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Hard Rock Hotel Paim Springs

In keeping with the vibe of Palm Springs and the

Coachella Music & Arts Festival, the hotel takes
rock music as theme.
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Fletcher Hotel Amsterdam

Sourced from the circle, the hotel educes a
mathematical element: Pi. The Sky Restaurant;
Sky Lounge & Bar and the Sky Boardrooms are all
given the name Pi.
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Sofitel Vienna Stephansdom
Both the building-and the interior feature

minimalism and monochrome, and complement

with each other.
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BIEA
ME Hotel London

Geometrical pattern is the centerpiece design of
the hotel. The glass cupola, 9-storey high pyramidal

space and triangular bay window are the'greatest

innovations.
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_ Puliman G Hotel Bangkok

theme, and features bricks, raw timber ﬂoonng

. ‘exposed conorete oeahng and bare light bulbs, all of
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The hotel breaks the solemnniess and shﬂnesscf

atraditional business hotel; And instead, it draws a =

lively and Vigorous_atmosphere jntohespaoe:;;
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- Distinctive local features such asancxent legend o i
- Muay. Thai and traditional silk ara me@ed mto thes- 4o

hotel's styhsh desngn
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- of "Industrial Glam”, "Ewentnorty "Is It Just Black
and White?" and "Creature Comforts". Each
_guestroom also has its own theme that is dtfferent ’
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Featured Functnon Spaces Concentrated Fashionable Design Essence Extracted b g
Not only luxurious and magnificent appearance, but also stylish and innovative idea
B only leisurely and comfortable sensation, but also unique and different experience
We start from the view of consumers and destgners, and present the most exquisite, novel and artistic hotels

We conclude 4 developing trends of the hotel design, namely, B,
Location, Crossover, Theme, Fashion : ' P
We select 28 boutique hotels, and import in some world-known hotel brands
We employ in nearly 1,000 high-res pictures, and detailed drawings, to completely unveil the details of each hotel design
Hence, each element could inspire you, at)d each corner would touch the experience expectattons depp mitde you
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Hotel design almost engulfs the design of all interior function spaces, such as restaurant space, spa
space, fitness space, residential space, office space and so on, all of which have their counterparts in a
hotel space. For designers, designing a hotel is an interesting yet challenging job which requires years of
design experience, and spirits of concentration, persistence and creativity.

In this rapidly developed contemporary society, hotel design tends to be more diversified, due to the
influence of globalization. And traditional luxury hotels can not satisfy people's multiple lifestyles and
diversified demands any more; in the meantime, some boutique hotels and theme hotels that work on
fashion and innovation gradually get favored by people. These hotels not only feature the rich functions of
traditional hotels, but also boast unique artistic decoration and cultural atmosphere. It can be concluded
that a traditional hotel tends to be more grand and practical, while a fashionable and innovative hotel
more exquisite and artistic.

Kenya Hara, a well-known Japanese graphic designer, said in his book Design of Design: Design is not a
skill, but the sensibility and insight to grasp the essence of one thing. Hence, when "admiring" all the "hotel
queens' in this book, what we should learn about are not simply those simple skills, but the designers'
innovative ideas, the unique culture and artistic connotation hidden in these hotels. What's more, we hope
readers can perceive and even see through the future trend of hotel design after reading this book. All
the hotels in this book are classified into four categories which not only reveal four distinctive features of
fashionable and innovative hotels, but also unveil the future trend of hotel design.

Location & Local Culture

The saying "what ethnic is what worldwide" tells us that hotels that feature strong national style are
undoubtedly more competitive around the world. Hence, digging into national culture essence and
drawing it into hotel design are a magic weapon for a hotel to stand out in the fierce competition. There is
no doubt that nation and culture can not be separated from local features, and the rich natural resources
of different regions are the source of inspiration for hotel design. In this category, we include two hotels
that respectively employ Middle East desert hue and Bangkok legend.

Crossover Art

More and more non-hotel designers and even non-interior designers set foot in the hotel design field. With
unique thought and art sensibility, they have infused new vigor into the hotel design field. Hence, in this
category, we import in several hotel designs from architects and world-known fashion designers.

Non-Copyable 7Theme

This category specially stresses personality and innovation. Music, literature, mathematical symbol,
ocean, animal, history and so on, all of these can be transformed into design elements and merged into
the design concept, spatial form, furnishing, decoration and so on.

Magnified Fashion

Technology and modernization are chased eagerly in the fashionable and innovative hotel design, since
they allow more possibilities to happen during the designing and create more unique consumptions and
experiences for customers. Geothermal technology, simplism and geometrical lines, all these modern
and charming elements are magnified in hotel design, leading the fashion trend.

Despite its late start, hotel design in China is making rapid progress. Designers are faced with
unprecedented challenges and opportunities. The form, connotation and extension of hotel are changing
and extending all the time, but the core is still serving people's imagination and market demand. In
this book, "Hotel Queens" refer to hotels that not only feature art and essence design, but also boast
fashionable living experience and advanced service concept. Only if we grasp this core, will we promote
hotel design and hotel culture to a higher and higher level.
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Hard Rock Hotel Palm Springs

In keeping with the vibe of Palm Springs and the
Coachella Music & Arts Festival, the hotel takes
rock music as theme.
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Fletcher Hotel Amsterdam

Sourced. from the circle, the hotel educes a
mathematical element. Pi. The Sky Restaurant,
Sky Lounge & Bar and the Sky Boardrooms are all
given the name Pi.
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Sofitel Vienna Stephansdom

Both the building and the interior feature ‘

minimalism and monochrome, and oomplemenl
with each other.
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the hotel. The glass cupola, 9-storey high pyramidal -

space and triangular bay window are the greatest
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