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wrote Communication in Our Lives to share with students my view
of the importance of communication in our everyday lives.
have strived to make the book as interesting, substantive, and
engaging as communication itself is. I use a conversational style of writing
and weave into the chapters examples, reflections from students, artwork,
and applications that invite students to become engaged personally with

the ideas presented.

Communication in Our Lives provides insight into communication in a
range of contexts and helps students develop concrete skills as communica-
tors. This book is unique in its incorporation of social diversity and in its
emphasis on theories, research, and skills developed by scholars of commu-
nication.

Integrated Attention to Social Diversity

Social diversity is one of the most significant features of life in the United
States. Our culture includes people of different ethnicities, ages, genders,
physical and mental abilities, and sexual orientations. The notion of America
as a melting pot in which all differences are homogenized has given way to
metaphors such as the family quilt. Just as a family quilt consists of squares
with distinct integrity, so does our culture consist of people with unique his-
tories and identities; just as the individual squares in a family quilt create an
exquisite whole, so do the different people in America make up a glorious
overall culture. We do not need to erase or dilute differences to have a
vibrant, rich society.

Communication in Our Lives encourages students to appreciate social
diversity as a strength of cultural life and weaves social diversity into the
basic fabric of human communication. Rather than segregating diversity into
sidebars that are set apart from the main text, I have infused every chapter
with material on race, class, gender, sexual orientation, ethnicity, and other
anchors of individual identity and communication style. For example, in
Chapter 10 I note how cultural values affect communication in groups and
teams. In discussing personal identity in Chapter 3, I point out how social
views of race, class, gender, and sexual orientation affect self-concept.
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In addition to weaving social diversity into my basic approach to com-
munication, Chapter 7 is devoted exclusively to communication and culture
as one of the foundations of effective interaction in today’s world. This chap-
ter provides a sustained and focused exploration of the reciprocal relation-
ship between culture and communication.

Emphasis on Communication Theory, Research, and Skills

The first books written for the hybrid course in communication relied exten-
sively on theories and research from disciplines such as psychology and soci-
ology. Doing so made sense when communication was a young field without
its own base of knowledge and theories. Although communication continues
to contribute to and draw from other disciplines, it is a substantive field in
its own right. Scholars of communication have developed an impressive
range of theories and research that shed light on the dynamics of human
interaction.

Communication in Our Lives highlights theories, research, and skills devel-
oped by scholars of communication. For example, Chapter 9 provides cover-
age of relational dialectics, a theory developed by Leslie Baxter, a professor of
communication at the University of lowa. Chapter 9 also discusses research
conducted by communication scholars on the topic of negotiating safer sex
in an era shadowed by HIV and AIDS. I emphasize the work of professionals
in communication, both because that work is sound and valuable and
because accenting it allows students to appreciate the substantive depth of
the communication field.

Special Features of Communication in Our Lives

I've already noted two distinct features of this book: incorporation of social
diversity into all chapters and emphasis on theories, research, and skills
developed by scholars of communication. In addition to those two features,
there are several other aspects of this book that make it interesting and valu-
able to students.

First, as I said earlier, I adopt a conversational style of writing, rather
than the more distanced and formal style often employed by textbook
authors. 1 share with students some of my experiences in communicating
with others, and I invite them to think with me about important issues and
difficult challenges surrounding communication in our everyday lives. The
accessible, informal writing style encourages students to interact personally
with the ideas that I present.

A second feature of this book is the student commentaries. Every chapter
is enriched by reflections on experience that were written by students in my
classes. The questions, insights, and concerns expressed by diverse students
enlarge the viewpoints represented in this book. Further, they invite readers
to reflect on their own experiences as communicators.



Communication in Our Lives also includes pedagogical features that
promote learning and skill development. Punctuating each chapter are
Everyday Applications, which help students apply concepts and develop
skills that are discussed in the text. Each chapter also includes a number of
Communication Highlights, which call attention to interesting communica-
tion research and examples of communication issues in everyday life. Focus
Questions open each chapter so that students have a preview of the main
ideas to be covered. Concluding each chapter are questions that encourage
students to reflect on and discuss material that has been presented.

