I R A RN GE SN EERERAMNIEE a———

= Y]
= BIUM L Ut 0l

= sy
= Ik 3

VIR PSS Y Al b 22 S ATARYL S IR R /

"A_‘?‘i%‘:ﬂ%‘xzﬂtﬂ}i&ﬁ

SOCIAL SCIENCES ACADEMIC PRESS (CHINA)



rEgARBRESE-IEEEERSMRRE

J R BB BB Al
TR O 5 80T 2R

GUANGDONG PROVINCIAL
STATE-OWNED OVERSEAS CORPORATIONS

“TIRERBIME S At & ST ERGL S SRR RS / F

wﬁ%ﬂ%‘?ﬁﬁﬁthtﬁﬁ

SOCIAL SCIENCES ACADEMIC PRESS (CHINA)



EBERSRE (CIP) ¥iE

FRERBES B R 2 FAERR SBCER R T KA
RESRBE R L TR S BGE R REAFE. —Ju:
2P UM AR AL, 2016. 1

ISBN 978 -7 -5097 8570 -6

I.OS - T.OS - M O - 28 - 4k #FAE -
HEFE-TE - HKE V. DF279.276.5

R i A B O CIP B 7 (2015) %8 312840 &

FEERBEIMNEBEEUH SR ERRSBOHIT

FH OE/ TRABBESEES WS ERR SRR RE A

R A/ #EN
WH%E /K #
THESE /R B

i W /7 # B30 A - BB RS (010) 59367127

Modik: ARRUTAC=ERA B B 29 SErAe KB WB%: 100029
[ hk: www. ssap. com. cn

® A7/ WiHER L (010) 59367081 59367018
¥/ =R ERIARA R

# # 7/ A&: 787mm x 1092mm 1/16
Ep 5. 12.75 F ¥ 177 FF
hiz W /201641 HE 1R 2016 45 1 A4 1 KENRI
H# S /ISBN 978 -7 -5097 - 8570 -6
£t /69.00 5T

745 A B R R (A, T S R IR S5 L (010 -59367028 ) KR
A MRS BEDS



“IRERRMIAEVHESR

RASHHENR” REAH

REHAK:

JEE 4

FRIVAZSSHETEFRFAAK, T HTR
AREUAFELFEBFRAPOHEK, # L

REAE MR

5 A

P 4 |

R

LN

R

* %

x| 4 WA

EER

PRIV A% HEFEFRAAEFK, STMF
BRARUFELFHBFRFOHE, B+
FEIVAFSVHLFEFREFBTKL, MW
BARUFELHFHKAFREF OB HB
FAIMARFDUHLFRERE, EFE5HT*
RE #&, B+
FAIMARFSSHLERAEREN, 2F5HH ¥
Bt o I
FREIVAF¥DUWHL2TEFEN, 2FE5HT ¥
B E, W4
FAILAFAIHLETERER, BFEHT¥
Be vk UF, ¥+
FRIVKRZFLSWHLTEHTREN, 2FE5HH*
ek E, -+
FRIGAZZFEHRZFRALHRE



RAMARGHEAE ) AT Lk XF 2015 F4 3
BARAE” (HACHELFHAHTAN) K8,

BRHMEERN WA X (&, L) TEKAS
ARBABAARTZEEERZET 2.



i "’

W& LT ERLBTEA, REMSLIFS “EHE", TRERSZ
BHo fEXAA RS, WESSMET A& B 2538 2R TE
(o) B, fe] 23 Ab B S () R, SE BRI E bl A BEA T 3 B 2 R R AR
At 2R “SUR”, WL RESIMRE RN RFER, BRBK
FEE A “GE W E" o b2 2 A AR A B, A< 455k A 5K
HERFIE ik, X R4 RBESME B b+ 2 AR O 5 FFAEBEAT T BF
5%, HFRMBUENREY., £ BEEAEIHUT+HE.

5 — B S AT IR E B AN B kAL S FRAT A - A A R, R
P [ 5 A E R AT A LA AR S BOR #8114 KAk 4t & A RS 2=
REMBEWE.

FoBRENALWAHLTEEARE, LM AL STEN
#MESHE, SUHESFTENREIGFETHRE SR, NasHt
FEBE RS S HIR R .

= TR I AN TR Al A + 2078 4 B B Al A 2 BTAE B — AR
AiE, H#E— 2 50 B A 5 90F 58 0 3R B9 IR 4 SR

55 PO FE 43 B 20 iE42 90 AR ARV 77 5 [ 24 "l AL & FTAE R M A
J& TR B B BUPERRAE 5 B R %, RIRE S AMEBEeL fH &TTESK
B B A BB RS RER

B HELRE NS E E 2 E A 2 TR SR, R

1



® ITEARBIBACUHESRERRESBHNE

ABHRN T FEEEZBRHERTRENE L
BAEMBLEXN RER A6 EEFR ., HE2TEREL, MU
BT AR RSB BT Aol 0 B A L AT B .
BATRAFEREAETE, N “HEEE", “THSHEHN". “H
BEHH” . “RIRME" URE “Ha8” HAm, MR ERE
ST ok B4 2 TR AR B R ITWF 5
FBIIEAELL ESEUEBT I EE A LT 5 BT AR R RSN
b A 22 BT AR SC BR N AR 5 R PR .
BHEAXMMEXALEETET S LA S, BB RKEREK
BT ol A 2 AT L BROK P SR TR UL



Abstract

With the deepening of economic globalization, Chinese corporations
go abroad and operate globally. In this process, the corporations are facing
increasingly serious CSR. issues in overseas operations which have already
brought much negative impact on the corporations and even on Chinese
government’s reputation. How to avoid these issues and get double-win in
both economic and social benefit in overseas market? How to build positive
image for our corporations investing abroad? These questions must be faced
and answered in the going out process. Applying empirical research
methodology, we try to investigate the current situation and characteristics
of the CSR of Guangdong provincial state-owned overseas corporations,
and put forward some improvement suggestions. The main contents are:

Chapter 1 introduces the background of the CSR issues of the Chinese
overseas corporations, the requirements and suggestions of the Chinese
political leaders and the relative government departments regarding CSR
issues;

Chapter 2 studies the basic theories of CSR, especially the definition
and classification of CSR and its mechanism, so as to establish theory
foundation for further studies and discussions.

Chapter 3 summarizes the general features of cross border corporations’
CSR as compared with those only having domestic operations, so as to
reflect the unique nature of this book’s research objective.

Chapter 4 analyses the characteristics and general trend of CSR

strategies of western multinational corporations since 1990s, so as to provide
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a reference for the investigation.

Chapter 5 reviews domestic and foreign studies about CSR issues of
multinational corporations, and explains the possibilities of this study in
enriching and developing relative studies.

Chapter 6 and Chapter 7 introduce the main situation of Guangdong
provincial state-owned corporations and their CSR, and their overseas
corporations.

Chapter 8 investigates the CSR. of Guangdong provincial state-owned
overseas corporations based on questionnaire from the following five aspects
of CSR management, market performance, environment protection,
employee welfare and social public welfare.

Chapter 9 discusses the main characteristics and limitations of
Guangdong provincial state-owned overseas corporations based on the above
investigations.

Chapter 10 gives some suggestions to corporations and public sectors
respectively for improving the CSR practice of Guangdong provincial state-

owned overseas corporations.
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