VY o

; ST
PS5

F ﬁw - .'":.

L %odib
s 83 ety




PH A @é’éﬁmr




EEER&FB(C | P )HIE

FARARAOOER « 2015 s i IRAARIF ST / 7 AR
B AR B, b R R i IR ST 0 G
— g AR R AL, 2015.10

ISBN 978-7-5669—-0922-0

[.OF T.Ok @ . OF4FA— R
L — QAR AR5 V. DTS976.4

v [ A P 4 CIP B A% 7 ( 2015 ) 375 238107 %

HERE: TR FHE
42-':*'%\%: §3 /);l
HEgt: 0

3 A P4
FRIRBAF
——201 5% & # B # ARG B A
XUNZHAO YINSE GUANGCAI: 2015 ZHONGGAOLING SHISHANG FUSHI YANJIU

biEMEEREE LiEhSReERIGHRHR D EHh
W M. HfeRE A ( I TTIE P 18825 )
MEEc4mts . 200051  HLi&: (021) 62193056
HRAERLE s hittp://www.dhupress.net

FAGHEME « http://dhdx.tmall.com

112 BRIk L&A RAT

Wil s VR R BRI

A, 889mm x 1194mm  1/16  EpgK: 22.25
. 784 TF

W 2015410 HEE 1R

W 20154F 10 H 45 1 RERK

2. ISBN 978-7-5669-0922-0/TS * 651

#r: 98.007T

DS 4 HEIR



EULBRAEETENN S KE



B ja)
tHSEHR  FEfE

BIEE
= X

Z R
BEH Kathryn.Hagen Z= & #%xfk
R E X 2SS BRB



TEN TS EME—ZE AN CIHMZWE R, E R LM R E H B 28, %F
I, BURF R “RRAR MRS A AL, KT R R R4S AP\ o T _Eifg R ERE 4 A
IE AR AR RS ORI T 2 AT BIA A S T S A

BRI A& IR R 1 RIS R T BRI ) T
ARG, B i USRI AR 2 SO R e ) B AR, ST B — N I 1 s 52
WIREL, FN A S E RS, BRI ES a2 7 BRI, St e
B TR . SR HURRHA” B BUR TR, A R R R
fif R TR, 2 ) SR B — 4 BRI 15D

S 2R BRI R TR . SR , AR BRI S TR,
BTG, RIS ZOR BRI T s I AR T XA SRR, R ¢ b
S I AR AR S L T 2014 4 9 HE_ LIS 2R B I 15 124 e (E =k,
FRFERLIAEIR T 85— J i i AR G I PRIG iR . IS IR AR SR RS Y SRR B
2014 ARSI ARG ) — B EAREX M. BN, SEE8K EBU e el i sn
R R ISR SRS,

2015 55wl I MR EPRIC KT 10 A, MfFsE RO 3 i e i R
BT & ( FIRIREDER——2015 G M ARMETTSE ) BT . X4 3 Xt 71
ST R BRI 2 IR B BB S ThRE L IR AR MG R L 053847 ST
BIAR T

i H LRI R 0 ARSI RSB INRG 5| K - MR B ANE RS S
R IX BRI ST, RS I BB S E R B Bk TR, A (R [l 4R
M TG R WA R Y 7 [T i !

Y
;’4
EHEMEERFRAZK

201549 A 208



001

002

005

021

025

039

046

001

&)

PSR IRITESREILERT

IREAY “8APE” P=Ml  Silver Industry, Sunrise Industry % &

Baby Boomers’ Acceptance of Solar-Powered Clothing 32)Ei—t%t
APHBERRZMIFERZ ET 5T Chanmi Hwang Eulanda A. Sanders

COFRREEFEFRIGEPONASHE The Application and
Promotion of the Wearable Devices in the Elder People Clothing

R 2 B

BT "XZER" BRMBERENERIT The functional design of
clothing for aged group based on the concept of Barrier-free 47 i#iz
E =L

ETUZFRIRENRZRINEEMER TS Middle-aged and Old People’s
Functional Clothing Research Based on the Wearable Devices @ &4
TRBEF  BEEMH  HEMH

