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ocial psychology is a vibrant, living discipline. It addresses crucially important
issues. It contains exciting, interesting studies and has ambitious, eloquent
theories. It is relevant to everyday life and can help people understand them-
selves better. Social psychologists know that social psychology is great fun to
do. We think that social psychology should also be great fun to study.

Our goal in this textbook and its supporting components is to bring social psychol-
ogy alive for students. We want to communicate to students the enthusiasm that their
professors have for the field. We want to get students excited about social psychology—to
be fascinated by its experiments, to appreciate its relevance to everyday life, and to rec-
ognize that the field addresses questions we must answer to solve pressing social prob-
lems. From the inception of the Social Psychology Alive project, we developed the text-
book, workbook, online labs, and videos in concert so that each component would work
seamlessly with the other components to help students recognize social psychological
phenomena in the world around them.

We believe that instructors face two key challenges in teaching social psychology.
One challenge is that students resist seeing themselves as subject to the forces identified
in social psychological research, perhaps especially to the power of the situation. They
can understand the concepts and appreciate the cleverness of the research, but they do
not really believe that they themselves would exhibit the predicted responses. A second
challenge is that students often think that the findings of social psychology are obvious—
the results simply confirm common sense and could have been predicted in advance.
Students may recognize that the topics of research are important, but they view many
results as unsurprising.

The Social Psychology Alive package helps instructors correct these erroneous beliefs
by having students experience social psychology for themselves. The book, workbook,
videos, and online labs were designed to involve the students as researchers, as partici-
pants, and as critical observers of social psychology in everyday life. For example, the
workbook describes simple projects that students can do to illustrate social psychological
processes (e.g., the correspondence bias, attitude change); these projects give students a
sense of what it means to collect data. Social PsychologyNow is a web-based diagnostic
study system that gauges each student’s unique study needs and provides a personalized
study plan. The online labs, integrated into Social PsychologyNow, allow students to par-
ticipate in more than a dozen studies on social psychological topics (e.g., priming
effects, dissonance, stereotypes); students’ data are stored, enabling them to see for
themselves that they responded in predicted ways. The Instructor Video (VHS or DVD)
and Student CD-ROM show social psychology videos for each chapter that illustrate prin-
ciples from the book in real-life settings (e.g., job interviews, video dating services);
these clips show students that the findings apply to their own lives. The textbook has
boxes in every chapter, labeled “Social Psychology in Your Life,” describing settings and
events that illustrate important findings (e.g., road rage, the shooting of Amadou Diallo),
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as well as a unique final chapter, also titled “Social Psychology in Your Life,” that sum-
marizes the many ways in which the field can be applied to students’ lives and careers.
We confront the belief that findings in social psychology are obvious in several ways. For
instance, in the book, we ask students to try to predict the outcome of studies in
advance. Also, when possible, we articulate competing hypotheses for an experiment.
We often ask students to imagine themselves in a condition of the study and think about
how they would respond. Students are also encouraged in the book and workbook to
think about how contrasting principles might be applied to real-life settings, an exercise
that underscores the uncertainty of social behavior.

Thus, the various elements of the Social Psychology Alive package get students per-
sonally involved in social psychology. Students learn that they are affected by social
psychological processes and that the field has generated interesting and surprising find-
ings. The materials demonstrate the relevance of social psychology to students’ every-
day lives, while providing a broad and accessible coverage of research and theory. In the
following paragraphs, we identify some of the key features of the textbook and supple-
mentary materials. We then describe the full package of ancillary materials. Taken
together, the textbook and supplementary materials provide a comprehensive and
absorbing introduction to social psychology.

Relevance to Everyday Life

For social psychology to come alive, students must appreciate the relevance of
social psychological knowledge to everyday life. We work toward this goal in the text-
book and supplementary materials in several ways.

e Chapter Openings We begin every textbook chapter by describing an event that
is relevant to the topic of the chapter. We then refer back to this event at appropri-
ate points in the chapter to provide a coherent framework for understanding the
material. These events supplement our other everyday examples throughout the
chapter to underscore the relevance of social psychology to real-life behavior. Most
of the events used to open chapters are real, such as the events of September 11,
2001, and the tragic ending of Jim Jones’s Peoples Temple; a few chapters open with
hypothetical events that students are asked to imagine themselves in, such as life
without advertisements and being the recipient of a substantial, unrequested favor
(based on Catherine Ryan Hyde's book Pay It Forward, 1999).

