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2 Statistics For Business and Economics

 STATISTICS IN PRACTICE

With a global circulation of more
than 1 million, Bloomberg Business-
week is one of the most widely read
business magazines in the world.
Bloomberg’s 1700 reporters in 145
service bureaus around the world
enable Bloomberg Businessweek to
deliver a variety of articles of inter-
est to the global business and eco-
nomic community. Along with fea-
ture articles on current topics, the
magazine contains articles on inter-
national business, economic analysis,
information processing, and science
and technology. Information in the
feature articles and the regular sec-
tions helps readers stay abreast of
current developments and assess
the impact of those developments
on business and economic condi-
tions.

Most issues of Bloomberg Bu-
Sinhessweek formerly Businessweek
provide an in-depth report on a topic
of current interest Often, the iNn-depth
reports contain statistical facts and
summaries that help the reader
understand the business and eco-
nomic information. For example, the
cover story for the March 3, 201 is-
sue discussed the impact of busi-
nesses mMoving their most impor-
tant work to cloud computing; the
May 30, 2011 issue included a report
on the crisis facing the US Postal Ser-

vice;, and the August 1 2011 issue
contained a report on why the debt
crisis is even worse than you think
In addition, Bloomberg BuUsiness-
week provides a variety of statistics
about the state of the economy,
including production indexes, stock
prices, mutual funds, and interest
rates.

Bloomberg Businessweek also
uses statistics and statistical infor-
mation in Managing its own busi-
ness. For example, an annual sur-
vey of subscribers helps the com-
pany learn about subscriber demo-
graphics, reading habits, likely pur-
chases, lifestyles, and so on. Bloom-
berg Businessweek nmanagers use
statistical summaries from the sur-
vey to provide better services to
subscribers and advertisers. One re-
cent North American subscriber sur-
vey indicated that 90% of Bloomberg
Businessweek subscribers use a per-
sonal computer at home and that
64% of Bloomberg Businessweek
subscribers are involved with com-
puter purchases at work Such statis-
tics alert Bloomberg Businessweek
managers to subscriber interest in
articles apbout new developments in
computers. The results of the sub-
scriber survey are also made availa-
ble to potential advertisers. The high
percentage of subscribers using per-



