BT FHERRMB AT

THE BUSINESS OF TOURISM

1'\_4\

ey HUIES7N
i A Y L s

Sixth Edition

JChristopher Holloway (s)

-

=




R Wik M 47
The Business of Tourism
il k1
Sixth Edition

J Christopher Holloway (%)

ShEHE ST /
FOREIGN LANGUAGE TEACHING AND RESEARCH PRESS
b3 BEIING

fiidBizre T s 4



(R)FEFI158

RS 01~ 2003 - 3935

A5 feRssa H (cP) B

T b A3 /(38) B & % (Holloway, ] C)F . —db5 . SMESUE SHI5T R4, 2004. 1
ISBN 7~ 5600 - 4011 — X

.- 0. % 0 E—Ee—REER—HH—H V. F590

o E A B 41 CIP B (2004) 55 009119 &

© Pearson Education Limited 1983, 2002

This edition of The Business of Tourism (Sixth Edition) is published by arrangement with Pearson
Education Limited.

Licensed for sale in the mainland territory of the People’s Republic of China only, excluding Hong
Kong SAR.

i i A2 3
J Christopher Holloway (%) 3
#®ENX ik
WM AU
SN N RE WAL

Bi%E: 010 - 68917544; 68917848

fEH : 010 - 68916344

E-mail: ced@fltrp. com

RE: MINT MRS
 SMEHE ST AL
» AW A= 19 S (100089)
it hetp: //www. fltrp. com
B LR SNERE AR
&: 787x1092 1/16
3
x
B2

&
RE
B3

. 27

D2004E2 A IRE 2004 4E 2 A% 1 kR

: ISBN 7 - 5600 - 4011 - X/G+2011
#:31.90 7T

*

* A EDOHBDERLE

B BT R BRI A A A AR
WERRR ST FRELEE (010)68917826
MRBRPD AL (010)68917519

L Wy tem o oo n <or L



Preface to the sixth edition

In my preface to the fifth edition, published in 1998, I wrote that the pace of change
in tourism was intensifying. Little could I have guessed at the acceleration of that
change which would occur over the following three years. My earlier intention with
this new edition was to do some modest updating — a new table and illustration here,
some corrections to text there, perhaps some minor expansion in the contents where
readers felt that the basics had been covered too briefly. In the event, I find that I have
once again ended up preparing what is essentially a complete rewrite, even though
the format remains virtually unchanged.

The points that concerned me in preparing the earlier edition — the rapid obsoles-
cence of material, the process of merger and takeover in the various sectors of the
industry which made a mockery of any attempt at contemporary expertise — have
become magnified. The challenge of preparing a text which continues to provide the
underlying principles and some contemporary examples drawn from the industry is
undermined by the distinct possibility that some of the examples will no longer exist
by the time the text gets into print! The only possible solution to this problem, which
is unlikely to abate over the next few years, is'to produce a web site with regular
updatings so that tutors using the text as a teaching tool and students of tourism look-
ing for an introductory overview of the industry are not totally out of touch with what
is going on in this fascinating business. The possibilities of this will be explored in
the near future.

It also seems to me that research information in the public domain is decreasing,
even as the need for it increases. This is undoubtedly in part a direct result of the hard-
nosed commercialism that dominates in the public sector, as funding is reduced.
Information now must be sought using the latest technology, too, so web sites and
CD-ROMs replace hard text and telephone calls (too difficult to find a human being
on the other end of the line). Is it just my imagination, or does this process take much
longer, and cost far more, than traditional searches through the covers of books and
journals?



PREFACE TO THE SIXTH EDITION

Inevitably, the text gets a little longer with each edition. This reflects my efforts to
cater for all those tutors who offer their positive and supportive comments as to how
the text might be further improved — but never suggest what might be dropped! I have
tried to meet these requests, by expanding a little on business travel, the significance
of sustainable tourism, and internationalization, especially the integration of the
industry within the European countries. I have, of course, included copious references
to the impact of information technology in the industry, especially in areas such as
distribution policy, and I have tried to draw some conclusions about where the
industry is going over the next decade.

