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@1 / Introduction

(Bxiigit) BhE. BANT. REMNZENRITHEEN, £LRUNERT, MEAISIENMAIL.,
MR HEFZ RO W PR ERABEZARITIRBNFXRFRE. £2BHERTHMRITTE
MR BENESIRUREXFRER, BERAFRTRAFTEVEFRZEN/\CERMRHBEERNEE
XUEW eI ANTTG . RORBEBFEFNEXMCTENNFRRA FRPENXUEEKFRLE,
FPBEPERTTUNFEMAIBTH UM ETRELRNER, tbLBIMMEIELRATRTE &

R MelEXUrRE TS, BEMiIRIMNPELFE U SFNERIER .

Cross-Cultural Design is the exploration of global design applications for world problems by a Chinese, Australian, British
and American education team with expertise in design. The book explores creative culture, infangible cultural heritage
and aging, amongst other topics. The book includes the unique creative process of this feam, a display of work from two
cross-cultural design workshops, an exhibition of excellent graduate work from Australian universities and interviews of eight
Chinese and overseas design educators, founders of creative culture and industry leaders. We use short-term study trips
and cross-cultural workshops to improve the cultural intelligence and employability of Chinese and Australian students. This
book, while highlighting design students, creative and cultural practitioners in China, also provides overseas institutions and

companies opportunities to understand aging, creative and cultural industries, and effective models to navigate China's

creative cultural industries.

SPRUPRIBROFARE, UHSLBEEARRIIFERZE{C. RitH. FUERUREEZIZARR
HEUMFERTRR, BHTE, EBEXHRITHENXUERIERIONRS.

This book is written in Chinese and English, with an aim to promote exchange with educators in art design, designers, industry

professionals and design students around the world, creating a new chapter of cross-cultural design education and CQ.



= / Preface

B bigit R — it i HE AR DSRESL RE rR(B RSk B — MR 5 1Al

Cross-cultural design has been a direction for contemporary design since early 1990s.

BAPUERIEHWE AP B ST RIS, SRR E R R b, BT, #8.
REE. #HE. SRFRETEAR; B AR RAL @ T8 r0 TR H ST S7E R
FRE; \BmiEERALS, GEEE. BE. #F. X8, B, dR®REF55EE; ERT
BEAR, TERZERNRERE; AZZERNTE.

We face various challenges today, including an obsessive reliance on cars; shortages of
services for culture, medical and health care, education and emergency; huge populations
in the urban cities; public anti-urbanism and objections to luxury consumption; expensive living
costs, including housing, medicare, education,traffic, entertainment, social benefits, etc; traffic
issues, especially the volume of automobiles and the increasing gap between rich and poor

populations.

WITEAE . AT SRS H M E, BT ER. BR . HXBA R A RITET BRI
Zoh, ERMERSSH BB AKX R, EXTERT, FIREL. BeEX, TSR,
EFET. SEIETHABARHEMREIEEEEXRT.



Urban expansion, obsessive consumption and environmental pollution are all increasing. Design
has been adopted to solve world problems, in addition to local, national and international
government strategies. Within this background, there are new directions for contemporary
design: such as neo-modernism, de-constructivism, sustainable design, eco-design, green

design and universal design.

BAMRHE &, HERMREMATSENAR . WRNIE . ERROAE, REOGAGE. B
FHREANHE, ABESULER, REM ERIETREEN SR, A1 T rtt:
IR, ek “ERA” R “HESUERRPT A, TESVEL BT EINREeS B B S XAl
#975 RE IES R X B[R SR B A iR T 5.

We propose cross-cultural design to tackle ‘wicked' problem, using design participants, projects,
issues methods and processes. We look into general issues the world is facing, such as ‘aging’
and 'preserving cultural heritage', to find new solutions for world problems through the cross-

cultural collaboration and interaction.

