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(1) Adolphs, R., Tranel, D., Damasio, H., Damasio, A. (1994) “Impaired recognition of

emotion in facial expressions following bilateral damage to the human amygdala.”

Nature 371:669-672.

(2) Adolphs, R., Gosselin, F., Buchanan, T.W., Tranel, D., Schyns, P., Damasio, A. (2005)
“ A Mechanism for impaired fear recognition after amygdala damage." Nature

433:68-72.
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1" Shu, L., Mazar, N., Gino, F., Ariely, D., Bazerman, M.(2012) "Signing at the
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to Signing at the End.” Proceedings of the National Accademy of Sciences of the
United States of America September, 109(38): 15197- 15200.
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