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We are all dietetic sinners; only a small percent of wbat we eat nourisbes us; the bal-
ance goes to waste and loss of energy. . —William Osler
RATERKE EREA, RIFIEH BFEF‘ ﬁ&ﬁ%ﬁ%ﬁ{ﬂ Eﬁtﬁf%é‘lﬁﬁ% K%&‘J
#RBRT, WBKTHER. — gk - BN
All happiness depends on a leisurely breakfast.  —John Gunther
— I ERROR T TSR R, L — %% AHAR
Great eaters and great sleepers are im:apable of anytbing else tbat is great.

, ~ L e of France
nmzx@ﬁz Kﬁﬁﬁﬁﬁgo : —kE T A

———
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\ } Part2 Background Knowledge

(1) Turkey
(From CNN)

L
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’ ) Vocabulary ;
‘ posh | _ [pﬁj’] adj. %%, E’T%é’]
pump e Ipkmp] v b5 AR
fluffy ['flaft] adj ZFarty, %ﬁié‘}

brood L o] v W R

It’s a crisp and sunny morning in southeast England and reeling their heads just
beyond the valley are poshest turkeys in town. These gossiping birds live a life of luxury
here, enjoying 72 acres of private land, and even listen to Gary Barlow.

But behind these pumped turkeys is a business that has required years of hard
work, which Tom Copas knows all too well.

I left school. I wasn’t particularly useful. And my father thought I should have
something to do. So he went and saw a friend of his and bought some turkeys and set
me on to look after them.

Behind demand for these turkeys is a combination of feed costs and a desire for all
things fluffy and organic. Here they sell them on the so-called traditional methods.

The welfare standards are above and beyond anything that we can do. Everything’s
done traditionally. So all the bedding up is done by hands. So we don’t use a lot of
machinery.

Steve Hellings has spent 16 years giving turkeys a happy life before the dreaded
festive season arrives.

It is hard in a way but also nice in a way. It’s very rewarding because every day they
are alive and I’'m worrying about them. I’'m worrying whether something scares them in
the night. I'm worrying about whether the fox is around. So when we actually slaughter
the birds, it’s a huge relief.

He’s even taking on new employees—turkey dogs Pip and Cares to herd the flock.
But when it comes to plucking the Copas family hire on mass.

Apart from the office, we have three people working in the business all year round
now. But at Christmas time that goes up to something like 150 towards 200 sometimes
here.

These are all seasonal highly skilled workers. Fruit-pickers from across Europe
looking for a job to carry them until the following year.

They are here for a period about 23 days, which they go to the first process which
is to slaughter and hang the birds. And then they have graded and weight-ranged. And

e (8§
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then a fortnight later, they go through them again, and to slay them and prepare them
for the oven, and pack the morning presentation boxes.

Raising turkeys is a very seasonal business which begins earnest in May and ends in
December. So to combat this the Copas family has found a way to diversify the company.
Now turkey still accounts for roughly 50% of their business. But now they are hoping
this brood of chickens will help bring in revenue way beyond Christmas lunch.

We have quite a lot of... we sort of have been either in the storage units and
workshops, and more importantly prime offices curveting old farm balloons.

It’s one way you are thriving all year round. The other depends on these feathery
fusspots whether they like it or not.

This may be a touch cruel, but hey, Merry Christmas!

(2) Sustainable Seafood

(From BBC)

ST
devour [di'vava] v BE; REEH
fillet [filt] n. &k
blue-fin tuna iR Fow ok ]

Do you like seafood? Remember the last time you had exotic stuff, maybe soft-shell
crab, blue-fin tuna maybe? You know, if you do like the stuff that lives in the sea, maybe
you should try some less endangered species because the UN Food and Agricultural
Organization is warning that nearly 90% of the world oceans are fully exploited or
already over-fished.

And Adnan, experts say if we continue consuming the ocean’s resources at the
rate we are, stocks of all species currently fished will collapse over the next 30 years.
Singapore is one of the biggest seafood consumers in the region, devouring more than
140 million kilos a year and this week the city is hosting a sustainable seafood festival to
raise awareness among retailers, restaurants and consumers. Local chef Martin Scholz
explains why it’s so important to think about what we are eating.

The best is that everybody... that’s where food comes from. We do all the poultry
items. We do this with beef and meat items. But we don’t do this with seafood. And 1

think that’s one of the issues which we are facing. I think chefs playing a major role in

[003 F——
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bringing to sustainability to the plates. Just not to care about your vision as a long...
we need to know where it comes from, how it’s caught. Is it the right season? Is it
safe to serve? You know, there are so many endangered species and if we don’t know
something, our children, the grandchildren, they won’t have the same possibilities that
we have.

Kelvin Ng is from the Marine Stewardship Council. He told me more about the
principles of sustainable fishing.

There are three principles. The first principle is the stock. The stock that you fish
has to be sustainable. The second principle lies in the environment. The environment in
which you catch that fish has to be sustainable. Finally the management system.

Let’s buy seafood that is sustainable, that will drive change across the supply chain.
And at the end of the day these fishermen that fish sustainably will be rewarded for their
best practices.

It’s a supply and demand question. Honestly, I mean, if you look at McDonald’s. It’s
a good example. McDonald’s in the Americas and in Europe, all the fillet of fish is MSC
labeled and comes from sustainable sources. So it is possible. So buying sustainable
doesn’t need to be expensive. Really it’s all about supply and demand. As more
Singaporeans start buying sustainable seafood, prices will drop.

