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Part | Listening Comprehension

Section A
1. W:Hello, Customer Service, What can 1 A. The price of the product
do for you? Pyven ry of his order,
M:I called to complain about the delivery C. The charge of the service.
of my order last week, but I haven’t D. The packing of the goods.

got any reply yet.
Q:What did the man complain about last

week?
B [ A0 B 00 £k A B L B9 “T called to complain about the delivery of my order” 3% ,
AT B 38 R B A URIT LA 8 3% ik B.

2.M:I am a bit worried about tomorrow’s A Taking an int
it %419
B. Giving a lecture.

mterview
W:Don’t be upset. You are always very C.Preparing a party.
good. D.Having an exam.

Q:What is the man worried about?

A (@) AR S +a9%E B #1552 “] am a bit worried about tomorrow’s interview” & & , 4

fb 4R AR B9 R B R 9 R AL A

3. W:Many people are complaining about that A. Its food is delicious.
restaurant. The food is expensive and B. Its price is reasonable.
isn’t good. C. It provides good service.

M:I sometimes go there for lunch. After all, ALEE D. It is close to his office.

it’s the nearest one from our office.
Q:Why does the man sometimes go to eat
in the restaurant?
D [fEHT) A TR X [a) 35 69 1% . A B B9 [ % “it’s the nearest one from our office” 3k & , 3% & 5 & /»
AERIEN—FKEW HE D,
4. W:Mr. Smith, how shall we deliver your

goods, by sea or by air?

M:Well, I prefer delivering them by train.
Q:How does the man like the goods to be D. By truck.
delivered?

B [f@4r) A< B R X =) 35 B [, N B LAY [F % “I prefer delivering them by train” ¥ & , b B B 0E i
Bk B3 5% Bk B,
5. W:Sorry, our single rooms have béen booked. A. Asking the way.

We only have double rooms avall_able.——l rp. B: Renting acar :
r C. Booking hotel rooms.

M:Then I will have two double rooms fo
three nights. D. Buying air tickets.

Q:What is the man doing?

sxsEsRiER @ 2055128 1




C @) A8 )8 T HEFEHI W8 . A\ & i a9 “Sorry, our single rooms have been booked. We only have
double rooms available” 7] # W , iX {7 55 + & 7€ 8] & + BT 546 19 55 [|8) . 80 C.

Section B
M:Hello, Ms. Li, I have good news for you. 6.A.Open a new shoe store.

W:Good news? What is it? B. Participate in a trade fair.
MYomsho&satthetmdefaxrhavelmprusedus W WO

g 0g you D Inwte the woman to hns company.
W That’s great. What type of shoes are you 7.A. An advertising brochure.

interested in? B. A few samples.
M :Sport shoes, particularly the shoes for kids. C. An invitation letter.
W:0K, I will email you'theflatest price ist - A pr
% 4t 7
right now.
M:That’s fine.

W.By the way, if your order is large enough,
you can have a discount.
M:Thank you.
Questions 6 to 7 are based on the conversation you’ve just heard.
6. What is the man likely to do?
C [T 4/ o) B L 7] fE A4 . Atk B % “ thinking of placing an order with you” , 3 f/]7 15 +-
IEFE% B o+ F T8 .8k C.
7. What will the woman send to the man?
D [#Bir)lAEfHRLtTHELBLTFEMHT AR AL LE5FIE “I will email you the latest price list
right now”, RAT17 A b ¥ 44 5 +F BATHIH H R . 806& D.

W Hi, this is Room 566 8.A.At the airport.
L S e —
M:Yes, madam, how can I help you? BIAt 3 hot
C.In a restaurant.
D.In a bank.

9.A. To buy a ticket.
{grdd J ] B. To make an appointment.
M:Sure. What time do you want the taxi? C.To place an order.

W:My flight is at 8:30. What time do you O . L I DiTo book 4 taxi’

think I should leave?
M:Seven o’clock. It takes only thirty minutes

o olir hotel to' the aifpoft
W. Then book a taxi at seven for me please.
M:All right. The booking will be made —— 10. AiBy7:00.
right away. AL E ¥ B. By 8:00.
W:Thank you. And pléase make sire that | C.By 9:00.
the taxi arrives by seven. 'D.By 10:00.

M:No problem. We will take care of that.
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Questions 8 to 10 are based on the conversation you’ve just heard.
8. Where did the conversation most likely take place?
B [t A 8R4 R X B ER TR EEMN 2 & A& FF% “Hi, this is Room 566.”
VL% J5 T B - #Y [A1 % “It takes only thirty minutes from our hotel to the airport.” Frfl, MiERREER
1% . HU% B.
9. Why did the woman make the call?
D [@1AEBAYE, AR LTEENREZMA A AL LEEE “Could you book a taxi for me
to the airport tomorrow morning”, AT M AR L EIEMF A A WERARE LBIT— A EG0 HHE
% .%ok D.
10. At what time was the woman most likely to leave the hotel the next morning?
A [BTIFEREANE. AR L EEUREVRKE LLAEFEWE. N L0375 “please make sure
that the taxi arrives by seven”, & fi17] F Ak 7 2 AW IR % R oA R M A 76 7 R ZA0E) 80K A
Section C
An interviewer sometimes starts with an open-ended question like “Could you tell me something about
yourself?” It is a way to break the ice and make you feel (11) comfortable during the interview. It is also a

way for the interviewer to know more about your personality to help him or her to (12) decis

e if you are a
good fit for the job.

