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Abstract

The cultural creative industry is regarded as the new type of
cluster industry combing the creative’s talent or intellgiency
working, with culture resource, and through the hi-tech mesure
to form and construct the industry organziation crossing different
areas, industries, departments to express the combined feature
of cultural and economy. As one of the important parts of social
economy system, cultural creative industry play role to set up the
social mainstream cultural value, and express the image of
country, meanwhile has potential power to promote the nation’s
economy because of it’s industrial economic feature. From the
perspective of development, analyzing the feature of industrial
economy of cultural creative industry is hope to find the effect of
it’s fuction of promotion to nation’s economy growing through
analyzing the effeciency of resource within this industry,
including analysis the status of the cultural creative industry in the
nation economy system? What the relation between of cultural

creative industry with other industries? What the founcation of



cultural creative industry to the economy growing of nation? And
what is the effect factors to the development of cultural creative
industry? The aboved questions should help us to realize and
understand the concents of development of this industry and
forcaste the trendy of the cultural creative industry in future.

So the book take the development of cultural creative industry as
the object and analyze the concept and range of indusry, and the
economical feature of this industry including the industries relations,
contribution to economy growing, effect factors to indutry development
through the empricial research and reach the following results.

1. The cultural creative industry has developed rapidly with
the development of nation’s economy and people’s income, and
become one of the important parts in the system of nation’s
economy. But the volume of our nation’s cultural creative industry
is still small and it’s share ratio in GDP and employment are still
small. The level of development of this industry in our nation is
unbalanced. These results show that the cultural creative industry
has more space to develop in the future.

2. The cultural creative industry has a close relation with
other industries in the nation’s economy system. The empricial
research show that this industry has a closer relation to the
secodary industry than to the third industry. But the status in the
nation’s economy system is still low and has not become the pillar
industry because of the volume of this industry. But this industry
has huge market potential of consumption and sustainable growth

and it could become the important power to promote the economy



growth and nation could regard it as the cultivation object to
pillar industry in the future.

3. The result of this book also show that this industry has a
positive relation to and could contribute to the growth of GDP
although it has small industry volume compared to traditional
industries. So we could belive that in the future this industry should
play more and more postive role to the nation’s economy growth. It’s
development has postive effect to improve the people’s living standard
through supplying the cultural products and service.

4. The industries’ development should be effected by multi-factors
from different levels as nation, industry and organization. The book’s
result show that the development of cultural creative industry should be
effected by policies of nation, industry resource, foundation
conditions and competence of organzation. Through the empricial
research, these factors play different roles and the competence of
cultural creative organzation should play the important roles. And
the aboved factors has different result in the different areas of
our nation, this could help us to set up proper police to promote
the cultural creative industry in the different areas.

In short, the book offer the related suggestion based on the
emprical research to both government’s police and creative

organzaiton’s strategy.

Key words.
Cultural creative industry, industries correlation, economy growing,

effect factors, suggestion
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