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Introduction to Industrial Design

The core of design and culture is human
beings. After creating and enjoying the
culture, people are also being restricted by
the culture. Design is an important part of
the coordination of humans and their
culture. Design, which plays a more and
more significant role in the continuous
evolution of history, is now really
essential to humans and the world they
live in. Industrial design, which is
different from art, should not only
focus on what influences the products
will bring to the environment, but also
what kind of life they bring.

Starting from the first chipped stone
from Paleolithic age, design, as a special
human activity, appears in our field of
vision. Design in different countries also
have different connotations.
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Bt S AR EA 4. AT ALBRA TEYTES, &tk
ZrEA, AT RO T SO, A T KA T 3. BRI
IO RN, ANERIE S 52 S R, 252 3 30
LR, RADREAWSOE ST, BIESCH . IEmMREAE &
PR (Forsen) Frift: “SCHR—VIANT=PH B, fihi—
DYy NSO i A6 A%33 JE AR SR I 3, B AR TR B 2T 1. L
SEA SCHIHE A SCAL ™ df» TEIE R 2K 75 9 38 2 P4 75 (9 AR mT LAl
. NPT, BOHEN—MERKE ., BIFAEHFZ 5, BRAK
e, — A BAF, KERS, HEH S BRITHR] 8 W R
M

Tk BGHRIE AT, R, S EF# LRI Tl ™ i #4718
it BEAMNTFE LR TERARMBBT. Tkt h K —1
HABEEIA S E —, EAMMIT RS HHNRGE— CEHSH
RGE—), T HEIFRA—T R —INE=F Z M E—B. IR
TP SCH B S s A3 AT N 5 R BE A0 B 7 A i 9 1E A 1)
111 Tolb B AT T AR B X — R A 7= AR B, BT A Tl %
AT G, W60 JEORE BT i 7™ b 2 G PR BT R R AT A 2
R, BERENWR—-FMAEREZ, RN, BEERGTEH AL
i R BN R A 16 77

ARRANVEN ABOTOE 5N, Tt &its
TERAR, TlkBotiyE S, T RitMHNASER, SR TIi
RIS

L1 RITA=R5 AR

L11 Bt

MIH A2 A& 55 — PRI T A 8 P R 1R A2 935 3h i
BOHE™ AT . MERBERMIEFLE@HA B x4,
TR SR, S8 B0 B CARRERE.  “®it”
(Design) X —BEEAES FE LA B AR RI S

DUER "B 7, A AR, FRL BRT WEG 7 )
i R AL R, BB, BT —REDGE A I T R
— e E IE ORI AR Z A, ARHE— & i B A9BSR, Bisel e ik,
FIRESE s ZRBAA SR = RB AR BRI, A8 B ) A
PRATT %, i W E ) 7 A% 36 R A6 B B DU R A iR
B,

EHA, “BE” KIKEWRPER, —R1IER8 TR, NS,
R, ot mE. ER. B xR,



FERRSE, “Bit” B & SORFEE (R SRR, 7
£E, —BHLUK “design” WIFEREHNF. “design” HiiAM “sign”
PNETER “de” AL, “sign” WIEXTZ, A “HEs. FmE. A7
MEE, “de” 5L fRiE. RBf, “design” —iai FHi T i&
“designare”, JiA “H LfFS” ZF, BUERRITHA B E AL DA
5 EgFBR Sy ARk ok (B 1L 1. D, 330 “Design” Fl
“design” A /AW, FEXEELF CHR E,  “design” Y THEIE,
I “Design” #XFT&EIF.

FzE (AR ERITL) —Bdedi: Prigdit, Bk
Rt AR BAR . [R) AR D T 5. JE ke Ty A% Ik
KGR, B ONSEHE: O, WERMIER:; OWRELik
7 @OitREE R Z E RN . KRB AE OrEBAR BT
$2) —Hrhdei: ROt RARIE MRS S, A R
WA RYEMAT ARG, BT R B bR RN S5 e B A A i e
AR AT AAE T XE AN A8, A5 A
ANSHAR . NSER . NS5Y5Z 65 A i a5,

1. 1.2 i BA

BRI EORE . BIHI N RS T4 e?

(D BOHE—FRE, ERNEYES, e,

(2) BHR—FWE, REYEIR, QLG E4Ed R,

(3) BOTEERERIE XM E, BEBESWENEAE.

@ BHR—T13£%, BT &Y HERE.

(5 Wit/RT ALY, RIS RE T AN .