Additional Resources for Instructors

Accompanying the textbook are instructional resources that complement
and extend its coverage. I have written an Instructor’s Resource Manual that
describes alternative approaches to teaching the basic course, provides a
wealth of class-tested exercises, and suggests journal entries and films and
panels. Also included in the manual are transparency masters and sample
test items. Full-color transparency acetates and computerized testing are also
available to instructors who adopt this text.

Two other pedagogical resources accompany Communication in Our Lives.
One is the Student Companion, which I wrote to provide students with
practical exercises and inventories that guide them in applying concepts
and developing skills discussed in the book. The Student Companion
includes exercises, observation forms, and other activities that instructors
may assign either outside of class or as part of classroom activity. Pages in
the Student Companion are perforated so that assigned activities may be
turned in to instructors. Also accompanying Communication in Our Lives is
the Wadsworth Basic Communication Videotape, which is available to
instructors who adopt this text.
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Communication in Our Lives
by Julia T. Wood

A STUDENT’S
GUIDE TO LEARNING

Communication is relevant to virtually every aspect of your life,
whether you're talking with others to sustain personal relation-
ships, speaking to a group, or working through an idea by talking
to yourself. Communication in Our Lives is written for anyone
interested in human communication. It includes timely theories
and research generated by scholars of communication, as well as
practical advice and guidelines for your everyday interactions.

Each chapter highlights the experiences and orientations of
diverse people and discusses the commonalities and differences
among us. For instance, Chapter 7 focuses exclusively on commu-
nication and culture. This chapter is designed to heighten your
awareness of the ways in which language expresses cultural values
and how communication can shape and change the character of
cultures.

Learning aids such as Student Commentaries, Communication
Highlights, and Everyday Applications are included in every chap-
ter. These features are designed to provide insight, spark discus-
sion, highlight important information, and show you how the text
material pertains to your everyday life.

I hope you'll take a few minutes to read the next five pages. They
offer an overview of the special features of the book and help you
understand how communication works—or doesn’t—in a variety
of situations. In short, they introduce you to ways in which this

book will give you opportunities to strengthen your skills as a
communicator!

Wadsworth Publishing Company

I(’FP An International Thomson Publishing Company
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TEGRATING COMMUNICATION THEORY

Communication in Our Lives will show you how theories help us understand everyday
experiences. This book demonstrates that effective practice is based on theory—the
knowledge of how and why the communication process works and what is likely to
result from different kinds of communication. You will see the importance of adapting
your personal and professional communication to be effective with the variety of

What Can Be Gained by Studying
Communication?

This excerpt (left) from Chapter 1: The World
of Communication shows you how studying
communication theories can make you a
better communicator and help you make
sense of what happens in your everyday life.

Perception: How We Make
Sense of the World

This excerpt (right) from Chapter 2:
Perception and Communication demon-
strates how our expectations can be
greatly influenced by how we perceive

others.
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NE AND CONTENT TO ENHANCE YOUR
UNDERSTANDING OF COMMUNICATION

A personal, conversational tone is used to make the content of
Communication in Our Lives interesting and applicable to your life.

How Language Influences Cultural
Views of Personal Identity

This excerpt (right) from Chapter 7:
Communication and Cultures exemplifies the
conversational tone used throughout the
book. In this instance, a description is given
for how language reflects cultural views of
personal identity.

EXASPERATED? gard

TRY To THINK OF YOUR MATE AS A
CRoss- CULTURAL. EXPERIENCE /

Another general difference is what each sex re-
the primary basis of relationships. For men
activities tend to be a key foundation of close
friendships and romantic relationships (Inman
1996; Swain, 1989; Wood & Inman, 1993). Thus,
men typically cement friendships through doing
things together (playing soccer, working on cars
watching sports) and through doing things for
one another (trading favors, washing a car, doing
laundry). Many women see communication as the

crux of relationships. It is not only a means to
instrumental ends, but an end in tself. Thus
women often regard talking about feelings, per-
sonal issues, and daily life as the way to build
and continuously enrich relationships
Given the differences between how women
and men, in general, use communication, its
hardly surprising that the sexes often misunder-
stand one another. One clash between gender
communication cultures occurs when women
and men discuss problems. When women talk
about something that is troubling them, they are
often looking first for communication that ex-
presses empathy and connection. Yet masculine

