Thinking about Bribery

Neuroscience, Moral Cognition
and the Psychology of Bribery

Edited by Philip M. Nichols
and Diana C. Robertson




Bribery is perhaps the most visible and most frequently studied form of
corruption. Very little research, however, examines the individual decision
to offer or accept a bribe, or how understanding that decision can help to
effectively control bribery. This book brings together research by scholars
from a variety of disciplines studying the mind and morality, who use
their research to explain how and why decisions regarding participation
in bribery are made. It first examines bribery from the perspective of
brain structure, then approaches the decision to engage in bribery from

a cognitive perspective. It examines the psychological costs imposed on

a person who engages in bribery, and studies societal and organizational
norms and their impact on bribery. This is an ideal read for scholars and
other interested persons studying business ethics, bribery and corruption,
corruption control, and the applications of neuroscience in a business

environment.

Philip M. Nichols is the Joseph Kolodny Professor of Social Responsibility
in Business and Professor of Legal Studies and Business Ethics at the
Wharton School, University of Pennsylvania. He also currently serves as
the Co-Chair of the Anti-Corruption Law Interest Group of the American
Society of International Law, and as the President of the Academy of Legal

Studies in Business.

Diana C. Robertson is the James T. Riady Professor and Professor of
Legal Studies and Business Ethics at the Wharton School, University of
Pennsylvania. Her research centres on business ethics and corporate social
responsibility, and she has published numerous works in management

science and business ethics.

Cover image: Beryl Peters Collection/

Alamy Stock Photo CAMBRID GE
UNIVERSITY PRESS
www.cambridge.org

N 978-1-107-13221-4

781107"132214™




Nichols and Robertson ﬁgm—a—mm-um about —w-.m—uwn.u\ CAMBRIDGE




Thinking about Bribery

NEUROSCIENCE, MORAL COGNITION
AND THE PSYCHOLOGY OF BRIBERY

Edited By
Philip M. Nichols

University of Pennsylvania

Diana C. Robertson

University of Pennsylvania




CAMBRIDGE

UNIVERSITY PRESS

University Printing House, Cambridge cB2 88s, United Kingdom
One Liberty Plaza, 20th Floor, New York, NY 10006, UsA

477 Williamstown Road, Port Melbourne, VIC 3207, Australia
4843/24, 2nd Floor, Ansari Road, Daryaganj, Delhi - 110002, India

79 Anson Road, #06-04/06, Singapore 079906

Cambridge University Press is part of the University of Cambridge.

It furthers the University’s mission by disseminating knowledge in the pursuit of
education, learning, and research at the highest international levels of excellence.

www.cambridge.org
Information on this title: www.cambridge.org/9781107132214
DOI: 10.1017/9781316 450765

© Philip M. Nichols and Diana C. Robertson 2017

‘This publication is in copyright. Subject to statutory exception
and to the provisions of relevant collective licensing agreements,
no reproduction of any part may take place without the written
permission of Cambridge University Press.

First published 2017
Printed in the United Kingdom by Clays, St Ives plc
A catalogue record for this publication is available from the British Library.

Library of Congress Cataloging-in-Publication Data

Names: Nichols, Philip Martin, 1960~ editor. | Robertson, Diana Conway, 1945- editor.
Title: Thinking about bribery: neuroscience, moral cognition and the psychology

of bribery / edited by Philip M. Nichols, Diana C. Robertson.

Description: New York: Cambridge University Press, 2017. |

Includes bibliographical references and index.

Identifiers: LCCN 2017004970 | 1SBN 9781107132214 (hardback)

Subjects: LCSH: Bribery. | Ethics — Economic aspects.

Classification: LCC HV6301.T 45 2017 | DDC 364.1/323019-dc23

LC record available at https://lccn.loc.gov/2017004970

ISBN 978-1-107-13221-4 Hardback

Cambridge University Press has no responsibility for the persistence or accuracy of URLs
for external or third-party internet websites referred to in this publication and does not
guarantee that any content on such websites is, or will remain, accurate or appropriate.



THINKING ABOUT BRIBERY

Bribery is perhaps the most visible and most frequently studied form of
corruption. Very little research, however, examines the individual decision to
offer or accept a bribe, or how understanding that decision can help to effec-
tively control bribery. This book brings together research by scholars from a
variety of disciplines studying the mind and morality, who use their research to
explain how and why decisions regarding participation in bribery are made. It
first examines bribery from the perspective of brain structure, then approaches
the decision to engage in bribery from a cognitive perspective. It examines the
psychological costs imposed on a person who engages in bribery, and studies
societal and organizational norms and their impact on bribery. This is an ideal
read for scholars and other interested persons studying business ethics, bribery
and corruption, corruption control, and the applications of neuroscience in a
business environment.

Philip M. Nichols is the Joseph Kolodny Professor of Social Responsibility in
Business and Professor of Legal Studies and Business Ethics at the Wharton
School, University of Pennsylvania. He also currently serves as the Co-Chair
of the Anti-Corruption Law Interest Group of the American Society of
International Law, and as the President of the Academy of Legal Studies in
Business.

Diana C. Robertson is the James T. Riady Professor and Professor of Legal
Studies and Business Ethics at the Wharton School, University of Pennsylvania.
Her research centres on business ethics and corporate social responsibility, and
she has published numerous works in management science and business ethics.
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