It is not a good idea to talk too much about yourself because the interviewer doesn’t want to know
everything about you. But on the other hand, telling (13) tog little can make him or her wonder why you
aren’t more open. So it’s a good idea to share some (14) personal interests. These interests may not (15)
relate to your work.
¥

BREBRNESU—THEMNERAFBIED, L0 REXKE S X SR EFER P RE
BHEZSIMBRZE.BREBTUBERXMLINE—D TRIROMER, TP T HREMETEX
BITEREBANE -

SSMHCECHARHBZE  BNEREBHFER T BIFNE—HB.BH8KR, ARMNMBE/KRD
M ZIERER R H AMRREEIBEL D F—E T NMNBR TEINE X EMBEITFRIRNITIEL R
11.comfortable 12.decide 13.too little 14.personal interests 15.relate to
[#@ #7111 B comfortable “4F3& (97 ;14 {3 personal interests“/~ A Y4#R” ;15 i relate to“ 5 «+««-- Hx”
Section D

Good afternoon, ladies and gentleman, welcome to our company—Family Dollar. Today, I’ll first give
you (16) a brief introduction about our company. Then I’ll discuss with you what jobs are available at
present and how to apply for them. Family Dollar is a chain of stores that operate within the United States.
Our main products are clothing, (17) food items and household products. We have been in business for more
than (18) fifty years and become a large company. We are always looking forward talented young people with
related working experience to join our team. You may wonder where to find job openings at Family Dollar.
The most obvious place is our (19) website. If you are interested, you can visit our website and make your
application (20) onlin€.

(639 |
GENEEN, THFE IMAEHBENIANT — REETELT.SK, BB EWRMNAVAIHR—T
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BENNE, RERINBEUMIENERRUNLNABBEHTNE REETER—FAEZEERNEE
NENES, BMNELEN I EARERE BRR. ZEARMUSSE MERBUAN—RAH(REET
B) 28 BMN-—ERSEHBEXTIEEANBEEL FNARMNMFMENEE B/ LTUBARNA
SNSRI BN B RE S R BT LS B NREEME, TUBRBIGIMIG, ELLIER KRR
BiER.

Questions 16 to 20 are based on the conversation you’ve just heard.

16.

17

18.

19.

20.

What does the speaker talk about first in his speech?

The speaker first gives a brief introduction about his company.

LAg AT Y A B0 36) o) 3 U AR B b B SR RIB B B—AF A2 AR 32 S0 345 — A)3F “T’ 1 first give you a brief
introduction about our company”, 7] 5 tH 2 8 J7a brief introduction,

What are the main products of the company?

Clothing, food items and household products.

L% 47 ] A< i) (] 2 B B9 4T 7= S B A4 AR 30248 7149 3% “Our main products are clothing, food items
and household products”, ] 15 44 2 % % food items.,

How long has the company been in business?

Qver fifty years.

(g4 ARk ] A R A 20 A B9 78 7 5 o AR 4% SC 25 45 7 47 3% “We have been in business for more than
fifty years”, H] 1§ % & M fifty years,

Where can people find job openings at Family Dollar?

On its website.

K f% A7 A< B8 34 =] 401 i 7€ Family Dollar 3545 T/EHL & AR 35 SC T 45 /\ 4135 “ You may wonder where to find
job openings at Family Dollar”, 155 JL4173% “The most obvious place is our website” & & T 2 it /A FF g i
UL Y fc 2 AR A 3tb R R 2 D A IR 3 L #C U , W] 4596 52 b weebsite

How can people apply for the jobs?

They can make their application online.
[/ 4 Y A< B i) o) 20 m] BB 35 BLOE o 48 48 3C 72 B J§ — A1) “you can visit our website and make your application
online” , $ K 17 o) B i 3o 17 ] 2 A I 34 I 2E LR $2 38 SR B » #4 o » 45 5 Honline,

Part | Structure

Section A

21.

