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What is meant by scanning?

Scanning is a fast reading technique. It’s a way of reading to look for specific information in
a text.

Scanning can be used to look up a phone number, read through the small ads in a
newspaper, or for browsing TV schedules, timetables, lists, catalogues or web pages for
information. For these tasks, you don’t need to read or understand every word.

Scanning is also useful when studying or looking to find specific information from a book or
article quickly as there is not alway: time to read every word.

To scan efficiently, you should have a clcar idea of what you are looking for ( A date? A
place? An explanation?) and where you are likely to find it. After finding the appropriate part of
the material, you read as much as is ncccssary to find the answer to your question.

Since the purpose in scanning is io scarch for specific information, accuracy is just as
essential as speed. So, try te rcad quickly without sacrificing accuracy.

Hints and tips for bettcr sconning.

1. Don’t try to read every word. Instead let your eyes move quickly across the page until you
find what you are looking for.

2. Use clues on the page, such as headings and titles, to help you.

3. In a dictionary or phone book, use the ‘ header’ words to help you scan. You can find
these in bold type at the top of each page.

4. If you are reading for study, start by thinking up or writing down some questions that you
want to answer. Doing this can focus your mind and help you find the facts or information that you
need more easily.

5. Many texts use A—Z order. These include everyday materials; such as the phonebook
and indexes to books and catalogues.

There are many ways to practise scanning skills. Try to look up a favourite recipe in the
index of a cookbook, search for a plumber in your local Yellow Pages, or scan web pages on the

Internet to find specific information.
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What is skimming?

Skimming means reading through a passage quickly to get general idea of its content. It is a
valuable rapid reading skill, which helps improve your comprehension and save time.

There are three basic forms of skimming-previewing, overviewing and reviewing. In preview
skimming, you view the material before you actually read it. You can use it to select a book,
survey a chapter or search for useful research materials. Overview skimming is to get a “big
picture” view of the material. You use it when you have a lot of material to read and don’t have
enough time to read it all. Review skimming is to view the material again. You can use it to go

back the material again, to refresh your memory, especially before a test or important discussion.
How do you skim read?
Don’t read the whole text word-for-word. Use as many clues as possible to give you some
background information. There might be pictures or images related to the topic, or an eye-

catching title. Let your eyes skim over the surface of the text and, whilst thinking about any clues

you have found about the subject, look out for key words.

To skim efficiently, you should .

1. Read the title, subtitles and subheading to find out what the text is about.

2. Look at the illustrations to give you further information about the topic.

3. Read the first paragraph.

4. Read the first and last sentence of each paragraph.

5. Read the last paragraph.

6. Don’t read every word or every sentence. Let your eyes skim over the text taking in key
words.

7. Continue to think about the meaning of the text.

[ 3E

(RS g

B2 AR DU AT RE TR AR BE DR 32, BB E R TS 0B E, ER—MIER LA
PR SRR AR, FT LASE R VR O BRAR RE 1 1 B At 1] o

BB =FhEA AT TSGR . R WA B . TSR R AR e IR (R
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AR RRFEMET, BUAT USRI, (BB S R R B ARl . A% s E R
HITHEZHT, BEFE AT AR 7 iR > AR BLEELZ .

Skimming and Scanning

There are different styles of reading for different situations. The technique you choose will

depend on the purpose for reading. For example, you might be reading for enjoyment,
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information, or to complete a task. If you are exploring or reviewing, you might skim a document.
If you are searching for information, you might scan for a particular word. To get detailed
information, you might use a technique such as SQ4R ( Survey, Question, Read, Recite,
Review, Recall). You need to adjust your reading speed and technique depending on your
purpose.

Many people consider skimming and scanning search techniques rather than reading
strategies. However, when reading large volumes of information, they may be more practical than
reading. For example, you might be searching for specific information, looking for clues, or
reviewing information.

Web pages, novels, textbooks, manuals, magazines, newspapers, and mail are just a few of
the things that people read every day. Effective and efficient readers learn to use many styles of
reading for different purposes. Skimming, scanning, and critical reading are different styles of
reading and information processing.