e Application Boxes A special feature in every chapter of the textbook is the series
of boxes labeled “Social Psychology in Your Life.” These boxes describe settings or
events that illustrate important findings. Examples of topics described in these boxes
include recovered memories, the false hope syndrome, advertising, corporal punish-
ment, and jury decisions.

e Real-Life Examples Throughout the text, we provide dozens of real-life examples
of social psychological phenomena, both historical events (e.g., the Columbia disas-
ter, the end of the Cold War, the torturing of Iraqi prisoners in Abu Ghraib prison,
wrongful convictions, cults, genocide in Darfur and elsewhere) and common, every-
day experiences (e.g., effects of television, friendships, comparing ourselves to oth-
ers, salespersons, blood donations, the “hot hand” in sports, making attributions,
priming effects, “what if” thinking after traumatic events). A continuing theme in
every chapter is how theories and principles can be applied to students’ own lives.
The practical value of social psychological theories is emphasized.

¢ Imagine Yourself In the textbook and supplementary materials, we often ask stu-
dents to imagine how they would behave in particular situations—a strategy
designed to make specific principles more personally relevant for students. We try
to involve students directly in the material. Situations that students are asked to
imagine are very numerous and include ones related to autobiographical memory,




peer ridicule, obedience to authority, blind dates, hypocritical behavior, stereotypes,
and helping behavior. A

e Cross-Cutting Contexts Rather than having separate, individual chapters on
“applied” topics such as health or law, we refer throughout the book to three cross-
cutting contexts: culture, health, and law. Wherever it is appropriate, research find-
ings are applied to these contexts, and implications for society are considered. Here
are just a few examples of topics: cultural differences in identity; the strength of the
correspondence bias in different cultures; attitudes research applied to HIV preven-
tion; optimism and health; social cognition research applied to eyewitness testi-
mony; and group polarization in juries.

e Diversity Instead of a separate chapter on gender, we address gender issues in
every chapter. We discuss both gender differences and similarities, and present vari-
ous theoretical perspectives on these findings. This integration of gender into the
textbook parallels our treatment of culture. Other diversity considerations include a
detailed discussion of the target’s perspective in coverage of discrimination, consid-
eration of same-sex relationships in coverage of liking and loving, and frequent dis-
cussion of the experiences of members of minority groups.

e Applications Chapter A unique final chapter titled “Social Psychology in Your
Life” summarizes some of the many applications of social psychology to students’
lives. The chapter puts the material presented in the book in the context of the stu-
dents’ lives, noting the discrepancy between what we know and how we sometimes
behave. Finally, the chapter outlines some of the career opportunities in social psy-
chology, explaining how social psychological knowledge can be helpful in many
kinds of jobs such as business, law, government, teaching, and health, among oth-
ers. The chapter concludes with a discussion of the future of social psychology,
including social neuroscience, nanotechnology, and the Internet.

e Student Workbook A student workbook complements the relevance theme of the
text by providing activities that apply the basic principles to students’ lives. For
instance, the workbook describes numerous simple projects that students can do to
demonstrate social psychological processes. Other workbook features include Criti-
cal Thinking About Social Psychology, which reproduces newspaper and magazine
articles that illustrate social psychological principles, and instructions for maintain-
ing a Social Psychology Alive Journal, in which students record personal experiences
related to material in the course.

Comprehensive, Accessible Descriptions of Research

For social psychology to come alive, students must understand how theories and
research develop and evolve. The Social Psychology Alive package is designed to provide
a thorough coverage of the literature in an accessible writing style. We want students to
get a clear sense of the procedures and results of individual studies and to appreciate
that knowledge advances in an incremental fashion. Several features of our research
coverage help to achieve this goal.

