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LANDSCAPE FORESTS: PRACTICE OF LANDHOO DESIGN

| LANDHOO’S TEN-YEAR HISTORY OF PRACTICE

The story of LANDHOO began from 2006, “When the firm was first founded, we seized every bit of opportunity
regardless of how ridiculous the clients were. Xiaolan Li, Ying Yan, Siyuan Li and other colleagues buckled down
to work in our informal office in a residential area; the excitement when we first obtained a big project as Sydney
Bay; the days of keeping working in Wenjiang after the earthquake; the raging face of Manager Chen; climbing the
mountain-peak park that we had tried and failed for four years with Dan Mu and Dong Lei; planting in Xi'an on a
snowy day; winning the award for the Ronggiao Park; government leaders’ visit to the Nanjiangbin project... ”

As the general manager and chief designer of LANDHOO, | present the above at the tenth anniversary of the
company’s foundation.

From the crowded, informal office in Shidaitianjiao Residential Area of Chengdu, to the magnificent office tower,
we gathered as a group of idealists, a group of designers who voiced through work, a group of climbers who sought
to higher goals, and a group of optimists who despised difficulties. We keep the faith of “ardent love for landscape
and great respect for nature and human.” We stay loyal to respecting the nature, following the natural laws and
advocating environmental protection. We explore the integration mode of landscape design, construction and
nursery production. We devote to landscape research and development, planning, product integration, as well as
project management and value-added services such as on-site service.

How do we summarize the stories of LANDHOO in the past ten years? This publication documents the growth of
LANDHOOQO. It is not only about memoirs but also a milestone, a collective achievement of all the team members.

2006: Sprout. Keywords: Shidaitianjiao Residential Area; Zero-start; Shuimu Qinghua Project; Team Members;
Desire for Formal Project

Thanks to our honest and practical attitude, we finally won the Shuimu Qinghua Project. We spent great
amounts of effort on the project, including planting trees with the contractor, purchasing ornamental structures
and hardscape materials. Fortunately, the project ended well and gained wide attraction and good reputation. It was
included in China's Landscape Design Yearbook of 2010.

2007: Existence. Keywords: Huirong Project; Hongge No.1 Project; Poly-Dongting East Bank Project;
Relocation; Designers; Team Building

After a tough time, LANDHOO established the design and R&D teams. We also won a project developed by a
premier developer — Poly-Donting East Bank Project — for the first time. Other projects including Hongge No.1 and
Huirong Mingcheng came to reality. Our technology was improved, our design process became more standard.

2008: Imprint. Keywords: Earthquake; Financial Crisis; R&D; Collaboration with Major Companies

As a start-up and unsteady company, LANDHOO experienced many blows: earthquake, financial crisis, and
abortion of some projects due to land transfer by the developers... Even under such circumstances, LANDHOO kept
solidarity by cutting down salaries instead of cutting employees. In this year, the crew of R&D department kept on
their systematic study over real estate landscape.

2009: Holding on. Keywords: Ronggiao Group; Forum

2009 was the year of major development for LANDHOO and also the hardest year to the team. We began close
cooperation with Ronggiao Group. Mr. Chen, the design director of Rongqiao Group, was called "the killer” by the
local construction companies. His strict requirements weighed us down. Usually it took more than 20 rounds of
revision to finalize the construction documents and planting design. In this year we had to travel among cities...
By the end of the year, we finally took a breath. We survived! We also succeeded in holding the 2009 Real Estate
Landscape Summit Forum.

2010: Nirvana. Keywords: Shanghai; Experiences; Lessons; Profound Understanding on Yangtze River Delta;
Market

LANDHOO relocated again. The office was better and everything was on track. But we also learned a lot of
lessons: as to the corporate expansion, the establishment and following dismissal of Shanghai branch made us
more profoundly aware of the market, especially the design market in Yangtze River Delta. After three years of
endeavor, the Towards Product Lines by LANDHOO R&D department began to take shape. In this year, we took our
first step in nursery industry, preparing for the integration of full industry chain which was recognized as the next
five-year goal of LANDHOO.

