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RENRAEARR E X EARRZA 84 LLUF L7 e A
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X i 5 A (RSS) HL T WR A4 . BY B3 1 X 75 B & R 4ER L I 2%
2 W45 |45 Rk L A L A 2R L T AR R T RE L IPTV B B
HLRE BT HL LSS

(2) RIS B 5% 5 15 A 5 R I 7

REMFRHEERE L CEAEEATTE S CBECE N, S EF R ER
WHFFT . Bk = B ARSI B . RSB 0 A SN R i 1 A O g0 2 b R
BARMMHMERERMZEE,

(3) [ 255 i (e il %) 2 A, 2 A9 i 0642 1) i AR

BESR AR R "R, S22 MR R BN XA H R R A S By, B
AR R LR A AR R AT B SRR R E RS Y., Adg
BN I At B R A G A . F 2 2 T 4% Kt Bk Oy TH B 1%
SR 5 IR SR A B R A RE R R F T, 2 H TR A W — g AR X
He M B AR AE R R E A& X b ek, MR EHETHEZE MEH
REHE—2H KR .4 H B F AR 248 08 B 9 IH B, B a] %l 4o o] 5 5
X BT AR R S 5 — T TE

2 H AR RN KIS IS LTS L B EGE L A E X
EE GBS 24 S — S HERE .

AH T 7 T 2 8 B 85 A 2 — A A R 4 A L A R T AR G AR R A R
R A R L S MR AR IE SR . BT TR B LR T3
FHARTEAL B G2 T 7= A B9 8 A O 25 B R AR . B8 FE BT I 1K
JETE B BCEEA S 2 X 2 aR N s AE 1, A S P . 3h % 58 B D) RE R I
AL AR E SCTR1 A8 R B 5K 7 2% 2 12 8 D\ R AR AL 4% i B, BT
VLB AR I 2% ST KRB ILA . MUALIE B Y &R IE S 3 K
RIGERAL ., 240 S — SR, ik e AT X B 8k X B, R
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2 BOR B FE A b A SR AR e R AR Tl A 2 697 1 L R 4 B A R 2 R
BHE2E™Y . HA7ER S e 23X ERZHAK, 7T LEFT B85 LK B
S {5 BAE G B B A A G BA T Ll B P SR E . BTk R A 2
KA N 228 3 B RRAE o 32 Ak AT LA B A 38 2 B S A 7 vl 115 B o i T 2
HER EAET— D AENER . FEARESR 28 70 RS F kA
HAQH . ke RAwe, 2 b Esmaaas.©

— EBK o H R4k
1995 4%, BK &[5 M 45 25 53 e il o 1 — TG T LK 0 5 L7 10 R i * EL B
R7 R B B ERE R RS 1998 4F 5 H L BK A EUH 2 5 &40 BB IE

AN AC T R Z 5 B 5 DA, 2006 45 ) 4% BT 1 A A 1E
R A T B T S G L X 2R T 10 AR A TR Y I 4% AR R B 0y
AT

e [ ) 4% A 1 K JR B B

1)1995—1998 4, M LR AR 20 A h E AL 3G 400 . 2)1998 4FJiK—1999 4E,
T TP 3 9 A2 0 445 3 BT A 4% 400 . 3)2000—2001 4E , 58 451 5 14 I 4% 1 44
ERIER . 42002 4 LLUJG » 09 48 S o0 o B B G I 45 . ©

1. HE #BE 4%

HE EE EEWHRA Web 2.0 B =8I% .

