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“JOHN NAISBITT

g one of the shrewdest observers of the changes swe
_America today.” . o
| -+ —Alvin Toffler, author of Future Shock

and The Third Wave

~ “‘has come up with some fascinating insights. Not only as to
; who's in and who’s out, but an unorthodox explanation for the
. recession, a reason the economy is in better shape than econo- -
mists tell us.*’ - S
| | —People Magazine

- John Naisbitt is a social forecaster, speaker, and

adviser to many of America’s leading corpora- -
- -tions. As publisher of John Naisbitt's Trend Let- * o

ter, he has become the country’s top authority on

our nation’s deeply rooted social, economic, polit-
~ ical, and technological movements. He has coun-

- seled and advised AT&®TUnitedFechnologies,
Control Data, Atlangi sicitictd #IBM\. General
Electric, and many ey cCompanies” 3xr.institu-
ﬁOﬂS. : |
He is chairman of thej NA¥bitt Groiup. a Washing-

- ton, D.C.-based rkseamcn ang consuting firfn. An
DR entrepreneur  sinck "1968ds ne  prpVioushy had
- ~ worked for IBM, EnstmafiliKodakiZind thé White |

-~ House. He is a direMor™®f the CRS-Group of

-~ Houston and the public Twectac.ofthe American

- Institute of Architects.
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MEGATRENDS

“is an insightful analysis of the pol'itical,' societal, and eco- " |
- nomic currents that will shape our future. It will be welcomed |
' by all who care about today’s—and tomorrow’s—society.””

—Senator Gary Hart

' “full of ms:ghts on the shape of the future . . . that will be -

| of value to business leaders seeking to understand and take ad- '
* vantage of the fundamcnta] restructuring that is taking place in-"

our society.”’
——-Harry ). Gray, Chdirman and Chlef Executive Oﬁ'lcer,
Umted Technologles R

| “couid stai't you thmkmg not only about your future, but also
about your present. And that could be its most lmportant con-

l:nbutwn ”? ‘
-—Pbiladelphia Daily News o

“*Books like MEGATRENDS come along all too infrequent-

- ly, but when they do, the power of their ideas often provides

the vocabulary and agenda for public dlscussmn for quite

. some time.”’

—ﬁAmencan Lzbmry Assn. Bookhst
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- viewers appraised during the year, at least 10 stood out .
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- One of the better books telling Americans where they are go-
ing from here is MEGATRENDS ” |

—San F ranc:sco Monitor

 “With the expertise of a pilot who has loggad in thousands _Off

__ - ‘hours practicing his craft, Naisbitt provides guidance on how
~ to handle the bumpy ride as well as what to expect Once a -

r landing is made in new, unfamiliar territory.”’

—Miami News

““The persuasive evidence Naisbitt cites suggests that he really .
has managed to put his ﬁnger on.some important develop-

ments
| —-Savvy

““Na::sbltt has developed a helpful and enhghtemng synthes:s
- of several of the major directions our nation is taking . . . a
heavily researched, readable work of social, economic and po-
| htlcal analysis and forecasting.”’ |
—Dubugque, Iowa Witness

~*“Almost everyone can find within the covers of MEGA-
TRENDS somethmg, in Bacon’s words, to ‘chew and di-

geSt ] !"i
—-—Tampa Tribune-Times




. *“This is a-book to stimulate your imagiﬂatioﬂ It may even
- convince you to change your goals in the world of business.”’
—San Antonio, Texas Ltght

“Enlightening, heartening . . . a peach!”
~—Ben Bova, The Washington Post

- “‘Exhilarates, frightens, teaches.’*
- —~Here, There & Everywhere newsletter

_“'Ii'ue.oﬁginality_. . . great stre_ngth.”
| —ILondon New Scientist

g™

- *‘Super-researched . . . stands on solid ground.”’
—FEuropean Regional Affairs magazine

- “In such turbulent times, we prize those among us who see
clearly. John Naisbitt offers a dramatic, convincing view on
the changes already under way. This is a book for everyone
-- who wants a sense of the near future.’’
—Marilyn Ferguson, -
author of The Aquamm Conspzracy

- = “Insightful and inciteful!”>
—Kirk O. Hanson - -
Stanford University
Graduate School of Business




work.”’

“A tour de force I am amazed at the amount of mformatlon
and the sweep.”’

—Robert B McKersie | |
- Massachusetts Institute of Technology

Sloan School of Management

BT hope, and believe, that we as a company are already out in

front in resspondmg to these changes ... A good piece of _

a -——Edson W. Spencer
| Chairman and CEQO,
- Honeywell

- *“*Should becomc must reading for anyone who must\lmow

what i is beneath the tip of the iceberg.”
—Alfred Balk

Editor and Pubhsher,
‘World Press Review

MEGATRENDS is fascinating, stlmulatmg, persuasive—
easy reading, hard to put down, yet filled with a wealth of data.”*
—John M. Stalnaker
~ President Emeritus,
‘The Merit G'roupa |

~ “Extremely mterestmg, and provides insights into the future

that arc challengmg, helpful, and sensible.”’
| —Edwin L. Henunger
~ Editor and Publisher,
-The Findlay, Ohio Courier




- -“‘A provocative, informative, quotable book.

B 'It is fun to read, sumulaung to comprehend.”’

—Carlton E. Spitzer,
Mann;ng, Selvage & Lee

*“An important contribution to understanding our current
~situation and our likely future. It rings with authonty "
—Merrell M. Clark ~

President -
Institutes of Religion and Health

e ‘Stiniulating, .eruoyable and fun. I believe that the book will
prove to be very beneficial to thoughtful leaders in me Umted

- States.’’
—Tim J. Rousc

' Union Pacific Railroad Company

1 have ordered 20 coplcs to distribute among our top man-
- agement.’’ '
—-—-Rlchard A. Voell
President and CEO,
Rockefeller Center, Inc.