What has also intrigued me is the widening of what tourism embraces as a concept,
and in this edition, for example, I have included some discussion about ‘dark
tourism’ ~ the increasing interest shown by certain groups of tourists in visiting sites
of gloom and despondency, from cemeteries to sites of recent warfare (Vietnam),
from places of climatic catastrophe (Mount St Helens, sites of recent earthquakes) to
sites of the very darkest tragedy (concentration camps, Anne Frank’s house in
Amsterdam). This is a far cry from the original concept of getting away from one’s
troubles and unwinding, and the evidence so far suggests that this trend is a positive
thing, one which reveals the tourist as someone searching for truth, for understand-
ing, for moral improvement. At the same time, the mass tourist movement has never
been more criticized, and the image of the tourist becomes ever more negative as the
media fill their pages with stories of air rage on board aircraft, and of beer-swilling
louts and noisy rave parties in every popular beach destination from Ibiza to Pattaya
Beach. Notwithstanding the movement for sustainable tourism, the wholesale
destruction of formerly attractive beach and rural areas continues apace, as numbers
increase around the world and the relative cost of going on holiday abroad falls.

The acceleration in the number of textbooks coming on-stream also continues, as
will be evident in the bibliography at the end of this text (and this is only a selection
of those availabie!) These are now being published in such numbers that very few, if
any, market gaps remain, and very few sectors remain unexplored in depth. Most,
however, appear to be written to meet the needs of academics rather than prac-
titioners — a point often raised by those practitioners when reviewing them. In a
sense, this brings me full circle: my original intention was to produce a text which
would provide a respectable overview of the industry and how it operates, both for
new students of tourism and for practitioners who had not had the opportunity to
benefit from any formal education in tourism but who sought to learn more about its
operation, simply and conveniently. I hope this text still meets this need.

My thanks, as ever, to those who have helped in the preparation of the text,
especially Neil Taylor, Managing Director of Regent Holidays, who has been helpful
over many editions with his practical contributions of hard-nosed facts.

Whilst every effort has been made to trace the owners of copyright material, in a
few cases this has proved impossible and we take this opportunity to offer our
apologies to any copyright holders whose rights we may have unwittingly infringed.

Editor's note: All the maps in this book are only outline ones and for your reference.



AA
ABTA
ABTAC
ACD
ACE
AIC
AIEST
AIT
AITO
APEX
ARTAC
ASTA
ATB
ATC
ATOC
ATOL
ATTF
ATTT

AUC
AVE

b2c
BA
BAA

BABA
B&B

List of abbreviations

Automobile Association
Association of British Travel Agents

Association of British Travel Agents’ Certificate
Automatic Call Distribution

Association of Conference Executives

Airbus Integrated Company

Alliance Internationale d’Experts Scientifiques de Tourisme
Air Inclusive Tour

Association of Independent Tour Operators

Advance Purchase Excursion Fare

Association of Retail Travel Agents’ Consortia
American Society of Travel Agents

Automated Ticketing and Boarding Pass

Air Traffic Control

Association of Train Operating Companies

Air Travel Organisers’ Licence

Air Travel Trust Fund

Association of Tourism Teachers and Trainers (formerly ATT Association of Teachers
of Tourism)

Air Transport Users’ Council

Alta Velocidad Espagnola (Spanish high-speed train)

Business to consumer

British Airways

Organization operating airports, now privatized, formerly publicly owned British
Airports Authority

Book a bed ahead

Bed and breakfast

vii



LIST OF ABBREVIATIONS

BEA

BHA
BH&HPA
BHTS
BITOA
BITS
BNTS
BOAC

BRA
BTA
BTI
BWB

CAA
CAB
CBI
CECTA
CGLI
CIM
CIMTIG
CIT
CLIA
COTAC
COTAM
COTICC
COTOP
CPT
CRN
CRS
CTC
CIT

DCMS
DTI

EADS
EC
ETB
ETC
EU

FTO

British European Airways, later merged with BOAC to form British Airways
British Hospitality Association

British Holiday and Home Parks Association

British Home Tourism Survey

British Incoming Tour Operators’ Association

Bureau International de Tourisme Sociale

British National Travel Survey

British Overseas Airways Corporation, later merged with BEA to form British
Airways

British Resorts Association

- British Tourist Authority

Business Travel International
British Waterways Board

Civil Aviation Authority

Civil Aeronautics Board (USA)

