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Preface

When there are so many different and excellent research books available on the market,
a natural question to ask would be: Why another research book? We believe that there
is a need for a book that focuses on the systematic decision-making process around
research, and the academic production of research. For that reason, our focus is less on
the specific methods and techniques of research, and more on the research decisions that
every research student has to make. This process is based on many years of research and
supervision experience of the authors, and has been tried and tested with a wide range of
successful Master’s and Doctoral researchers. Underlying our approach to this book is the
knowledge that no research book provides a comprehensive source to all types of research,
and accordingly the purpose of this book is to serve as a compass to guide researchers
through the research process and to point them in the right direction before they immerse
themselves in the design and methodologies supported by their research decisions.

The book is divided in three sections. Chapters 1 to 3 deal with an overview of the
process and the initial phases of research, where the researcher conducts a literature review
and develops the research problem and purpose. Chapters 4 to 7 deal with the important
aspect of research design and analysis, and in this section we have tried to focus on those
qualitative and quantitative research strategies and designs most applicable to business
and management research. The final section (Chapters 8 to 10) focuses on the production
of actual research outputs, by way of a research proposal and a research report.

We trust that you will find this South African book a useful contribution to the research
journey of your postgraduate students.
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