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Unit

Dialogues

o—

- Situation » Jack has just come back from China and he is talking with Lily about his travel.

¢ Lily: Hi, Jack. I haven’t seen you for a long time. How is it going?
~ Jack: I’ve just come back from China. It is really an exciting trip.
. Lily: Really? That must be very interesting.
Jack: You are right. As I recall these good memories, once again I have the pleasure of ;
e -

the past experience.
@ Lily: Traveling seems to appeal to you wonderfully.
Jack: Yes. It broadens my perspective and I can learn a lot from it.

Lily: But travel is costly. I can’t imagine a person working hard the whole year and ‘

e
then spending his savings within a couple of days just for seeing landscape and

e . .
meeting people of different colors and races.

@ Jack: I agree with you on that, but we can choose a cheaper way of traveling. v_

¢ Lily: I’'m afraid I can’t afford long trip with my salary. If I work in a travel agency, I §

. could find some chances to travel cheaply or even without pay.

Jack: Good idea. Why not give it a try?

sty
¥
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Sample Dialogue 2 )

= Situation p Lily Lee is going to graduate from her university and now she is having an

interview for a tour guide at a travel agency.

il

Interviewer:

Lily:

Interviewer:

Lily:

Interviewer:

Lily:

Interviewer:

Lily:

Interviewer:

Lily:

Interviewer:

Good morning, Miss Lee.

Good morning!

Please take a seat. I see you are studying Travel and Tourism. Could you
tell me why did you choose this major?

Well. I love traveling and this major will enable me to see the world.
Good idea. Do you have any real experience of being a tour guide?

Yes. I have been a part-time tour guide for almost three years. And I even

guided the foreign guests to Xi’an, Beijing and Luoyang,.
Impressive experience. What do you think of the work of being a tour ¢

guide?

It is hard work, but rewarding, and the potential for advancement is very
likely for the dedicated and determined employee.

Wonderful point. I can’t agree with you any more. OK. You will get a
reply in a couple of days.

I’'m looking forward to a positive reply. Thank you very much.

You are welcome.

.

. I went on a package tour.

S Aty & — N FRATAER A8 3RAT

. What famous sights have you been to?
RETALELGFTE?

. It is really a wonderful experience to see Paris with your own eyes.
AT EFCRARLYNEZA,

. Could you give a brief introduction of yourself ?
AN B—-THhRAET,

. I major/specialize in Tourism English.
KT LR RFRE,

. I’'m from Xi’an, Shaanxi. / I come from Xi’an, Shaanxi.

HARAKEHE, )




ﬁunit 1 Introduction to Tourism Industry

Task Dialogue 1

Task Dialogue 2

Text A

Tourism Industry

Tourism is a distinctly modern phenomenon. Historians have traced the emergence of
tourism to industrial England, attributing its growth to the burgeoning of a “middle class” and the
availability of inexpensive modes of transportation such as trains, automobiles and steamships.
With the post-WW Il establishment of commercial airlines and the subsequent development of jet
aircraft, the sphere of tourism rapidly expanded to a global scale.

After so many years’ development, the tourism is now viewed as one of the most important
and fastest growing industries in this rapidly changing world, which generates more jobs and
benefits more people than most other industries throughout all levels of local, national, regional
and international economies.

There are quite a few reasons that contribute to its rapid development and reversibly it also
benefits the society greatly.

First, tourism is a great source of tax revenue. Often the public is not aware of how much tax
revenue the tourist industry generates. Every time a tourist buys a product and pays a sales tax, he
(or she) is adding extra money to that city’s or state’s coffers with minimal use of city facilities.
In communities where there is a motel or hotel or restaurant tax, this effect is even greater.

Second, this industry accounts for more than $3 trillion in global spending every year and
employs about one out of every ten workers in the world. The World Travel and Tourism Council
(WTTC) expects 119.5 million new jobs world wide between now and 2015. Therefore it has
become one of the world’s foremost economic activities.

Third, it stimulates enormous investment in infrastructure, most of which helps to improve
the living conditions of local people as well as tourists. Most new tourism jobs and business are

created in the developing countries, helping to equalize economic opportunities and keep rural




i ol BEERHEE o

residents from moving to overcrowded cities.

Fourth, tourism is a multi-faceted industry, which is supported by many other smaller
industries such as accommodations, travel agencies, convention facilities, casinos, restaurants,
libraries and education. Tourism also has an especially strong dependency on culture-based
industries such as museums and arts, gaming, movies and cultural heritage resources. The way
that tourism impacts on the community’s economic well-being is by the amount of money it
generates for a host of secondary or support industries. For example, tourists may contribute an
extra 10% to a gas station’s or restaurant’s business. At times, this extra income may make the
difference in that business showing a profit or a loss.

Fifth, a tourism industry with a cultural basis is expected to become the strongest industry
in the region. A graft between tourism and cultural resources produces synergetic exchange of
resources. Taking Republic of Korea (hereinafter referred to as Korea) for example, Korea’s
image abroad was improved by the 2002 World Cup and by its outstanding IT industry. These
cultural and industrial factors are not only affecting tourism and cultural development, but also
serving as an economic growth engine in other industries by upgrading brand value of Korean
products. It is believed that a country’s competitiveness can be determined by its cultural
creativity and cultural infrastructure, which can be incorporated with tourism and other industries.

Another important reason for further developing tourism in a country is that there is a
great need for leisure and cultural activities to improve the quality of life. The domestic tourism
climate needs to be improved to match the increased incomes of the people and an increase of
leisure time due to introduction of the five-day workweek. Tourism and cultural activities are
directly related to quality of life, they are diversifying to fulfill tourist needs and they need rapid,
continuous growth in the near future.

Last, the effect of multiplier effect is also a great contribution to the local economy. The
multiplier effect is a concept, which has been borrowed from Economics, and used within the
tourist industry. It is an effect in which an increase in spending produces an increase in national
income and consumption greater than the initial amount spent. Simply stated, the multiplier effect
signifies that every dollar spent by a tourist circulates in the community a number of additional
times before it leaves the community. For example, if a tourist spends a dollar on an attraction,
then part of that dollar pays an attendant’s salary. The attendant then may use his portion of
that same dollar to buy food at the local supermarket. There is no one magic number for how
many times the multiplier effect works until the dollar leaves the community, however, common
estimates range from 3 to 7 times.

As a result, tourism has been seen as the economic cornerstone of many communities around
the world. While a thriving tourism industry can provide a better livelihood for local people, it
should not, and cannot, be at the expense of the environment and local culture. Hence sustainable
tourism is put forward in an aim to avoid the threats it poses. Sustainable tourism, in its purest
sense, is an industry which attempts to make a low impact on the environment and local culture,

while helping to generate income, employment, and the conservation of local ecosystems. It is

4



Unit 1

Introduction to Tourism Industry

responsible tourism that is both ecologically and culturally sensitive.

At the new millennium, tourism is firmly established as the number one industry in many

countries and the fastest growing economic sector in terms of foreign exchange earnings and

job creation. International tourism is the world’s largest export earner and an important factor

in the balance of payments of most nations. And as well intercultural awareness and personal

friendships fostered through tourism has become a powerful force for improving international

understanding and contributing to peace among all the nations of the world.
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