REREER R, R ER B2 IO FEN, 0 Lans LB RS | A/~ A iE TRtk AEVEEE IR,
EARAEE R N, HIIARS T ik, WtRMERFIH—NR. SRR, KlE EF, SHEIME
TFE . K TIEARK TR, LHRERBNEEGTESERNFRA, MEmZE,
fEHE, ATREANTIBUBOR, B~ F5iE. MMERRE, BirfoRkitsd, At BAEKHES,
AN¥EFEER, HEBRIERERMNEERE. RENMELEEZTHEAERMANE, SETEXFEAD
EERERI OB Z LR TEEREMN, EATZRMNET, BARRRRERL. DTt
IR, IfAIRESE DR I A DI TR A&, SR — RSB RIREL. KAt
R, A BRI

Since the cold war, the birth rate has decreased in developed countries, while the cost of raising
children, the speed of industrial production and lifestyle pressures are increasing. There is a DINK
(Dual Income, No Kids) culture, where 'no marriage and a childless generation' has developed.
In the meantime, the unemployment rate is on the increase and the actual pay scales have
decreased. Most employees need to work longer hours. All of the above effect the younger

generation, in terms of maternity and parental planning. In China, due to the 'One Child' policy,



there is an obvious decrease in the birth rate. From the positive side, advanced healthcare leads
to longer human life, but this has also caused social and medical issues with ageing. Not only are
developed nations facing issues with ageing societies, but this also affects developing countries,
including China. Because of an increasingly aged population and low birth rates, designing
products for the elderly has became more and more important. Cross-cultural design represents

an opportunity to find new solutions for world problems.

BAGRTHEI T . RIBESORI AR RAET LR+ REF TIRROLRE, BEAFIHARNE., T8, F
X BAHITR A, RER A, BREA “REENIAGRT  SHRREREA, BI-+—H40h
KR —5IAIE B RFRA T . XMREEWANTGTA: F—, ERIRESEIMHIRIT,
Hean H ARSI Z ThRE: LRI AERR, X—XDRREBAREKESEX, mEEmL
R BREREENAE; £, B ESREGREEANIRES, GF~miit, @8kt Fm
B o JEEXRAEERBAR A A" 83 AR F, XMAEE T ERFOMRIE R,
AARRZA “HWHEX" B “ALEL" , RIEIAOLT BRI T ARG, SEBLAGE T Bl
FRERHIRRE . XFhSITRAE, BESGHEARRENFELBEEIN, flf FR=NE)IETE
iskit. A EXRETH . FEfh. 518, 5 E URREIRET LIRS, EHR. 2D
REAIFEE AR AR K . Rt rs, RITEBFESRREARTRIEIIN., &
RN E—RESS, XA, R, A+ Rig g R R IRESHER R

Modern design that focused on local cultural heritage has developed rapidly in the last twenty
years. The exploration of a national modern design style that integrates modern structure and
function with localism and national characteristics is also a hot topic and design direction
in the 21st century.In exploring this we can take two angles: 1. Modern Design is focused on
custom design aesthetics; such as the simplicity and multi-functionality of design in Japan and
the human centred and organic design of Scandinavia. 2. The merging of traditional form
with modern design; including product design, architecture and graphic design. In China we
call this 'New Chinese Style' and in Western architecture it is called 'Localism’ or 'Regionalism'-
all terms that refer to the merging of modern design with regional and local fraditional styles.
The type of design can be seen in the design of Kenzo Tang's 'Kagawa Prefectural Government

Hall' in post war Japan. Localism isn't simply an imitation of local and traditional styles; it is a part



of contemporary design in that it follows the standard requirements of contemporary design in
terms of component, function and structure. Using cross-cultural design methods, we can bring
designers and students from different cultural and disciplinary backgrounds together to interpret
regional styles and cultural heritage in order to realise new potential for old structures and

customs in the contemporary context.

BIRF RS AT BR, RBERAES. Hik. BRURAPGREY “Bxbigit2aIE™
WESRRDIEIEN " X — kiR T B RIRIEDE.

