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Abstract

Annual Report on the Public Sentiment and Risk Control of Film and Television in
China (2016 ) keeps pace with the further marketization, industrialization and
networked tendency of China’s film and television industry. Articles constituting this
bluebook are contributed by a number of domestic and oversea experts that come
from the academia, the industry and the government sector, under the gathering of
the CC-Smart research group. This report mainly analyzes problems of China’s film
and television, particularly on the public sentiment and the market risk-control,
basing on which to examine and prevent the internal and external risks of China’s film
and television projects to be produced. China’s traditional film and television industry
has been experiencing many forms and changes since 2002. Additionally, since the
year of 2010, new information communication technologies have been engendering
particular structural changes to China’s film and television industry. Against this
backdrop, the purpose of this book is to articulate the relation between the new
technological environment that is consisted of by the new media, the big data, the
Internet and the Internet of Things, and the transformation of the industry and its
audiences.

The so-called film and television public sentiment refers to the general situations
of film and television audiences’ opinions, attitudes and feelings about issues that are
generated from movies, characters, organizations, markets, festivals and so onj it can
be expressed within the online as well as the offline spaces. With the penetration and
popularity of the Internet technologies, the number of netizens has been increasing,
and gradually overlapping with a part of the film and television audience. Following
the development of the media industry, under the general trend of media
convergence, the spread of film information has been experiencing a transition from
the traditional media to the era of networked new-media. Professional movie
websites, blogs, microblogs, film forums and so on have become channels of

cultivating and disseminating public opinions towards films and TV dramas,
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influencing viewing intentions, expectations, early-stage evaluations, post-stage
evaluations, word-of-mouth evaluations, etc. And in such process, people’s opinions
and sentiments may directly affect the ratings and the box office.

In many a dimension of studying on the public sentiment of film and television,
one of the important dimensions comes from the integration of reception studies and
the economic studies. Basing on such approach, researchers, practitioners, and policy
makers of the film industry are able to understand the audiences and the rules of the
market in depth, examining industry risks and forming controlling and preventing
strategies from analysis on the big data that reflect public sentiments.

Currently, China’s film and television industry has been rapidly growing.
Movies, TV shows, TV programs face further industrialization and marketization. The
approach of pursuing big-budget, high quality, and quantity production is to be the
mainroad towards the peak of film and television industrialization. However, there
are large number of hidden risks underlying China’s film and television industry at the
same time that demands attention and examination. From the project planning to the
final exhibition, film and television products need to undergo a long period of
production, demand large-scale investments, and might deal with many
uncontrollable problems and uncertainties, and multiple risks such as the investing and
financing risk, the production risk, the personnel risk, the copyright protection risk,
the policy and regulation risk, the competitive environment risk, the sunk cost risk,
etc. The special nature of the film and television industry needs us to summarize and
respect the rules of the film and television industry and market, and to recourse to
scientific methods to improve the production efficiency, inhibit the excess of
production capacity, and control market risks.

Based on the ecological system of China’s film and television industry, with
insights on the current situation of China’s film and television industry, this book
combines related theories about film and television production, risk management, art
management, and film and television market studies. The study on China’s film and
television public sentiment contains analyses on people’s expressions towards the film
script, directors, actors, the scene, the releasing period, production companies, the
box office, the copyright, platforms and other related elements of film, and through
that the study contributes deep insights into the film and television audience and the

risks of film and television projects, in order to further carry out risk management and
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control. At the same time, the whole process of risk breakdown, specification, rating
and management provides a basis for the market risk control, and promotes the
transparency and measurability of the operation of film and television projects. It can
also provide a more adequate basis for the financial organizations to invest, for the
industry to better assemble and allocate resources, and get connected with
international advanced systems, strengthening the international communication
capacity of China’s film culture.

Taking film and television public sentiment as the starting point of analysis, this
book integrates the emphasis on the reception and that on the practical profits ( the
box office, ratings, etc. ), breaking down the process of film industry operation and
process construction, and examines the independent risk, the cross risk, the associated
risk and the system risk, finally forming an in-depth and comprehensive risk analysis
system. By referring to this book, one can understand the overall situation of film risk
of the year of 2015, and get to know the keys of film risk prevention and control,
and basing on those, one can form strategies on risk management and control.

By exploring the public sentiment, the word-of-mouth evaluations, the industry
development and the market performances in 2015, drawing emphasis on the rules
and connections, this book forms the analytic model of risk control, and carries out
the element analysis and value rating according to genre, releasing platform,
production team, distribution company, marketing method, and so on, in order to
finally shape the measurement and analysis on the market risk index.

This book integrates big-data analysis of public sentiment and analyses of experts,
to systematically study the production risk, the market risk, the investment risk, the
personnel risk, and the organization risk of China’s film and television industry. The
book contributes both academic insights and theoretical values, and creates practical
significance for the development of the industry, the cultivation of the market, the
transparency of the information. Additionally, it is also of great significance to
promote the quality of China’s film and television industry, the accumulation of
resources and the development of production. The results of this study make it a
meaningful reference book for financial institutions, insurance agencies, film and
television production companies, directors, actors and actresses, theater chains,

cinemas, audiences, scholars and so on.
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