(6) BitJR THARY:, WIHH ™MD RE A =Bk Rk .

st A H M. O AT AT Y N 7E A5 A
FHE

« HE9tE. ARENFEMAITHZAE, RELAEWHKE
M BREUL, T RERE BT B4 R, H ST N T 4Rt sk
EEfFETIT hEERMEL S, EWRK - Z5HE (Karl Marx)
Pt . WMBRZUR, HIF AT 4540, &K i e ok & % B
(B 1.1.2), ARFZEFAIERBIBM. K& Eahms,
55 Bl o B 45 R T S 0 BUR . 7EST shad BTt B B 2 AE T
THBFEHORESR T, MELUMRESHWIERGFEELE T . b AL
ARV —FMIEESRAE, FETEAE QR PS8 T b ir 2530
N H B .

o Bl Bt AURA M EIMERUEBME, 8RS AR IR )y
R ITW—BB LR BRG], R IhEE. WEE. B, W
XS, BHFE, R RS h AR BA 5T

The word “design” derives from the
Latin word “designare”, which means
the form of symbols, images and mod-

els.

111 k- F5FH

The ultimate goal and the highest level
of design is to thoroughly solve the
problem of how to make the environment
and lifestyle be more sensible and
reasonable, and how to be more har-
monious between different individuals,
men and nature, human beings and

creatures, humans and material.

reflects the
“purpose. creativity and feasibility” of
inherent structural features.

Design simultaneously
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Introduction to Industrial Design

Design is the process of creation, is a
kind of non — free art, which is always
limited to the specific time, space and
material conditions. Arbitrary “design”
does not exist and it is meaningless.

Modern industrial design contains a
wide range of industries, involving a
lot of specialty and industry. Broad
definition of industrial design covers
the visual communication design, arch-
itectural design, interior design, envi-
ronmental art design, furniture design.,
product design, mechanical design.
While in narrow means of design gen-

erally refers to product design.
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B A B P A R TR P S — D7 TR BT AR R R
AAEE, 5 — T RO R A RTRE M. AR ERE, AR
B, SR LR AN O BDRASHAL T4 %t A8, AT AL
SfsRbEAR e, BT E X R AR, 8 T AU AR B
Pz ok, BEOBD B S FTOR M PR, BORIEN— 2 A BT
A

o AATHE, —YIRHERRIE—ERIA ST, WL Wd1. A
BRSO H A T AT R TE BT IR AT B A B SR BT A
BT R AAT .

B R, R—RhAE BB EAR, B R R 14 A
], 25 )R Ak R 293 rh . A5 TR A5 PF AN Bk ik, — A
I BEOTARE “Bit” BRAFAER, dREAENH.

1.2 TANMRiIteVEhE

Tk BT & AT B R AR R T . W AR L A
il )X R T MRt gt BB,
ZAR¥ . ARG, P REOE. PUBRBGTSE . R ER Tk
TR 8 e a s (BHERE RO, LB SE R AT .
B 25 B 1 A W 25 R AL 23 i A TR JE . W BT I R FA IR
TE 5 RHEE, B ImITARIE B R — AL & Z [H KK R KB N
MMk veit . Pt MERT, B E R, BNz
] SCAR AR SE R AR B S, AT HE 3h BT AR 2 i
TR

1L.2.1 PiEfeikieit

Mo ik 3T (Visual Communication Design) J& 0 14 % 45 &
Pyl i T B S E AT 0. KR I B B KR B . I B
PR, HERR . 2, FEGh. fhE, AR R FIRAESEES
B REAR R, MRt B R T - HER: L5,
HE . WIRWMAKEZREMEUCF2BEAERAEWE. FEAK
R VAR E R T, il nT R AR TE KL ik — sk
ERE BRI AL BN R, I B XA ik X L7 A g it . BF
WO ST, A E URRR ANRIE AT —— RIS T RE R
BIMRERIMBY) — EMEWMFS, WHEE., . i, &2
AR BRI BTN R T, WEEEEGRI. Q.
AR RIS RER DR, ENER TREMSS. Tl k7,
AR R B A RS m 2 L E RS ®, Bt
WL, WrTRe & MMEZ R, A mEw 2N, A
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5%, ASHBUKAKAKGEBLXSE. 0 EERR§E.
A4 miEfLR . BOR . X BT .

