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1. TfRERI%%E 3K TPO (Time, Place, Occasion) JRNI.
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Dress: A Kind of Social Symbol

I. Women’s Dress 1+ & 3=

Contents:

1. TPO Principle

2. Four rules for women professionals
3. Dress code

4. Extra suggestions

Warm-up questions:
Q: What is Kiki’s plan for today?
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Apparel makes the man.

—Quote

1. TPO Principle

TPO is the abbreviation word of TIME, PLACE, OCCASION, which means that
people’s dressing should be appropriated with this rule.

fif 8] S b S

1.1 Time

—HEFNZE, AMIEFERGETFT . UERREREA R R — KA 24 /N, 72
AFERI AT A, AR FAZ T, AMIBSEE ARG, SRbBafa .
FTCL, R AL TC IR 8 AR TN N B, FTiER “REXR” WA RERCEFERIFRTE .

Warm and high-quality woolen skirt will be nice in winter; clothes in summer should be
cool but of non-transparent quality.
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1.2 Places

ARREFINEREN, TERIINEIE RN, PUIeRFK R, RIREER G
AL

Dressing should change according to different places. When you receive visitors at home,
comfortable and tidy casual wear is appropriate. If the visit occurs in the company, suits make
you look more professional. When you travel around, local traditions and customs should be

taken into consideration.

1.3 Occasions

FEVI R A 5 R 2, MR SE R BB A e, A NS T R, B esk
ERBESR T .

Serious and official dressing is required when we meet clients and attend meeting. When
attending official banquet, woman usually chooses Chinese traditional Qipao (Mandarin Gown)
and long evening gowns. What would it be like if everyone dresses lightly, but you wear an
evening dress?

There is a summary for women’s dressing Suits, skirt suits, and uniforms are appropriate
on business occasion. While on social occasion, evening dress or fashionable dress that
emphasizes personal style are the good choices. On casual occasion, you can wear any clothes
that make you feel comfortable, such clothes as sportswear, jeans and casual wear will be ok.

However, can women’s dress be summarized by some simple words?

NG HEXAS & b ] F !

An investigation by www. zhaopin.com shows that there are standards for women’s dressing.
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A story:
At the beginning of this year, I asked the students to put on the clothes that they thought
appropriate for the interview in a volunteer training session. But the students’ dressing knocked

me down. More than 80% students had no idea what the appropriate clothes are. Some of them

5
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were in jeans and sneakers; others were in pink Barbie-like skirt or mini-skirt. I told them “it is
beautiful, but inappropriate for the interview.” Then students asked “what are the appropriate
clothes?” Indeed, that was an important question. Appropriate clothes is a matter of preference.

MRS VR 7 AR O RARTE, RN RE T AATRRE S — BN R .

Dressing is a big deal of image project. Western fashion designers believe that “clothes
can’t make a person perfect, but 80% of the first impression comes from dressing.” For the
graduates who are going to get their first job, the point should be the work wear. To present a

professional, confident, authorized image in business, it is necessary to start from dressing.

2. Four Rules for Women Professionals

In such important occasion as critical meeting, ceremony, and official banquet, women

should dress appropriately, and pay attention to the following rules:

2.1 Avoiding clothes that are:

too bright

too clutter

too revealing

too short

too transparent

too tight

too fashionable with extremely specific characteristics

Al MBL. B, RIS TR S NBEATASH, B TRIREO A B e EERIR I
AN, SREEEEA - ERRE. RN, KRB BA R 2 A K
AR, EC AR R BE A S 8 A 0 AR Mt A T A RR S S S R, A e B 7
RO AT A, T H R RE

R NEEIN, ARGRSE AARRERZ, RO EIRELE N LR
Wi, BIPI A it <o, i ELEEE A T g R IR A R, (H
g Nt RIS, B b — R A svra] LE W 1SS “Bedte”, A
R HEPIE. B, 7TEARIEANF 7 E AT R AL .

Except for main clothes, shoes, stocks, groves also need special attention. For example, a
pair of transparent stocking that in lines with your clothes will be a good choice, while a pair of
stocking with patterns can not ascend the place of refinement. In an official and grave occasion,
it is not appropriate to wear sandals or boots, and a pair of black leather shoes is most widely
chosen and matches any clothes. A pair of medium-outsole shoes without open toes is

considered as a safe choice. Is there anything should be paid special attention to?

6



Module One Attire and Grooming )

2.2 Suit dress—The most suitable clothes for women professionals
Generally, requirements are as follows:
2.2.1 Suit
Good texture: smooth, clean, soft, stiff, well-pressed, wrinkle-free, no pilling, lint-free
Less color: cool tone, less than two colors, presenting an elegant, decent, solemn (i.e. black,
navy, taupe, gray, burgundy wine)
No fancy patterns: no patterns or with grid, spot, stripes.

Less decoration
Proper size: tops should not be too long and skirts should not be too short.
Suitable styles: “H”*“X”*“A”Y”
Fashionable style: collars, buttons, fly, groves, sleeve and skirts should be trendy.
PIE OB . BOSE BRI TEIRSNE, TR R MR, "R L,
FRZD . Gliff. RESRRTTIHE, S TAEE AN, A G Lok b .




