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1.  Work with a partner. Try to name the leading companies and their competitors
of the following business sectors in the Chinese market, and discuss their
advantages and disadvantages.

Mobile telephone service

Airline

Luxury car

Word processing program

Web search engine

MP3 player

Kitchen cleaner

Bank

2. Work in groups. Read the brief introduction to Airbus A-380 and Boeing B-787,
two broad-bodied aircrafts, consider their different qualities, and discuss the
following questions.

Airbus A-380
B Airbus’double-decker passenger jet;

B The largest airliner ever built, it nearly

stretches from goal line to goal line of a
football field;

B Three full decks with large space for

passengers;
B Capable of carrying 840 passengers;
B Big and fat with all the polish of a portly dowager.
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Boeing B-787
B Boeing’s super-efficient airplane with new passenger-pleasing features;
B Uses 20 percent less fuel than any other airplane of its size;

B Offers forty to sixty percent more cargo

revenue capacity;

B Computational fluid dynamics and wind

tunnel testing sleek and quick, and capable

of long outings.

1) Which airplane would you pick for a trans-Pacific flight? Why?

2) Which company do you think is more competitive in the market from the
angle of customers? Give the possible reasons.

3) What is the target market of the two leading aircraft manufacturers for their
latest products? Point out phrases in the descriptions that help you determine
your position.

4) How can consumers — in this case, air travelers — as well as companies be

affected by competition?

Preview: Many consider competition as a negative factor, but is it? In this article on the
competition between two companies described in a new book by John Newhouse,
the writer presents the fierce rivalry between Boeing and Airbus, the world’s two
leading civil aircraft manufacturers. Compared to the competition in other fields, their
competition is fiercer by involving much more money, and their battle encourages the
government’s interference. Generally speaking, Boeing and Airbus have each enjoyed
an advantage over the other during the last decades. Both Boeing and Airbus are facing
problems, but John Newhouse predicts that they will continue their competition in the
long run.

Head-to-head in the Clouds

By John Newhouse

[1] The struggle over the world market for big jet aircraft makes for epic narrative.
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Involving billions of dollars and a great deal of national pride, the story of two industrial
giants fighting each other — from the new world, from the old—is so gripping that
there is nothing quite like it in global business. The cost of developing the product
is astronomical, and it takes years to come to market and is then in the air for just
a generation. Coke versus Pepsi', Sony’ versus Samsung, Unilever’ versus Procter &
Gamble'— none of those battles has quite either the same grandeur or the same high
stakes. Only Big Oil’ in its desperate search for new reserves comes close, but in that

business there are several players, and the rules are mostly set by a producers’ cartel.

[2] In the civil aircraft business the market rules, though governments are more
than keen spectators, pouring in hundreds of millions of dollars of support (openly) in
Europe, less directly in America. In this business make one bad bet, or suffer a single
flop, and you have to live with the consequences for years. Both companies have had
that experience in the past decade. The reality of a global duopoly is that each company
is forced to press ahead with difficult and risky technology, bombarding the market
with new products that should make the life of ordinary people better, whether they are
flying the Pacific on business or enjoying a cheap weekend in Prague’, borne there by a

budget airline.

[81 Boeing’ is America’s biggest exporter, while Airbus’ is a potent symbol of
European industrial prowess. There is no better commentator on this sporting struggle
than John Newhouse, a journalist-cum-foreign-policy adviser, who made his name back
in 1982 with a book on big jets, called “The Sporty Game”. A quarter-century on, he
revisits the aerial field of dreams to catch up on the latest play. An American who has
studied and written extensively about Europe and advised the Clinton’ administration
on it, for he knows both sides of the Atlantic well enough to have a wry, disinterested

attachment.

1 Pepsi/'pepsy BBIXFIERER, REE—RZELKNBELT
2 Sony /'seuny/ BARRAE, SR LR/ TWRA~R. BEFmilEERARFqE
Sz—

3 Unilever /'ju:nt 'leve/ BXEFIE, REHGNENHEEERASZ—, 1930 FHEF=AEH
MABSEERNE TSR ENTEFHMIL

4 Procter & Gamble /prok'te send 'geembl/ EEFEEFAE (P&G), RHREANEBBEERA

Bz—

Big Oil AiEL, IBXIEMEFFHERMNEE . TSN

Prague /pra:g/ #HitE ($EEEB)

Boeing /'beuly/ EEKSAT  RERSEARIMTMRAE

Airbus /'esbas/ ZTHREZE, BUMEEH WIHENER, BR. £ BEIEkZ

Clinton /'klinten/ 52#fiR, EERISSE
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[4] For most of the 1990s the story was Airbus, the European underdog, relentlessly
pursuing Boeing, the world leader. The European group made a sustained sprint to go
from 20% of the market to snatching the lead from Boeing in 2001. Then, after five years
on top, Airbus’s world started falling apart, or so it seemed. Last year Boeing regained
the lead, selling more planes than the European company for the first time since 2000.