4

D [FEXIATELRERZRER, XEEHRALITR.
K5 47 ] A< B2 % 2 A PR 4 5E 15 A . 3 BR 3 4 5 7 A0 R X 32 4 o 2 B S AT AR A0 A0 3T L A B A
IR . E 5 E A Z EEE AE S 0 A REN E BN RES FRE, KGR TFERES
FaJT % WP EiE A B, TR EE VA EE A BRI 1 E 15 A A58 H B which 5| &, BT LA A iR
TH—ARX AN which, EAFTHLHHAEHLIAE, FRAEL RS BHSF.HILD KIE
(&% 4|41
» Lily was always speaking highly of her performance in the play, which made the others unhappy.
(A A 2 PR B O 7R R Py R XS HALARA A L)
« The moon, which doesn’t give out light itself, is only a satellite of the earth. ( § % H & # Bk 9 —

SEEESHEMBK © 20156125




22.C

24.B

26.C

LR, BCEHIFARL KK

[F 3] HEONLERREABEEBABZ180,

U@ 477 ) 4= 15 % # 3% 17 F ¥ . neither. . . nor B N “BER <o BAR”; AR “HE";BIMER“FM”;D
W& N HE".A,BH DIA A neither £, W AT B ¥ W7, C T A IFFIE K.

(&%)

« Neither he nor Tom received enough votes. (fliF1 Tom #F ¥ K15 BB HIEEL )

« What she likes is neither English nor French. (b B% AR B K5 AR H R B:iE,)

(E ] REFKUERS, BEMNSFENEXSD TIFHRIE—EEBEW,

O A7) A R % A E A B A TR N “BRAE” s BIURE 0“2 covvee BB BLAR, R CIM RN 2 voevee
4B R <o —HE VT D TRV “BRAR s b F5 0”7 AR BB IUWIERE R
(2% fi47]

« While I am very tired, I have to finish my task on time. (R RM R, WL I ZERIESF )

* Since it is late I shall go home now. (fi Fot[EB T, RAEERKT )

» Since you are so sure of it he’ll believe you. (BESRRXTHIX AF TR, MSHERE .
] BN OBEFRINMANEBRAZE.

D@4 ) 4 £ % & 58 F ¥ .impact B2 “8206 7 s have an impact on. .. R “Sf - HEW”, BEEE
AT BIUKIERER.

(2% fi47]

e What the parents have said and done will have a great impact on their children. (F {16 —=—
THSREFERMRKHEWE.)

* Air pollution will have a bad impact on our health. (%575 JH £ 34 3R 11 A9 G HEH AR b 0 B )
[EXI ZAERGEBTRRZNVNDXZC RO REHRSEBAHEXER,
[t ] A% # 06 WA 0 B e S 840 P 38 2 E il M F m 335 WAL 51 § 3238 A0 B9 % i
# that, if, whether(\J& #%id)) ; who, what, which,whose(i%4%4%i7) ;how, why,when, where (% %
RAD o % 8 7 F47 1 I R RE4T 8%, EIE M R EBUES TR A=, %A, what 7647 o BE i =15
X515 AT A8 2T all that; B 300 A M S 3% 7] , 76 DA AT o R REABCRL 43 » iR % 5 C T 15 /R 4817 , R ik
Sl D B RBRIER T AN IEMESR.

(&% 4]

» What you have done upsets me. (/RE9FT4ERT AR TR .)

» What you want to do remains a secret. (fRAEMH ARENFE )
[FX1RER,ZERAM T BRBHRRIERS,

Cfg A7) A R85 A 4B 1E 1R A ZEIE P IZE /1A -ing B R TEAEHFT”; L F 4017 -ed HR TR B
H”AREX to+ v. HREM.

A HERR T B A1 D, AT A #1 C o 3% . 2 complete 34E7E 3 4 317 publish Z 8 & 4 , 8%
A iAm M CIAIEHRESR.

[H#EARY iEm S GBS RHERHE

(D RERESAA B SMESHEANEA AESAHHS GESHARME R

@ — &%, 40 ,doing / being done;

@ 5E M=, N, having done / having been done .

SEAERSRERT @ 20155128 3




27.D

28.A

29.D

(2) B

O AT RAH— BN, RAWSMESBEDARROHERN R E, REBEDHRRROEZ
RIR4E.

. The boys and girls went to school, singing and dancing all along the way. (5 8% B1— B V8 #k
BEELL¥ED

They all jumped with joy, hearing the good news. (W E|4F14 B, fbTENEBR TERE.)

The girl could not help crying, being criticized in the public. C4RZBIHIE, LBEBABEHET )
@ RES AN FZRR . RAWHEETESHARRODEZNE RE % AEN BARERFEERE.
1. Having done the work very well, he was praised by the teacher. (B J i ¥E b 52 G IE % 17, 2
EWRG D

Having been shot by a bullet, the man fell down dead. (B A B F# &, F&1-.)

(EXIREERBI ¥ BMNIMETFIZMESE _FRNRS,

(/@471 4 f8 % % suffer from. . . WHE . X EERER“HZ; 8 5 5 e #EE” LA DI K
EREER.
(&% #1471

* You must have suffered from a cold. (fi—EFERRE T .)