2011: Client the boss. Keywords: Happiness; Holding on; Vision; Bonus Scheme
Facing the aggressive clients, we reluctantly called them "Client the boss”. We were looking forward to the shift



from the buyers” market to a win-win market, where we could prove the quality of our work and where the clients
stopped being the boss. Meanwhile, LANDHOO focused on improving the employees’ sense of happiness by not only
realizing a sharp increase of salary but also establishing a fair and equitable bonus scheme that encouraged the
team members.

2012: Towards Product Lines. Keywords: R&D; Communication; Team Building

Towards Product Lines — Real Estate Landscape Product Lines by LANDHOO R&D department represented
thorough organization of the contemporary real estate landscape style and had become a reference book for
developers. All through the year, the growth of LANDHOO was largely contributed by establishing a high-quality
team. Meanwhile, employees” working methods were improved through better technology and working approaches,
higher efficiency and database expansion. The health status of the designers was significantly improved.

2013: Improvement. Keywords: Talent Pool; Collective Wisdom; Plan for Future Development

2013 was a big year of growth and improvement for LANDHOO. We focused on establishment of comprehensive
human resource system and talent pool, as well as individual training that was conducive to the growth of both the
employees and the company.

2014: Continuance. Keywords: Platform — Industrial Platform; Career Platform; Individual Development
Platform

Big Event One: LANDHOQO started to build a culture media platform, DE Culture, with an ambition of forming
the integration of "Design — Media" corporate industrial development. Externally, DE Culture founded the most
influential business elite organization in landscape industry of China — DE CEO Group; internally, it bonded the
LANDHOO's team. All the events hosted by DE Culture during the year were with the same goal of "facilitating
landscape design+, serving the landscape industry chain”.

Big Event Two: At the end of 2014, LANDHOO established its own team for cultural tourism business, and
thereby started its exploration in the sub-fields such as tour of simplicity, rurality, and cultural creation.

2015: Flexibility. Keywords: Team Consolidation; Seek for Breakthroughs

In 2015, the year of unusual changing, LANDHOO grew in the “labor pain”. On one hand, departments such as
the design (residential design and cultural tourism) and media teams achieved optimization and integration; on the
other hand, in this both "best of times™ and "worst of times"”, each team of LANDHOO kept groping prudently. The
residential design team endeavored for resources, while cultural tourism team structured resources and media
team integrated resources. In 2015, LANDHOO kept moving fearlessly, whether in project bidding or the design
process.

From one man’'s dream to a team’s dream, LANDHOO insists on comprehensive understanding and creation of
landscape, and examining the landscape industry through the lens of cultural context, market requirement, regional
conditions and sustainability, thoroughly understanding the influence on technology development and market
changes, the conflicts with economy and culture, as well as creating new language and culture in landscape. As to
R&D, we focus on developing products, strengthening the communication and cooperation with both domestic and
overseas academic institutions. Regarding the aspect of product standardization, LANDHOO provides the developers
with R&D services of landscape product lines to balance the quality and cost control issue in the process of rapid
development and achieve effective control over the project through standardized design.

Therefore, LANDHOO keeps exploring the potential landscape and social values between landscape design and
market, as well as between landscape and social composition, providing symbolic and directive work of landscape
design and planning for different cultural lifestyles and regional circumstances. LANDHOO's practice flushes in
Central-China cities, such as Chengdu, Chongging, Fuzhou, Xi‘an, Nanjing, and Hefei. The works themselves speak
the philosophy of LANDHOO.

Il PRACTICE — FROM THINKING TO INITIATION

LANDHOO in practice, LANDHOO in process—LANDHOO is a team with ambition, study and innovation.
LANDHOQO is a platform for dialogue, action and communication... LANDHOO staffs are happy; LANDHOO staffs do
cheerful things.

LANDHOO is Thinking

LANDHOO believes landscape is the imprint of relationship between human and human, and between human
and nature. Landscape is the eternal home and branded on men’s heart. Landscape planning and design is the care
for nature, for culture, and for subsistence and life. Therefore, the dynamic harmony and balanced beauty can only
be achieved through respectful touch on nature.

