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TREET COFFEE SHOP
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ABARROTES DELIRIO
MEXICO CITY, MEXICO

Street Culture and Gasfronomical Lifestyle
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BARISTACJA CAFE & BAKERY
BIALYSTOK, POLAND

A Design that Harmonizes Tastes and Smells of
the Place
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WILD LIME
SOUTHAMPTON, UK

The Attitude of New World Places

FF F Ao
K, A

K IR s A 2

ELSIE
AUCKIAND, NEW ZEALAND

Classic Vintage with Hand-crafted Neon Sign
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SIMPLE
TUNIS, TUNISIA

‘In a World Full of Complexity, Being Simple
Becomes an Extreme Sophistication.
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OKTOKKI THE CAFE
SEOUL, SOUTH KOREA

Fun in Symbol & lcons
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CAFE IBERICO
QUERETARO, MEXICO

Custom Monogram Intensifies the Communication
of the Shop Essence
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NUDE
MOSCOW, RUSSIA

Extreme Simplicity and o Harmonized Space
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THE BARISTA BOX
MANILA, PHILPPINES

A Persenal Ritual in a Mobile Café
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MONJO COFFEE
KUALA [UMPUR, MALAYSIA

Taking Cues from Metro Wayfinding Design
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SWEET TREAT
COPENHAGEN, DENMARK

Symbolic Reference fo a Space Concept
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PLOMBIERES ICE-CREAM CAFE
MOSCOW, RUSSIA

European café of House Economist
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HEMED COFFEE SHOP
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THE ASSEMBLY
SINGAPORE

Highly Saturation Creates Concept Space
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KOULTOURA
JAKARTA, INDONESIA

‘We Bought a Zoo'

Koultoura MpMESE
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THE PLAYROOM
JAKARTA, INDONESIA

Fun lllustration in a Play Venue
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9%
MEDELLIN, COLOMBIA
Shh! This Is Not THE PLATFORM
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TALK' BY TALKIN' HEADS
GUATEMALA CITY, GUATEMALA

Elegant New York Fashion
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BARBER & SHACK

ABU DHABI, THE UNITED ARAB EMIRATES
When Barber Shop Meets Coffee Shops
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CHE CAFE
BOULDER, USA

Everyone loves Llamas!
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THE GRUMPY CYCLIST
KUALA LUMPUR, MALAYSIA

A Cyclistfriendly Thirdwave Café
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LE PASTEL 080
CALIFORNIA, USA

Pet Dog Inspiration
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RT COFFEE SHOP
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THE LOCAL MBASSY
SYDNEY, AUSTRALIA

A Reflection of the Australian 1920s
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DISHOOM
IONDON, UK

Inspiration from Beautiful Old Irani Cafés
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GAWATT COFFEE SHOP
YEREVAN, ARMENIA

Groffiti in Steampunk Style
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VILLANDRY
IONDON, UK

H o

094

Inspirations from Traditional Brasserie Menu Frames
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VINTAGE AND COFEE FOR MUSIC 096
BARCELONO, SPAIN

A World full of New Sensations and Tastes in Fresh
Colours
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CAFE RENZO BY RENZO PIANO 098
OSIO, NORWAY

Visual Identity of Architectural Thinking
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JAZZ HOUSE CAFE 100
BAKU, AZERBAJAN

Jazz in Sketches

Jazz House MPMESE
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MUSICAL CAFE 'ROYAL' 102
NIZHNY NOVGOROD, RUSSIA

The Colours of the Royal: Black & Gold

CRET H IR
%Wy, THRB X &

BAEWPEE: R5e

KINO CINEMA & ART CAFE 104
BUDAPEST, HUNGARY

Design with Images
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NDEPENDENT COFFEE SHOP
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PERSILLADE-EAST MELBOURNE
GUADALAJARA, MEXICO

Multi-functions of a Café
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MAMAN NYC
NEW YORK CITY, USA

‘I was inspired by the waves of the sea’
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GRASSHOPPER
MELBOURNE, AUSTRALIA

A Café with Nature in It
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DRUZHBA CAFE
MOSCOW, RUSSIA

The Image of the Bicycle Tandem’
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C.AP.
CHANTHABURI, THAILAND

The Renovation of a Historic Café
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THE CUP
SFAX, TUNISIA

Moderm Vintage Coffee Style from Tunisia
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LA MASCOTTE
SFAX, TUNISIA

Abstract, Minimal Perspective to a Modem
Experience
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MICIO CAFFE
TAIWAN, CHINA