182

socialization teaches men to use communica-
tion instrumentally, so they tend to offer advice
or solutions (Tannen, 1990; Wood, 1994d
1996b). Thus, women sometimes interpret
menss advice as communicating lack of personal concern. On the other
hand, men may feel frustrated when women offer empathy and support in-
stead of advice for solving problems. In general, men also make fewer per-
sonal disclosures, whereas women regard sharing confidences
as an important way to enhance closeness (Aries, 1987; Johnson, 1996
Men and women, in general, also have different styles of listening, So-
cialized to be responsive and expressive, women tend to make listening
noises such as “um hm," “yeah,” and *I know what you mean” when oth-
are talking (Tannen, 1990; Wood, 1996b). This is how they show they
are following and interested
size affirming othe

asculine culture, however, doesn't empha-
cally or verbally, so men tend to make fewer listen-
ing noises than women. Thus, women sometimes feel men aren' listening
to them because men don't symbolize their attention in the ways women
have learned to expect. Men may also misinterpret womens listening
noises as indicating agreement (versus attention) and be surprised if
women later disagree with their ideas

Perhaps the most common complication in communication between
the genders occurs when a woman says “Let’s talk about us.” To men this
often means trouble, because they interpret the request as implying there is
a problem in a relationship. For women, however, this is not the only—

Part | / Foundations of Communication

in specific circumstances. For instance, in the United States, salads are usu-
ally served before a main course, but they follow it in France and much of
Europe. In China, defendants are presumed guilty, whereas in the United
States, they are presumed innocent unul proven guilty. In America, chil
dren are expected to grow up and leave their families of origin in order

10 start their own families. In some Asian societies, however, children are
expected to live with or near their parents and to operate as a single large
family. What we view as normal reflects the teachings of our particular cul
ture, not absolute truths. The values endorsed by a culture are woven into
communication, so that how people talk and interact nonverbally both
reflect and perpetuate particular cultural values

Norms are often rooted in cultural traditions. For example, in the
United States and some other countries, women have assumed their hus-
bands’ names because of the tradition that a man is the head of a house-
hold. Although some couples now choose not to use the man’s name for
their identities, the tradition of regarding men as heads of families still pre
vails and, with it, the normative practice of women’s symbolically becom-
ing one with their husbands. Norms of communication may also reflect
cultural values. In the United States, for instance, there are many norms
that respect the values of individuals’ privacy, property, and autonomy
knocking on closed doors, asking permission to borrow others’ property,
having separate utensils for eating and serving food and individual places
for meals, and moving without consulting any authorities. In countries
with collectivist values, however, different communicative norms prevail
Koreans do not set individual places, and they use the same utensils for
serving and eating. In China, no citizen would change jobs or move with-
out first getting approval from the local unit of the Communist Party
(Ferrante, 1995)

Language Language shapes how we think about the world and ourselves
As we saw in Chapter 5, language is packed with values. Consequently, in
the process of learning language, we learn our culture’ values, beliefs, and
norms. The value that most Asian cultures attach to age is structured into
Asian languages. For instance, the Korean language makes fine distinctions
among different ages, and any remark to another person must acknowledge
the others age (Ferrante, 1995). To say "I am going to school” in Korean

a teenager would say “hakkyo-eh gahndah” to a peer of the same age,
hakkyo-eh gah” to a parent, and “hakkyo-eh gahneh” to a grandparent
(Park, 1979)

Language also reflects cultural views of personal identity. Western cul-
tures tend to emphasize individuals, whereas many Eastern cultures place
greater emphasis on family and community than on individuals. It5 un-
likely that an Eastern textbook on human communication would even in-
clude a chapter on self, which is standard in Western textbooks. If 1 were
a Korean, I would introduce myself as Wood Julia to communicate the
greater value placed on familial than personal identity

Part | / Foundations of Communication

Gender as a
Co-Culture: How
Communication
Practices Differ

This excerpt (left)
from Chapter 7
describes common
differences in the
ways women and men
communicate and
shows how these
differences can cause
misunderstandings.




