covered in the videos.

Nike Memo Writing Assignments (or Debates)* Current, and often controversial,
Nike topics can be woven into the class through Nike memo-writing assignments. These
assignments, which are updated each semester, provide students with an opportunity to
strengthen their writing skills and form opinions on current issues affecting Nike. One assignment,
for example, asks students to deliver an opinion on Nike’s efforts to connect with female
consumers by writing a memo to employees at the San Francisco NikeTown. Another asks
them to explain the benefits and risks of Nike’s decision to enter Wal-Mart with its recently
acquired Starter brand by writing a memo to a hypothetical investor. Once the memos
themselves have been composed, they underpin excellent in-class discussions or debates. In
fact, as an alternative to having students write memos, faculty might ask them to research the
topic and come to class prepared to debate the pertinent issues.

Nike Questions* Each chapter contains a multi-part question on one of the Nike case notes
covered in the chapter. These questions require students to think about the case and present
their opinions on the issues covered.

Teaching Notes For the past ten years, Karen Collins has been developing, coordinating, and
teaching an Introduction to Business course in which students are introduced to business
through an integrated study of Nike. Each fall, approximately 300 students take the course,
which is taught by a team of about ten instructors. She simplifies the teaching task for her team
by preparing teaching notes that integrate Nike materials into basic business related topics. By
means of these teaching notes, faculty can introduce a topic and then expand it using Nike as
a convenient and relevant example. Karen Collins’ teaching notes are available in the author-
written Instructor’s Manual Exploring Business.

S N S E—— : —
* Nike Case Notes, Videos, Memo Writing Assignments, and Nike Questions
are available to students at www.exploringbusinessonline.com.

Integrating the Business Plan

Exploring Business

We're aware that several other Introduction to Business texts include business plan projects.
We've found, however, that most of them tend merely to “bolt on” a review of the business
plan without trying to make it an integral part of the book. We’ve designed this textbook pack-
age to incorporate a fully integrated, though optional, business plan project.

Karen Collins had the business plan project in mind when she first developed her
Introduction to Business course and, as an outgrowth of that experience, this text. During the
last ten years, under her guidance and that of her teaching teams, more than 200 student teams
have prepared and presented business plans. The continuous improvements in the project are
the result of the experience that she’s gained in working with both faculty and student teams.

Project Overview

Karen designed her course to expose students to the excitement of starting a business and the
importance of creating a business plan. She introduces the project in Chapter 2. If the instructor
elects to assign the business plan project, the book presents students with the first of ten business
plan assignments, which asks them to review a document describing the business plan project.
In each subsequent chapter, they’re asked to complete another section of the business plan. By
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the time they’ve reached the end of the course, they’re shown how to integrate each of these
individual sections into a final version of the plan. Because the project is carefully coordinated
with the presentation of course materials, students are able to apply what they’re learning, as
they’re learning it, to the practical process of preparing a business plan.

Financial Reports

Because we understand that preparing the financial section of the business plan can be difficult
for students, we’ve developed a process to make the task much easier. In particular, we furnish
students, at www.exploringbusinessonline.com with an Excel template that simplifies the
process of preparing financial reports for their proposed businesses. They don’t even need to
be competent in Excel to use it; it's designed to be simple to use, and we provide detailed
instructions. The template follows a business-decision approach: As the student team makes
decisions about its proposed businesses (decisions about such factors as projected sales in
units, cost of goods sold as a percentage of sales, and purchase prices for capital items), the
template enters and compiles the information to create a financial report.

Link to Nike

Any instructor who wishes to do so can connect the business plan project to the study of Nike.
They can, for example, ask students to prepare a business plan for a fictitious company in the
same industry as Nike—say, a competitor, a supplier, a retailer, or a service provider in the
athletic footwear, apparel, and equipment industry.

Proven Success

This textbook package provides considerable guidance to students as they prepare their
business plans and to instructors as they guide student projects. The outcome is amazing. As
Karen Collins has discovered, students who were unfamiliar with business terminology at the
beginning of the semester are able to create a business plan that equals many prepared in the
business world. More important, students can immediately apply what they’re learning in the
course to the preparation of their business plans. They become excited about the prospect of
starting a business and begin to understand how the functional areas of business interact.

Enhanced Learning
According to AACSB,

“The most effective learning takes place when students are involved in their
educational experiences. Passive learning is ineffective and of short duration.”

That’s why the Exploring Business textbook package offers several approaches to help students
become active learners and engage them in the learning process.