“1E% 7 — Al J& M 3 SC B3R Blog B K. Blog f2 Weblog A4 fa Fi . i
Weblog & 1 Web Fl Log B/ 3C # i8] 40 A fi il . Weblog 3t J2 7 W 4% |-
RAMBZEMFKICR, BERAINEIE . RRIMNE”, 2—Fhi
N PR A SE B 5K R 0 SCF LB R B A A0 I 0T s B AL B AT . R AT R IR
W EEE . MR L SCE 8 % AR U5 9K W i 18] (Chronological Order) , L {8
Frdr Nl B IHHES] . Ak 2R AME# L 0 5 B0 U5 A a5 3 e, At 0 £
HANANBIE, =M MBWEELSE S T CF . BRI 1 2 35000 0 i 48 4 4

@ ABURLL GHER BB 3 42 K2 RAL 2008 4F i, 45 15—21 3T,
@ A CHRABEIE ), oh [ 2 2 th AL 2009 4R, 45 4 BT,
© A F ORI RBEIE ) o o [ 1% B2 th AL 2009 4E R 45 18 11,
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1994 4F, % B A\ ¥} - /R HTML i 5 F 3h % % I 51 “Justin
Hall's Link” (www. link. net) , 5% FiRBEMOHEEH HALE 1-), #H%
SCER T S SRR ROCR B AN N LR A PR LR R AR AL 1 3 Fh A, — i
A 14 1% (War blog) | Hig {# % (Diary blog) . Al 1 % (Knowledge blog,
Klog.K-Blog) . #7 [ 1§ & (News blog) . # 45 { & (Video blog) . #f & [ &
(Group blog) % 1% (Moblog) .8l i % (Fotolog) 5. HHI, E N L 75 19
hCHEERA HREE EINEE P EEERN . EREE EE P ES.

8y Justn on Novermder 6 2014 1043 AV

I'm honored to have been written up by journalist Lene Bech Sillesen in the
Columbia Journalism Review, "|s this the Web's first blog?™ Justin Hail's
20-year-old website shows how opportunities in online journalism siowly
developed

not only does Justin's Links map Hall's personal coming-of-age-story
1t aiso iustrates the intemer's rapid exp and the

of online journalism Here are some thoughts from Hall. now 40 on
what it was like to be an early blogger

It was a fun conversation - understanding how a new writer today might
glean something from my various expenments as they approach the
internet Lene is @l eneBech$ on Twitter if you want to keep up with her
ongoing explorations

Delays mounting as veteran personal docymentarian cenfenis s
fallures

B 1-1 5 ERPAEE HE

#% 1) Podcasting , X —HE & i 5 BLAE 2004 4F 2 A 12 H % EC TIR)
Y — s R R T B i AE R #E R b AE ) By ScE ., 2004 £ 8 A 13 H,
IPOD A FERXE ALY « BHAFETHAERE - EERE—www.
dailysourcecode. com (43 H JEACHS, WK 1-2), Y4 « BRI R BB R 27,
2004 AF IR R A L K & s S0E T s LR AL H ik K. 4RI R
245 (Wikipedia) #21“ 85 % B L " FRAE 2006 4F v 7 KB N _E B985,

Podcasting — i) Ji J& 3% 5 H1 it 49 “iPod” 5 “ T #%& ” (broadcast) i & 1, $5
B & — e B R | & A 8 A SCF 3 S P AT I feed 3K A 332 WOR STt
B9 7 B 7 R W AE A & 4315 B . Podeast fR3€ T £ #5 X £ 4K 4% ik
oy MVBCF T BRI S5 & . B A Bh — A 1 “iPodder” i 4 {4 5 — 2 i
PERE AL ARAHSS B M SC B . Podcasting Si il A9 J2 R0 4% 1 4% 5k 25 11 49 M9 2% 75 115
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W EndDuchenne org o

|f connect ]

Adam Curry's Daily Source Code
A 1-2 2FE-TEF—5H RS

H. AN #%T H FEE HCK iPod, MP3 £ 7 #5 5 1 {8 #5 X
BR5 7 TR TR B B ST AN 0 i Al B BRGSO 2 S B U T, B A2 T B B
WA h. EARXME. REMUACHES T H, B EEFINE
5T KM=

WY - SFERBEIEEN =A KM LD AURM L AT B BRSO
SO & A A% 2 RSS 2. 0 enclosure feed; 332 W RE A 3 2 00 T #3 GE Ky
AR EE R AR A S Ho A 5 B TR H RGO KT
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