LANDHOO never stops learning, thinking and innovating. Every exploration on design is conducted in discretion
and dauntlessness: we work closely with related disciplines and industries including architecture, urban and rural



planning, environmental design, civil engineering, etc.. Meanwhile, we grasp the knowledge of natural and social
systems, and harmonize the relationships between human and nature and between human and city. We mimic
the nature, care for all creatures and advocate integration of modern ecological ethic with landscape design.
LANDHOO's work strengthens both creativity and cultural quality, and also highlights the life philosophy of avoiding
blind pursuit of material comforts and the spirit of devotion.

All LANDHOO's practices in this collection are based on thorough consideration, deep understanding on the
spirit of the place, with integration of various elements, such as cultural features, environmental characteristics,
functional demands, and financial investment.

LANDHOO is Voicing

| never regard LANDHOO as a company only seeking for survival. Why do not we give proper response to
confusions and popular yet improper practices in the landscape design industry if our own thoughts and studies are
beneficial? | am obligated to the social responsibilities and industrial influences.

Excerpts of Publications by LANDHOO:

“We should think of how to integrate traditional living modes with modern functions. The national aesthetic
will change dramatically when the current trend is over. We will value and respect our culture and lifestyle...
commercialization is the major crux of the design of residential areas in China.”

— Living Foreign Life in China, Yun Long (Landscape Architecture Frontiers, No. 25)

“Landscape has fallen to become the gift during the real estate selling. Clients and designers should think
about a question: who is paying for the landscape design?”

— Who is Paying for the Landscape Design, Yun Long (International New Landscape, No. 38]

“On the 2nd Chengdu Landscape Forum in 2010, we pointed out that we should be on guard against the
emerging phenomenon of ‘Epang Palace was built as all woods of Shu Mountain were stripped’. Looking at the
miserable trees in cities and disappearing trees in the villages, hills and fields, we cannot help recalling the saying
‘developers should have moral blood". | think the moral code here does not only refer to social ethics but also
ecological ethics.”

— Thoughts on Garden of Blood and Tear, Yun Long (International New Landscape, No. 39)

“Orient, where has been being corroded by internationalization and modernism, is nothing but a commodity
that is no longer suitable for living... Occident is more like mosaic. Whether it is dark, light or mixed, we can always
figure out the holistic color and image. Eras evolve in these colors while life changing and reintroducing; then you
start to realize how ridiculous China’s protection over historic cities and traditional neighborhoods is when you visit
and understand western cities.”

— Orient and Occident, Yun Long (International New Landscape, No. 41]

“In the realm of public landscape design, academic experts often help governments hyping up movements.
Coming along with different concepts (garden city, greenway, urban appearance, new countryside, etc..], the direction
of design changes, resulting in new round of urban construction and demolition... The landscape education should
teach us to be responsible to our design, and meet the real society needs.”

— Landscape Ideal and Reality, Yun Long (International New Landscape, No. 42)

LANDHOO is Researching and Developing

The business of LANDHOO covers four major areas: residential landscape design, cultural tourism landscape
design, public landscape design, and ecological landscape design. We never simply interpret innovation as to present
an unprecedented style; instead, every project should have its own unique sense of place and life characteristics.
During each design process, LANDHOO has long devoted itself to the study on the issues of design frontiers, and
the development of its original technique and prediction in theme, locality, ecology, and scenario, ranging from
residential landscape design, public landscape design, and cultural tourism landscape design.

Primary materials were collected during the systematic survey and research of 676 residential landscape design
projects in China by 21 Chinese major developers from 2007 to 2010. We analyzed the internal link among diverse
systems including R&D, construction, and landscape functional modules etc., while exploring the meaning of the
landscape product lines in order to provide a general frame of landscape products for developers. We documented
and published the research findings and results in a book, titled Towards Product Lines — Road to Real Estate
Landscape, by Shanghai Science and Technology Press in March 2012. The publication has attracted wide attention
and raised good reputation as a guidebook. After that, LANDHOO collaborated with Forte Group, Changhong Group
and Financial Street Holdings in developing their own landscape standardization.