e Mix of Research A mix of classic and contemporary studies is presented. We pro-
vide comprehensive, up-to-date coverage of social psychology by including many
contributions from the last decade, but early and influential studies are also
described to provide a framework for understanding recent research. To take just
one example, the coverage of cognitive dissonance theory begins with a description
of Festinger and Carlsmith’s (1959) famous $1/$20 experiment, and closes with
descriptions of" studies investigating cultural differences in how dissonance is
aroused (Hoshino-Browne et al., 2002) and whether dissonance theory applies to
implicit attitudes (Gawronski & Strack, 2004).
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e Accessible Writing Our descriptions of theories and studies are presented in a
conversational writing style. Studies are described in enough detail that students get
a clear idea of how participants in the research felt and how the procedures created
the intended psychological conditions. Extensive use of graphs and figures makes
findings easier to understand. By drawing connections between theories, experimen-
tal manipulations, and real-world variables, we help students relate social psychol-
ogy to nonlaboratory settings.

e Person in the Situation A distinctive chapter titled “The Person in the Situation”
reviews personal characteristics that are important for understanding social behav-
ior. The chapter begins with the self, describing research on self-concept, identity,
and self-esteem. Gender is then discussed as a social psychological construct.
Finally, a number of personality dispositions that have frequently been included in
social psychological research are described, including self-monitoring, need for cog-
nition, and dispositional optimism.

e Know Yourself Throughout the textbook, features labeled “Know Yourself” provide
full or condensed versions of individual differences scales for students to complete.
The items, response scales, and scoring instructions are provided. The dimensions
presented include self-monitoring, self-esteem, social comparison orientation, need
for cognition, preference for consistency, and others. Students learn about them-
selves while also getting a clearer idea of what each dimension represents.

e Online Labs Students have access to an online laboratory that allows them to par-
ticipate in more than a dozen studies. These online experiments give students per-
sonal experience in social psychological research while expanding their knowledge
of the topics addressed by the studies. Topics of the experiments include the univer-
sality of emotional expressions, evaluative conditioning as a source of attitudes, the
effects of stereotypes on social perception, and cooperation/competition.

An Engaging, Multimedia Package of Ancillary Materials

Our supplementary materials are the best and broadest in the field. These compo-
nents have been developed simultaneously to create a coherent and comprehensive
package. They use various media to capture students’ interest and to allow them to
experience social psychology themselves. We list students’ ancillaries first and then
instructors’ ancillaries.

Students’ Ancillaries

e Student Workbook Written by Elizabeth C. Wiggins and Meghan Dunn, the work-
book developed for this text is unique. In addition to being a study guide, it includes
exercises that students can complete to learn more about social psychological princi-
ples and their application to everyday life and world events. The exercises include
simple experiments and demonstrations (Try It Yourself), readings and analytical
questions about social psychology as it relates to world events (Thinking Critically
About Social Psychology), instructions to students for observing social psychology in
their daily lives and the world around them (Social Psychology Alive Journal), and
Internet-based activities (On the Web). Each workbook chapter includes an introduc-
tion to the Social Psychology Labs for the corresponding textbook chapter, and con-
cludes with questions to guide the students’ study of the text (Learning Objectives)
and a test (Test Yourself) comprised of multiple-choice, sentence-completion, and
matching questions. Grading rubrics for the more involved activities will be avail-
able on the instructor’s companion website.

ISBN: 0-534-57835-7

e Student Online Labs Developed by Stephanie Goodwin, Greg Francis, and Ian
Neath of Purdue University, this unique online laboratory component gives students
firsthand experience in actual social psychological experiments. Students can partic-
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ipate in more than a dozen studies on a variety of topics, including priming effects,
mere exposure, postdecisional dissonance, and interpersonal attraction. Students are
randomly assigned to participate in one condition of a study, which usually takes
10-15 minutes. They can also run through other conditions if they wish to under-
stand the nature of the manipulations. Students’ responses are saved (from their
first condition only), and they can view their own responses or a summary of all
responses from their class or from all classes. Full explanations and expected find-
ings are given for each study. Students will watch as research results are compiled
at the online laboratory site, and they will see how data are summarized to test
hypotheses. The online laboratory will give students a sense of personal involve-
ment in social psychology. The labs are integrated into Social PsychologyNow so it's
easy for students to access them.

Online Purchase ISBN: 0-495-12955-0

Standalone ISBN: 0-495-12956-9

e Social PsychologyNow™ With pre- and posttests written by John Bickford of the
University of Massachusetts—Amherst, this personalized study system is designed to
give students maximum benefit for their study time. Social PsychologyNow helps
them succeed by focusing their efforts on the concepts they're having the most diffi-
culty mastering. It also includes an Instructor Grade Book, which assists instructors
in tracking grades and monitoring student progress. Student grades can also be
exported from Social PsychologyNow to a WebCT or Blackboard grade book. Whether
or not instructors choose to use the grade book, students can benefit from the intel-
ligent study system without any instructor setup or involvement.