A thesis statement refines what you've already done in limiting your
topic and defining your purpose. Chris’ thesis statement for his speech
was this: Donating blood is painless, quick, and lifesaving for others. Al-

h Chriss listeners may have forgotten many of the specific points in
his speech, they remembered his main idea, which is the purpose of a
thesis statement

The foundation of effective public speaking is choosing and clarifying
the focus of communication. As we've seen, this requires you to select and
narrow a topic, define a primary purpose, and develop a clear, concise the-
y to consider how listeners shape the goals

sis statement. We're now rea
content, and style of public speaking

ANALYIING YOUR AUDIENCE

In one of my classes, a student named Odell gave a persuasive speech de-
signed to convince listeners to support affirmative action. He was person-
ally compelling and dynamic in his delivery, and his ideas were well orga-
nized. The only problem was that his audience had liule background on
affirmative action, and he didn? explain exactly what the policy involves
He assumed listeners understood how affirmative action works, and he fo-
cused on its positive effects. His listeners werent persuaded because Odell
failed 1o give them information necessary to their support. Odells speech
also illustrates our earlier point that speeches often combine more than
one speaking purpose—in this case giving information was essential to
Odell’s larger goal of persuading listeners

In another class, a student named Christie spoke passionately about
the morality of arianism. She provided dramatic evidence of the cru-
elty animals suffer hey are raised and slaughtered. When we polled stu-
demts after her speech, only two had been persuaded to consider vegetari-
anism. Why was Christie ineffective? She didn't recognize and address
Jisteners' beliefs that vegetarianism wasnt healthy and that vegetarian foods
are unappetizing Christie mistakenly assumed that listeners would know
it easy to get sufficient protein, vitamins, and minerals without consuming
meat, and she assumed they would understand vegetarian foods can be de:
licious. However, her listeners didn’t know that, and they weren' about to
consider a diet that they thought wasn' nutritious or palatable

The mistake that Christie and Odell made was not adapting to their
audiences. It impossible to entertain, inform, or persuade people if we
don't consider their perspectives on our topics. need to under-
stand what listeners already know and believe and what reservations they
might have about what we say (McGuire, 1989). To paraphrase the advice
of an ancient Greek rhetorician, “The fool persuades me with his or her
reasons, the wise person with my own.” That is, effective speakers under-
stand and work with listeners' reasons, values, knowledge, and concerns.
This advice is as wise today as it was over 2,000 years ago.

Part II / Contexts of Communication

E FOUNDATION OF EFFECTIVE COMMUNICATION

Communication in Our Lives shows you that by studying and practicing the ideas
presented, you will become a more confident and competent communicator.

Planning a Public Speech That Has Impact

In this excerpt (left) from Chapter 12: Planning Public
Speaking, you learn the importance of analyzing your
audience before giving a speech. In order to entertain,
inform, or persuade people with a speech, the views and
perspectives of your listeners need to be considered.

The
Iimportance
of Groups
and Teams

This excerpt
(right) from
Chapter 10:

Foundations of
Group and Team
Communication dis-
cusses the strengths
of group communi-
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to help disadvantaged, primarily | instructors that Challenge stu- the minority students who had

minority students succeed acade- | dents were unusually bright and achieved 4.0 averages in the entire

mically. Yet for years, students were quick learners 1980-1990 decade. When teach-

who enrolled in Challenge did Once Challenge teachers ex- ers expected Challenge students

no better than disadvantaged stu- | pected success from their st- to do well and communicated

dents who didn' attend. dents, they communicated this those expectations, the students in
Normian Johnson, a special as- expectation by the way they acted | fact did do well—a case of a posi-

sistant 1o the president of Tech, toward the studenis. The results | tive sell-fulflling prophecy

explained that Challenge failed were impressive: In 1992, 10% of

because the program was based the first-year Challenge students Source: Raspberry, W (1994, July 5).
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sudents were dumb, The whole | academic year. By comparison, it ey
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model. Knowing the power of who didn! panicipate in