Confederation of British Industry

Central European Countries Travel Association

City and Guilds of London Institute

Chartered Institute of Marketing

Chartered Institute of Marketing Travel Industry Group
Chartered Institute of Transport

Cruise Lines Industry of America

Certificate of Travel Agency Competence

Certificate of Travel Agency Management

Certificate of Tourist Information Centre Competence
Certificate of Tour Operating Practice

Confederation of Passenger Transport

Countryside Recreation Network

Computer Reservations System

Certified Travel Counsellor

Council for Travel and Tourism

Department for Culture, Media and Sport
Department of Trade and Industry

European Aeronautic Defence and Space Company
European Commission ,

English Tourist Board (now the English Tourism Council)
English Tourism Council (also European Travel Commission)
European Union

Federation of Tour Operators
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LIST OF ABBREVIATIONS

GBTA  Guild of Business Travel Agents
GDP  Gross Domestic Product
GDS Global Distribution System
GISC  General Insurance Standards Council
GIT  Group Inclusive Tour-basing fare

HCIMA  Hotel and Catering International Management Association
Htf Hospitality Training Foundation

IAE International Aero Engines
IATA International Air Transport Association
IBTA  International Business Travel Association
ICAO International Civil Aviation Qrganisation
IFAPA  International Foundation of Airline Passenger Associations
IFTO International Federation of Tour Operators
I  Interval International
IIT  Independent Inclusive Tour
ILG  International Leisure Group
IPS  International Passenger Survey
IT  Inclusive Tour, also Information Technology
ITM  Institute of Travel Management
ITS International Tourist Services
ITT Institute of Travel and Tourism
ITX  Inclusive tour-basing excursion fare
IUOTO  International Union of Official Tourist Organisations (now WTO)

LTT Lufttransport-Unternehmen Touristik
LTU Lufttransport-Unternehmen

MIA  Meetings Industry Association
MOMA  Museum of Modern Art, New York
MMC  Monopolies and Mergers Commission (now Competition Commission)
MTAA  Multiple Travel Agents’ Association
MTOW  Maximum take-off weight

NAITA  National Association of Independent Travel Agents (now Advantage)
NBC National Bus Company
NCVQ National Council for Vocational Qualifications
NPTA  National Passenger Traffic Association
NTB  National Tourist Board. Also the former National Training Board of ABTA
NUR Neckermann und Reisen
NVQ National Vocational Qualifications

OECD  Organisation for Economic Cooperation and Development

ix



LIST OF ABBREVIATIONS

PATA
P&O
PSA

RAC
RCI
RDAs
RTB

SAS
SNAT
SNCF

SOLAS

SPR

SSSI

STB
STOL

TAC
TDAP
TGV
TIC
TIM
TIP
TIQ
TOC
TOMS
TOP
TOSG
TRIPS
TSA
TTC
TTENTO
TUIl

UATP
UBR
UKTS
UN
UNESCO

VAT
VFR
VIOL

Pacific Area Travel Association

Peninsular and Oriental Steam Navigation Company

Passenger Shipping Association

Royal Automobile Club

Resort Condominiums International
Regional Development Agencies
Regional Tourist Board

Scandinavian Airlines System

Sacieté Nouvelle d’Armement Transmanche
Societé National de Chemins de Fer

Safety of Life at Sea

Size to passenger ratio

Site of Special Scientific Interest

Scottish Tourist Board (now VisitScotland)
Short take-off and landing

Travel Agents’ Council

Tourism Development Action Plan

Train & Grande Vitesse

Tourist Information Centre

Tourism Income Multiplier

Tourist Information Point

Tourism Intelligence Quarterly

Tour Operators’ Council

Tour Operators’ Margin Scheme

Thomson Holidays’ computer reservations system
Tour Operators’ Study Group (now FTO)
Tourism Resource Information Processing System
Tourism Satellite Account

The Travel Training Company

Travel, Tourism and Events National Training Organisation

Touristik Union International

Universal Air Travel Plan
Uniform Business Rate .

United Kingdom Tourism Survey
United Nations

United Nations Educational, Scientific and Cultural Organisation

Value Added Tax
Visiting Friends and Relatives
Vertical take-off and landing



LIST OF ABBREVIATIONS

Wing-in-surface effect
Wave-piercing catamaran

Wales Tourist Board

World Tourism Organisation
World Travel and Tourism Council
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