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Abstract

Report on Development of China’s Media Industry is an annual work edited by the
Tsinghua University School of Journalism and Communication. The Center of Media
Economy and Management Studies and many domestic and foreign media experts
contributed articles. The contributors to the book offer extensive observations on all
aspects of the development of the media industry, as well as scientific analyses of
media trends. The book has now become one of the authoritative reference books on
the study of China’s media industry. Report on Development of China’s Media Industry
has been authenticated as a source periodical of China Social Sciences Citation Index
(CSSCI) since 2012.

2016, the framework of the Report on Development of China’s Media Industry has
been changed. The report is divided into five parts: General Report, Reports on
Media Industry, Reports on Media-related Industries, Special Reports and Media
Industries Development Reports of Overseas, Hong Kong and Taiwan. The reports
cover nearly 20 segments, including television & film, newspaper & periodical, book,
radio, Internet, mobile media and advertising, etc. In 2015, China’s Media Industry
has undergone deepened market restructuring as a result of the transition of traditional
media and the emergence of new mediums. Technology and capital have become
more powerful in the media industry, when Internet Giants, such as Baidu, Alibaba
and Tencent, are expanding aggressively and occupying high-quality resources in both
traditional and new media. The “Internet Plus” has become a national strategy, and
the boundaries of the media industry become more blurred. “IP” ( Intellectual
Property) , “Pan-entertainment” (industry chain based on IP) and “VR” ( Virtual
Reality) were hot words of 2015. Artificial Intelligence technology has penetrated
into to the field of social life, and Cloud Computing has become the engine of
corporate innovation. A new surge in the development of Internet is driven by
technology, which is also giving more vitality to new media industry.

Report on Development of China’s Media 2016, with systematic reviews and analyses
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Abstract — (:l

of the media industry and its sub-sectors, is a useful reference for government
designing of media system, for government policymaking, and for setting operational
strategy by media enterprises. It is also valuable to researchers, teachers specializing in

journalism an communications, especially in media economy and management

studies.
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