Skimming is used to quickly identify the main ideas of a text. When you read the newspaper,
you're probably not reading it word-by-word, instead you’re scanning the text. Skimming is done
at a speed three to four times faster than normal reading. People often skim when they have lots of
material to read in a limited amount of time. Use skimming when you want to see if an article may
be of interest in your research.

There are many strategies that can be used when skimming. Some people read the first and
last paragraphs using headings, summarizes and other organizers as they move down the page or
screen. You might read the title, subtitles, subheading, and illustrations. Consider reading the
first sentence of each paragraph. The technique is useful when you’re seeking specific information
rather than reading for comprehension. Skimming works well to find dates, names, and places. It
might be used to review graphs, tables and charts.

Scanning is a technique you often use when looking up a word in the telephone book or
dictionary. You search for key words or ideas. In most cases, you know what you're looking for,
So youre concentrating on finding a particular answer. Scanning involves moving your eyes
quickly down the page seeking specific words and phrases. Scanning is also used when you first
find a resource to determine whether it will answer your questions. Once you’ve scanned the
document, you might go back and skim it.

When scanning, look for the author’s use of organizers such as numbers, letters, steps, or
the words, first, second, or next. Look for words that are bold faced, italics, or in a different
font size, style, or color. Sometimes the author will put key ideas in the margin.

Sometimes you can use both reading methods. After you have skimmed a piece of text to
decide whether the text is of interest, you may wish to use scanning techniques to locate specific

information.
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Directions; In this section, you are going to read a passage with ten statements attached to
it. Each statement contains information given in one of the paragraphs. Identify the paragraph
from which the information is derived. You may choose a paragraph more than once. Each

paragraph is marked with a letter. Answer the questions by marking the corresponding letter on
Answer Sheet 2.

The Changes Facing Fast Food
Fast-food firms have to be a thick-skinned bunch. Health experts regularly criticise them
severely for selling food that makes people fat. Critics even complain that McDonald’s, whose logo
symbolizes calorie excess, should not have been allowed to sponsor the World Cup. These are
things fast-food firms have leant to cope with. But not perhaps for much longer. The burger
business faces more pressure from regulators at a time when it is already adapting strategies in
response to shifts in the global economy.

Fast food was once thought to be recession-proof. When consumers need to cut spending,
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the logic goes, cheap meals like Big Macs and Whoppers become even more attractive. Such
“trading down” proved true for much of the latest recession, when fast-food companies picked up
customers who could no longer afford to eat at casual restaurants. Traffic was boosted in America,
the home of fast food, with discounts and promotions, such as $ 1 menus and cheap combination
meals.

As a result, fast-food chains have weathered the recession better than their more expensive
competitors. In 2009 sales at full-service restaurants in America fell by more than 6% , but total
sales remained about the same at fast-food chains. In some markets, such as Japan, France and
Britain, total spending on fast food increased. Same-store sales in America at McDonald’s, the
world’s largest fast-food company, did not decline throughout the downturn. Panera Bread, an
American fast-food chain known for its fresh ingredients, performed well, too, because it offers
higher-quality food at lower prices than restaurants.

But not all fast-food companies have been as fortunate. Many, such as Burger King, have
seen sales fall. In a severe recession, while some people trade down to fast food, many others eat
at home more frequently to save money. David Palmer, an analyst at UBS, a bank, says smaller
fast-food chains in America, such as Jack in the Box and Carl’s Jr. , have been hit particularly
hard in this downturn because they are competing with the global giant McDonald’s, which
increased spending on advertising by more than 7% last year as others cut back.