Online Purchase ISBN: 0-495-03169-0
Standalone ISBN: 0-495-09311-4

e WebTutor Advantage™ on WebCT® and Blackboard® Ready to use as soon as
you log in to http://webtutor.thomsonlearning.com, WebTutor Advantage is a com-
plete course management system and communication tool! WebTutor is preloaded
with text-specific content (including practice quizzes and more) organized by chap-
ter for convenient access. Customize this content in any way you choose—from
uploading images and text to adding web links and your own practice materials.
Then, manage your course by conducting virtual office hours, posting syllabi and
other course materials, setting up threaded discussions, tracking student progress
with quizzing material, and much more. Robust communication tools—such as a
course calendar, asynchronous discussion, real-time chat, a whiteboard, and an inte-
grated e-mail system—make it easy for you to connect with your students, and for
your students to stay connected with their course.

WebTutor Advantage on WebCT ISBN: 0-534-63464-8
WebTutor Advantage on Blackboard ISBN: 0-534-63463-X

Also available with Social Psychology Alive in e-Book format

WebTutor Advantage Plus on WebCT ISBN: 0-495-00303-4
WebTutor Advantage Plus on Blackboard ISBN: 0-495-00304-2

e Student CD-ROM Developed by John Bickford of the University of Massachusetts—
Ambherst, a Student CD-ROM accompanies the textbook for those instructors who
choose it. The CD includes videos from classic studies such as Milgram'’s obedience
research and Bandura’s bobo-doll studies. Other video segments show real-life set-
tings that illustrate social psychological principles, such as military boot camp, job
interviews, public service announcements, and video dating services. In addition,
the videos present conversations with well-known researchers, including Craig
Anderson, Mahzarin Banaji, Elizabeth Loftus, Claude Steele, Greg Herek, and Greg
Mendoza-Denton. Each video segment on the student CD has associated multiple-
choice questions and critical thinking questions for the student to answer, and the
results can be e-mailed to the instructor, making it easy to assign.

ISBN: 0-534-57836-5
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¢ Book Companion Website Students will have access to a website (http://psychology
.wadsworth.com/brecklerle/) that provides several additional resources. Online
quizzes and flash cards will allow students to test their knowledge of textbook mate-
rial (especially when combined with the guided study questions and sample test
items presented in the workbook). Internet links to sites that are relevant to topics
in the textbook will also be provided.

¢ InfoTrac® College Edition For instructors who choose it, students will have access
to a unique resource: Wadsworth's InfoTrac College Edition website. This website pro-
vides students with access to a variety of scholarly journals. Students enter keywords
to a search engine and receive a list of relevant articles. This resource encourages
students to look beyond the textbook for information and can assist them in prepar-
ing written assignments in the course.

Instructors’ Ancillaries

e Multimedia Manager Instructor’s Resource CD-ROM Written by Alan Swinkels,
St. Edward’s University, the Instructor's Resource CD-ROM provides a range of materi-
als to assist instructors in the classroom. PowerPoint® summaries of principal ideas
in each chapter are provided for use in lectures. PowerPoint reproductions of most
figures in the textbook are also provided. The CD-ROM also includes a few sample
video clips as well as a complete listing of available videos. The Multimedia Manager
IRCD also contains the electronic Word files of the Instructor's Resource Manual and
Test Bank.

ISBN: 0-534-63467-2

e Instructor’s Manual Written by Gail Knapp, Mott Community College, the Instruc-
tor's Resource Manual offers a variety of information to assist lecture preparation and
classroom participation. It provides detailed teaching plans for every chapter, lists
ideas for classroom activities, outlines possible assignments for students, and pro-
vides information about additional resources for lecture preparation.

ISBN: 0-534-63465-6

e Test Bank Written by Eric Vanman, Georgia State University, a comprehensive Test
Bank provides 150 multiple-choice questions for every chapter, with textbook page
references for each item. Some items are also provided to test information pre-
sented in the workbook, if instructors want to require workbook activities. In addi-
tion, 10 fill-in-the-blank, 20 true/false, and 10 essay questions are presented, again
with textbook page references.

