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1. IRIFEHTE

| 0 W S5 ) = .'_:;.'lf_LT.*-';i' g = a3 | B
T e B % o K R e v ® R
1.1 HR#4EHF (Tourism Economy )
- puide A Sl e e i s

TR F ARG R R BRI TG Sh 5 R AT, ARl Rkl Al 2 a] AR ik die 4l R 4
KA Z EEFFERR . Bk AREEE RAANIAZ . | 17, U, W, RS,
T iREEE A —E R, TR T ikiie# Skl k2 B RS FFE R . iRiFlk A% HE
SRR AIRIEE B, FEFA A S TR AL R . XL TR A T



IRIFLTFHNE, EREREFETH—H2.

Example: If you want to have a better understanding about Tourism Economy, you should
learn the courses, such as Economics of Tourism, Economic law, Introduction of Tourism,
Managerial Principles, Public Relations of Tourism, Accounting.

Bla]: GRARREBE— T REARWE BT , RN %5 S LUF ERER : “IRWF 54" &
Tk . “RIEARESE IR | IREEAILRRE" | eIt .

TR T R PRI . 2 hRUFE N B SR E At &, BIAR B B i3 2006
Y. GRARIHE, MR T BA—ERE . WERAERTE R RA, X W REARRLRR N ki
E o

Example: Temporal characteristics of tourist flow are always one of the key issues in tourist
study.

Bl : it U 25 UL BT R[] 23 A AR AE SR R iR U I 5 O B A

RUFBARAR R EEAFERI] (SRR . HuIX ) 75— B39 Pyl ot 4 5 e o ot i 2R
MR TRIRA . B 430 BRI A R ERRIR IO o E BRI SR E 1 ) [ AR
e B B IR R A ARG A, R i E RWA BB —385r . EFRIRIFSA R ]
SR & R A T ARAF B, R ARSI & AR B AR M A

Example: The development of social economy and the improvement of the infrastructure

have promoting influence on touristic income.

Bila] . AT K AR BORE Y A B 52 xR P A A BER B e HEAE -

iU St A Al A A AR R BTt B BRI SR (] £ 9%

Example: In recent years, as the improvement of people’s life, travel expense has taken an

increasingly large proportion in people’s total consumption expense; therefore, the competition in

the tourism industry has become more intensified.
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pile): Ak, MEEREANREFRKFRZSRE, HRESCHENTHSES AT
ok £ HO AL BRI R, R L ) B 4 th R R

W KR —E BTN, —EMHE b, il T T L REAR IV 3K B i T 7= i B 2
B, B % S — ikl B B TR R B8R .
Example: Analysis of the difference of tourism demand is helpful to the understanding of

market features.

Bl HklER R 2E S TA A T IAPUREF T L

i e Ak 40 SR AE— 5 BRI B30 PN — S A L e o TR T T L B A T S B R T B KL
Bt Xt S — iy B B B R O 2R

Example: One of the causes of the imbalance between China’s tourism supply and demand
lies in their intrinsic feature of being contradictory. On the one side, tourism demand and supply

depend on each other for existence, on the other side, they contradict with each other.
B4y . o E AR LR AN TR SR 22 18] AN 9 SR R 2 —7E T E AT B AR R B B A
fE, —HTHE, MREFFR-RSRIFAHEKRT; B—rFm, EfNXHEETE.

NE 15 B RBOX —Fe b i 16 SR Ui ik W & 7E5E— iy B A 317 170 393 18] (9P 35945 B K
B fEESMY—LH RIRIFTR T, XI5 IR A A BRI

Example: According to the statistics, the average length of stay for the inbound tourists to

Sichuan is 1.8, with the average expense of $165 per day.

file): @G, 2004 48, ABERUFETENASERRECN 1.8 X, AR 165 %
T/ Ko
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Example: A study on Tourist market is the key item about tourism, and is one of the steps in

planning the regional tourism development.
] R IR R R IR AR E AR, R KR A A5 E R
Tl

il B bn i g 16 Al B S Z SRR RO S AR S5, PRI REAS Ml e R B A AT
FH B A
Example: During the domestic tourism marketing, eastern tourist market is the target market

of long-distance tourism in Western China.

Bl FEENRIFEHT, ZHERMERET SR E T RREE AR5,

i T S5 By B AR e — RE I PRI = A FE R — (FRFE ) T (V) B9
RS R RZREE ™ e R — iR LA E R ], —BAE RN,
TR 5 i A R = Al pRie ™ s 8 B i / T B RISEHRIE™ AhEH E R x 100%.

Example: Despite modest declines in arrivals to Australia over recent months, Australia

continues to out-perform many competing destinations and as a result has gained market share.
Bile): FEROE LA A R ASE W 2 B 00A BT T R, BRI R AT teiF 254 H
HIMRBLELS, Wit A R A BT,

T8 5 AR — ikl ™ G TE BT P TE 0 B DX 2 5 L
TR # R = A= BB XA/ 2T N E X E x 100%
Example: Every tourism products should continuously improve market share and market

coverage.
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wln . Rk AR AW ST LA AT E R

= |
& 3 - i E :;“-7'

AT AR IR A 3 B S e R AES R . B R R AR SE TR
AR (WPl EERSE ) WAEETH, WAERESTFNEERTR, Frbars
H B S5 AR

Example: The Wuling mountain area must speed up the construction of traffic facilities for

tourism and promote the accessibility for tourists.

