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Foreword

2015 is the ending year of the 12" Five — Year Plan and the critical year
of the comprehensively deepening reform. During the 12" Five — Year Plan,
Chinese creative industries made great progress and achievement. CPC Cen-
tral Committee clearly put forward the strategic task of promoting the con-
struction of a socialist cultural power and issued a series of cultural reform
and development policies and measures, optimized environment to develop-
ment creative industries, promoted the operation of major industrial pro-
jects, accelerated the pace of integration of creative industries and other in-
dustries, created a number of cultural products, expanded the field of cultur-
al consumption, enriched the content and form of cultural exchange at home
and abroad, accelerated the convergence of capital and creative industries
and further improved the contribution rate of creative industries to economic
development. So far at the beginning of the 13" Five — year Plan which is the
decisive stage of building the well — off society, CPC Central Committee will
continue to put cultural construction and industrial development in an impor-
tant position, the cultural industries as a pillar industry is listed as one of the
main objectives of the 13th Five — Year Plan period of economic and social
development. Therefore, creative industries is standing in the important pe-
riod of strategic opportunities.

On the temporal and spatial alternation position of two Five — year
Plans, Chinese creative industries will shoulder the strategic responsibility of
promoting transformation and upgrading of economic structure by taking
“integration and innovation” as the driving force with the help of internet,
new media, high technology and other means and complete the transforma-
tion and upgrading from single cultural products to diverse, modern, high —

tech creative industries; it will integrate with science & technology, finance,
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design, sports, tourism, manufacturing industry and so on to increase its val-
ue added and competitiveness by expanding the coverage and connotation
depth. The integration of culture and innovation gave birth to the new for-
mat of the cultural industry and highlighted the latest development charac-
teristics of creative industries. On this basis, Chinese Creative Industries Re-
port 2016, taking “creative industry integration and innovation” as the theme
of the year, organized representativel4 cities as contributors by paying at-
tention to how to transform creativity and innovation into industrial creativi-
ty and productivity in each cities as to realize the leading roles in promoting
local economic development by the integration of creative industries with
traditional industries.

Chinese Creative Industries Report 2016 continues the previous style as,
the 1* part is General Report “Integration Driving China’s Creative Indus-
tries Innovative Development”makes a comprehensives summary to the envi-
ronment, situation, highlights, trends, etc. based on the whole country; the
2nd part chooses 14 creative cities and describes their creative industries
transformation and upgrading under the background of integration and inno-
vation; the 3rd part is comments on and analysis which sort out and summa-
rize the development of the creative industries in the selected cities in order
to enable readers to have a macro understanding of the development of crea-
tive industries and the integration of creative industries from the horizontal.
At the end, we summarized the content abstract of Chinese Creative Indus-
tries Report since 2006 and provide the publication book — list of Creative Se-
ries by China creative Industries Research Center (CIRC) as appendix for
readers’ reference.

Chinese Creative Industries Report continues to track the development of
Chinese creative industries for 11 years and completely record the develop-
ment process and achievements in Chinese major cities. The unremitting per-
sistence is due to the need of the society and the trust of the readers, espe-
cially contributors support of each cities is our greatest power. The road is a

long way to go, we will carry on this business in the future. In the mean-

Foreword



A Bk
Py ¥ pg—

time, the series of Blue Book of Creative Cities (published by Social Science
Academic Press) have become a scale by support of the creative cities and we
warmly welcome more and more relative government departments, colleges
and universities, research institutions and experts and scholars to be our
partners to promote cultural and creative industries sustainable development

in China.
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Chapter I General Report: Integration Driving China’s Creative Industries In-
novative Development - «cccoeeeerieeiiiiiiiiiniiiiniiieenees (1)

2015 is the ending year of the 12" Five — Year Plan and China began to
overally develop cultural system reform by promoting creative industries de-
velop steadily and orderly by policies. The creative industries, promoted and
optimised in scale, quality, structure and so on, began to make influence on
relevant industries by integration, content mining, innovation upgrading,
resource sharing, etc. As more abundant levels of integration development,
creative industries cross — border integration show a more diversified and

three — dimensional pattern.

Chapter II Beijing: “Culture+” Promoting the Transformation and Upgra-
ding of Regional Industries -« -+« s veesiereiiineiiiieniiiennns (39)

As core functional industries in the capital, creative industries steped onto

a new stage in 2015. At the same time, the integration of culture and science &
technology, finance, tourism, sports, manufacture industry, agriculture was
accelerated. Characterics of “culture +” were developed with more distinctive
features and there were more and more new formats, new models, new prod-
ucts. Creative industries became an important field to support capital’s upgra-
ding and transformation and strenthening its strategic position as the more and

more significant driving effect of cultural innovation.
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Chapter III Tianjin: Stepped onto the Fast Lane of Developing Creative Indus-
BB oxeosen s ienes SRR SRS R TSI R R s s an sns T~ L BT
During the 12" Five — Year Plan, Tianjin’s cultural & creative industries
developed with healthy and fast posture. Looking to the 13" Five — year
Plan, Tianjin would make efforts to become a smart with strong cultural in-
dustries, including to build a domestic and international cultural market and
cultural trade service heights, to construct a cultural and Financial Innova-
tion Zone with perfect investment and financing services to, to operate on
projects as “internet +” and “culture +”, to continue to build a flourishing
cultural market and optimize the development environment of cultural indus-

tries.