Print Test Bank ISBN: 0-534-63466-4
Exam View ISBN: 0-534-64139-3

¢ Instructor Video Consultant: John Bickford. This video contains all of the video
that is featured on Social PsychologyNow and the Student CD-ROM. It is available in
VHS or DVD format for easy in-class viewing.

VHS ISBN: 0-495-03110-0
DVD ISBN: 0-495-03111-9

e JoinIn™ on TurningPoint® Written by John Bickford of the University of
Massachusetts-Amherst, this is the easiest way to turn your lecture hall into a per-
sonal, fully interactive experience for your students. If you can use Microsoft Power-
Point®, you can use Joinln on TurningPoint. Ask any question, collect students’
responses, and immediately display the results in your PowerPoint presentation—all
without switching between programs. The prebuilt content includes polls for each
chapter, multiple-choice questions for each chapter, multiple-choice questions for
each video in the video package, and multiple-choice questions for each lab in the
online Social Psychology Labs.

ISBN: 0-495-12957-X
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Distinctive Content

Our textbook provides comprehensive coverage of the basic content of social psy-
chology, organized according to the major research areas in the field. The structure and
order of the chapter topics are relatively traditional for an introductory social psychol-
ogy textbook, although at least two chapters are unusual (The Person in the Situation,
Social Psychology in Your Life). Every chapter, however, has some content that is dis- .
tinctive from most textbooks in the field. We summarize some of the distinctive content
in each chapter in the following paragraphs.

Chapter 1: Introducing Social Psychology

e We describe the hindsight bias in the context of discussing the fact that social psy-
chological findings sometimes seem to be “obvious,” and offer suggestions to stu-
dents about how to avoid this bias when studying social psychology.

e We compare and contrast social psychology with other disciplines (e.g., sociology,
anthropology) and other areas in psychology (e.g., personality psychology, cognitive
psychology).

e We provide a brief history of social psychology, including its roots in philosophy.

Chapter 2: The Methods of Social Psychology

e In our coverage of experimental methods, we use the question “Does contact with
members of a group cause more favorable attitudes toward that group?” as a recur-
ring example when discussing many concepts, including independent variables,
dependent variables, extraneous variables, random assignment, and factorial designs.

e We present a thorough discussion of ethical issues in social psychology, including
deception, informed consent, debriefing, and Institutional Review Boards.

e We discuss the implications of the Internet for social psychology, as well as how
technology can be made to work for social psychology.

Chapter 3: Social Cognition

e We outline the workings of human memory as a background to social cognition,
including the concepts of schemas, associative networks, automatic and controlled
processes, and accessibility.

e We include a section on counterfactual thinking, describing its causes and
consequences.

e We include a section on reconstructive memory, which outlines social psychological
research on this topic and discusses related social issues including the validity of
recovered memories of abuse and the accuracy of eyewitness testimony.

Chapter 4: Social Perception

e We discuss developmental changes in social perception, including age-related shifts
in nonverbal behavior and social comparison.

e A recurrent question we ask is whether perceptual biases identified by social psy-
chologists, including positive self-evaluations, optimism, and perceived control,
reflect adaptive or maladaptive processes; in this context, we discuss both learned
helplessness and the false hope syndrome.

e In Know Yourself features, students learn about individual differences in (and their
own standing on) social comparison orientation, self-handicapping, and optimism.

Chapter 5: The Person in the Situation

e This entire chapter is distinctive; we focus on personal characteristics that have
been shown to influence social behavior, including the self-concept, gender, and
dispositions.

Xix
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e We include a comprehensive section on identity and self-esteem, including the
importance of social identity, cultural differences in self-concepts, and secure versus
defensive self-esteem.

e In Know Yourself features, students learn about individual differences in (and their
own standing on) self-esteem, self-monitoring, need for cognition, and dispositional
optimism.

Chapter 6: Attitudes and Social Behavior

e We discuss the measurement of attitudes, including the challenge of assessing
implicit attitudes.

e We include a biological perspective on attitudes, including the effects of drugs and
the role of genetic factors.

e We discuss developmental changes in attitudes, including the topic of socialization
and the issue of whether people become more conservative as they grow older.