The research achievements of LANDHOO's R&D department also include the Guidebook of Landscape Product
Lines, Landscape Design Management Manual and Landscape Design Standard and Standard Drawings, etc.
Besides the in-depth research in residential landscape design, LANDHOO also conducts researches in the areas of
commercial landscape design, cultural tourism landscape design, and ecological landscape, and attempt to apply
the research results into practice.

LANDHOO has long intended to be a leading group of research. We will continue to increase the investment
to R&D and study on landscape design, taking our products as the catalyst to innovative design and providing
theoretical supports to project research.

LANDHOO is Communicating

| like to communicate and learn earnestly to broaden my horizon. In the past years, LANDHOO has hosted a
series of design salons. "Huanhuahui” serial academic salons used to invite Jianguo An, visiting lecturer at Ecole
Superieure des Beaux-arts de Nimes and the Graduate School of Landscape Architecture of Peking University,
to give his speech on “Development of French urban landscape”. Changbin Yu, senior landscape architect from
Shanghai, shared his work, Modern Landscape Design Originated from China: Space Creation, to discuss how to
balance the traditional meaning and modern design and seek for modern expression of the traditional Chinese
culture. LANDHOO also held the serial activities "My ten years of landscape design”. Participants ranged from
academic and educational experts, to renowned developers and landscape practitioners. Case studies and stories of
design inspiration and process were discussed on such activities to evoke and inspire broader thoughts.

My colleagues and | often attend domestic communication events. For example, we attended the Forum on
Resilient City held by the College of Architecture and Landscape Architecture of Peking University, the lecture given
by Chris Reed, visiting professor of Harvard Graduate School of Design, the Shanghai Vanke Forum on Landscape
Architecture and Community Establishment. We were also invited to the 3rd Chengdu Landscape Forum and
shared our views on the topics including “landscape innovation and industrial development” “research, design, and
products”, etc.. In addition, | was invited as a jury member of the Chinese Landscape Architecture Graduate Works
Exhibition from 2012 to 2014, and participated in the Outstanding Graduate Works Communication and Student
Forums.

“Learning, communicating, and exchanging” is becoming a normalcy of LANDHOO. | delightfully witness the
innovation, action and execution in LANDHOO through these cross- and inter-industry international dialogues and
communications participated by emerging talents and young designers.

More than Cultural Communication

LANDHOO has put more efforts in establishing the industrial platform since 2014. The WeChat public ID "DE
Landscape Panorama” was formally initiated in February 2014. It releases industrial news every day, including
reviews and comments on recent projects of residential landscape design, cultural tourism landscape design, public
landscape design; landscape engineering technology; industrial training and education; famous companies and
promotion updates; nursery market information, etc..

The DE CEO Group initiated by LANDHOO now covers more than 300 major design companies, providing an
interactive platform for company managers. Serial meetings have been held in Chengdu, Chongging, Xi'an, Beijing,
and Guangzhou. Through various forms and agendas, while stimulating larger communication, the members of DE
CEO Group bond.

Meanwhile, LANDHOO will conduct various professional trainings and industrial visits. What we are doing is not
only cultural communication; instead, my team and | aim to become observer and leader with social responsibilities
and industry missions.

Il Corporate Culture

What | often stress is “always remind to ask ourselves that how long the clients trust us”. With such attitude,
everyone in LANDHOO is trying to pay back the clients’ trust. Therefore we earn collaboration opportunities from
more and more major companies, including international enterprises.

Based on the core philosophy of “For Land, For You”, LANDHOO overcomes and transcends beyond the common
issues encountered by landscape architecture companies, such as long-distance communication, effect control,
design innovation, accurate and refined implementation, etc. We have adopted the “synchronous design” method
since 2008. Following “standard process” — synchronous landscape design, all professionals collaborate with
each other to guarantee the final implementation of projects. There external and inner cooperation are included.
The external cooperation includes collaborations with other design companies, institutes and developers in order
to better position the project, refine the design details and provide solid background for decision-making. In inner
cooperation, each project team is composed of professionals of various backgrounds who work together in the entire




