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Preface

Most of us involved in quantitative communication research have at one time
or another found that our research required the use of a scale to measure
some communication variable we were thinking about including in our
theoretical model. But we did not have such a scale, had only dim recollec-
tions of “seeing a scale like that somewhere in a journal a few years back,”
and certainly did not want to go to the trouble of developing and validat-
ing such a scale ourselves. Because no sourcebook of communication research
measures existed, many of us were forced to do exhausting searches, write
other scholars for help, or in some cases reinvent the wheel in order to ex-
plore some communication construct. In short, communication scholars have
desperately needed a sourcebook of scales on the order of Robinson, Shaver,
and Wrightsman's Measures of Personality and Social Psychological Attitudes.

This is especially true today, because the development of communica-
tion as a discipline has resulted in an explosion of scales tapping various
aspects of interpersonal, mass, organizational, and instructional communi-
cation. These scales are scattered across a bewildering array of journals, books,
dissertations, and research reports, a situation that often hinders awareness
of and use of particular measures.

This sourcebook is intended as a partial remedy to the situation, bring-
ing together in one place a variety of scales that measure a number of im-
portant communication constructs. In the tradition of the Robinson et al.
classic, this volume includes the scales themselves, instructions for admin-
istration and scoring, and information on validity and reliability. The scales
presented here are drawn from the areas of interpersonal, mass, organiza-
tional, and instructional communication—areas in which the use of formal,
quantitative scales is particularly well developed. Even with this narrow-
ing of the communication horizon, the profusion of scales available forced
us to be selective in deciding which scales to include. This selection was
based on stringent criteria of validity, reliability, and use as outlined in the
Introduction. However, where space limitations preclude the inclusion of
an important or promising scale, we reference it in the appropriate over-
view chapter discussing the state of formal measurement in a particular area.

ix



X Preface

Attempts at building a quantitative science in any discipline are, in
the final analysis, based on the quality of measurement undergirding the
theories and constructs in that area. This book, along with others discussed
in the Introduction, reflects the recent important emphasis on developing
and improving the measurement base of the communication discipline. None
of the editors or associate editors envisioned just how difficult and intimi-
dating the process of producing a sourcebook of this nature would be. But
we are satisfied that the hard work over the past four years has been well
worth it. We hope that this effort will result in at least an equal amount of
labor saved on the part of the scholars, students, and practitioners who find
this book useful, and that it will contribute in significant ways to your re-
search efforts.

Philip Palmgreen
Rebecca B. Rubin
Howard E. Sypher
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Introduction

Part I.of this volume contains summary chapters about four facets of the
communication discipline that use quantitative measures. The authors de-
scribe the scales and indexes researchers commonly use, identify new or
untried measures that may have potential, and comment on measurement
issues peculiar to their section. The chapters identify how the editors made
their decisions to profile measures. Often these decisions were based on the
established validity/reliability track record of the measure. Another crite-
rion was that the measure be developed and used primarily in the commu-
nication discipline. New instruments that have great potential for use are
also included. (Measures that are profiled in this volume are typed in capi-
tal letters when cited in the text and tables.)

Part IT includes summaries (what we call profiles) of measures commonly
used in communication research. The profiles are organized alphabetically by
measure name rather than in categories, not only to facilitate finding specific
measures, but because some measures would fall into more than one category.
Profile authors (identified on the first page of each profile) have adhered to a
standard format for their descriptions. First they describe the background of
the measure and what it now looks like. Then they assess the reliability and
validity of the measure, providing commentary on the strengths and weak-
nesses of it. They then give the location of the measure and references used in
the profile. And last they provide the actual measure; if the measure was revised
since first publication, measure authors provided the most recent version for
this volume. In a few cases, the actual measure was not available, so readers
are referred to the reference providing the location.

The authors use standard definitions of validity and reliability in their
profiles. Kerlinger (1986) and Babbie (1992) provided the definitions and
distinctions used here: Reliability is the dependability, predictability, sta-
bility, or precision of a measure. Intercoder veliability is computed for some
nominal-data judgments to test the stability of a coding system; two coders
assign communication behaviors to categories to see if the two agree. Inter-
rater reliability does the same for interval- or ratio-data judgments; evaluations
are made about the communication on a scale or index. Test—retest reliability
tests the stability of a measure by correlating scores from two administra-