[EX] RMNPVERZREZFPHBKR, AEZARTHM

L% A ] 2< BE %5 25 R 18 A7) 3% #8117 F ¥ . however FH{E 7% 2 @018 , 48 24 F no matter how, 5| & ik
KB, EREREERE - PETA YN weeeee 7 BARSHA LUF Al (1D however + L 47 iH +
Fi& + & 3017, B : However rich people are,they always seem anxious to take more money. i A
1B £ F# i1 F 8RB 8IS B E LA . (2)however + FIE + F£iE + 5, 4 . However fast
he runs,he can’t catch up with us. BRLHA ZROARE LRI . AETHOEEED 2% 5@
By 7 2517 challenging, A ¥ I however B N “ARE B A8, X n{7”;Bi% T whenever & H“KE
WA 4B &” ;C 2 wherever BN “TRTZEA AT ;D %I whatever B H “Rigfr4 , R
A7 FTUA AR IEBRIEM,

[ A ¥4 B Y no matter + B[R] {77 2 “EE[a)id + J5 48 ever”: No matter what happened, he would not
mind. Whatever happened, he would not mind. ##t :no matter what = whatever;no matter who =
whoever; no matter when = whenever; no matter where = wherever;no matter which = whichever;
no matter how = however,

HE R :no matter REET| T EIEMNTMEFENA.

(&%) No matter what you say is of no use now.

(X})Whatever you say is of no use now. RELFE R4t T . (Whatever you say & Fif M 4])
(4 ) Prisoners have to eat no matter what they’re given,

(%} )Prisoners have to eat whatever they’re given. [NJEf1REELAH Azt 4 .

(&% f 4]

« I’ll come, however busy I am. (RAEZEHLSFKH.)

* You shouldn’t give up, however difficult the situation is. (fR AR RLIZHIE . A EE R B L HE.)
[FE ] RSESNEMYBRINEPHEELZE, 1 BHNEL.

[ ) 4 % # (5] 3% 47) .only after EBR“RAE - ZIE D REY e LLIE”, LA only after F 3k

0 sxExSHERT © 20154 12 5




HAFEREABSER ERNEI—BE L0, FU DI NERER.
(&% 4]
 Only after he had spoken out the word did he realize he had made a big mistake. ( 37 %44 2 2%
HEAFEABRBACTETARE R
[RBRRY S ERE RIBER—8a (N 3hiE . WA 3RS B2 B, KL FrEA
AR UABERF LM TFERBLEE . X8E FH T LA barely, hardly, little, seldom,
scarcely. . . when, never, no sooner. . .than, rarely, no more, not nearly, not only 4% X % only.
(&%)
¢ I did not realize it was a snake until it began to move. = Not until it began to move did I realize
it was a snake. (HB|EFBRHTRA BRI ER—KEE.)
30.B [ ] WRMIMNBLRN—L, NEXIURAMTHZTRE,
Ui dTY A< % & i S5 <OZE if KRR AR X FLAHRMBIR, BUN DL R If sb.
+ had. done..., ¥4} sb. + could/ should/ would/ might have done... il BI M IFRER.
(&%)
 If I had taken his advice, I wouldn’t have failed the exam. (R FE T MBI, MA S E R
AERHT D
[RZ%mRIE 51 R, ERAPVRGES LR NETHEHABEES A TFEBTRAEH
WMERCED =R A — ke, A A —RAER) EREMEGABER WREEHBLES .
RELESENAEFLHRAOMB IR, S5 R If sb. + did/ were..., sb. + would / would/
should /might do sth. ; iR BRGES R ELHR OB, SR If sb. + did/ were. ..,
sb. + would / would/ should /might do sth. 8% # If sb. + were to do..., sb. + would / would/
should /might do sth.
(2% fi4]
o If I were you, I shouldn’t quit the job. (SN SRR BIKR , M ALFETE )
o If I were to study abroad, I would go to France. (IR R¥ELHEE¥HIEF . RELSEEH.)
Section B
31. cooperation
(EXIANTEBKBSE, RINEERIENBREEIZ 1.
(i@t A% & 7 ¥ ¥ % .For the sake of B A“H T ", [F WK L WS & &AM, cooperate £ 3h
i, ERZ AR R cooperation, if LA , 25 # 4t 3 cooperation,
(&%)
» Their cooperation with us was essential for our success. (BfIISMATH AVEX FRINTBRTI £ + 4
YER.D
32.valuable
[EX] ERXIRT R —LEBEEMIRRREIBRENTNEDNER.
[ A Y < B % 75 17 14 #% 3 .resource B A i , {E W E— M B IAESIERBNE . value RZ 7, EH
K213 A valuable, fif LA , 25 #% b3 valuable.
(&% H4]
« Is there anything valuable? G la]E THEY &)

