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= Are you concerned about your hody imuge? These days, both women
:f; and men are surrounded by magazines and websites full of tips about dieting,
’: exercise and fashion. Not to mention hairstyles! Gone are the days when all
t’j men had to think about was wearing a nice suit to be <mait and handsome.
=7 Things have changed.
=Y
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;“D 1. Harry is very vain. He loves to go to the beach to show off his

PN

=2 A beer B. pecs C. gimmick D. self-esteem
L

~

:—O 2. Young people need good to inspire them to be successful.
{;O A. shortcuts B. gimmicks  C. hunks D. role models
P < 3.Mary prefers strong men with lots of muscles. She’s always in the arms of
i'Q to make her friends jealous.

== A. a hunk B. an obese man

== C. pecs D. a gimmick

=) g

[_Q 4. Doing well in his exams and being praised by his teacher really helped
(O Martin’s :

{@ A. body image B. self-esteem  C. beer belly D. shortcut
%;fj 5. If you want people to think you are strong, just wear a -enhancing
%‘Q shirt!

- A. belly B. smart C. muscle D. padded
©° |
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Tax on Drinks Proposed
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obesity /ou'bizsati/ FEfEAE

fizzy drink ok, AR
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junk food iR
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unhealithy /an'hel®i/ AR

move away from ik, HEE ()

obese /ou'bits/ REJHE Y

silver bullet (M) $E2, mHEL

tackle /'tekal/ BT, fgok

waistline /'werstlam/ 235

healthy /'hel®i/ fERRAY

weight-loss surgery BEFAR

vending machine H & 5Tl

nutritional standard B
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'besity is back in the headlines in the UK, with the Academy of
Medical Royal Colleges calling for {172y drinks to be heavily taved and junk

food adverts banned until after the watershed,

The body ., which represents doctors in the country, has called for
unhealthy foods to be treated more like cigarettes, which were the target of a

successful campaign.

Professor Terence Stephenson, the chair of the Academy, said: “That
required things like a ban on advertising and a reduction in marketing and
the association of smoking with sporting activities — that helped people miove

away from smoking.”

A quarter of adults in the UK are considered ohesc, which makes it one of

the nations where the problem is most prevalent.

Stephenson believes there is no “silver bullet” for tackling the problem
of expanding waistlines; instead, the entire culture around eating needs to

change to make it easier to make healthy decisions.

The Academy’s recommendations include: a £100m budget for treatments
like weight-loss surgery; the banning of junk food and vending machines
in hospitals, where all food must meet the same nuiritional standards as in

schools; and information about ¢alories for children on food Tabels,

The British ~oft Drinks Association rejected the idea that a tax on
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' fizzy drinks, which it said contributed to “just 2%" of the total calories in an
average diet, would address a problem “which is about overall diet and levels

of activity”.

Health Minister Lord Howe welcomed the report and said he wanted to
see “businesses intensifying their efforts as well”.

Some teenagers seem to be getting the healthy food message. George from
Peterborough, interviewed by the BBC, believes that the key is moderation.
He said: “Just don’t have fizzy drinks every day. It’s the same with things like

erisps.”
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1. Mary is having a party tonight. Her fridge is full of ice cream, beer and
drinks.
A. junk » B. fizzy
C. expanding D. vending



2. surgery is not something people opt for without serious
thought. Doctors only offer it to people who are very obese.
A. Healthy B. Nutritional C. Weight-loss ~ D. Unhealthy

3. A few years ago the trend was for people to wear jeans with really low

A. standards B. watershed C. advertising ~ D. waistlines

4. My sister wants to lose weight. She’s moved from eating pasta
every day.
A. away B. on C. out D. into

5. The authorities in several countries have carried out massive campaigns to
the spread of HIV/Aids.

A. tax B. tackle C. welcome D. intensify
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everyday essentials (e.g. milk, bread) H# L Chn: 405, me)
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impulse buying sty

trick sh into JHANERMS IR ) (S )
merchandise /'martfandarz/ o ;

shop assistant RIS EDL

on purpose (8=

must-have /'mast hav/ o AEEATT AT

cather/'geedal g S

financial transaction 553 5

personalise /'paisanalaiz/ Ak

Customer 'kastama/ J

GPS location data SBRGE N R Y E (B
eye-tracking technology IR EREREEPCA

Juxury brand FEEME
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Have you ever wondered why sweets are always by the till in

supermarkets? Why you are made to walk down many ui:lcs to reach the
vilay essentials at the back of the shop?

Hetailers are always coming up with  new tactics to get us impulse

The BBC’s Denise Winterman reveals some of the ways in which they try

to trick us into buying what we might not really need.
One of them is messing up the merchandise. Some shop assistanis do
it on purpose to give the impression that these are niust-hiaves, which lots of

people have been looking at.

Companies are also trying to ¢:1hcrand analyse data from an individual’s
fnancial transactions, social media posts and mobile phone signals. They’re
planning to personalise offers for individual customers by using €. 9P5

location data to target them when they are actually walking past one of their

shops.
And cyve-tracking technology is the latest weapon in the fight for
customers. In some shops, digital screens behind luxury brand displas

stands are activated when a perfume bottle is picked up, flashing seductive
images. Eye-tracking systems are fixed into screens to gather data so the

images can be personalised. It’s all done in seconds.

Paula Dowie from the rciail design agency Ignite Design says: “Certain

software programs can gather huge amounts of data on you almost instantly.