Now Airbus is in decline.

[5] In less than three years Boeing has won a record-breaking 500 orders for its
new middle-sized long-haul aircraft, the 787. By contrast, Airbus’s super-jumbo, the
A-380, is running late and its new A-350 is being re-designed after heavy criticism
from potential customers. Airbus has had four different bosses in the past two years,
as production delays led to boardroom squabbling between its German and French
shareholders. The British, in the shape of BAE Systems', which used to own a fifth
of Airbus, quickly sold up and slipped away, turning their back on European civil

aerospace to concentrate on America.

[6] Boeing now has a decisive lead in the most lucrative part of the market — for
wide-bodied long-haul jets — with one established product, the ubiquitous 777, and
the hugely successful new 787. Airbus’s competing product is several years away and
orders are only trickling in for its huge gamble, the super-jumbo that will be capable of
carrying 555 passengers. So is Airbus doomed, as some commentators suggest? Not at
all: the reality is that both companies have record order books and overworked factories,
and they face a market that is set to keep growing, albeit with cyclical ups and downs.

[7] Boeing executives are careful to avoid crowing over their latest triumphs; ten
years ago Boeing’s planes were losing height as Airbus rose. Its factories around Seattle’
ground to a halt for a month as production delays accumulated. In the past three years
Boeing’s top management has been rocked by corruption and sex scandals that cost
the jobs of two chief executives and one potential successor. To this day Boeing is seen
with suspicion in some parts of the Pentagon’, as a result of the industrial espionage

and contract rigging that were rife a few years ago.

[8] But, as Mr. Newhouse’s clinical dissection of Airbus’s latest problems makes
clear, the most serious issue the European champion faces is its internal divisions. The
French suspect the Germans of wanting to grab a bigger share of the high-tech work and
the jobs that go with it. The Germans (and the British in their time) were happy to give

1 BAE Systems BAE Z%4nE], REZEGNEIKBBIIMTAE
2 Seattle /st'eetl/ FRIEE], EEFEILERRT
3 Pentagon /'pentagan/ FfARE, EEEHER
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up the soft loans from government — to settle a long and acrimonious trade dispute
60 with America — but both suspected that the French would keep doling out money to
secure more Airbus work for France. Airbus should soon bounce back in the market,
if only because airlines — the manufacturers’ customers — would never tolerate an

American monopoly. But how long that will take is anyone’s guess.

New Words

head-to-head

a. in which two people or groups face each
other directly in order to settle a dispute or
competition FSTAERERY; IEMEZTHEM

n. B708k; BIISIEAOLLE

epic /‘epik/

n. poetic account of the deeds of one or more
great heroes, or a nation’s past history {85
RIESITAF, BiEF

a. having the feature of an epic B PIFMR
f9, SEIFARAY

narrative /'neerativ/

n. story or tale; orderly account of events #{
%, N

gripping /'gripm/

a. exciting or interesting in a way that keeps
your attention M ALHY; IRSIARY;
ADSZAY

astronomical /.zestra'nomik(a)l/

a. of enormous magnitude; immense EXAY;

NS

versus /'v3:sas/

prep. (in law or sport) against X3 ; X471

grandeur /'greendza/

n. impressive beauty, power, or size {5:X; It
m; W5

stake /steik/
n. sum of money risked on the unknown result
of a future event 12%; W&+

cartel /ka:'tel/

n. a combination of independent companies
in order to limit competition and increase
profit REFR (BABATHIRS. 1B
IFBMERKRIERE ), EIVEXER

(860 words)
From The Economist

flop /flop/
n. a failure 2

duopoly /dju'pali/

n. a situation in which two suppliers dominate
the market for a commodity or service FEZ
3 ZhiA (RSHE )

bombard /bom'ba:d/

v. keep attacking (as if) with gunfire &5,
WL

potent /‘pautent/
a. powerful and effective BIAY; BN

prowess /'prauis/
n. usual skill or ability A< FLATHZAEE

commentator /'komenterta/
n. a broadcaster or writer who reports and

analyzes events in the news IFIER; EHT
BRSO SR BRI FR
cum /kam/
prep. used between two nouns to show that
something has two purposes; as well as 32