The Geometric Patterns for a Cat
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WOHNZIMMA
SALZBURG, AUSTRIA

Vintage Sealed in Rubber Stamps
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FOUNDATION COFFEE HERTFORD
HERTFORD, UK

Kraft Paper and Brand Minimalism
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UMAMI ZEN CAFE
BRINDISI, ITALY

Visual Clash of Eastern and Western Cultures
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RANDED COFFEE SHOP
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BABETTA CAFE
MOSCOW, RUSSIA

Vintage with Memorable Details
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COFFEE HOUSE LONDON
LONDON, UK

Golden Embossing for london Culture
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HECHO CON AMOR
CHIHUAHUA, MEXICO

Nostalgia from Grandmother’s Kitchens
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LAUGHING MAN COFFEE
NEW YORK, USA

‘All Be Happy!

LAUGHING MAN i
£EH, 48

ORI

THE CORNER 152
MELBOURNE, AUSTRALIA

A Project of Twenty-Year-Plus Life Expeciancy

i S o
WAHE, BRK

RIF A EMARL: 20 4

MR TOMS 156
AUCKIAND, NEW ZEALAND

Simple Urban Lifestyle
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PARTOUT-EVERYWHERE 160
TEL AVIV, ISRAEL

French Boutique Coffee Shop with Geometric
Richness
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MONOLOG CAFE 162
JAKARTA, INDONESIA

‘A Conversation with One Self’
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ATOMIC 166
AUCKIAND, NEW ZEALAND

Inspiration Drawn from the Esoteric Tradition of
Alchemy
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COFFEE SMITH 168
TAIWAN, CHINA

A Storytelling Branding
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MAJOR SPROUT 172
AUCKLAND, NEW ZEALAND

The Appeal of A Wonderful Design
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BA.RO.CO. 176
AMBERG, GERMANY

Smart and Flexible Logo
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URBAN HEART
KYIV, UKRAINE

The Simplicity of a Black and White Palette
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TIME OFF
ANTWERP, BELGIUM

Relaxing and Refreshing Mint Green
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PALEM CAFE RESTAURANT
JAKARTA, INDONESIA

Strong, Unique and Balanced
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CAFE CROWBAR
BRNO, CZECH REPUBLIC

A Strange Angle of Typeface Design
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LEGACY ROASTERS
GUADALAJARA, MEXICO

Symbolic Use of Graphics
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COLOCHATE CAFETERIA
SANTIAGO, CHILE

A Welcoming Sense of Belonging
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CAPULUS TABERNAM
MOINTERREY, MEXICO

Nordic Impression
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SMOKE & ROAST
LONDON, UK

The Colours of Food

Smoke & Roast MiMHETE
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PARC PANTRY
WALES, UK

Rustic yet Stylish Aesthetic

W SE £
KE, R

BRI

KAFFEE KANN ICH.
HANNOVER, GERMANY

The Visual Appeal of a Simple Design
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SANDWICH FACTORY
SYDNEY, AUSTRALIA

The Beauty of Simplicity and Nature
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COMO ST CAFE
AUCKLAND, NEW ZEALAND

A Magical World of Colours
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MOTO MOTO CAFE
STAVROPOL, RUSSIA

Cheerful Madness
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MANTRA RAW VEGAN
MILAN, ITALY

Taking Away a Seed of Rebirth
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CASA E CAFFE MOKADOR
FAENZA, ITALY

The First Concept Bar of Mokador
Casa e caffe Mokador MpMELE
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CARDINAL CAFE
BERKSHIRE, UK

A Cardinal Bird for Inspiration
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MISEGRETA
GUADALAJARA, MEXICO

A 'Secret Mix'
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LOUIS CHARDEN
YEREVAN, THE REPUBLIC OF ARMENIA

lllustration Design with Intriguing Stories
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CLOUD.COFFEE SHOP
MILAN, [TALY

Design with Elements from Sky
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BRONUTS
WINNIPEG, CANADA

A Tongue in Cheek Personality
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LE PASTEL
NEW YORK CITY, USA

Perfect Balance in a Combination of Colours
B MR

FEH, 48

R % P W 2 2Ry

{t} TELEGRAPHE CAFE
NEW YORK, USA

Typography and Symbols
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CAFEM
SEOUL, KOREA

The Symbolic Meaning of the Letter M
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Romantic Coffee Time
Coffee Shop's Graphic and Space Besign
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OFFEE SHOPS AND DESIGNERS
ISR 5 B 3 i