“*A refreshing change from the detailed quantitative forecasts -
- which currently dominate business planning. It pulls together
 unrelated information in a way that makes changes in our s0Ci-
- ety much easier to understand.” |
- —Robert A. Beck
- Chairman and CEO,
The Prudential Life Insurance
Company of America
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| “I read it completely through at one sitting. In a word, su-

—R. Sidney Crum
Executive- Vice President
and General Manager, |
The Columbia, South Carolma Record

“‘First rate.”’
—Hugh Sidey

“‘A book to give to the doomsters who foresee the decline and
fall of America. Its commonsense and optimism are badly
needed now.”’
- —Caroline Bird,
~ Author of The Fwo-Paycheck Marriage
and What Women Want

[Taps] the essence of a number of very important underlymg
~-trends in U.S. society. Interestingly, many confirm percep-
~ tions we have develc)ped over the years using quite different
o approaches
o | ! —Roy Amara
- President
Institute for the Future

““Conclusions are sunple and direct, not embroldemd with the
) styllstic arcana of most sOcio-economic treatises.’
| | —Jules Tewlow

Lee Enterprpses .




“Aﬁnebﬂ . also a rarity: Abookthathasdepth butls_
crisply written.’
" - . —Elwood M. Wardlow
- Associate Director,
-~ American Press Institute

*‘A dynamic analysis of the past and the shape of the future.

- MEGATRENDS has already become an important part of my
resource library.”’ |

| -—Emlly H." Womack
- Chairperson of the Board and President
. The Women’s Natmnal Bank

“MEGATRENDS is a fine contribution to the futures litera-
ture.””
- —Jim O’Toole
Center for Futures Research |
Umvcrsny of Southern Callforma
and author of Wark in Amerzca

“MEGATRENDS is especially timely for me and my asso-
~ clates as we research new products and services of the emerg- -
- ing mfonnauon society.”’
- —Thomas J. Holbein
Executive Vice Presment
Belden Assocmtes
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S represents a new ﬁ'amework andmmpec

tive for 1dent1fymg and assessing the changes in otur socxety |
over the next ten years and beyond.’

—David A. Kaled
Senior Vice President
Levi Straus & Co |

‘I was especially intrigued by the . . . high technology and-

" high touch issues. For the first time I realized that what I had
. believed were dwergmg trends were pmbably just oppomte

sides of the same coin.’
—Congressman Rlchard A. chhardt

““Well written, easy to read, and brings many events of the |

| past months into focus.”

;  —Thomas W. Reeves
General Manager
Capital Newspapers Group

~ “*MEGATRENDS couldn’t have arrived at a more propitious
time. Within the next several weeks, the Commonwealth of |
- Virginia will be launchmg a long-range strategic planning ef-
fort to investigate the issues, problems, and opportunities that

will confront the State through the remainder of thxs century

—Charles . Robb
Governor of Virginia




“Politlcal leaders of both major parnes have often cnucmed
the increasing number of single issue voting blocs. When they
read MEGATRENDS they will be able to put this change

into perspective.’’
—William L. Mobraaten

President |
‘Pennsylvania Bell

~ ““Not only an enjoyable and interesting book but one that will |
be of immense value to anyone charged with the respenmblhty
of chmctmg the course of an industry or institution.”’ |
| —Charles Pinnell
Texas A&M University

““I have used MEGATRENDS extensively the last few weeks
and strongly recommended it to my business associates.’””
| —Daniel C. Boone
President and CEO,
Annco Inc.

- —

‘““There are some very powerful ideas in MEGATRENDS
which stimulate forward thinking in new ways, even with non-
planners ”? |
| —John W. Fockc
Senior Vice President
The CRS Group
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o to our lwes can’t afford not to read it.’

MEGATRENDS is excellent! I started to scan it over the
‘weekend and ended by reading the entire volume.”” -

~Harry L. Darling
Vice President
Association of Natlonal Advemsers

- “MEGATRENDS is terrific, and I only hope that the critical
- level that needs to read it—namely the key CEO and second- -

tier management group of the Fortune 100—does so, for it -

really affects them and thus our country’s future greatly v
—Lloyd B. Dennis . _

Senior Vice President |

Flrst Interstate Bank of Cahforma .

“It s the next best thmg to a crystal ball.”’
- —DBob Ingle . |
The Atlanta, Georgia Constitution

“MEGATRENDS . . . is going to turn out to be one of the
most important books of our decade. Those who want to un-
derstand what’s already coming, and what it’s gmng to mean' |

—Dallas Times H erald
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hIntroduction

Since the pubhcatlon of Megatrends in October 1982, 1
have noticed an important shift in the public perception. I call
_this change, the end of denial. For years we have denied that
our industrial base was eroding steadily, even though it was
happening right before our eyes. Our inability to see, howev-
er, and our penchant for denying even what we saw, were only
natural, for the truth was too painful, too threatening. Because
our industrial economy had served us so well for so long, its
‘demise was—for many of us—unthinkable.

- But slowly our blind devotion to industrial Amenca be-

~ gan to give way to a growing sense of the new economy:
Forbes Magazine was perhaps the first bastion of-conventional
business thinking to break out of the old framework. In a long,
excellent essay ‘“The Molting of America’’ in the November
22, 1982 issue of Forbes by executive editor James Cook, Jim
argued that the old industrial base was indeed fading away and
- that in its place a new information-electronics economy was