. BB L XA DR e S Bt 5, $R IR B AT HEAE

TR ) S 4 Ayl e Ao 28 B TR Atk Ui ad vh A SE I RS i ( NEAE RS Fdgik ) ,
PREEWEKR, THE, 2858, k%, |TIBHE. TR REENTAYREFNSH,
AELFEAET 2% TR B T esE, BNk 7 e SE s 3K

Example: It is known to all that the touristic shopping expense of Chinese visitors is the top

one of the world.

Bikg: AP, o EEE RS 2R S —.

B HSFRIEAMTFIATERBETBY . £hHRNT R, Wahts . wahmsy., W
AT RRH—Fh R G LT,

R H &R T2 0 anE. R H 205 EBAHMERIE T, & H 25 HA R SUURFE
KR SRNE, i HEFBANZERFERNZI SRE, GFEAR. YRR, Ao
[E]_ERPE, SPAEIURH SPAS “BX” #7957 H R,

Example: Holiday economy injected fresh energy to the growth of consumption.

B . i H 5 RIS ARG 1
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TR 7= At R kWl i TR A R B R SR A 4 ik T AR U 5 1 05 R 5T A
Bo BRI B B i 20 SR — YR 195 30 B 75 22 B 2 AR 55 BB AT o

Mt B BB BER U, BRI Rl 22 B A TR — R B I SR A R0 0
B 1] ik U R AL B 196 R i e R S B AR ™ i AN 57 55 IR 5 D AL

MR B F BERVF, BRI iR AR E AL B — e B E] . S ERARE A BT RAs B — Bt
TRWFZE DT, AR A iR e TE AR I S 7R BT I 3K (4 4% A A T B i A2 R 9 R T AR 55 LA
AP EE G . EWEREZ .

Example: Nowadays, most of tourism products are created by humans, not genuine or natural,

even though it is eco-tourism resources, it will also be marked by human beings inevitably.
Bla]: A RiREE = MR 2 H LG ALK AE, ARRABEARK, BMERA RN
R, WaAGEEIT EARKITRIC.

AL e 7 o i R A R e A B S B S — 0 R R — O T A 0 S e AR
%, R —RA, FA—REE . WK KRR F.

Example: Single tourism product is just any item which is related to accommodation,

catering, transportation, entertainment, shopping during the traveling.
Bilfa] . BRI o R R AR AR IS SR I T . 'K, Rl BRE. 1
W H PR —T,

LIRS SR . L AT, BF. . BN KERA SRR AR AR E,
BRI SR A 2 3 R0 7 i o

Example: Since tour route is a kind of tourism products, tourism industry trends to provide
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more and more tour route products so as to meet the demands of different tourists.
Bilh): BT AR R = i 22—, PRIHHR W™ i) & R i SR i B £ IR Ik
HE= A, LA AR P BRI

R ™ Al AR e 1 3 0 (L 2 88 - R JFL MR VP 5 22 B0 28R o™ i A AR 55
ID953i1:31:378: MR E 71 9/5) i3 = N 0F: Nl 1 35 T P s SV = g B0 3 T
T AR B i o

Example: Integrated tour products include not only the intangible product, but also the

tangible one.
Bila): RN B EIE IR, AR,

LR ™ i R R TE AR U BT AR BIORE 2 AR R A ik ife 2% A TN 8 ik A T4, el
FIAEAR Y R AR U5 245 1T -6 R S DMSOR I b A ik e 22 HE AR W T H
Example: For most of the travelers, package tourism product is a good choice.

BiA): X FRELURNFE ARG, BRI MR AR

AR ARl i B IR ST, WAREFEAL S, BRI AR T AR B BARE
RMHRBEH) & ELR S PR A B2 AR 55

Example: For better enjoying the vacation, more and more young people trend to non-

package tour product.

Bley: T REMS AP E B, EEHFER ARG TIEFRMIREE ™ &

HE PRl AR a0 E SR T R AIRIFE 3, @WEE - TERXNEREITAC
R, B4 ST A A M 7 AT B AR 1




Example: The ratio between international tourism income and domestic tourism income

is one to nine in most countries of the World, According to this, the domestic tourism in our

country is much lower than normal level.
Bl R AR ZHIE R E RS E AT 1:9 B HERTR, FRIE 8 E N iR
AR TFIEH K-

FE bR lie 246 s B R AR EE 2, Bl — A E R fE RESE 25— s8I EK
ZUIR IR WEE SN o F4H ASEHRWE AN H Bk o
Example: The problem of international tourism has caused wide public concern over the

recent years.

By IreesE, EPRIREFR G R T R

I

ABEiRIFR S EE RB A E RIS S, LAIRE ], HoAlE 5 a0 X A5 R TR R
Rl iy, P B P A\ S8 i U R A B8 i U o
Example: Gu Xiaoyuan (deputy director general of Beijing Tourism Administration) said, “If

the negative image caused by food safety issues cannot be corrected, its impact on the inbound

(tourism) market will linger.”
file): JEeRE (ETdbEd kAR ) ¥ R b TR M E LRSS H M AT
FARARNNE, XA (RHF) TSR AR,

BT A B R B E A ikirE 3. RERG], REMERBEFREZSRIIH
b E RS X LRk, FRZ BRI S ik

Example: The development of outbound tourism will stimulate the increase of China’s
inbound tourism, promote the transnational operation of tourism enterprises and is conducive to

the upgrading of comprehensive quality of China’s tourism industry.
Bile): iR A RS R D R AR, RitkiFeLrEESE, AH TR