The creative industry is the vehicle for cross-cultural design. The concepts, methods, fechniques
and user experiences explored in this text give evidence of how cross-cultural design is the fuel

for a successful creative industry.

Bt R — s, A, REPE. BARI. EEMEENEE EAARTHIAE b
BT R H R FIE T MR, R OE T IRSCAYEAT .

Cross-cultural design is an emerging field. In this book, a team of Australian, Chinese, British and
American educators and designers define and provide a solid grounding for the dialogue on

cross-cultural design and its application.

I £ (Wang Shouzhi )
2016 ¥+ 8 Al 4 B T &A4540
4th August, 2016 in LA
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With the further progress of globalization, increased social mobility
and multi-ethnic mixing, cross-cultural exchange has become the
new normal. The demand for cross—-cultural design is on the rise. The
ability of designers to facilitate cross—cultural innovation can translate
into effective competitiveness. In practice, the differences in culture
can either be a source of conflict or innovation. However we view
cross—cultural exchange as a resource for innovation. Cross-cultural
innovation must include two elements: difference and transformation.
In our cross—cultural practice, we look at wicked global issues and use
design thinking to turn difference and commonality into resources that
pose questions and seek out new ways to solve problems. We hope
to bring realizable, sustainable and meaningful innovations through

cross—cultural design @
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A Definition of Cross-Cultural Design

AEEMBXMNRITZA, BIITERERIN. BTN, RXXUMBEXHKE. Xk
BEHEENNE. SMFISKEAIAR. X&xE (NME. FIPFItEE) TIUH—SREN B
&, IRRXIFMSHLSEHEITE. XHUFBRUWERN, LEFIRA . ALLBBEIIT
ERERTRRAERE .

Before defining cross-cultural design, one must first start with an understanding of the terms ‘culture’, ‘'multi-cultural’, ‘inter-
cultural' and 'cross-cultural.’ 'Culture’ refers to common-held values, beliefs and practices of o group of people. These
elements (values, beliefs and practices) can be further defined as ‘customs' and the customs of a group of people (or
society) are what set it apart from other societies. Culture is something learned, not something inherent to people, and in
those terms the process of education is a process of acculturation.

ETTNUEBEFTRXARFIENITES, REBMNAHESENMERMED, ETLIFMEHT. HK.
BAFTHEEHREZRABT S TXUNER . KXNARE—NAEERBERINEHNEEESEESXKERET
BNERMEX . XMXAEZENERXER, FJRERFH ( XHER ) halsERFEFR (XHHR) .

Multi-cultural refers to a society that is compiled of a 'melting-pot' of different cultures each with unique values and beliefs
that although different, function together as a whole. Singapore, Australic and the United States are often referred to as
'multi-cultural’ societies. Inter-cultural is a term often used to describe someone visiting or living in a society with a culture
that is significantly different from his or her own for a short period of time. It relates to interaction between cultures, which
can be favourable (such as 'cultural adaption’) or otherwise unfavourable (such as 'culture-shock').

EZTXMANEHF, EXUSZTXANFEIMMREEEX . BEXARIRZARES M MERFF
Bt REmUFRERRRNAENEEN . —NALEMEIKPEHIOXAEBZIAMESER . FSH
TANRE . BEXUEIE RSB — N ANE F . FSHT AL STEOXCEE—E,
X RFET NEWREAIKBRLGRE, BXUORIHEFET . BXAURITIERMIRERAVER .

Cross-cultural relates to the study of muiltiple cultures and the knowledge exchange that can occur when multiple cultures
interact. Cross-cultural awareness is a term that describes an individual's ability to view the world in an open and non-
judgmental way from a position of tolerance and understanding. The culture that one has been born into, and is most
familiar with, has a strong impact on the way images, symbols and behaviors are interpreted. Cross-cultural interactions and
exchanges are a way to transfer and educate others on the meanings of images. symbols and behaviors. Cross-cultural
design is the outcome of the transfer of knowledge that occurs when different cultures come together to design solutions to
common ‘wicked' or complex global problems.