Some fast-food companies also sacrificed their own profits by trying to give customers
better value. During the recession companies set prices low, hoping that once they had tempted
customers through the door they would be persuaded to order more expensive items. But in many
cases that strategy did not work. Last year Burger King franchisees (45144 E A) sued (2
V¥) the company over its double-cheeseburger promotion, claiming it was unfair for them to be
required to sell these for $ 1 when they cost $ 1. 10 to make. In May a judge ruled in favour of
Burger King. Nevertheless, the company may still be cursing its decision to promote cheap
choices over more expensive ones because items on its “value menu” now account for around
20% of all sales, up from 12% last October.

Analysts expect the fast-food industry to grow modestly this year. But the downturn is
making companies rethink their strategies. Many are now introducing higher-priced items to entice
(51i%) consumers away from $ 1 specials. KFC, a division of Yum! Brands, which also owns
Taco Bell and Pizza Hut, has launched a chicken sandwich that costs around $5. And in May
Burger King introduced barbecue (%% ) pork ribs at $7 for eight.

Companies are also trying to get customers to buy new and more items, including drinks.
McDonald’s started selling better coffee as a challenge to Starbucks. Its “McCaé” line now
accounts for an estimated 6% of sales in America. Starbucks has sold rights to its Seattle’s Best
coffee brand to Burger King, which will start selling it later this year.

¥l As fast-food companies shift from “super size” to “more buys”, they need to keep
customer traffic high throughout the day. Many see breakfast as a big opportunity, and not just for
fatty food. McDonald’s will start selling porridge (3#3) in America next year. Breakfast has the
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potential to be very profitable, says Sara Senators of Bernstein, a research firm, because the
margins can be high. Fast-food companies are also adding midday and late-night snacks, such as
blended drinks and wraps. The idea is that by having a greater range of things on the menu, “we
can sell to consumers products they want all day,” says Rick Carucci, the chief financial officer
of Yum! Brands.

Bl But what about those growing waistlines? So far, fast-food firms have cleverly avoided
government regulation. By providing healthy options, like salads and low-calorie sandwiches, they
have at least given the impression of doing something about helping to fight obesity ( AEJESE ).
These offerings are not necessarily loss-leaders, as they broaden the appeal of outlets to groups of
diners that include some people who don’t want to eat a burger. But customers cannot be forced to
order salads instead of fries.

FH In the future, simply offering a healthy option may not be good enough. “Every packaged-
food and restaurant company I know is concerned about regulation right now,” says Mr. Palmer of
UBS. America’s health-reform bill, which Congress passed this year, requires restaurant chains
with 20 or more outlets to put the calorie-content of items they serve on the menu. A study by the
National Bureau of Economic Research, which tracked the effects on Starbucks of a similar
calorie-posting law in New York City in 2007, found that the average calorie-count per transaction
fell 6% and revenue increased 3% at Starbucks stores where a Dunkin Donuts outlet was
nearby—a sign, it is said, that menu-labeling could favour chains that have more healthy
offerings.

In order to avoid other legislation in America and elsewhere, fast-food companies will have
to continue innovating (€137). Walt Riker of McDonald’s claims the change it has made in its
menu means it offers more healthy items than it did a few years ago. “We probably sell more
vegetables, more milk, more salads, more apples than any restaurant business in the world,” he
says. But the recent proposal by a county in California to ban McDonald’s from including toys in
its high-calorie “Happy Meals” , because legislators believe it attracts children to unhealthy food,
suggests there is a lot more left to do.
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46. Some people propose laws be made to stop McDonald’s from attaching toys to its food
specials for children.

47. fast-food firms may not be able to cope with pressures from food regulation in the near
future.

48. Burger King will start to sell Seattle’s Best coffee to increase sales.

49. Some fast-food firms provide healthy food to give the impression they are helping to
tackle the obesity problem.

50. During the recession, many customers turned to fast food to save money.

51. Many people eat out less often to save money in times of recession.

52. During the recession, Burger King’s promotional strategy of offering low-priced items

often proved ineffective.
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53. fast-food restaurants can make a lot of money by selling breakfast.

54. Many fast-food companies now expect to increase their revenue by introducing higher-
priced items.

55. A newly-passed law asks big fast-food chains to specify the calorie count of what they
serve on the menu.
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