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What-Analyses-Conclusion

PP What: i EHE(ESENER, BS
BRI mea EiTR)
[ 73k ] In this chart, we can figure out
that.... /Elaborately and luminously, these
two pie charts display the proportion distri-

bution/the quantities’ fluctuation of...,

which....
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PP Analyses: 73 Hr &2, Xtk (A58 E 4
. AMEXECHER, K
2 R HEE)
[51%7]1 intend to make some further ana-
lyses as follows.
[ 53 #74516 ] Actually, it is hardly necessary
for us to think twice before figuring out

this truth of matter that....

PP Conclusion: X B RE51E, il #2#
[45 2]
(1) As discussed above, it is not surprising
to see.... In my opinion, this trend that
the number of (n.) dramatically/steadi-

ly/slightly/gradually rises up/turns
. 2 .



F—aby BEFRIEX
down/levels off in... (40 58/ M &5) will

continue for a while in the foreseeable
future,

(2) Considering these general illustrations/
resolutions, we may reasonably arrive
at a conclusion that... (/a] ). Thé
tendency that (n.) will continually play
critical roles in... (4 5%/ H#b &) may be

irreversible.
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Directions:

1) The two pie charts below show (a) the
three main types of e-book readings, and
(b) the proportion that each type of
terminal handles in 2009 and 2010.

2)Using the information {rom the charts,
write a short report, which describes the
situation in 2009 and compares it with
the situation in 2010,

3)Write about 160 words on your answer

sheet,
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» mobile phone
laptop
Other

Terminals of Reading for 2010

Elaborately and luminously. these two
pie charts display the proportion distribution

ol the three main types of e-book readings.
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which change their shares over the period
from 2009 to 2010.

In 2009, 48 % of e-book readings were
promoted by mobile phones, 46% by lap-
tops and 6% via other outlets. Then after
only another 365 days, the share of mobile
terminals rose up sharply by 12% to 60%.
Vieanwhile. the turnovers contributed by
laptops decreased symmetrically by just
over 11% to 34.5%. Actually. it is hardly
necessary lor us to think twice before ligu-
ring out this truth of matter that the quanti-
ty of mobile phones’ upsurge is equivalent
to the one of laptops’ slides, which predicts

a whole new business trend in the foresee-

L 6 .
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able future, that is, portable mobile termi-
nals, due to their much cheaper prices as
well as convenience, will surely take more
market shares in competition. Also, there
are still some other outlets holding more or
less steady. with a slight drop in share of only
0. 5%.

Considering these general illustrations.
we may reasonably arrive at a conclusion
that mobile phones are taking more of
e-readings than other terminals, with their
shares having represented well over 50% of
the total cake. The tendency that mobile
phone will continually play critical roles in
our daily e-reading may be irreversible,

- 7 -
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a4 5 SR JE W B §H B El EE 3% ( Shop-

ping on line vs. shopping in department

stores )
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Simply and clearly. this single-series
chart arranges the mcreasing rate and the
turnover of China’s on-line shopping, which
displays a steady anid sound developing trend

over the period from 2006 to 201,



To begin with. the curve line on the top
shows the increasing speed of virtual shop-
ping will slow down, with the peak of
128. 8% in 2008 and then sliding continually
to the valley bottom of 26.8% in 2015.
While the maturity of on-line shopping
market triggers the drop of increases, its
sales, as the bar chart below shows, enjoy
great and constant rise in the 10 years.
with the maximum in the coming 2015
nearly 100 times larger than RMB 26, 31
billion in 2006.

Also. 1t is hardly difficult to figure out
that the share of virtual shopping in total

consuming market is still in a low level.

¢ 10
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Even with one-decade boom, it can only
reach 8. 6% in the mid-2010s. The reason,
obviously, is placed on the relatively poor
educational level and low popularity of the
new technology in remote villages which
prevents the vast majority of people there _‘
from enjoying this E—partyl Thus. we are
supposed to be optimistic that it still has a
big chance to keep going with the up of living
standard. including better education and
popularity of 5G technology to make shop-
ping on line much easier, Surely. the tend-
ency that virtual shopping will continually
play critical roles in our customers’ daily

purchasing may be irreversible,
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This graph shows the prices of the
consumer goods in three European coun-
tries from 1981 to 2005. Over the 25-year
period considered, the United Kingdom has
always had prices higher than both France
and Germany do, except for the early

1990s when French prices were higher and

the early 2000s when both French and
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