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B, WA ESES . BN, Walcher (2007) % T EIE S S
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Lt am A% PmsYS, Hit, QEEsFERI
(14 fvo] R — MR S Y AR . G, ORI T
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LI

W& r MU P R S ) B0 IS sh bR — R (B B K
( Chesbrough, 2007 ) . {bdid 8% P FUH P 88 & 3 15T o 72
MRIER BB, WA B . X P, R T
BEHMTR, SRz "% K{58" (Enkel, 2005, Hippel,
1988) . BEFWRMAPHRZ N “MREE" MElE. MREEAR
(AR THORE R, IR A s iR A 1 e G & an ] 4 5k
At 7 =G (Hippel, 1994 ) .
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W DR, SR, RAREE ek T BN E A Z Y
BE. CENRE M R BRI
AP AE R

A = B S R R B 3 R b ) B B i S B X
WS P 7 (Lead-User Method ) . B T H AL ( Internet
Toolkits ) A MB35 (1deas Competition ) . 5 H P ik
il RGN BA B E T, B, Jf HABAT S A2
A &L TAE/NR, 7= AR i AR 55 60 3 (Hippel,
1986; 1988) ; tbSh, fEEIKM T HAREEB T, A~ al Ll
id Internet 37 AR AR AF A AT 6 ( Franke, 2004;
Wagner, 2007 ) ; ifiidInternetfy @) &5, &k H M REEX
HE P e E.

QeIE xS

— U TE S Al LASE SUSCH — 80 K gk, RI—4>
5 R AR HARBER Z B A MR 2452, 73 e 2008 i S PR
W, Z25FRZ—ME FENE. FHZE RSN E]
BIFRH LM (Ebner, 2008; Vallerand, 1998) . 7EfE3E
FHITIF, Ak HEREE a2 B, i,
RIS — Ry KR QBRI Ty . QIR TS T8 bk
% 5#FPRCAHOIF LI )5

JAEAEFE GRS T iR E i s i, (R B R5
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HHTPFIE R B A B TE 5325, Jan Macro Leimeister
(2009 ) XEETEFHFAESAT T RGN, Hh s
HUPOCTEY BT P MRHIE . S RGBT S8R B A [ 4L A8
Or Z R A, ABJEARARBE RN th 25 S0 R T 4 1% sh Ay 2 ] F
fiE. b, %4z S8R ReRCHAENT -5, K
PR B B4R B B a9 T i A, JF HAIEERRAES it 25193
JileE AR R 10008085, AN R AR VAT B Akl , JHE
4265 Z N 5E .

KRN B A AR S T Internet ¥ . A1 5 0T DA 1o 9 26 °F
G, 2 )E, SIEEE FRAIF S, Wi Bl
ZHEWY . MSEORGX SR AMER], (EFRATHRERT R RE
o R, FETRERTES, AMURER THREEERK T2
BT 5 AT G o

B AR SSPIS IR SSTIVIES

MPOYHISCHRE R . RERDTEE 2 5 R0 1
(R 28 0 SOk b, RIS 5 Rt S o S i 28 R0 1 Akl Ty =5
M PR 28 43, anf & 5E 4. Jan Macro Leimeister (2009 ) %t
FTMIAB ( Motive-Incentive-Activation-Behavior ) ( Rosenstiel,
2007 ) BEXMEIE S HS S BIHLIEAT T,

A B S U — BT S8 U, 308 AT AH DG S UEWT
FEo AREBUAA HOC T B LAY SCRRUSRE 2 A B T MAS 581358
Frbff TR G EIHL R o PR R R A2 T A& A
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AEZSSttazs), i, SER et eHd g sl T 1
W, —SERFSEEBIE TR A 2 5 & KZhHl (Hars, 2002;
Hertel, 2003; Lakhani, 2003; Lerner, 2002) .

HESCHK P R T4 925 S LA S AR 17 B Sh AL Rl S 45 3

LIFT7R
F11 UERENS STV
#iflMotives I JiliIncentives
IREUE AR Access to the knowledge of experts
i . FRHL i [n) 1M Access to the knowledge of mentors
“#>] Learning
AR ) 253 5 (9 A B AT Access to the knowledge
of peers
P 4 4 Prizes

Direct compensation

Bl ML 2sCareer options

F A

Self-marketing

MRl e

Profiling options

th 2l

Social motives

010

2141 %5 1M Appreciation by the organizer

[7] %75 509 BY iR Appreciation by peers

2. 1S5 it / He R $2 SZ A KW 7

MBS S5 e Z WP SR RO R, EZ AR o
W BRI QB ORI . 4SS HIEE DA R A7
FAE 5 —Bie B SEal . PRt 240, shFLEE ( Dvais,
1992 ) , #LEIF7 M¥EiE ( Mathieson, 1991; Taylor, Todd,