children, so daughters are told “Nice girls don' play rough,” “Be kind 0
your friends,” and *“Don't mess up your clothes.” Sons, on the other hand,
are more likely to be told “Go out and get ‘em,” “Stick up for yourself,”

and “Don’ cry” As we hear these messages, we pick up our parents' and

Family members provide direct communication about many aspects of
who we are through statements they make. Positive labels enhance our
You're so responsible,” “You are smart,” “You're sweet,” “You're
great at soccer.” Negative labels can damage childrens self-esteem: “You're a
troublemaker,” “You're stupid,” and *You're impossible” are messages that
demolish a childs sense of self-worth

Direct definition also takes place as family members respond to chil-
dren's behaviors. If a child clowns around and parents respond by saying
‘What a cut-up; you really are funny.” the child learns to see herself or
himself as funny 1f a child dusts furniture and receives praise (“You're
great 1o help me clean the house”), being helpful to others is reinforced as
part of the childs self-concept. From direct definition, children learn what
parents value, and this shapes what they come to value. For instance, in
my family, reading was considered very important. I was great at outdoor
activities such as building tree houses and leading “jungle expeditions”
through the woods behind our home. Yet my parents were indifferent to
my aptitudes for adventures and physical activity. What they stressed was
learning and reading. 1 stll have vivid memories of being shamed for  *B"

society’s gender expectations.
resist cof
ng and ¢ self-esteem
that m
verse id
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1 used to belong To @ creative writing group where all of us helped each other
improve our writing, We were all equally vocal, and we had a lot of good
discussions and even disagreements when the group first started. But then
one member of the group got a story of hers accepted by a big magazine,
and all of a sudden we thought of her as a better writer than any of us. She
didn't act any different, but we saw her as more accomplished, so when she
said something everybody listened and nobody disagreed. It was like a wet
blanket on our creativity because her opinion just carried too much weight

once she got published

Strengths of Groups

How Family
Members Affect
Our Self-
Concepts

The primary potential strengths of groups in comparison to individuals are
that groups generally have greater resources, are more thorough, are more
creative, and generate greater commitment to decisions (Wood, 1992a)

Greater Resources A group obviously exceeds any individuals in the
number of ideas, perspectives, experiences, and expertise it can bring to
bear on solving a problem. Especially in teams, the different resources of
individual members are a key to effectiveness. One member may know the
technical aspects of a product, another understands market psychology, a
third is talented in advertising, and so forth. Health care teams consist of
specialists who combine their knowledge to care for a patient. When my
father was hospitalized after a series of strokes, we had a health care team
that included a neurologist, a cardiologist, a physical therapist, a social
worker, and a registered nurse. Each member of the team had a different
expertise, and they coordinated their specific skills and knowledge to pro-
vide him with integrated care

Chapter 10 / Foundations of Group and Team Communication 269

mitment to decisions.

This excerpt (above)
from Chapter 3
explains that family
members influence
our self-concepts by
how they describe us
and respond to our
behavior.
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The following learning aids are designed to expand on the ideas in the book
and spark further discussion in your classroom and elsewhere.

Student Commentaries

Communication in Our Lives includes excerpts from
students’ journals in every chapter. These commen-
taries enhance the material in the text by adding to
the voices and views it represents. This example
(left) from Chapter 8 illustrates how expressing
awareness of another’s perspective in a work setting
can improve employee morale and retention.
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For Further Reflection
and Discussion

Each chapter closes with a “For Further
Reflection and Discussion” section
designed to help you reflect on the mate-
rial you've read and become more aware
of your own beliefs. Item 2 (left) from
Chapter 13: Researching and Developing
Support for Public Speeches asks you to
explain how the process of researching a
speech has affected your understandings,
beliefs, and speaking goal.

Commupication

Student Companion

This comprehensive study guide (right) will
complement and expand your understanding of
the concepts discussed in the book. It includes a

for key concepts, activities on perforated pages,
and self-test questions.

summary of each chapter, lists of vocabulary terms
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