Chapter IV Shijiazhuang: Forming the new Normal of Integrating Develop-
ment of Cultural &Creative Industries and Relevant Industries

ity Sy D)

In 2015, aiming at “a strong cultural city”, Shijiazhuang greatly promo-

ted the integration of cultural & creative industries and relevant industries by
scientific design and focusing on integrated innovation, enhanced highlights
and perfect projects. And it gradually formed a new integrating, opens and
multi dimensions pattern with the integration of cultural & creative industries
and other industries such as service, science & technology, finiance and so
on. All of those greatly promoted the city’s industries’ upgrading and trans-

formation, green rise and leap development.

Chapter V Harbin: Expanding Creative Industries’ Space by Integration and
Innovatiqn teeessessiitetiesstiietsatrettacsettettonncesenssnassnsessaeses (103)

During the 12" Five — year Plan, according to Harbin 12" Five — Year
Plan Cultural Industries Development Planning, Harbin made efforts to pro-
mote the integrating innovation of cultural industries by paying attention to
the optimizating combination of cultural industry and urban function, the in-

tegration of culture and science & technology, the combination of culture and

Contents
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tourism, sports and implementing policies of promoting the development of
cultural industries including talents, funds, taxation and others. Harbin’s
cultural industries got a rapid growth and have become an important force of

promoting the transformation and upgrading of economic development.

Chapter VI Changzhou: Promoting the Integrating Innovation by “Culture +”
Stragety  -:eoeeeeessseresinrsnri e sneees (123)

In 2015, the state made a new position for the integrating innovation of

new emerging industries and traditional industries on the national strategic
level and formed the new trend of the cross — boder integration of internet e-
conomy and culutral industries and the full integrationof cultural industries
and the real economy. All of those not only solved problems as lacking of
self innovation and qualified cultural products, but also increased cultural
contents and added value for related industries. By promoting related indus-
tries to high — end forward on both sides of the supply and demand force,

Changzhou found the new engine of developing economy.

Chapter VII Yangzhou: Cultural Industries of the Ancient City Stepped onto a
New Stage o+ ooeeerrrernenrreneaniiiinieaiee e (145)

Recent years, by the advantage of cultural resources, Yangzhou devel-
oped its cultural industries onto a new stage by promoting key industries to its
city brand industries and taking cultural industries as its pollar industry. On
the processing of building a city being suitable to start a business, live in and
make a tour, the rich cultural resources brought a massive historical gifts to
develop the ancient city Yangzhou. Yangzhou will build itself as a world fa-
mous city with both ancient culture and morden civilization by greatly devel-

oping cultural industries.
Chapter VIII Hangzhou: Cross— border Integration Innovation Helped the In-

dnstry Develop Sustainly sessesssssecsscbes ses st s sss sesess sae (165)

On the basis of deepening the reform of the cultural system, Hangzhou

Contents
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promoted the integration of cultural & creative industries and related indus-
tries orderly by closely aiming at the goal of constructing a famous cultural
city, a strong cultural city and the national cultural & creative center. By
promoting the level of “cultural & creative industries industrialization and
wisdom”, Hangzhou made great efforts on economic transformation and up-
grading and the construction of “a famous hinstorical city, an innovative and

dynamic city and an eastern city of quality”.

Chapter IX Qingdao: New City Brand as “Innovation, Entrepreneurship,
Maker” in Creative Industries seps s ee vesMine bemassnie s plann v (187)

Adhering to the history, Qingdao’s cultural & creative industries further-

ly released the formed advantages and continuously improveed talent poli-
cies, built a public service system for integrated talents and constructed the
industrial technology innovation strategic alliance leading by enterprises. By
thoroughly implementing “ a thousand sail plan”, carrying on the “east Asian
cultural city” project and “Entrepreneurs, Innovation, Entrepreneurship”
actions, Qingdao promoted its industrial structural upgrading and optimiza-

tion and made a stable and improved economic trend for itself.

Chapter X Zibo: Cultural & Creative Industries Integration and Innovation
Promoted the Construction of A Famous Cultural City ------ (209)

From the reform of cultural system to the management of cultural indus-

try and the development of innovation, from the probe to the planting cul-
ture with culture to the putting forward and implementing of the goal of
“building a cultural city”, Zibo has made great achievements. Nowadays, Zi-
bo is realizing the leap — developing from a city with rich cultural resources
to a famous cultural"city according to general requirements of the municipal
Party committee as “walking in the forefront as the target positioning, focu-
sing on building Zibo into a strong industrial city, a famous cultural city and

an ecological city”.
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