ML BB —A S AZ B LBE BE#HNES Gign), %9
(symboD) [yixit, BP¥ “WrigBIMfEiR” A8 “FHi WALk,
Ry ERE BT, BA SRS AR 0
WARBBT AT LS AN Z M EE . 1685 15 B 1% 58 A 3g i
M A EH, MES . &, SCFEE IR & B S5 3 1% 338 1 3)
Prgtfraeit (8 1.2. D,

1.2.2  2hhikit

FEami it (Product Design) 284X 5 AWK, €. (. 7.
R H ™ M ThRE. AR, Wi, TZ. BE, ¥, Rmi
M, RMELAFEE, Ntta. 8. ERMAE#ITHEE R
it (E1.2.2). BER—1EIEENLGEE B SR, #MidEhh
TLRME K. 5. BT, RS WA 5 IR ELE
AL B K. BREK AR B o7 25k —
NREMY B T RS 20—t SRR, ) g
P, E o AR ERE, DHENERR AN SR, &
i B BEE AT & AN = d W D RE A 77 5, B R H ER
e, MM XRRBALS BARM T H, M 52 & ok B
A b 0 3

1.2.3 B

Wit (Environment Design) J& 45 X} F #5755 4 4 9 25 8] 21
55, i ZARBGH T AT RIS — T TEHE AR,

WSO Rl —E WA, BAFB. P Am (EHRs5t
BRAET . ML, DM, P1ES #HEITZARLAH GEE. AR, i
), BHAKE. AT, KHE., WY 8 5 %8s
B ARAEWAES T KK, /N, REMEMECE, AR EN
Gh ) BRI AL L AR 5 1 A BT R — 52 19 XU OB ks 2 A1 ) B s fee
MR HEH L FTRE (B 1.2.3),

1.2.4 xilEPR

WIS (Design Management) 265 3583115 84 b 4\l 32 4 vp
HEM—F, EHHEH, REEH. B REEHE 5 R
RIBWEH S, # T HETFB, RS S m e B4 fiTh,
FHob 2255 A e AR R A Ak 7 B IR 45 i R . B E R
b 1] RN AN T D BEZE A b BTG 35 - 9 J5 D) R 5 s
WA ZEE P &I HATIE S, DSt BiR, i

Visual communication design is a kind
of sign and symbol design to achieve
information transmission. It is also a
design activity, which is based on the
plan and an important spiritual media
between people and the society.
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Product design is a comprehensive
design activity for function, material,
structure, technology, shape, color,
surface, decoration and other factors of
products related to people’s clothes,
food, and
use,

shelter, transportation,
from the social,

technical point of view.

economic, and

B1.22 #EFFHN

Environment design is a practical art
which is designed and integrated in
interior and exterior space of the
architectural environment.

E1.2.3 FRERITRA
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Design management is an essential
factor influencing the enterprise. The
successful application of design mana-
gement can make the enterprise contain
the business strategy in the strategic
planning stage. At the same time, the
advantages of the strategy lay a good
foundation for the competition of enter-
prises.

Industrial design, which is different
from engineering design which contains
the factor of beauty, is a modeling
activity based on mechanical technology.
In the activities of styling, it is demanded
that the designers have some researches
on the production, the science of
human bodies, the social science and
the design methodology.
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SR, s RO R, T Al e RO SR B B A T &
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1.3 ®RIF5TZEAR

BB AR = A m B, AT ARMA Tt )
HRAREEA AT, AR, AR BRmILE, APk
B b A AN AT BT AR A I S

FERE, XTRITSTZRARMNXRAEZAIHERMUL: —
RLLEFER—G®, AHBRITEHELZRRZ S, BR2WETZ
FERMSL b, A RSO RE, KPS MR B
HERSr HAEN “ T 2R, SRS REEREME “B0t”; 2K
g, W LZRARAF/AEBTZH, TERARLPR Bl
it “TZEAR” Bl HE”, NOEPISEHENeRE, RERKT
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1.4 TANZITEE X

1.4.1 Tk BEACHE &

Tk H P “Industrial Design” Bk, HEEZLARFE
AR « PiZIR (Joseph SnelD) F 1919 kR H 1, REPR EA
IR, 4 “Tlkigit” By Ebr LEAE, 24510
SREBUCBEH I . Tl B35 B iy 9 25 R0 BBl Ok )32, 4
AN N TR, Tl 248 DAl ™ & ok %k 52 i 3 5
it EAMNTF LM T2 RARSME. ] I Tk
TR Tolkfk (Industrialization) W& 0] fEMY . L84 T A @Mk 1y %
S, S ) U Tl A iy fal 8, R MM, Tl R A i
R EBEMX S, NS TR i, 1 5 2R 7 % Tl Ak i BF 5%
FETHRIBE— X R AL R T A= it B2 B 37 i xof A6at 4
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