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Unit 1

International Hotel Business

Background

.......................................

,,,,,,,,,,,,,,,

International hotel business refers to all commercial transactions that take place between two or
more regions, countries and nations beyond their political boundaries. The transaction, which can be
private or governmental, involves sales, investment, logistics, and transaction. Usually, private companies
undertake such transaction for profit while governments undertake them for profit and for political
reasons. It also refers to all hotel business activities which involve cross border transaction of goods,
services, resources between two or more nations. Transaction of economic resources include capital,

skills, people etc. For international production of physical goods and services such as finance, banking,

Overview

This article mtroduces the W’I'IC‘ ( the WorId Travel & Tounsm Counczl), .
which was founded in London in 1990. It works to raise awareness of Travel &

insurance, construction etc.

Tourism as one of the world’s largest industries, supporting 277 million jobs
and generating 9.8 per cent of world GDP, and has become one of the most
authoritative international non-govemmenml organizations. ‘ ‘

World Travel & Tourism Council

The World Travel & Tourism Council (WTTC) is a forum for business leaders
in the Travel & Tourism industry. With Chief Executives of some one hundred of the
world’s leading Travel & Tourism companies as its Members, the WTTC has a unique

1=
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mandate and overview on all matters related to Travel & Tourism Industry. The WTTC
works to raise awareness of Travel & Tourism trade as one of the world’s largest

industries, supporting 277 million jobs and generating 9.8 percent of the world GDP.

Early Time of the WTTC

The WTTC began in the late 1980s. From the initial idea between CEOs to the
tourism council the WTTC has made great achievement in the development, and
has always adhered to implementing its “improve the public’s perception of the
importance to develop tourism” core mission.

James Robinson Il who worked in American Express and some CEOs realized that
the public in the 1980s knew very little about the fact that the travel & tourism industry
was one of the world’s large industries which could provide the most employment at the
same time. Under the background as such, the WTTC was founded in 1990 with James
Robinson III as the chairman of the board and Geoffrey Lippmann the president.

WTTC in the Nineteen Nineties

The first annual conference was held in Washington in 1991, 32 members of the
council worked together because the Gulf War brought uncertainties to the prospect of
tourism. This conference identified three main issues: Raise recognition about tourism
contribution to the economy; Expand the market under the premise of harmony with
the environment; Reduce development obstacles.

When Bob Burns took over as President in 1993, the WTTC had contained 68
members who were focused on studying tourism economy with its partners. Tourism
satellite account (TSA) system made it possible for the WTTC and its members to
analysis information by reliable data. By 1999, the United Nations approved the TSA
as an important means to measure the tourism economic impact at the annual meeting.
Now, the WTTC and its partner Oxford economics provide annual TSA forecast for 174
countries, as well as depth study for more and more countries and regions every year.

By 1997, the number of the members in the council had reached nearly one
hundred. It is predicted that tourism industry would provide more than 100 million
jobs in recent ten years. The first global tourism summit was held in Vilamoura (a city
in Portugal), “Employment” just was the main issue, and the meeting called on policy
makers in every government to take the tourism industry into special consideration
while setting out the employment policy through the “Vilamoura Declaration”.

—



Unit 1 International Hotel Business

While the board continued to focus on promoting the global integration, it began to
turn their attention to certain areas of the world which was considered as special regions
that needed to pay attention for promoting recognition of tourism potential influence on

the government. The plan in Latin America and India turned out a great success.
WTTC in the 21* Century

The management of the WTTC signed a new deal with tourism business
roundtable (TBR) on September 11, 2001 in New York. However, on the same day, the
terrorist attack in the United States shocked the world and brought the disaster to tourism.
The effects of terrorism caused serious losses to WTTC members and as the result some
members quit from the council. But the WTTC took active measures to restore public
confidence in the tourism industry and encourage them to start travel again. In the Inside
the WTTC, employees convened a crisis meeting every day, and on the outside, the
WTTC joined hands with its friends and partner organizations to form a global alliance
of the industry. The alliance made a statement to call on governments to join together
to ensure that safety measures had effectiveness, international universality and could
be carried out on a global scale. The intent was to restore consumers’ confidence in the
tourism industry and improve the safety and living quality of all practitioners.

By 2003, a series of events around the world made the global to realize that the
tourism industry was undergoing great changes. The war in Iraq, SARS and ongoing
terrorist attacks meant that the WTTC must continue and increase its efforts to reshape
tourists’ confidence. In 2003, the WTTC summit opened to the global media and public for
the first time. “Shape The New Tourism” became the theme of the conference because of
the atmosphere among the industry. At the conference, the WTTC announced the figures
which revealed the impact of SARS to tourism industry in China, Hong Kong, Singapore
and Vietnam, and attracted widespread media attention. The outcome of the summit
were very abundant, it determined the future development direction of the council,

then published the blue-paper of tourism- “The Blueprint For New Tourism” in that year.
WTTC in Nowadays

Now, the WTTC has got its efforts unprecedentedly strengthened for public
relations and the relationship with media. Therefore, the board of executives can
cooperate with reporters in advance so that the damage caused by false or unreal media
report can be reduced to minimum. The website of the WTTC has witnessed a very
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large coverage in the industry. In the first half of 2005, the number of individual visitors
increased by 20 percent as compared with that a year before, telling an increase of over
forty-eight million people .The year of 2007 saw the WTTC official website conducted
a comprehensive upgrade and redesign by making the contents of both Chinese
and English websites more detailed with the TSA to provide a more convenient and
systematic information search for more travelers.