SEERSHERIT @ 2015F 128 7




* To start with, you need a valuable product. (& 45 . /R T E— A MIER ™= & D
33. more efficient
[FEXI RE-—ERANERWEBRX, BRREFOAR, EXFBLIL.
(BTl AEEA RN R REMFEF PN than R, AMEHLEFTER - I EAFALBLR,
efficient J& T £ & VWi 21 . L8 L0 76 /T H N more. Bt L, 25 #& 4b 38 more efficient,
34. be sent
(%3 B —WEIR S BIHRBN 2, MR X RN BESR,
i) A% & g 3hiE A A , 315 quotations and samples 11 i send R BNE R, i will 5z
BRI » BT A, 23 #8 AL 3 be sent,
35. receiving
[FX] RBROINE . ARBERRRZN . BERR.
KR ] 4288 % 2 i) vk 5% e 0 AT 5 7 after AY A Bk AE LG5 A P L A1 1A after RO B3 & W83 4 1A
G5 T L receiving WA MA K.
[Z%6m]
» Everyone felt tired after playing football. (3 5% R 3R J5 B AR EBEE.)
+ We went to the supermarket after schaol. (B % J5 , 12 T AT )
Part [ Reading Comprehension

Task 1

[=&i9)
establish [1'steeblif ] v. HE 7 ;617 expand [1k'speend] v. ¥ 7 ; K&
operate[ 'oparert] v. B ;1R VE: 2 H chemical[ 'kemikl] n. k2% & ;4L 225 5
basement[ 'beismont ] 1. #1TF % regular ['regjolo(r) ] adj. EHIRY; A MAEHY
relationship[ r1'lei/nfip] 7. 3 % ; B purchase[ 'patfos] . & v. WL
supplier[sa'plara(r) ] n. {1t i 7 ; fik 5z % launch[lomtf] v. £ ; k30 ; kK §t
revenue[ 'revonjur] n. Y25 ; Bk request [ri'kwest] n. 7&K

(i3]

BEFFHAN QBB - EFREFLEBAN - BMAF LR EFT, AL T 20124510 A.(36) Fx L,
BASFHATRUMORTE . SHERRTANAMEEFFH. ANV NCLZARIAAATHETY
MEBBR . EHABERFLSRI]  AIUAEFTAH—F.

ZEEXMNBL—BHEE  BEEFFHALEAEITHCEFH SR FTRIH M, KA
RIREHH.

EAMALFAFRBANFHABEARERERG AL, REXRHH LG 2 ARALEMS
ERANFHA . — LW HEELE ABRL LIS NG HEFAEHAET  ANS5 ST Eis, &
M8 AMBERARELAFE.3) FRUZEMILAZEER L.

BEMANELET 2029 LBR.ERLAAR T —RIE,LZRA LT LALFHEYE L LK ETR
A, (40) BT AR BT IR, T A 6B P ELARE AL AL,

8 sEEESHEBK © 2015 %12 5




36.A [f@A% 5 %] 4R %5 R o 2 A ] [a] “Blue Jeans 2 Rl BV FF R A BAT AL 557 ARHE A SCHE — B s —477%
“In fact, it began in Elena’s basement when they sold jeans to friends.” (#5£ |, %A @ FHET
BB T E, YR AR TFRAAN S EF TR TMATER AT BEN M ELE; %
T C &R “ o) W B &K s 14747 2600 D o “1) M T SR EEA K.

37.C AR AE 8 B4 405 M o 4 1) Ja] “organic cotton” Y &5 /8 . MU A4 X5 = BL &S — 4 3 # “which means
that their supplies are produced without the use of any chemicals” ( Ff & Bk % 4 76 2 & R FAE T4k 2%
WA RHLAY) , 7T C IR IE B e A BV “Hit Bt A S b4 =7 M BE M A K EK”; LMD EH
“WIrE#HED",

38.C [ BE) BT Mo A LT M N T PRIET= fh Bk , 2 A R AT 4 H6 bE” o AR 4 A SC58 = B3
=411%“We work closely with our partner to ensure quality through regular checks” (£ ¥4 2 {#
7= an D , WA CUIE®R AT A A MR A EEL I B B8 A B L7 20 D & oA
“ERAEIE PR L.

39.B AR SR e B R o A< R4 o) Y A2 R B 7= NP LA 7 o MR A SO = B —AIE AR I A
& “Once the shipment arrives. . . be routed to our production and shipping partner in Los Angeles”,
“It is also where the products will ship out” , ] 14 1 i B9 3 &2 AZ WL, e b 5 7™ 60 3E 3 B[R] —
Ho AT B B ITUIERf 3L A RN AL C AL H L m D BAYHAE,

40.D [FEEB BB B AU RIAY R “A R ARIETHIE " AR A CH M B &F—TiE “...in
addition to the future launch of the jean-recycling program”, iJ %1/ & A B ZEHE 4 44T #k Mk R .
WO D BUIEH R A B0 “HE R G B 87 a7 kT B B R ST A TR 0 C RN “7E
A AL FINAE”,

