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Unit 1 Introduction: a Panorama of Publishing
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o e i, Introduction:

7" a Panorama  of Publishing

Before You Begin

Please talk about the first mission of Chinese publishing houses prescribed
in Article 4 of the Publishing Management Regulation with your partner.

P

SR Text 4
Publishing: an Intellectual and Cultural Endeavor or a
Business Enterprise?

A review of the published literature on the US book industry reveals
an intriguing'?’ dichotomy!?), Is book publishing solely an intellectual

and cultural endeavor(*J? Or is it a business enterprise? This debate has

splintered! 3’ the U.S. book community ever since the first book appeared
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