Members of the WTTC remain still the driving force for the activities and policies
of the organization. Along with the development of the industry, our directors have
covered the whole tourism industry chain, namely from airlines to travel agencies,
from the online sales to cruise company, from investment companies to hotel business,
transportation, and even lottery.

WORDS AND EXPRESSIONS.............occooooeoeossssesesesesssssessssssssssssssssesosee

mandate n. adocument giving an official instruction or command %
B, {2

awareness v.  having knowledge of & i}1%]

adhere to follow through or carry out a plan without deviation "+

perception n.  becoming aware of something via the senses 1

under the premise of 7n.  a statement that is assumed to be true and from which
aconclusion can be drawn 7E...{ij$& F

recognition n.  coming to understand something clearly and distinctly TA

predict v.  make a prediction about; tell in advance Fiill], Fiifi

restore v.  return to its original or usable and functioning condition;
return to life; get or give new life or energy k&, B&

convene v.  meet formally; call together 34E, {5

alliance n.  the state of being allied or confederated, an organization
of people (or countries) involved in a pact or treaty BK%,
BR&E

abundant adj. present in great quantity £ & ), FoHH

unprecedented adj. having no precedent; novel 2SR, JCAETHIMY

comprehensive adj. including all or everything; broad in scope ZEAHY, | IZIY)

Lottery (Gambling) »n.  act of playing for stakes in a hope of winning (including
the payment of a price for a chance to win a prize) 18,

Eig))
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1. American Express: EXEZ@EAF, G137 T18504F, HHRAEFRELAY,
SEE PR B ORIIRIEIR 55 S i G 55 . SRl M B ABRA R, 7E15
R RATSCR . RIE . W10 S B BRERAT AL T4, R TE R SE [E 4
Tr BT T P85 =+ KA Al M — AR 55 PE A Fl o

2. Guilf War: &S, ZLURENERZETAT19914E1H17H~2H28
HAEER G HZ AT, AR ERHERR T SE B MR s A7 0 SRR R 4

3. TSA: Tourism Satellite Account, ARIiF TR, SFR A iz k-,
& H AT ER A I B il 28 s i iR &R

4. TBR: Tourism Business Roundtable, HRIFREDIFEIHE S, BHESI, 2
fo—MF5E . XA SO 2417 EPRo E N BEAIR AR, R 5 ik
Fi . RSN T AR, Sy BIE AL, sy S B2 AR
B, 4K “RRESW SO FERRR . BRI R AR, WRERZE UK
ERNH, —FEZNRATHEE,

5. SARS: Severe Acute Respiratory Syndromes, JEHLAEIfA, 20024F11 A 7E
rh P b B B R VS B R T, 20034E3 A LUE, &g meEy #, Hi
JERAHE AR,

ODecide whether the following statements are true[T] or false[F].
1. The WTTC works to raise awareness of Travel & Tourism as the largest industry in
the world, supporting 277 million jobs and generating 9.8 per cent of world GDP.  ( )
2. WTTC predicted that tourism industry would provide more than 100 million
jobs in recent ten years. ( )
3. The “Vilamoura Declaration” called on policy makers to take the tourism
industry into special consideration while setting out the employment policy. ( )
4. In 2003, the WTTC summit opened to the global media and the public for the
first time because of ongoing terrorist attacks. ( )
5. The number of individual visitors in WTTC was more than forty-eight million
in the first half of 2007, so WTTC became one of the larger web page views in the
industry. ( )
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QAnswer the questions below the text by choosing [A], [B], [C]or [D].
1. The first WTTC conference identified three main issues, except for:

[A] Raise recognition about tourism contribution to the economy
[B] Expand the market under the premise of harmony with the environment
[C] Boost the development of the global tourism industry
[D] Reduce development obstacles.
2. What is the main issue in the first global tourism summit held in ilamoura?
[A] Development
[B] Employment
[C] Coopreation
[D] Harmonious
3. WTTC took measures to restore public confidence in the tourism industry,
except for?
[A] Hold meeting
[B] Establish a global alliance
[C] Encourage public to travel again
[D] Organize preferential activities
4. What is the theme of the WTTC conference in 2003?
[A] Shape The New Tourism
[B] remove Obstacles
[C] Pursuit of Development

[D] Economic Transformation

eTransIate the following sentences into Chinese

Section A:translate the following business terms into their English or Chinese
equivalents.

1. Chief Executive

2. under the premise of

3. be focused on

4. turn one’s attention to

5. carry out

6. i ki

T.BUF, By
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8., T
9. T IF
10. 51, Fiji

Section B:translate the following sentences into Chinese.

1. With the Chief Executives of some one hundred of the world’s leading Travel &
Tourism companies as its Members, the WTTC has a unique mandate and overview on
all matters related to Travel & Tourism.

2. While the board continued to focus on promoting the global integration, it began
to turn their attention to certain areas of the world which were considered as special
regions needed to pay attention to promote recognition of tourism potential influence
on the government.

3. The alliance made a statement to call on governments to join together to ensure
that safety measures were effective, international universality and could be carried
out on a global scale.The intent was to restore consumers’ confidence in the tourism
industry and improve the safety and living quality of all practitioners.

4. The outcome of the summit was very abundant, it determined the future
development direction of the council, then published the blue paper of tourism “The
Blueprint for New Tourism” in that year.

5. Along with the development of the industry, our director has covered the whole
industry chain of tourism, from airlines to travel agencies, from the online sales to
cruise company, from investment companies to the hotel, transportation, and even
lottery.

OAnswer the following questions.
1. What is the core mission of the WTTC?

2. What is the purpose of the WTTC established?
3. Why was the first WTTC conference held?
4. What is the role of the worldwide alliance the WTTC?