Dynamic Figures and Graphs

In the printed book, figures and graphs are static. In the online version, however, at
www.exploringbusinessonline.com, we’ve endowed many of them with a pedagogical life of
their own: They move and talk, demonstrate their own functions, and grab the reader’s attention.
They’re designed to simulate the process that a teacher goes through when diagramming
concepts on the board, one piece at a time. In this case, of course, students can replay figures
until they master the topic.

Sample a few Active Figures at www.exploringbusinessonline.com.

Learning Labs

Discussions of key business concepts are supplemented by what we call Learning Labs—
interactive online exercises designed to engage students in active learning and help them test



their grasp of business concepts. We’ve also designed them to satisfy another AACSB recom-
mendation—namely, to provide frequent and timely feedback. According to AACSB,
“Learning situations should provide ‘practice field” situations where students can take risks
and then learn from their successes and failures. Individual faculty members should
continuously work to improve their skills at providing feedback in ways that enable and
motivate learning.”

Try out a couple of Learning Labs at www.exploringbusinessonline.com.

Quick Quizzes

To further reinforce learning and provide students with more instant feedback, we’ve situated
mini true/false multiple-choice tests at the end of each major section of every chapter. When a
student gets one of these test style questions wrong, he or she is immediately furnished with the
correct answer and brief explanation of why it’s the right one. When appropriate, moreover,
we’ve built in a link to the section of the chapter where the concept is discussed and where
the student can return to review the topic in context.

Check out a couple of Quick Quizzes at www.exploringbusinessonline.com.

Thought-Provoking End-of-Chapter Materials

We've tried to ensure that our end-of-chapter questions, problems, and cases—many of which
ask students to assess situations, think about them critically, and reach practical conclusions—
are thought-provoking (and even fun). Often, we ask them to gather information before
answering a question. Many items are based on current business situations involving companies
of interest to students, and most are appropriate for in-class discussions. Each chapter presents
ten Questions and Problems as well as five cases on areas of skill and knowledge endorsed by
AACSB: Learning on the Web, Career Opportunities, The Ethics Angle, Team-Building
Skills, and The Global View.

Supplements

Instructor’s Manual

The author-written Instructor’s Manual includes comprehensive teaching notes that integrate
material from the chapter, material geared toward Nike, and material dedicated to the busi-
ness plan project. Easy-to-use notes include teaching tips and ample in-class activities. We've
also included author-prepared solutions to end-of-chapter questions and problems and
added supplemental teaching materials that Karen Collins has used in teaching her own
Introduction to Business course. In addition, the Instructor’s Manual includes Nike materials.

Instructor’s Resource Center on CD

This supplement gives instructors access to the Instructor’s Manual, Test Item File, and
PowerPoints in downloadable format. If you ever need assistance, our dedicated technical-
support team is ready to help with the media supplements that accompany this text. Visit
http:/ /.247 .prenhall.com for answers to frequently asked questions and toll-free user-support
phone numbers.

Test Item File

The Test Item File contains approximately 150 questions per chapter. Each question is fully ref-
erenced to corresponding learning objectives, AACSB objectives, page references, and diffi-
culty level.
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TestGen Test-Generating Software

The computerized test bank contains approximately 150 questions per chapter, including mul-
tiple choice, true/false, short-answer, and scenario-based items. We identify suggested
answers, learning objectives, AACSB objectives, difficulty levels, and page references for all

questions.

Nike Videos

Lively, up-to-date, and relevant, specially produced Nike videos on DVD expand upon com-
pany content contained in the Nike case notes. These clips are also available as streaming
video on the companion Web site.

VangoNotes in MP3 Format

We give students the opportunity to study on the go with VangoNotes—chapter reviews in
downloadable MP3 format that offer brief audio segments for each chapter:

® Big Ideas: the vital ideas in each chapter

® Practice Test: lets students know if they need to keep studying

® Key Terms: audio “flashcards” that review key concepts and terms
® Rapid Review: a quick drill session—helpful right before tests

vanth%s Hear it. Get It. St.udy on the go

with VangoNotes.

Just download cha, ter revi

your text and list.eg to thggvgzir;;n
mp3 player. Now wherever you ape--
whatever you’re doing--you can
study by listening to the following
for each chapter of your textbook:

Big Ideas:
« Your ¢ »
for each chapter 1t —aeed 1o know

Practice Test: 4 gut check

for the Big Ideas--tells i
ou if
need to keep studying T 7o

Key Terms: Audio “flashcards”

to help you review
ol key concepts and

Rapid Review: a quick drill

session--use it right before your test

VangoNotes.com
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