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What do Vo_u think a gobd"teacher would be like?

| think a good teacher is supposed to be kind, resourceful, self-disciplined, creative,
humorous, infectious and most importantly, charismatic. There is a philosophy about
teachers which | think is great: A mediocre teacher tells, a good teacher explains
and a great teacher inspires.
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A mediocre teacher tells, a good — A EER IR, —A4F
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A leader

Describe a leader. You will have to talk about the

You should say: topic for one to two minutes. You
whio Tils leader Isiwas have one minute to think about
what this leader does/did what you are going to say. You
something this leader did/said that | ¢@n Make some notes to help

impressed you a lot you iFyourwish.

and explain why you think he/she is/was a

great leader.

The leader | want to talk about is Jack Ma... his words.
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Domino Module

A leader=A successful person=A famous person=An intelligent person=An idol=A
person you want to become one day=A person you want to be similar with=A person
who is good at his/her job=A person who made a great contribution to the society=An
organization or a company you love=A business you want to run= A TV program=A
website=A magazine=A newspaper=An article=An important speech you listened to
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Domino Module

Interviewer: What are the differences of ... comparing men with women ?

Interviewee: For starters, | have to say that there are many differences of...
comparing men with women. Men tend to ...; however, women
are more likely to ... It might seem a little bit weird, but I think men
and women are naturally like it. For example, most of women are
born shopping freaks, they are normally incurably addicted to nice
outfits and cosmetics; and it is definitely not in men’s nature to
follow all this stuff. Men are more into cars, sports and stocks.
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Interviewer: What are the differences of shopping habits comparing men with
women?

Interviewee: For starters, | have to say that there are many differences of shopping
habits comparing men with women. Men tend to rush into the store,
get what they need and leave straight away. As last-minute shoppers,
they seem immune to various sales and tempting promotions;
however, women are more likely to be shopping freaks, buy things on
impulse. It might seem a little bit weird, but | think men and women
are naturally like it. For example, most of women are born shopping
freaks, they are normally incurably addicted to nice outfits and
cosmetics; and it is definitely not in men's nature to follow all this stuff.
Men are more into cars, sports and stocks.
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