Have you ever wondered where creators take their ideas from2 Well, most of the time I'm
a creator and | can fell you that | get ideas from several places or moments, situations that
may only mean something special for me, and that may be even absurd or really common
for others. There are places, however, that may be considered temples of creation for
almost every type of creator, from writers, poets and painters to designers, artists, architects
and inventors, and one of those places are coffee-shops. I'm not sure if it's the magical
beverages that we find there, or that everyone you see going in or already sitting inside
have almost the same mood and have a clear goal for that very precise instant of their
lives: fo disconnect, or that the owners or creators of the best coffee shops in the world
share their love for what they're doing and put it in every square centimeter of their shops, or
maybe is the mixture of all those ingredients that make coffee shops unique, everlasting and
always cool places to visit.

As an interior designer and co-creator of some really special coffee shops like 9%
BOOKSTORE + CAFE and PERGAMINO (Medellin, Colombia) and CAFE BITE (Saudi
Arabia), among others, | think there are no better projects to work in than the ones where
you can print a part of who you are. And the best part of it is that your clients and their
customers nofice when a place is created with love, passion and knowledge.

The story behind 9% BOOKSTORE CAFE, for example, started almost just like that. By
accident or luck, one special lady gave us a call and told us her dream. At first it sounded
a little crozy and risky, but maybe because of that, it grabbed us all and made us fall in
love with the project: a bookstore dedicated to children, located inside a street market in
the mountains near Medellin (Colombia), 20 minutes away from the city, and with a coffee
shop inside so adults could go with their kids and share together a moment surrounded by
books. | call the idea crazy and risky because in this digital era, where printed material is
questioned every day and in every possible media, and computers, smartphones and fablets
rule how kids learn and read, and spend their time, the math just didn't sound that good.
And, when you mix that with Medellin, a city where people are not so into reading, well....
you got fo give her credit for her braveness.

After two or three meetings with our client, we were just infected with their security and the
picture was clear: this new project would change us as a company and it'd make a huge
impact in our city. And we were right, from that point on everything went smooth and nice,
the ideas just came fo us easily and the project took us o a moment in our lives where
we liked to hide in small places, where the best possible moment was to share with our
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parents an intimate evening in front of a good book, when we enjoyed stories with castles,
speaking animals, wild nature, spaceships, ghosts, bad gangs, cars and planes, queens
and kings, monsters and adventures..., It let us print in every graphic, in every piece of
furniture or lamp, in every poster or wall finish, the parts of our lives when we were children,
kids, teenagers and now adults. And yes, this is a true client-designer story, with no make-
up. It happened just like that, as 'simple and easy' as | described, because some of the
great things we leamed is that there is no impossible project, there are good clients outside
that trust our judgment as professionals and put in our hands the project of their lives, and
that our job and effort are worth it.

The design process forces you to search deep inside the images in your memory and to
apply your knowledge and your past experiences to understand specially the mistakes
you've made so you don't make them again. This is a magical but sometimes frustrating
moment and it makes you ask yourself how good can you really get to be, how much are
you repeating yourself and your 'winner design formulas', are you heading the right way for
the project, when will that white paper or empty screen have that image that takes fo the
instant you just say: | got itl.

Designing is like reading a good book you knew nothing about before, and it absorbs you
info its pages: you take it everywhere with you, you can't stop thinking about if, not even
after its finished and it makes you wonder what could’ve been different, how would the
result had been if you had chosen a different way from the beginning, or how could that last
pages could have ended with a better conclusion. For some of us, that may happen forever,
and some of us can't even visit the places we created because we can't enjoy being there
without criticizing ourselves for something we did or not did (believe me, | know many guys
like thosel). At that point, you have at least two choices: you can hate your job and quit to
become something else, or you can sit, relax, drink a good cup of coffee and understand
that you have the best possible work there is.

Carlos Garcia
Co4ounder and partner of LASMA NODO
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‘In a World Full of Complexity, Being Simple
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Extreme Simplicity and a Harmonized Space
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The Barista Box MpMEGE
JEfsE, BEh

Heph e B A4 AL

MONJO COFFEE
KUALA [UMPUR, MALAYSIA

Taking Cues from Metro Wayfinding Design

FLAL
GRWIE,

KETHEFRNRE

SWEET TREAT
COPENHAGEN, DENMARK

Symbolic Reference to a Space Concept

Al o £
P, FARA

FAF I 9 F M2 ]

PLOMBIERES ICE-CREAM CAFE
MOSCOW, RUSSIA

European café of House Economist
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