Chapter 7: Attitude Change
e We provide a detailed consideration of propaganda, including wartime propaganda,
manipulative techniques used by cults, and examples of propaganda in everyday life.

e We discuss cultural factors in attitude change, including cultural differences in disso-
nance arousal and in responses to persuasive messages.

e In a Know Yourself feature, students learn about individual differences in (and their
own standing on) preference for consistency.

Chapter 8: Conformity, Compliance, and Obedience

e We discuss the conformity pressure exerted on young adults to use tobacco, alcohol,
and illegal drugs; we also describe prevention programs designed to teach social
skills to resist this pressure.

e We discuss cultural factors in conformity and provide a Know Yourself feature that
introduces students to individual differences in (and their own standing on) inde-
pendent and interdependent self-construal.

e We present terror management theory as one explanation of some instances of
conformity.

Chapter 9: Stereotypes, Prejudice, and Discrimination
e We present integrated threat theory as a comprehensive model of prejudice.

e We include a detailed discussion of gender stereotypes and sexism, including Know
Yourself features that introduce students to individual differences in (and their own
standing on) old-fashioned versus modern sexism and ambivalent sexism.

e We discuss the topic of genocide, including conditions that may precipitate this form
of mass murder.

Chapter 10: Group Dynamics and Intergroup Conflict

e We cover the topic of leadership in detail, including how leaders emerge, the trait
approach to leadership, and contingency models of leadership effectiveness.

e We discuss intergroup conflict, including conflict escalation and reduction and ter-
rorism as a form of intergroup threat.

e We present contrasting theoretical explanations of the effects of deindividuation.

Chapter 11: Aggression and Violence
e We use the general aggression model (GAM) as a unifying framework for the chapter.

e We present a thorough discussion of the effects of the media on aggression, includ-
ing recent data on the effects of television violence, the impact of violent video
games, and the effects of pornography—drawing a distinction between erotica and
violent pornography.
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e We discuss domestic violence, including characteristics of batterers and the effects
on children of witnessing domestic violence.

Chapter 12: Helpful Social Behavior

e We discuss whether there is an “altruistic personality” and provide a Know Yourself
feature that introduces students to individual differences in (and their own standing
on) interpersonal reactivity (empathy).

e We discuss cultural factors in helpful social behavior.

e We present detailed coverage of social support, including recipients’ reactions to
being helped, the nature of social support networks, and the relation between social
support and health.

Chapter 13: Liking, Loving, and Close Relationships
e We include an evolutionary perspective on interpersonal attraction and relationships.

e We provide a detailed discussion of attachment, including attachment theory, infant
attachment, and adult attachment.

e We discuss same-sex attraction and relationships.

Chapter 14: Social Psychology in Your Life
e This entire chapter is distinctive; we discuss the many implications of social psy-
chology for understanding one’s life.
e We discuss career opportunities in social psychology, as well as the applicability of
social psychological knowledge to many occupations.

e We describe some emerging new frontiers for social psychology.

We are excited about Social Psychology Alive. The diverse, multimedia elements of
the package give students a unique introduction to social psychology by involving them
directly in the learning process. The textbook emphasizes the relevance of the disci-
pline, the workbook complements the text with custom-made, hands-on activities, Social
Psychology Online Labs give students the experience of participating as subjects in
experiments (as accessed through Social PsychologyNow), and the Instructor Video was
built to give you the video that you want to show and discuss in class. (The same clips
are featured on Social PsychologyNow and the Student CD-ROM.) These various compo-
nents combine to form an engrossing presentation of a vigorous field.

We invite feedback from students and instructors. We are eager to hear about users’
experiences with all elements of the package. We have greatly enjoyed the challenge of
preparing these materials and hope that you will be caught up in the fascinating science
of social psychology.

Acknowledgments

The creation of a social psychology textbook with a full range of supplementary mate-
rials is a team effort. We are extremely fortunate to have had very talented people working
with us on this project. Let us acknowledge the contributions of these individuals.

John Bickford of the University of Massachusetts—Amherst played a key role in the
development of the Student CD-ROM; he also created the Social PsychologyNow quizzes
and the teaching tool JoinIn on TurningPoint. Stephanie Goodwin, Greg Francis, and Ian
Neath, all of Purdue University, set up the online experiments in Social Psychology
Labs. Gail Knapp of Mott Community College authored the Instructor's Resource Manual.
Alan Swinkels of St. Edward'’s University developed the Instructor’s Resource CD-ROM. Eric
Vanman of Georgia State University wrote the Test Bank. Meghan Dunn of the Federal
Judicial Center helped to create the Student Workbook.

