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In addition to itself as a kind of efficient marketing method, the exhibition also provides
exhibitors the possibility of intensively using various marketing tools, therefore, the marketing and
the sales can be banded together,so theoretically, participation in exhibitions is more effective than
a series of separate sales approach. Further more, the difference between exhibitions and other
buyer-seller events is becoming more and more difficult to distinguish.

Standing in the height of enterprises’ integrated marketing strategy,the authors designed the
structure and main content of the book according to the basic process of participation in
exhibitions. Specifically, starting from the functions of exhibitions, the relationship between
enterprises’ integrated marketing strategy and exhibiting, the difference between participation in
exhibitions and other marketing events,and the relevant general procedure in three stages,that is
before the exhibition, at the exhibition and follow-up/after the exhibition, the book describes the
main work of each stage. Secondly, recalling to the pursuit of organic combination of theory and
practices, the book is quite interspersed with a large number of additional reading materials. typical
examples and case studies to help readers to understand and consolidate the knowledge points.

This book can be used as the text book for event management students, but also as a guide {or
the majority of enterprises especially the staffs to participate in exhibitions. By reading this book,
the readers will have a comprehensive understanding of the business process and common skills

about participation in exhibitions.
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