MBA. MPA. MPAccEIRZELE [ SH M

" P EIMBASUSET T - BIEMBABF 184

201 74EMBA . MPA . MPACC
................................. ]gpkE£§§WMWWMWWMWW.

11: m

ELEBRHEXKXNSS

o B . RNBHESBHARET

« #$E52007~2016FE10FERIEEM
o EIES L EIFIER+ IR N+ B 1E
o 3Z AN 7R B 43 FETUAK

ABEHTEAMEM, MTA, MLIS, MAud=
BT P ABRENEE LE S

T W M OAR A

China Machine Press




MBA. MPA

 20174MBA ; MPA

t % O

B-ET YT EL
B GRS B TR
T RS B

hina Machine Press

@mm:wmma




EHEM%EB (CIP) #iiF

2017 #£ MBA, MPA., MPAcc BB SERHEEMIER / DIES . —bs: FIMT

A HfRA:, 2016.5
(MBA. MPA. MPAcc EHEE# FEH S5 )

ISBN 978-7-111-53614-7
L 2 1L G- 1IL 3835 - 0504 - A8iK - g 1V. H319.6

FRERRAEE CIP BEZF (2016 ) 45 082786 =

A5 MBA K% JGE 4 HEIA T T RASHFRIRE, FRERITH T 2 RREEE, et
REBS2E— =, IRV, A RHIE A s 2B R o e (525 A B S 5 4 B R
WL RS M E A S BN S MAE, EEMEIMKEE, LEEENIRES, THBRE = P
Ak,

AEAFHAITRIZN 2017 4£ MBA, MPA, MPAcc SEAKECEH 24 (I HSf T A S S
RENFBINEENSE TS,

HARARAT: HUR ML R s rstK E B AR 22 5 HEGG: 100037 )

BRI 1DEE BUERSX : EAT

Bl Rl LSS AL ENRIERA S hR  ¥R: 2016 4E 5 HE 1 ks 1 REIRI
o ZK: 185mmx260mm 1/16 Bl 5k: 21.75

5 =: ISBN 978-7-111-53614-7 £ ffr: 55.00 5%

RIAL, oA 8RBT, BT, bARLITHRAR
FMRAL: (010) 68995261 88361066 A5 # 4% (010) 88379007
W (010) 68326294 88379649 68995259 ##1EH: hzjg@hzbook.com

MR - BRLER

HRRE 473 H 55
AR A ERARAIFF SISk / pne sk



2017 kBl

AHHERBBENK, THEE—EEEN L, RAEA S AHS TR MBA, MPA,
MPAcc 4 & WM+ £ A —KEHE, SHERTHRBADERA T A AL L AEHELHKE
KA T AR G 0 R S M

KEGHYAEBEBEXENBN KL, RERTENEELRETRH S HR
BAF, A, AxBHERET, AEFRANECTAA AN AL HBEMET AR
W, REASHE, KALE, ANRBLERRAAEEGHHEA,

) A MBA, MPA, MPAcc £ 4 B AH ¥, HEBRXKELREHNE AR
A, FHRERAELHTHE, FNBASTEEA - ME WK, ZLERGEFLTL
A% S &% AT E,

AT HEAGREERARTRELRES, AASEERTUAERE —EHEL
RAR, kB EFREUMARKRZER, BEFEERERR (S50) BEXZEHA
zhuanshuo2017@sina.com, Bfl 7 %, 5% 3k % A 45 [t g ) — B A L& W 1R,

B )5, MBS MBA, MPA, MPAcc # 4 7% 2017 £ B £ £ XA T & % K 4,
WA NS KB ERBYE, FRHCEFUSEILE

L E
2016 %3 A 208



2017 Jieii i

2016 FFEAIFHE
2015 FEAIFH#E
2014 SFEIFHF
2013 FEAIFHE
2012 FEFIFHF
2011 FFERIFHF
2010 FEAIFRE
2009 FEHIFE
2008 FERAIF#E
2007 FERAIFHE

2016 FFEAIFHE
2015 FEAIFRE

om0 B R W



2014 EEELRRIFRE - oveoveeeermieresmreesar e e a e sesmae s e st e s et ae s ba e e e sas e e r s e s e b e s e e an e s s naenenee 84