We also thank the illustrious researchers who agreed to be interviewed for the Stu-

dent CD-ROM and Instructor Video: Craig Anderson, Iowa State University; Mahzarin )
XXI



XXiv

of Michigan-Dearborn; Wanda McCarthy, Raymond Walters College-University of Cincin-
nati; Elaine McDuff, Truman State University; Daniel McIntosh, University of Denver;
Tracy McLaughlin-Volpe, University of Vermont; Chas McMullen, Tompkins Corland
Community College; Matt McMullen, Montana State University-Billings; Thomas Meri-
wether, Virginia Military Institute; Steven Mermini, William Paterson University; Kathy
Miller, Concordia University; Dan Miller, Wayne State College; Anca Miron, University of
Kansas; Joel Morgovsky, Brookdale Community College; Jennifer Ann Morrow, Old
Dominion University; Jack Muller, Covenant College, William Nast, Bishop State Com-
munity College; Todd Nelson, CSU Stanislaus; Matt Newman, Bard College; Binh
Nguyen, Santa Rosa Junior College; Gary Nickell, Minnesota State Moorhead; George
Nielson, Dakota Wesleyan University; Virginia Norris, South Dakota State University; Sue
O'Donnell, George Fox University; Karin O’'Donnell, James Sprunt Community College;
Sonja Olshove, Northwestern Michigan College; Julia Omarzu, Loras College; Myron
Orleans, Chapman University, Irvine Campus; Wendy Ostroff, Sonoma State University;
Henry Patterson, Penn State Berks-Lehigh Valley College; Kathleen Petersen, Fontbonne
University; Terry Pettijohn, Mercyhurst College; Jane Pixley, Radford University; Faye
Plascak-Craig, Marian College; Laura Wheeler Poms, George Mason University; Nancy
Porter, Chestnut Hill College; Jack Powell, University of Hartford; Sharon Presley, Cali-
fornia State University-Hayward; Charles Pressler, Purdue University-North Central;
Dick Proctor, Andrews University; Marilyn Pugh, Texas Wesleyan University; Janice
Purk, State University of West Georgia; Elizabeth Rellinger Zettler, Illinois College;
Cheryl Rickabaugh, University of Redlands; Jennifer Ripley, Regent University; Pat
Robertson, Whittier College; Margaret Rogers, University of Rhode Island; Tonya Rondi-
none, St. Joseph College; Robert Rosenwein, Lehigh University; Rosann Ross, University
of Northern Colorado; Wade Rowatt, Baylor University; Thomas Rywick, SUNY Fredonia;
Sherry Schnake, St. Mary of the Woods College; Patricia Schoenrad, William Jewell Col-
lege; Jan Schregardus, Grace Bible College; Gretchen Sechrist, State University of New
York at Buffalo; Charles Seidel, Mansfield University of Pennsylvania; Vicki Sheafer,
LeTourneau University; Linda Skitka, University of Illinois at Chicago; Carol Slater, Alma
College; Dani Smith, Fisk University; Vivian Smith, Lakeland Community College;
Samuel Sommers, Tufts University; Sally Stabb, Texas Woman’s University; Geraldine
Stahly, California State University-San Bernardino; Mark Stasson, Metropolitan State
University; Lee Stein, Maui Community College; Barry Stennett, Gainesville College-
Ocone; Steven Stern, University of Pittsburgh at Johnstown; Lloyd Stires, Indiana Uni-
versity of Pennsylvania; Jeff Stone, University of Arizona; William Swart, Augustana Col-
lege; Dennis Sweeney, California University of Pennsylvania; Alan Swinkels, St.
Edward’s University; Rowena Tan, University of Northern Iowa; John Tauer, University
of St. Thomas; Susan Teague, Seton Hall University; John Teske, Elizabethtown College;
James Thomas, University of Nebraska at Omaha; Inger Thompson, Glendale Commu-
nity College; Todd Thorsteinson, University of Idaho; Krin Tochkov, SUNY Albany; Linda
Tollefsrud, University of Wisconsin; Sue Tomlin, Rend Lake College; Beth Uhler, Miami
University; Laura Valvatne, Shasta College; Eric Vanman, Georgia State University; Luis
Vega, California State University-Bakersfield; Joe Ventimiglia, University of Mempbhis;
Chris VerWys, Rensselaer Polytechnic Institute; Jennifer Waddell, Augustana College; T.
Joel Wade, Bucknell University; Mary Wade, Manhattan College; Dolores Ward, Spring
Hill College; David Ward, Arkansas Tech University; Rebecca Watson, Virginia Intermont
College; Janet Weigel, Black Hawk College; Barbara Weimer, Mount Union College; Eric
Weiser, Curry College; Carolyn Weisz, University of Puget Sound; Roger Wendt, Taylor
University (online) & Norwich University (online); Sonia Werner, Bryn Athyn College of
the New Church; Chris Wetzel, Rhodes College; Don Wiger, Argosy University; Edmond
Willis, Central College; Betty Witcher, Peace College; Connie Wolfe, Muhlenberg College;
Kevin Woller, Rogers State University; Pamela Woodman, Tabor College; Julie Woodzicka,