Task 2
(= &3]
presentation [prezn'tei/n] v. ik ;iF it effective[1'fektiv] adj. A %3
audience[ 'a:dians] 2. WAk ; T A coverage[ 'kavoridz] n. B ; H S
readily ['redili] adv. 75 He; REH relevant [ 'relovont Jadj. £ % HY
technical ['tckmkl] adj. A ; T2 diagram [ 'darogreem] n. [El3%
visual ['vizual] adj. 336 H BI04 1Y memorable ['memorsabl] . MERAY ; B A
[Ex]

WD) ERERAT . HERALZAAPLREMNOLESA, TAERSHEM. S5 TR REZLAY
HU RN RRBEE BHNRIBARTREHL AP MBS B, ZHEHRE L,

US) ZMEHARETSFHAELFEMIARAAR FO RN EZRMEIARZG TN,
U2) H RO B EFRtT  BERAY AAATELYER AL ESAAGLALNRAARE K.
(43) Hsh R R AL EA LA TR LRSS BAEGZ LR SR ERT I RAEL Y
AERAETTARNRRNAEFBE AAGATEIAAGBARRRLIAS O A FEL, 24
B At SR A PR R S B R € 24k 2 M & Ae ik WAL . 5 2 Uh 69 L K Je 3R 1F R 48 ik Wi et
ARTHEHB AN, (44) SEONEAH REZHHELET BATK BUNHTRAL. L H ThkIM
FoRk AR EARFTREAH LR S HAARLRAGRAAALAR LR TN,

sxEEs5RERNT ©@20155128 9




42.A

43.D

44.B

W fife F 8 B D 48 95 R o < L 9D [ B R “AR 2 R B A » A 17T A9 88 T SO SR A B T AT A7 R A 2
LB —4]iEF “...if their idea is strong, their audience will get it readily” , o] &0 Y3 # B9 0
A strong, WA B 27 5 FAR MO C T IE B 0 A B 0 “Mb A1 B9 WVES B A 1175367 B 4“4 4]
WS EA B ET C “ITAREES MR %W D Eh T ARE IR,

[ BB BB A AR R ERLI P I AERPLEHNE REAXE B =
A]3% “...the fewer the points, the better the message gets passed on”, HF B SRR OBEF FEE
e CRAWTAR) AL ATIER) AT B E RN “BRMBKLHE"; % CENARFTRITEID” s &
T D EHE T ELT[E A &) .

KR J I8 B HEE BT R o A R [ Y B “ W VR E A A A T R K WA R (5 B Aig1e” g4 3
B_BEAMMMEAAIE “...you make your ideas visual and relevant, so the message is

» o«

understood better and remembered longer”, “...by using simple, powerful diagrams instead of
relying on text-based slides” , AJ &1 {87 X 45 2 EL A5 W] WM A SC B 44 , W ZLA5 38 44 WP ARG {5 B 28 55 3!
fEFC AT, 53 Ah BTN B B AT L SO R A A R B R A S AR M LI R R
A A A ERERAE TN RBKYER, 7T LIE AR EA MO D BUEH LT A N
“UORBECA LTI 7 s 6T B oA “ e KM ARARE” 20 C MR “HE M 5 ",
5% R0 S Bt ) 4 BT R 4 A3 96 ) BY A2 “transfer B9 27 MR IE A< SCHS — B 88 A\ A4 “It is impossible to
draw a diagram when you are not clear about an idea”, 1% — Bt 5 Ju 4] 3% “When your idea is clear, it is
easier to transfer it” AJ RAHE T = A 1 87 /S B 65 42 ) PR 3%, = R 0b ) 55 T K5 2R A% 0 B 32 . B G T
B9 pass on RN “{F@8 7, B B IERR AT A BV “BIiE”; T C B “E W50 D BN “Hik”.
e J0 S5t 0 94 B R o A A 96 [ (9 2 AR S P SRVAR AR A 3OS B — Al RS B T
Ao {65 T ol 3 U 2 B TR AR S 2 [ A 55 — B 5 — ) 17 3% U X AR B BT A 0 R R R 7E ) 4R L T A
ZERECMERVA MR E U B G S AR AT AR A A I 1 ] 4T AT RH0 Rl B
V7 BRA A OB A EITIE#R GET B BV “WUFP T REBH AEWA” 5T CEHR“m
¥ | RBER S EE” &M D R IMMAELRAE NWER.

Task 3

[= A3

transform ['treens'fom] v. 228 ;55#k greeting[ 'gritig] n. [Al& ;0
account[a'kaunt] 7. P powerful[ 'pavafl] adj.i&F H1 89
image ['imidz] n. FAR;BL;H K unique [ju'nik] adj. Jh4ERY
available [a'vellobl] adj. W48 /Y ;0] F| FHEY feature[ 'fitfo(r)] n. ¥rfa
instantly ['mstontli] adv. >; Bl #h contest [ 'kontest] .3 3%

FineArtAmerica.com 2 — A § EHF Gl S EA A #H LR BITHELTELEXH ME.,

46) REZEM—ALER?Z, LEBA ARRARTHBAUD BE R TAFAFLXST .
FETULHOLROLARBEHA B S (B RFEFHELAR.

