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With the invention of the world's first automobile, Mercedes-Benz has
brought human beings revolutionary innovations regarding means of
transport. For more than 130 years, the Mercedes-Benz three-pointed star
has become far more than the symbol of a world-famous automobile brand.
It is also an emblem of modern life and advanced technology, representing
Mercedes-Benz's consistent pursuit of innovation and its firm determination
to redefine the future of transportation.

We are living in an era of unprecedented changes. At the forefront of global
digitalization, China now leads many trends in the development of intelligent
technology. In response to the changes engendered by digitalization,
Mercedes-Benz consistently improves the customer experience through a
range of Best Customer Experience projects and creates Digital Quotient
(DQ) to evaluate the digitalization level of premium OEM and the quality of
customer experience accordingly.

We believe that with further extension and refinement, Digital Quotient (DQ)
will not only become the beacon of Mercedes-Benz's development, but also
take the lead in forecasting digital trends and exploring new approaches to
digital transformation. It will promote the development of auto industry and
ultimately open up new horizons in transportation for human beings.
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