CFEEERERITERSYWK S Design key points and present

situation analysis of smart clothing for the aged group £ % E &AL

CHEERMIRERIT The discussion of intelligent clothing for the

old E#FE I AL



FHRBGE > ©

—— 2015 & & B 1 AR I BF R

053

059

060

074

079

092

100

107

115

EEATRBENIAR EREYE  The present situation and development

trend of rehabilitative garments  fBeF 3 Esk WA KM

SRR ZRIRITAR

OUTLET: The trend of the new millennium ¥ TFEFNRIT: TRk

EFsE  Leo Giovacchini

(g SIS ED SR EERSHIERI  The expression of the traditional

and fashion in the pattern of the mature womenswear & %

Interpreting Male Ageing and Fashion:Arts-Informed Interpretative

HEFZREHBIERE

Phenomenological Analysis S BMHESHTE

M54 Anna Maria Sadkowska

HF RS ABMARAHIBREERITHFT  Study on the Clothing Design

for leisure style of urban elderly population 3K &

chENEHEZRIEREERETHINAAE  Application of Chinese traditional patterns

in the middle aged and old people’s garment  # #1440 % Z B

SEATIBAINFEREFRZERBERIRITFHNLA Preliminary analysis
about the application of Buzi pattern of Ming Dynasty in the design of

middle-aged and senior people’s leisurewear T R RIK

HBYETHNHEBREREETSREARIRETINA The aesthetic
implication of Nvshu and its application in the design of elderly

population the clothing % & & & &4k



122

130

142

163

154

163

170

182

003 »

—HERMMERITE PSR RIBFAINA  Personalized design of QR
code in application of Fashing Design of mature people X 4

iR "B &£IE B THISRRETRITSBSHESR Discussion
on Fashion Design and Service for Mature People in the Era of

Intelligence x| 3

HRITITR AT RERIRIFESIRITPANER  The Application of popular
elements in the designation of mature people % g #
BARRUIIEES T EERLENFATI The research of traditional

women’s dress fabric and pattern of southern Yangtze River in the late

Qing dynasty and early Republic of China # #.

RS ESIRIBIhRE 1T TE

CFEPENBERFZRIT DT The Design and Analysis of the Aging
Clothing with Fall Prevention Function %ik48 5 %

ZENREINREMSCHL A A5 Analysis on Implementation Methods of
Functional Design of the Clothing for Old-aged Group # %% #& 42

Kinetic Garment Construction for variable, aging bodies FhE# ALK

MFFIREF=LEDIZITIAFT  Rickard Lindqvist

EFIDAKRRFANFERRIHRIT Middle and old-aged people’s
fashion design based garment 3D fitting system f4i# 2

% #rif



—— 20155 5 & B & AR i BF 52

189

196

204

211

217

223

224

231

242

R BIZFLMIREEMRITIRIT  Study on the Structure Design of the
Social Old Women’s Garments & # & 4&

BINRRAREZEAZZRERFAINLEA Application of electrically-

heated technology in warm clothing for the old  ##48 & &

ZEAEESTEMNEMEESH Discussion on the influential factors

in the old people’s clothing comfort E#=

EEBHAINACIREF MAVRITIIR R HE The Research and Analysis of

Function Garments for Elders #2438 X =4

hEFEINREMAREERIIRA Overview of the Quinquagenarian Functional
Clothing #E# Wiy ey HEHE

PR IRImEE T AR

I BBRFREGHATFNRKREROTSRBEHEENTE Market
Status of Knitted Slimming Underwear in Shanghai and Suggestion to

Middle Aged Consumers Oriented & # X #&

Considering the Needs of Aging Baby Boomers Z#RHHIZ2)LEB—KTHE
k3T Marilyn J. Bruin Sauman Chu Lin Nelson-Mayson Juanjuan Wu

Becky Yust

A Study on Fashion Brand by New Mature Women’s Characteristics

EF s B MR E MEHT  Hyesoo Yeom



248

255

262

268

275

281

299

303

310

005 »

RTEFANRIGEERTA—HRBROEZHEM  The Diversity of knitting

Fashion of Mature People %44 Et

Travel Jams: IntersectingStrategies for the Mature Chinese Female
Traveler fciiFiftE: FEPSRZMNRITHREHZ Kathryn.Hagen

Eulanda A. Sanders

TR TIRA — R REFRAERESR  Study on Fashion Cloting

Products of Silver Gens under the New Era % 47

SREHPEFEL MR IZRIBEENE  Study on Cosmetic Consumption of

Urban Mature People in Contemporary China & %4

The influence of types of SNS advertisement by fashion brand, social
distance and involvement on commitment A& SRR TR 451
KB HLERSRENAITHBESRKENXRZME Dongeun Choi

Sunjin  Hwang

Emotional Fit Project: Mapping the Ageing Female Form 15miSE%.
TERLZMIRIBEE Anna Maria Sadkowska Katherine Townsend