H R AR AL (49) 500 Z i E A X FAARSH XM X L AR5,

10

L EMETEHEHIRFH . ANFEAERATMAS— .
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ATHSHEREHE FAARARABGHSIT &, 0 A ERBEBR AR (50) FHEHR.
WINFAAMEBSHER YA 47 3 2 LARA 58 F IR AW R AR EXRALILGESH oRIE
AARERRERRARERAAXRGEM S FLELF 2 AT F T (X ELAREFE).

46.a free account
[ B B Y 05 R o A BB C F 7€ FAA L R4 B9 2 3R 6] B . B AL T open EL F X EFE — BB —ME
“Simply open a free account upload your images, set your prices for the available print sizes” 7] %1 FF —4~
SRIKFRE LR BERN a free account,

47. prices
O ] M AR TAE FAA LA RAEEHLSRFAE T set FOU T XEH BB — 0
“Simply opén a free account upload your images, set your prices for the available print sizes” 7] #1485 =/~
SRR EN HER R prices.

48. greeting cards
il R B ) 0 99 B o A RIS T 7 FAA b 49155 7 & R 25 9 o) B . b BT sell your fine art prints and & f F
XHEH =B, .. selling fine art prints and greeting cards” A] &% T 7] L) &4 fine art prints 35 7] DL &5
greeting cards, #{ & & & greeting cards,

49.5 million
(i@ R IE B Y 4R BB A R R 55 F 76 FAA 3 48 A 5 % B0t /Y 18] 85 . 3C 7% 45 10 B BUR A9 2 33X A 1a] .
“Each month, more than 5 million visitors. . .” A/ MG A HEHEBEEB LS00 A ETHELAET
over, B R # 5 million,

50. marketing features
[ B Y B B o A R X F 16 FAA R3S 0 T/ Bh & P A7 89 5 SR AL A9 fT R IR 45 A9 1) . SCEE A0 55
ANEBAURAYRX AN HE.“. .. we also provide you with powerful and unique marketing features” , # & %2

4 marketing features,
Task 4
51.KQ 52.DA 53.FM 54.IN 55 JL

A fETH B. 417 C. s & D. FF
E.—%His F._%mH G. M ABYEHE WP H. 44
L. %E& J. R K. 8B #& L. i E
M.z 5 # N. %38 1% 0. (M%) ZHER P. Kk P 454
Q. 4 [l 4R

Task 5

[ A9
destination [ desti'nerjn] n. HEjH ;& K review [ri'viu] n. &3 ;i¥it
narrow [ 'neerau] v. {fi -+---- AFEE score [ska:(r)] n. 43%0;18 4
click [kuk] ». & confidence [ 'konfidons] n. {F.4;{E{F
sort[soit] v. ¥ «eeoee A e HEPE similar[ 'stmala(r) ] adj. ARG

sxsE5tERN @ 20155128 11




BEAR LA REEMMERIFE I ERTAIT SR G2E N, — LR FREEE,
Foé
AR BT BB & %(56) TR 3 5N w28 B % A, R LA F &6 £ L8 % BT A 3%,
REBRREROBETRITR3E 8N T) ZIT B B 478 B NAZAKPP T,
BmNBEEREE
FRARAE & ZMRIIER LB T — ANl JE 51 4, 51 FORAR 388 JE %9 (58) F 4R AR 34 A
o HE 7 8 AR 2 AR RAMERARELG 1o RAMNE . N TARENBRKAZHA L RABEHZ
BHFBL ML EEGY) R FRBHATHA,
EEMETS TSR
—EZEARMERS REAASEREGHRFN A ARERS @ ENGEE L MR EXREE
FAMWRED AT PR, SR LHETIEE W, 24 &R E S AR 2 A KA1 (60) F4L e
20,
56. phone calls
i B B Y 4 37 R o A< A 3 fm) LA FE BUIT W9 )5 75 AT 477 MR 0B — B4 — 4 “Years ago
searching for a hotel required a lot of phone calls to hotel chains.” (LLR{T, W 3T )5 % E4TR £ & i B iF
FUWE PN ) » W% % K phone calls,
57.travel destination
it R RS B 0 408 75 L o A4 FE WA ) © A 5 3% 55 I W0 BT O 3 22 J5 AT A 27 MR B4 — B =4
1% “Just locate your favorite online hotel booking site, enter your travel destination, the date of your trip,
and the number of hotel guests” (H 75 B 5% 8 W AW )L BT /9 45, 8 A BRAT B i e, tHAT B A0 A4 A
BN ), AT 1% % M travel destination,
58. guest scores

