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Abstract -

More and more possibilities appeared with challenges in the current environment of
international communication. Any sort of information diffusion may keep pace with each
other in the worldwide situation which was totally out of the question during the era of
traditional media. The communication ubiquity also combines with diversity and interactivity.
International communication behaviors nowadays have already exceeded the boundary of
traditional geopolitics and space-time pattern. Under such circumstances, we should pay
more attention on deepening globalization, understanding and increasing mutual respect
and appreciation among different countries. Further more, it’s also significant to figure out
the exact efficient method for China to develop strategy of international and transcultural
communication. With all of these above being generally concerned, this research project
contains overall analysis with details.

As far as the traditional communication study is concerned, researches on national
image in expression of media frequently occur as core subjects, which should be taken
as indispensable aspects but not the only ones. As a matter of fact, patterns of international
politics, economics and culture should be involved in deep-seated theoretical studies.
Meanwhile, international communication researches require further consideration about
theoretical and practical progress to predict the future direction. The research program
clearly presents questions about transcultural turn in international communication studies
and broadly expands the relevant domestic and overseas subjects, which will furnish
new thoughts to the international communication development.

The past international communication studies focused on the information exchanges
and conflicts at national level but barely paid close attention to situations of organizations,
multinational enterprise and individuals. Practically, the main participants are no longer
confined to the national and governmental level while various types of organizations,

multinational enterprise and individuals should be included in the process of international
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communication, especially Non — Governmental Organizations (NGO) on account of their
developing role in international affairs. A variety of NGO are rapidly growing in today’s China
and play a developing role in fields of environmental protection, judicial remedy, disaster
relief, medical treatment and education of women and children, which will definitely bring
about effects to social politics and cultural values. The study will base on case analysis of
associations and organizations with NGO being particularly chosen as a focus object to
illuminate its social roles, functions and effects in international communication. Such a
study hence indicates a new direction of international communication theories.

Communication patterns of human society have been profoundly shocked by the
rise of Internet ( especially by the rise of social media). The aim of study views the new
communication technology which is represented by the Internet as one of the main
powerful forces for change and attempts to accomplish exploration from diverse aspects
and dimensionalities. More specifically, we are trying to figure out how the Internet alters
the typical traditional patterns of communication in transcultural information exchange
with breaking the counterbalance of the conventional forces and how it shakes the social
structure and cultural situation, which still remains unsettled in related researches.

Although the concept of Soft Power has been widely noticed in -the international
communication, yet there is a lack of systematic analysis from a full-scale perspective. This
study program makes a penetrating analysis about the communication system of Soft Power
and its prospective position, social impact and relevant evaluation models in future studies.

Another innovation of the study program is seeking the kernel of Asian wisdom and
oriental civilization. Several scholars have already been involved in the Asian standpoint
among international transcultural fields and we are committed to make further progress to
the utmost.

To draw a conclusion, this study program is fairly comprehensive and it is
suitable to embrace different research methods, such as discourse analysis, ethnogra-
phic method, comparative and cultural analysis, case study, quantitative analysis
and data mining. Integrating these research approaches in accordance with concreate
issues will be highly beneficial to theoretical innovation.

This report represents itself as the very first research on an intensive analysis of
international communication theories, the current international situation of China and its
expression strategies by covering both theoretical significance and practical guidance.
Generally speaking, the study program makes new contributions to recent communication

researches and attains high academic and practical value.
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