Juliana Sissons

HITEEREEREDIHERE  Analysis of the development of China’s

elderly clothing market & %
Advanced Fashion H&EigITESH  Zeshu Takamura

The Possibility of Community Type Clothes Making #tXABRZE R+ T

TEERVTTIT SR Kazuro Koumoto



FHRSoR > o

—— 20155 BRI i BRI B R

319  The Universal Fashion Marketing To support customers enjoy

fashionable and healthy life  AMEfLETmES Mori Hideo

330 Understanding Korea Ajumma Way ssEP SR LMEFEAHART

Haesook Kwon

341 fRiEc






——2015% S8 i BRI BT 32

REAY "RARE Al

& = XY (LEWRLA¥KR, Li#, 201620)

Silver Industry, Sunrise Industry

® Yuan Ze (Shanghai Institute of Visual Art, Shanghai, 201620)

1 S[HER “FHR”

I AR CRIEE) P —&) “O R, FUBIEE S, MEET B AL 7
HRICAERA T B SIS D EGF ARE A TS, S ARIEIR, (B AFE T sk
MLt LR EARE, ERARE T T EHEZ A,

[EE  FEMCRFF R Z 9, P BN SRR T — NS GRS R P 75 &K E SR “47 B
FEML 2 IR E R, JCUARR R THRAR , T2 EAEEE AR “A7BH” PGB EEE Sk,

AT R EREE LAY “SHFH” , AT R ER R RS R E . HSL, il A" Fel 2
PH R R SR T2 7 o, miz e WA AR GRS |9 GG ER St AN T
o A “A7BH77 HEAABE R, ME “EHE” (i), iBAXA AR R ““ 7,
MKz “FHRH" . REHE T 2GR RV A BLe] R EER -

HHECHIRERE: BRRADEELSE RE 7R, 2012 F0E60 5 &L EALN
13.26% , L IS E LT T 2.93 NE D A Hiit, # 2050 F£3KE 60 & K UA L AL S
EE AN 25% K3 4 2. HSZELEEREES, PEDLE . FAPE AL
PR, INZ BTN AE BB SE LZ# AR . BARR SR Py 55 2 — &8 A L
F e, pUESE R REEUAS T LAINEL! SEANET BE/ N !

MfEZ IR TR T, 34% NIRRT ZEE ,33% 1 ETIRE,33% AEMNZE. BI=952>2—
N ARG 2, E R REGSH SEFIFI RS F A RIEE R , 2010 (EREZHEA LM 5
RUEGER I 1.4 512, 5] 2030 ¥R 13 J5{Z7C. QLRI ERIRE , (E AR, 42
“A7BH” EIETER “EIFH” L.

FEG LR RE LA R AR SR ARSI , Z s Al LA S &L G I H -+ - - el DOB AR : P
REAE FH = I8 I i 7= I 4 Sl B R G 4o , 5 I E 0 00 Bl e B R L0 25 M e Se P B L E 4R

O =R, TFME, XFH+; LHEUTRZRFEHF, LFREFK#FF. E-mail:yuanzehuyue@126.con



003 »

DB AR , FERSRAYI = Ml B, A ] 3R AS 58 22 TS IR AU AN 2 ANAT RERY .

2 ﬁ ii—ﬁﬁ” E%ﬂ “E”

TSR, HRANEAIRE T “2EE” , Firil “2Ebl” BIZJARACK eI B 2. i AFIRIVE , 13K
Y 2 SR RTZE, SEGORRMER W18 BIREEYD, 3555 s M AR eI =TI
MU ST B SRR R i, BRI RS A RARSEUR AT 5.

XA B R B A I E rh IR M AR JR RS o IR, FA TR A5
TEARIE N BN | PR<F R ERYE U HE B , 03X 2 AR SR AR RSV, il
i1 PR X — B AN B, g B/ LS A X R . fUiS
PSSR, JLFERSE MY T IR CR BT I = LA 8 R 1 | “Feik” 1EF0 “#
BH™

ER2FEAEALENRYERR, SHAEEREE  SEETE N AEBMEA — TG “AmrE”
58 VAR YT =25 (T = 11 T =

RS B N E X RAEFE A 20 HLA =P HERHER A, 20
W AN RIS A RS AL , (BRI TIRZEARE T “ T BRI, BT “/A
o ESEEGR . REMIMTEEEESEOE BB RETERL, B85 AR T I moES
MIESR, T2 A — A BT AR A E b il K

S RILNTEE I SEe It 5, Rz “Bl” &, 50 FEAX .60 4R B AR 2 R rh
BTN, BMUBREEREMBILEIAR KT Z “80 /5" “90 57, AIMRAREE
BT ARREEMN S Z —HHBEARRRZ “50 57 “60 57, SR,