I ffp R0 B 1 4095 R o A L3 ) 394 5 3 1) £ ) L B ] HE J2 69 77 AR 006 55 = BB — 403 “ You' ve found a

list of hotel rooms online ordered by hotel star rating, guest scores, or price” (s=+- B A RS
s E M AR HEF 09D, AT FE 54 guest scores,
59. rating

L R B T B R o A AT (] “ 2 AN R R E BB HE N, RZE A7 RIES =BE =M%
“What’s most important to you”, Fl 5 = Bt 5§ T 473 “If it’s the star rating of the hotel, then click to sort
by rating”, W] &1 24\ B R f TR Y PR 0, ROZ IR RS RS, O RN rating,

60. similar
A R BR Y 4 55 R o A RE 3 m] “ O A1 4 BL % % 1 LA 7 B & B9 3 4077 AR I A S0 B R — 47 “Your
experience is likely to be similar” (JRAULIF LA BRI TTIRABIBIZ PT) AT FIE F H similar,

Part I Translation—English into Chinese

61.A—C—B 2=—1—0

[4544 43 #7] This manual contains operating procedures of the most frequently used basic functions,
Fik s s
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63

allowing the machine to immediately be used.
EEREIN
(FXIAFHESRBANERDENRIFER, TIIRIIEIEAERN.
[z ) &) B —A &4 B BRIE 4 F . H b BL7E 43 17 allowing the machine to immediately be used 4
H 8 RIE A A F JLAME A4 : operating procedures 3278 “124E £ ¥ ” ; most frequently used basic functions
EEERE A EAINGE” allowing the machine to immediately be used % & “ 0] ik 42 1 g 31 B (i
B ) 1R 4R 35 B {E JH A< HL7.C 3% 3 & most frequently used ¥ #% % Hi 3 ;contains B R T “& VF 75
allowing ¥ $i%¥ 4 % ; the machine to immediately be used #{iF R T “YlaritfEa s 77 WL 2R .B
FETAE b R o 55 270 iR 45 1R . FF contains FE A% N “#0”; ¥ operating procedures of the most frequently
used basic functions ¥ i T “H A i $R VEZE4T” ; ¥R 1E allowing the machine to immediately be used i i}
TERUERIR S IRMEDL R B2 24 R0 IR A W IRAEER.
.A—B—C 2—1—90

(44343 #7] Failure to arrive on time for the appointment may result in the test being canceled and
FiE Wik BiE

loss of the fees.
i

%3] REERSENBRE, TESSBERHBENERBARSE.

L Y A4 B — A4S i 350 55 9 R A0 187 34, A RO ME AU failure 330 “YW REACEI 3 385 K T sarrive
on time 1%k “MERT E ik ”; appointment i H “ 29 F” s result in ¥ H“ FE”; test being canceled ¥ Jy“ % ik
BB " s loss of iF K« B9 257 . B 2% Failure to arrive on time for the appointment i% ¥ A “¥%& ff
$i i BI3A %457 ; loss of the test fees iR N “ % ik 8% HIH £ 8" CIHUKF T A LB XE 2 2 TR B4R, 52
EWBTFEICHIET A N EEER.

.B—C—A 2—1—0
(454 247 It is not  how much data (you collect) 4% | but the value of the data collected
®BXEE ZzhiE =ik FiE Eif

(that will help you run your business. ) ¥##%

64.

[EX ) AR IMBERENNE , MBI ERENNE , 28D FIREWNTE.

(B FMRE—NEHEENDMEBNENZL ST 0 I EE, HLIEEIER that 51 5 H AT

FiE AT AIHME S . how much data i A “BAE B ER”; the value of the data % i “ B RO {7 5 run

business ¥ “iEE SN FH e CEIMH It’s not how much data you collect %% & “ 44 Fr i £ /9 B2 B

AZ” ;% help you run your business 3 “4EFF i\ B9 IEF B 17710 A YL £ HE 2 B IRIFHY [E BT, 52

LHIR EMIET B hEEESE.

C—B—A 2—1—0

(4549 217 It has been found (that some people devote themselves so fully to their business
X EE WHiE

success that they develop unhealthy eating habits) . ¥#%*

[EXI AMNRIMBEAZEIMUEF WD, LBFRARRINE IR,

[BTI AR EAEENENESA.I BIPXF1E, L EEIHR that 5| RN OMFE . EEE

MR EEMERE—A so. . . that BARITE M4 A9 BIEME LR « Tt has been found that 3% “ A

&I ;devote oneself to B “fff A O 8k & F; & H 67 T s develop unhealthy eating habits ¥ “ £ T

MBI S 7 B IW so. . .that “qIy - PLZET” Ai¥.A T devote themselves so fully to their

business success i ¥ B “ 35k 2 fF LA iE AL 27 s devote to A< i ; develop unhealthy eating habits A i%;so. . .
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