Washington and Lee University; Linda Woolf, Webster University; Suzette Wright, Ottawa
University; Ann Marie Yaros, Matanuska-Susitna College, University of Arkansas; Jan
Yoder, University of Akron; Mary Rose Zink, Wilmington College.

We also want to acknowledge the invaluable contributions of the many people at
Wadsworth/Thomson who were involved in this project. The book would not have hap-
pened without Marianne Taflinger, Senior Editor, who advised and encouraged us from
the beginning. Kirk Bomont, Developmental Editor, gave cogent feedback on drafts of
textbook chapters, as well as helpful advice on visuals and other elements. Kristin
Makarewycz, Developmental Editor, provided constructive comments on drafts of text-
book and workbook chapters. Cecile Joyner was an efficient production editor. Sabina
Dowell, photo researcher, found great photos while working within a tight time sched-
ule. Darin Derstine, Technology Project Manager, was instrumental in the development
of Social Psychology Labs within Social PsychologyNow and the Student CD-ROM. The
Sales Representatives Advisory Board was very supportive, including Lee Sutherlin,
Regional Manager; Pat Vauk, Senior Sales Representative; Tamy Ryan, Senior Sales Rep-
resentative; Ron Harris, Senior Sales Representative; John Rich, Sales Representative;
and Mark Francisco, Senior Sales Representative. Other people who made important
contributions include Laurel Anderson, Advertising Project Manager; Vernon Boes, Art
Director; Chris Caldeira, Senior Marketing Manager; Lucy Faridany, Editorial Assistant;
Nicole Morinon, Marketing Assistant; Emily Smith, Production Project Manager; Becky
Stovall, Video Production; Jim Strandberg, Developmental Editor; Kallie Swanson, Social
PsychologyNow Project Manager; Paul Wells, Senior Production Project Manager; and
Jennifer Wilkinson, Executive Ancillary Editor.

Our families know what it is for social psychology to come alive—they see it in us
every day. As we worked on the book, they showed remarkable patience and understand-
ing. As we go to press, they are also thrilled to see this book finally coming alive. It is to
Ben, Mary, Rebecca, and Sara that we dedicate this first edition of Social Psychology Alive.

XXV




Brief Contents

® CHAPTER 1:
Introducing Social Psychology 3

® CHAPTER 2:
The Methods of Social Psychology 31

® CHAPTER 3:
Social Cognition: Thinking About
People 65

® CHAPTER 4:
Social Perception: Perceiving the Self
and Others 111

® CHAPTER 5:

The Person in the Situation:
Self-Concept, Gender, and
Dispositions 161

@ CHAPTER 6:
Attitudes and Social Behavior 197

® CHAPTER 7:
Attitude Change 249

® CHAPTER 8:
Conformity, Compliance, and
Obedience 305

CHAPTER 9:

Stereotypes, Prejudice, and
Discrimination 343

CHAPTER 10:
Group Dynamics and Intergroup
Conflict 391

CHAPTER 11:
Aggression and Violence 439

CHAPTER 12:
Helpful Social Behavior 477

CHAPTER 13:
Liking, Loving, and Close
Relationships 523

CHAPTER 14:
Social Psychology in Your Life 565

APPENDIX: Developing a Measure of
a Social Psychological Construct 585