_& Part3 Listening and Speaking Practice

Pass ‘l Beef Exporl:mg

(Difficulty: * % % )

— 004
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EPEEAE R E ARG LSBE, 7EMIRAIE . A0, FEETES P EEM. BEAMUA
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; Vocabulary

~ fierce | | [fIQS] ad] /ﬁé’l a?sﬁ%é’]
orphanage ['2f(a)mid3] n. IRILEE
devout [di'vaut] adj. Eiké
Hindus ['hindu:] 7. FPE#4t

halal [hatlal] 7. AFH Z 36 R

Task 1 Matching —— S— — —

Directions: Match the English phrases on the left with those Chinese pbrases on the

right before listening.
1. The desire for food and sex is part of human nature. RUBAK,
2. Hunger brings discontent. B,

{ dTask 2 General Understanding — , - e

Directions: Listen to the clip and then sum up its main idea. You may do this either
in Chinese or English.

| 005 F———
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QTask 3 Word Hunting —

Directions: Try your best to spot the following words and expressions while
watching the video clip.

1. AERT
248, AR

aTask 4 True or False

Directions: Watch the video clip again and tell whether the following statements
are true or false (T/F).

1. ( ) Orphanages are set up in Indian cities to get beef.

2. () Beef only refers to buffalo meat worldwide.

3. () It is difficult to eat beef at restaurants in India.

@Task 5 Reorganizing Sentence Groups — —

Directions: Watch the video clip again and reorganize the sentence groups in order
to retell the story.

. not really available in local Indian restaurants

. appetite for beef is ever increasing in India

. Indian law banning the slaughter of cow

. India is still mainly a vegetarian country

1
2
3
4. India sells buffalo meat to many countries
5
6. to seek blessings from holly cows

-

. Hindu Gods in cows

@r1ask 6 Blank Filling

Directions: Watch the video clip again and fill in the following blanks.

Chopped up into the choices of (1) , this beef is (2) to dinner
tables across the world. India is still largely a (3) country. The per capita
consumption of meat is (4) . Compare this to the US, which is

&)
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Task 7 Oral Practice —

Directions: Look at the following topic carefully and then deliver a short
presentation on it. (1-3 minutes)
To Be a Vegetarian or Non-vegetarian?

eTask 8 Back Translation

Directions: Please watch the clip attentively and then translate the following
Chinese sentences into English.

1. ENEEKA-AH O 60 Z1NEZK, 7={H 30 Z{LFETT.

2. BARAEPNFNGRIRZERFN EEEPNRE, (HRELEZ NI ABREZ .

ij\:) Pass 2 Breakfast

(See: http //zhidao.baidu.com/link?url= uPoOsexaf 5U7zH6QA-ppE4NapUDEEmBG
vwkYrGjfHWPRArhCWQXyWQ5FSnpxI3E2V1uYjj2Jr8cZZaza.)

(Difficulty: * % % )

RER-RPREZN—E, RAPERIRT BBHREE, A4 A ERESFEL
E/{I%Ij&o

/ﬁ%

| 007 ————
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LA P T — R R A A B[R] B R AN LR S 12 AN/, IR B B RE IR B 2 TH AR
FaR, BB ETANTE, PAS MR, bR AR T IR (R 2 BRUARIRR, K A i
BEZ R, XFPEST, ABRBLREE, HEEAAGEEF P, Azhg, KEHEREN
RFEALE, F55REERMERRNAL, B LFTH, FT880R,

Vocabulary

| loathe o Uaué] v HE, RE o

! té&amp k[r1 vaemp] v f*"?ﬁ]‘ éﬂ%fr -

¢ »Task 1 General Understanding

Directions: Listen to the clip and then sum up its main idea. You may do this either
in Chinese or English.

Task 2 Matching

Directions: Match the English pbrases on the left with those Chinese phrases on the
right before listening.

1. seasonal local produce EiF A RE
2. hotel breakfast buffet b4

@Task 3 Word Hunting

Directions: Try your best to spot the following words and expressions while
watching the video clip.

1. WA EFT R
2. BB ¥ Ay

§{ YTask 4 True or False

Directions: Listen to the video clip again and tell whether the following statements
are true or false (T/F).

i (08|
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( ) It’s doubtful that breakfast is the most important meal of the day.
() Hilton insisted on seasonal local produce and sustainable farming.

( ) Americans love their eggs and meat for breakfast but nothing else.

eTaskS Listening Comprehension —— - e

Directions: Watch the clip again and choose the best answer from the choices
marked A), B), C) and D).

1.

Which of the following is TRUE?

A) For a hotel company breakfast is not the most significant meal.
B) Hotel groups think there is no problem with their breakfast.
C) Hilton has researched how to provide breakfast for two years.
D) People in New York only like Salmon.

. Which of the following is FALSE about breakfast?

A) It is a big deal to provide guests with healthy breakfast in hotels like Hilton.
B) Seasonal local produce and sustainable farming are welcomed in New York.
C) Hilton even opened up their own farmers’ market.

D) Breakfast revolution can also be undergoing in some non-luxurious hotels.

. Which of the following is UNTOLD?

A) Breakfast is important both for a family and for a hotel.

B) Fresh healthy food is welcomed.

C) Hyatt goes further than Hilton in providing breakfast.

D) Breakfast revolution does not matter to any non-luxury hotels.

Qrask 6 Blank Filling —————

Directions: Watch the video clip again and fill in the following blanks.

They wanted more (1) . Americans love their eggs and meat for
breakfast. They also wanted some (2) . If you haven’t time for a waffle
and still want to eat, there’s something for the business traveler (3) . We

made a little to-go bag for them. It’s got a breakfast bar, a piece of fruit, a bottle of water

and a napkin. So they can eat it and go. Whether all this change is enough to make me

love the breakfast buffet I'm still to (4) . Either way hotels are officially

on notice—there’s a revolution of breakfast.

S
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