2013 EEELITERR ..oooveeveeineieeacsieisseisaesse st crsesiaesasasseenssessesas s saesssasresannaenaeeseane e renane 99
PR P 3= 11 1 - 126
2011 EEELTIIERR.ooveoeeeeeeeeeeeeeeeeeseeeeseeee e e e se e eees e seme st sesa e eniensenae 151
IO T ==t 0 3 OO 184
P00 =5 0 3 < 216
2008 EEELTIEEMR ....ovvvveveeeveeeeeeeeseeseeeeeereeseesese e esssseeeesens s ssesssaessssesssis s seseaseenes 240
P T == 0 3 263

pI0R (== 3OO 290
2015 EEBLTIUERR ... vvvveresereeessesseesssiesesssssseesssosessasssesessesesmssseseesss ot ss st ssens 291
2014 FEBLTIIEMR ..coovv v vveeeeeeceeeeeeaceseecesenaesensesassss s assses s e s e b st 292
P NI ==t <O 293
PO NP == < 294
p 0N K= == 3OO 296
P L LU= A= - - 298
2009 FEEIRTIEMR ..o ovvovveeeeesesesemesessassemaesemsessasaseesssassess s sassenesssseessnasassasessssssesasasnn 301
2008 FEBIRTIERR ...ooovovveeeveieiseeeiess s s si st saees e essmassenaessess e sen s ean s eessas i 304
2007 FEBLRIIEMR . ovoovvovoeeoeeeeeeeeeee e sa sttt n st 306
#hR 5 (3
2016 FEELEIIEMR (F1EZE) oot et e e et seens 310
2015 EFEETSTIERR () oot e s s s e es e s e e e e s e e e easeneenen 311
2014 FFEIERR (BEZE) oo emesee e s et eee s 312
2013 FEETIIEMR (BIE2E) oot ee e s r e nene 313

2012 EEELTIIERR (B0 ) oo et e e et e e et e s e 314



VI

201 FEEIRIIERR (BBIEZE) oottt 317
2010 FEELTIFM (BEZ) oo seses s nss s sesesesssbsasses s 319
2016 FEELTRIERR (BIIRAE) oo ee e raesesa st e as oo ae st eneasnnsnenens 321
2015 FFERRIERR (BITRE) oot ias e et ss s aeb e sassnenaesbnsta e b ena s en 323
O R = =R k3 A E, == RO 325
2013 FFERRIEMR (BRE) oo es e 327
2011 FEETTIERR (BTRZE) vt cv et es st s s e sesssseenasens e saneenensanesnes 329
2010 FEELRIIERR (BIZRZE) oot s s e 331
2007 EEBLEERE (BRE) oo 333
2006 FEETIERR (BIIRIE) oo csereessies s en e ss et se et er s 335
2009 FEETIIERE (IBIBZE) oottt s et sa et emeae st e n s ene e 337

2008 FFERRIFAR (TBTHAE) oo s eee s es s s s sras e s s bassnesan b sesnesbassana e 339






2016 R

Happy people work differently. They’re more productive, more creative, and willing to take
greater risks. And new research suggests that happiness might influence _1  firms work, too.

Companies located in places with happier people invest more, according to a recent research
paper _2 , firms in happy places spend more on R&D (research and development). That’s because
happiness is linked to the kind of longer-term thinking _3 for making investments for the future.

The researchers wanted to know if the _4 and inclination for risk-taking that come with
happiness would _5_ the way companies invested. So they compared U.S. cities’ average happiness
6_ by Gallup polling with the investment activity of publicly traded firms in those areas.

_7_ enough, firms’ investment and R&D intensity were correlated with the happiness of the area
in which they were _8 . But is it really happiness that’s linked to investment, or could something else
about happier cities _9  why firms there spend more on R&D? To find out, the researchers controlled
for various _10 that might make firms more likely to invest-like size, industry, and sales-and for
indicators that a place was _11 to live in, like growth in wages or population. The link between
happiness and investment generally _12 even after accounting for these things.