{E; #

aerial /'earial/
a. of, for, or by means of aircraft fizfJ; ¥

189, E AT
wry /rai/

a. dryly humous, often with a touch of irony
showing dislike, lack of pleasure [EfFHY,
FBRERAMER; T, FEr

relentlessly /rrlentlisli/

ad. without stopping, determinedly; strictly,

cruelly 7Sy, Ty, Tigth, %
B ith

sustained /sa'steind/
a. continuing at the same level or rate for a .J



I— long time 4289, FAH

sprint /sprint/

n. a burst of speed or activity; a short period
of running IRESEMNIIRARE ; SRE
i; jeiEEEN

long-haul /'lonho:l/

a. involving the transport of goods or
passengers over long distance (JZEIXER
SRR ) KERY; ImEEEAY

super-jumbo /'sju:pa'd3ambau/

n. FFREEN

squabble /'skwobl/

v. quarrel, esp. noisily and unreasonably [1£5;
S

aerospace /'earauspers/

n. the industry of building aircraft and vehicles
and equipment to be sent into space iz
ATW; SRR

decisive /dr'saisiv/
a. having a decided or definite outcome or

result REMRY; BERERN

lucrative /'lu:krativ/

a. profitable; bringing in money FJFARIHT, Wk
{3451

ubiquitous /ju:'bikwites/

a. appearing, happening everywhere JERMATE
19, tHEEN

trickle /'trikl/

v. flow in drops or in a thin stream Z24EHBi ;
i

doom /du:m/

v. make sb./sth. certain to fail, suffer, die, etc.

{8 FEEDMERL; IEEEM

albeit /o:Ibr:rt/

conj. even though; although; notwithstanding
BIfE; B RE

cyclical /'siklik(a)l/

a. recurring in cycles fE2AY; [EHBIEAY

triumph /'tratemf/

n. (joy or satisfaction at a) success or victory

BELh; BRI BEFF

accumulate /o'kju:mjulert/

v. gradually increase in number or quality over
a period of time ( (2 ) F#HIEM; (RE)
RS

unit ] Competition

rock /rok/

v. (fig.) disturb or shock (sb./sth.) greatly ( 4} )
& (EA/ES2Y) RATZHER

corruption /ka'rapfan/

n. dishonest or illegal behavior, especially by
people in authority BW; &i5; W&, =
i

scandal /'skeendl/

n. behavior or an event that people think is
morally or legally wrong and causes public
feelings of shock or anger A1T; {FABIR
MAES; HiE

successor /sak'sesa/

n. person or thing that goes after another #4%{F

Z, EENEY

suspicion /ses'pifen/

n. feeling that sb. has done sth. wrong, illegal
or dishonest, even though you have no

proof 1R, WREE

espionage /'espiana:3/

n. practice of spying or using spies {{i%; [Eli%
5]

rife /rarf/

a. (of bad things) widespread; common ;{7
19, ZEM

clinical /'klinikl/

a. very objective and devoid of emotion;
analytical +2ZWMERHNABREY; o
HrH9

dissection /dr'sek[an/

n. careful examination or analysis ZI4fr; {74
Rk DT

acrimonious /.zkri'maunjas/

a. (of an argument, etc.) angry and full of
strong bitter feelings and words SeZIRY;
YURAY; BRI

secure /srkjua/

v. succeed in getting (sth. for which there is a
great demand) 3X15

tolerate /'tolarert/

v. put up with; endure 3%, , 25

monopoly /ma'nopali/

n. complete control of trade in particular
goods or the supply of a particular service

2, EERS
-
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Phrases & Expres".{ia

make for
be likely to have a particular result or help to make sth. possible {25f; BFITF

come close to sth./to doing sth.
almost reach or do sth. JIFAE; E4Z2

press ahead (with sth.)
continue doing sth. in a determined way 1 (557 ); BRAELHTT

make on€e’s name
become famous f &

catch up on
find about things that have happened T#2 ( EAEREE )

fall apart

have so many problems that it is no longer possible to exist or function, collapse Agif; A3

in the shape of sb. /sth.
appearing specially as sb./sth. LIFEA / ESEYRIFZR

turn one’s back on
reject sb./sth. that you have previously been connected with; turn away from sb. in an impolite

way 57, JLAREREA

ups and downs
alternation of good and bad fortune B%%; Fi

Crow over
talk too proudly about sth. you have achieved, especially when sb. else has been unsuccessful
HISEE, HHESE
lose height
lose the leading position ZcZ<405EHI{
grind to a halt
(of process) stop slowly (#8172 ) 1B@IFLE
contract rigging
cheating in contract SEEE
to this day
even now, when a lot of time has passed BZII1%; EEIE
go with
exist at the same time or in the same place as sth.; be found together SEZEERT (ZLEHE) F
#;, SESBRmE

soft loan
TEHEMRERR; B
dole out
distribute food or money in small amounts #ht; >E7EC

bounce back
recover jauntily from a setback ( Z#4FfF ) KETS N