M “50 57 “60 J5" {FAHEHEHEE AL — T RTIUELEME, Bt e
HNBCE I NTE, A7) 5 R 2 2 3w P I A0S DT W B S 2R T ER T R
LT S TS T A BB AR, B REFL . LWy s - - X — VI EERRE R
REF LIS : SRENAY WiFi RFERERIEARSS HEAZ - I O] DABARE th T THY il
B¢ MR R, B, TS EAS R EE LRYFE “ThZ AL, W Fashion [N 52 SN (A5
RIHZ AT > B S

AT A B ERERYE, AHER I a2 CFHRRT L, KRR, E R IR

3 ZRUEIRE

BIANA, Wb AR R BUZ G A T A A - B SRS NS —mhEA R
FEE S, Ao AU R G HDy SRR A AA SN R T 47 #2 i UL, JE AR 7 AL
LI HITEE . PAEEE A O Z A SR E R AER S . i ®], B L EPRA
HR AR i A 2 A ml , B E A HA R T, HA LR AR -



SRS R > oo

——2015% 5 ¥4 B 4 BR i 6F 32

HYz, 26 ARSI, ESAR5 5 N IS, (B 2 52 X35 N L SR <.

BRTS  MTI 7522 (BT AR 413 R, DARZ B 2 i S S IR s (ot i O 2D
EUHR R FH i F A BT BB AL -+ - - S GRS B (0T B AR 2 “ ANIZ0A]7

CERA 7 MU W R N 2 AN B SR A g T AR G Y AR v, R 9y T R R R
XSy “NIZLFI” IR FERFFEXAS “SHBH” FollAe (BN B R 2 B BB RS AT 58 T
K, X FAERCIN A IR E R E S AN, P ERCZERE T LA, &5 04 nT RE PRI 20 {H
20, 80 FREARHYTL, BV P EE S Bt Rl “A7BH” Foll, B8 75 AR E SN0 T — AV B REAR 2 .
FEG SR AE X BT, P2 L S TS T 2 BR, A B BT IE X R SR g5 A R AR B AR M 1
TR, WA ARG AR BRRSAE (i R TE AR TR R B 52D Bl ERE: | BRI M T
FAH R e A . i R E A S WO , B REAREE R — N B AN TR T R
aai T s EEZFZTHHMRAE VDC B & H, ] 2018 4 (U EE T # BB L5 41 iy
{EFIX 30 {Z3E5T,

HETHFTA T B2 2 ERE SRS SR, 27 2UREEN X T i A XS . HEEA
I AR AR M B BB 5 SRS = 5 TR BB A A —FERvE YT, B0, AMMTOUEZEAN) He
g3 FAY BT LA E 8O 15 IR B B AR , S AR AP 2 I A S O AR AAE BRI K #97 . AEME
WG E N AR TEhROARSE , b BEnT DAE R ) LB = SR T3 HVAREE B s SIS |
L, HUAh, WK T P R4 1E Tl B SR ARG AT -+ - LI, S
RS, S5 , Bt CRR

EiRE A AR BN IR SR Z IR E R “SHBH” Pl B PR 5
BURDHTS |88, RIS AR L TS R, FE PRI JERFIEOR | S BRI Il T o 28 55 i >
B EEARGUH SRR A9, ERAR “FHE” Foli& s b E AR VAR, 1k
IR A EHERF “MADE IN CHINA” .



005 »

Baby Boomers’ Acceptance of Solar-
Powered Clothing

€ Chanmi Hwang' Eulanda A. Sanders (lowa State University, Ames, IA. USA, E-mail:

chanmih@iastate.edu, sanderse@iastate.edu)

Abstract: This study explored Baby Boomers' acceptance of wearing wearable technology,
specifically: (a) how Baby Boomers perceive the benefits and concerns of wearing solar-powered
clothing, and (b) how Gen Y and Baby Boomers differ on their perceptions of and attitudes towards
wearing solar-powered clothing. A convenience sample of 720 responses were obtained from one
Midwestern institution in the United States and used for data analyses. The results of independent
samples’ t-test showed that Baby Boomers perceived the clothing to be more comfortable, aesthetically
pleasing, and eco—friendly, and showed more favorable attitudes towards purchasing the clothing
compared to the Gen Y group. The respondents were asked to provide their views about the benefits
or concerns of solar-powered clothing. Benefits included usefulness, energy conservation, saving
money and innovativeness while concerns included high price, risks, style/appearance, comfort,
environmental impact and usability. Baby Boomers may be a key segment of the population for solar-
powered clothing and the findings are useful to current researchers and apparel industry members who
seek to devise strategies for sales and marketing of products which inherently require both technology
and clothing attributes.

Key words: Baby Boomers, Wearable Technology, Solar-Powered Clothing
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