The correlation between happiness and investment was particularly strong for younger firms,
which the authors _13 to “less codified decision making process” and the possible presence of
“younger and less _14 managers who are more likely to be influenced by sentiment.” The
relationship was _15  stronger in places where happiness was spread more _16 . Firms seem to invest
more in places where most people are relatively happy, rather than in places with happiness inequality.

_17  this doesn’t prove that happiness causes firms to invest more or to take a longer-term
view, the authors believe it at least _18 at that possibility. It’s not hard to imagine that local
culture and sentiment would help _19 how executives think about the future. “It surely seems
plausible that happy people would be more forward-thinking and creative and _20 R&D more

than the average,” said one researcher.
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In our contemporary culture, the prospect of communicating with-or even looking at-a stranger
is virtually unbearable. Everyone around us seems to agree by the way they cling to their phones,

even withouta _1 on a subway.

It’s a sad reality-our desire to avoid interacting with other human beings — because there’s _2  to
be gained from talking to the stranger standing by you .But you wouldn’t know it, _3 into your
phone. This universal protection sends the _4 :“Please don’t approach me. ”

What is it that makes us feel we need to hide _5  our screens?

One answer is fear, according to Jon Wortmann, an executive mental coach. We fear rejection,

or that our innocent social advances will be _6 as “weird”. We fear we’ll be _7 . We fear we’ll be

disruptive.

Strangers are inherently _8 to us, so we are more likely to feel _9 when communicating
with them compared with our friends and acquaintances. To avoid this uneasiness, we _10 to our
phones. “Phone becomes our security blanket,” Wortmann says. “They are our happy glasses that
protect us from what we perceive is going to be more _11.”

But once we rip off the band-aid, tuck our smart phones in our pockets and look up, it
doesn’t _12  so bad. In one 2011 experiment, behavioral scientists Nicholas Epley and Juliana
Schroeder asked commuters to do the unthinkable: Start a _13 . They had Chicago train commuters
talk to their fellow _14 . “When Dr. Epley and Ms. Schroeder asked other people in the same train
station to _15 how they would feel after talking to a stranger, the commuters thought their _16 would
be more pleasant if they sat on their own,” The New York Times summarizes. Though the
participants didn’t expect a positive experience, after they _17 with the experiment, “not a single
person reported having been embarrassed.”

_18 , these commutes were reportedly more enjoyable compared with those without

communication, which makes absolute sense, _19 human beings thrive off of social connections.



It’s that _20 ; Talking to strangers can make you feel connected.
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Thinner isn’t always better. A number of studies have _1 that normal-weight people are in

fact at higher risk of some diseases, compared to those who are overweight. And there are health
conditions for which being overweight is actually _2 . For example, heavier women are less likely
to develop calcium deficiency than thin women. _3 , among the elderly, being somewhat
overweight is often an _4  of good health.

Of even greater _5 is the fact that obesity turns out to be very difficult to define. It is often
defined _6 body mass index, or BMI. BMI _7 body mass divided by the square of height. An
adult with a BMI of 18 to 25 is often considered to be moral weight. Between 25 and 30 is
overweight. And over 30 is considered obese. Obesity, _8 , can be divided into moderately obese,
severely obese, and very severely obese. While such numerical standards seem _9 , they are not.
Obesity is probably less a matter of weight than body fat. Some people with a high BMI are in fact
extremely fit, _10 others with a low BMI may be in poor _11 . For example, many collegiate and
professional football players _12 as obese, though their percentage body fat is low. Conversely,
someone with a small frame may have high body fat buta _13 BMI. Today we have a(n) _14 to label

obesity as a disgrace. The overweight are sometimes _15 in the media with their faces covered.

Stereotypes _16  with obesity include laziness, lack of will power, and lower prospects for success.
Teachers, employers, and health professionals have been shown to harbor biases against the
obese. _17 very young children tend to look down on the overweight, and teasing about body

build has long been a problem in schools.
Negative attitudes towards obesity, _18 in health concerns, have stimulated a number of

anti-obesity _19 . My own hospital system has banned sugary drinks from its facilities. Many

employers have instituted weight loss and fitness initiatives. Michelle Obama has launched a

O ETFHAFIBIEE, Tkl k% 8iks R 2RI SIS FRENER, —REHE
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high—visibility campaign _20 children obesity, even claiming that it represents our greatest

national security threat.
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