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With the arrival of the 21st century, China has received
unprecedented attention from the rest of the world for its economic
achievement, which in turn has aroused the demand of further
acquaintance with Chinese language and culture. Accordingly,
international transmission of Chinese has entered a new era.
Meanwhile, the nation’s series of methods of international Chinese
promotion have helped intensify the great mass fervour of Chinese
learning. Against such a backdrop, the demand for Chinese teaching
and learning in a non-Chinese context is increasingly in the limelight.
The large number of textbooks and teaching materials which emerged
during this period basically solved the problem of the lack of resources
in the initial stage of international Chinese promotion. However, at
the same time, deeper problems concerning textbooks on Chinese as a
second or foreign language were highlighted—in particular problems
concerning the “internationalization” and “localization” of such

textbooks.

The internationalization and localization of Chinese textbooks
are complementary, rather than contradictory, to one another.

“Internationalization”, instead of claiming universality in geographical

,,,,,,



terms, attains universality by improving students’ Chinese language
ability without being restricted by teaching context. Similarly, the key
point of “localization” does not rely on the local characteristics of the
teaching materials, but focuses on the absorption of local culture as
well as the combination of the textbooks and the teaching experiences
of local teachers. A set of ideal textbooks for Chinese as a second or
foreign language must manage to hand}e “internationalization” and
“localization” well-respecting the internal laws of Chinese teaching
and learning on the one hand, and embracing the characteristics of

teaching and learning in a cross-cultural context on the other.

Based on the publishing purpose of “introducing China to
the rest of the world”, Foreign Language Teaching and Research
Press has been cooperating with the Multi-language Center for
International Promotion of Chinese Language, Beijing Foreign Studies
University (BFSU), in exploring the research and dévelopment
of Chinese teaching resources in order to find a way to combine
“internationalization” and “localization” in international Chinese
promotion and transmission. The Multi-language Center, BFSU,
as one of the first batch of bases for the international promotion of
Chinese language, is unique for its teaching of 49 foreign languages,
its rich resources in second language teaching and research, and its
exchange networks with well-known colleges and universities in the

world.

The first project initiated by this cooperation has been the
research and development of the short-term Chinese training textbook

My Chinese Class, the supporting text My Chinese Reader, and a series
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Cdénggian ydu lidng ge héshbng, yi gé& hén you qidn,
W OF WA R, — A R OF&,
fing yi g& hén qiong. .
B — R B

Yéu yi tion, gidng héshang dul fu héshang shud: “Wo

H — K, B ME XN E FE B K
xiing dao Yindl qu xuéxi fdjing, ni juéde z&nmeylng?”
BB ENE X % B, IR wE EarR?

Fu  héshang sﬁué: “LO ta yudn le, ni zénme qu

B fiE . B8 K T, R B4 &
ne?” |

Wg?”
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Qiéng héshang shud: “W3 you vyi gé wan, yi geé
5 MHE W A — A4 B, — A
béizi hé yi shudng jiGo, gou le ba.” |
W — WM, B T g
Fu héshang fingle yihou, d& xido shud: “Wo xidng qu
B ME T LR, K R OB ‘R B X
Yindl yijing ydu hdo dud nidn le, k& vyizhi dou méiydu
HE E£2 A & £ # 7,9 —H # &A
gu, jib shi yinwéi wd de gidn ba gou. Ni name gidng,
.08 2 Bh R & A B, R B %,
zénme qu de lido ne?” '
Ea X8/ T R

San nidn yihou, giéng héshang cong Yindu huilgi le,

= % UG, 5 FfH M ENE Bk T,

hdi daile yi bén féjing songgéile fu héshong. FU héshang

E T — A& #2 EHT B MM, B M

féichang buhdoyisi. ’

I AHEE.
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Key Points
a %87 beabletogo )

RIBL%5, LM TR
You are that poor, how can you manage to go there?

‘KRBT, PEEETEMNME HEA/RTT KR
“RE+BNA"s “BhE+ AT Fon NEE +FhiA.

The structure of “ZfF T is “v. + complement”, and it
indicates “the possibility of doing something”. “v.f§ T ” means
“HEv.”, while “v.A~ T ” indicates “ANgEV.”

(1) AILKZT, ABERT,

(2) —ANEA 10 B, KA 203%, XAFT.

e AFER feel shy/ashamed )

BAEIFE AR,
The rich monk felt very ashamed.

“AHER TR EE. W MEE.

kN1

“ANIF7E 8 means “shy”, “ashamed”.

(1) fet %7 70 5, EFETHEE,
(2) X RARMIRER, REFRLTITET
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%i&ﬁx Exercise

¥|BrIEiR, True or false.
(1) FAFIHERR A .

(2) ZFEBLLEMEBRE—ERENE.
(3) sSFAREENERA TIt)L,

(4) EFHREFEABAATRERENE,
(5) EAniE L RENE,

(6) Z5Ani & Ja BRI TENE.

1 Fhetife §hd
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Culture Tips

Be i 1 th

Buddhism in China

BBEREEEH. FHEH
HAKER=AF#HZ—., AT
WHOHLZEATHSHE, B
mEBBLERUBRTEGE, HF
BRESNEE. BLE, BRE
BREEATE, ERKHLE
Y, HAATHERTHEY
TZ&%EE, EHBBIAFEX
LHENE, BEETXF.
THER, 2¥ER. HEEHA,
NERARE, RAPEELX
LHEELRHL.

Buddhism is one of the three most
influential religions in the world, together

with Christianity and Islam. It was
established by Sakyamuni in ancient
India from the 6th century BC to the 5th
century BC, and then began to spread

abroad. It is recorded that Buddhism was

introduced into China in the Western Han
Dynasty. Buddhism is much more than
a religious belief in China after its long
evolution, and has gradually penetrated
into all aspects of Chinese culture,
like language, philosophical ideology,
history, arts, science, architecture, and
even folk customs. Consequently, it has
become an important part of traditional
Chinese culture. /




