BEBERIHERRYFESERASPN T 25 12 THOMSON

AccoufiE BT

KR - S - K (Carl S. Warren)
iy - M - Bk (James M. Reeve) #
JEFE - E - %237 (Philip E. Fess)

X T %%k

@ PEARKF LR



BEBERIHTEXBFESERITEN S EFRH

THERSARM - S HEMZ R

& it ¥

(5214R)
Accounting e

/K - S - K (Carl S. Warren)
A - M - Bk (James M. Reeve) #
EFE - E - %3 (Philip E. Fess)

SR T %

@ PEARKFEE R



EHBERSE (CIP) HiiRE

it 821 /RIS HOGR, TATIS S,
JbE. PEARKZESREE, 2007 '
(IHRBEHZBHH . S 5MFRID

HEWER LR HEEEAE SR A VUEB T
ISBN 978-7-300-07969-1

il

Lrees

I.DF: @kt QF -
M. iH2-DEBFE- R FF -
V. F230

rh & iR A 548 CIP g% (2007) 2 038339 5

HANRBRIAFTEEKFRFE R 2 WEHFREHM
IHERZHHEM « 2t EMF R
SitFE G821 O

KR S ki
Bl - M. BR =
R - E - 237
FENER FATIR g
HRETT FEARKY R
it He dbEH AT K 315 BRBI4RED 100080
BB 3§ 010-62511242 (M42E) 010- 62511398 (R
010 - 82501766 (B 010 - 62514148 ([ TAIER)
010 - 62515195 (RATAHD 010 - 62515275 (ESIRA4HR)
i) #it  http: //www. crup. com. cn
http: //www. ttrnet. com (A FHHFR)
% W s
Ep B TATAGE 2 ERRIA BRA 7
o # 215mmX275mm 16 F4 RE Xk 20074E4 A% 1K
3k 30 4EI4 I R 2007 4 4 A% 1 KEIRI
F  # 871000 E # 39.005C

IRANFTH TRARNSKLIT EPREMM MIAEAKR



MAREMA WTO, BARSWEAL YA E5AEFRES TR, AERLBAMESEE, TH, %
Wi LRAREEEN, AR HRACRNREEEAA SRS —RAKT R, DEKENHN. &
EBBUR — B B R — EARE, W E — KB, BHEEKARELETRER
RAREA . RIEHER AR SR T — A2,

REHSEREDEEHREREFRANEERE, BLL, REHEERERARCETE A4
MELT, WIGEREAENAFRMEEANDER “+5” AUNNELRA, BN —FTRE, FEK
NEE A WA KRR BEAMNTH RSB F b, 0h, RAZHABRAAR, FHERAE
SARRAE L, RERENARPYHBERANED LFIT A, BEARBLS, — %k 44755
HEWBEARE LRGP RET B8, FUmL s, — S aWAF ORGP 2T, 84 HLR R AR
—#5l. MTREKMREAE B E REXD WIRE, FRENERETERANER, Hik, ®AL
B RN RBRERA G E A EE M, R, FOBREN— TR R R4 %%
BB, TR R AL SR BN R, KT R % P R EE I, RIEEEHE Rk, ABRR
B AT E S B A AR RS, FRRETE RN R EREE, EYMER LR N RE, &
TR T W B W TR R

W e SR — R A BT R RS, PEARKE SR ASERE 4 A RAT, eSS HRY
AT, HERTHMATE A, BHASAMEEA, B8 T —HEARRS NEEXF RSN, HE
LUEBR, AHRAEE, THERRERRERES Yok, FS SN RAEE T NI —RRES
Bty RIT AN AR, SEMBH R T ELHRE, MRT —BTELREE R FEL RSN A,
B-FH, REREBARERERHBEAE. SN RNER, RNERSIRATFEN T LW
WA KFIM . KXW IIRMA L, HHREAUEEASARE Bk, RERMHALR N T U F— B
o

o RHAXFEMBHMEE., KERERHREDNKELFEE, HEPHTT R NS, TER
MABT BT ELREURTALRETHN AR, BAEKRENR A RS 6T EHGRH T FSRHAM AL,
LRNGAEKBRTE, EREHHERETER 2B, SWETELIE BrERF%E, X
(% 4 A 4R, |

© RUHEAL UWHMWLAY., RERHEBALRNEBIE, LHFRA N S8, EUELEEE
BEKHER SR, EURBFEVRATR, XERAUHPETLRME G LS, EHTEABRE L
MEBBA, BRLEHEEH L,

© RRZIMOML, RERMAERR M LIS RE Y0 R E AR KT W B SGER 0 %
He, WS RRAR A E R B AT R AT IR MM TR, R R ARk A S B
XHEHEAATRERTHEENER SN SR, FEREHENEALRENEE, WA TR KL
FAGE S S WA, EAHI U G 5 0 565 S RS

® HIEATE, MUAMRIK. HENEARERE SRR LHLREE, KERHEFT — % R
PR, EEEEEENSE, MRRMEN, WASHERE T A LIRN B IR A, T ASHHE
HEALS K4,

o RUBANHELH, RIEERABMATNA B, RERM N RITRET RENKEHE, o5
F M. PowerPoint ¥ X, RMES, HEAH AR N+ EHALAT, NTTHEHEE R EA.



ii

KEHMREREHERM B A TN — LR, RONELS, AHAHRNERTBATEARSH
BWER, W EHMES, ELEAME. A, YERNESBUNHMEE THF, RINETEN
M AEERBERNELAEN., FERUNE, REKNERGWIBYEMUER, BdTEHHM
WIEH A Bk, BHRFXNERARR, $HNEMTHRATLZZLL, LA ERENEELRMEAN.

®—M
R AN ROKAE R~ B
200541 H




EXE PN

(—)

2006 9 A, PEARAFHRENFHEERNKR, RAENERM B2 HFRAEXEREMN, &
M xrBESE. :

ERRKEKEFTHEAE LA N RRE K E: 0L 70 EREH, BFRAZERPRERLSL
WEWNAE R, BHAREFEAEFRENABREE, CRATARLAL Y, BREERMLHIF, &
MR ALK, EFRARERRNE MR RO EHITE, 2HTUBB AL K. KA A H 0155
RABAE W BT RAMR . Pl REFRBELTENMANTE, RE “ZHLUHEA” o “Zh o Lot
HE,

—NERWEXR, REFTRERL (HEE-NERNERZIN, WFEFRREANIRZER., o
it M-EEHERY “BRBELES” WFTHAR. AEAFELR. Ak, ALK EX. RARSLH %
FHARTETHRE, E2HRNAY R, 4BR. KFATHXBHLE, BEER SRR AMNEL X
IR TMAFRENRHATF T, BEEBEERRARGUNEER, EHENBEANS HAF L
WA

MR M, REKEFHK20 F45%, AERXANDRBLY, SEHFRERRENAR L ETEE 2R &
R APRUHFERAANE. AFQ WL L EFERRRABERMWE I, BRFH LSRR EE KK
Mo LS RITAER T EK. BEREAHBG LT REXRHASRRAS, LERAREARARNNETH,
T R T, HEEAETEERE YR SRR, EES A RENEREAT RS, XEAR
MEHEXFHRTE/LFFFERE L, TR, SRGBERA R THRAYE SRR,

A, RMwEEE, BNREENEEHBMNARS ST L LEXKER S, AERATHEA—R
WAt t—RW, FEHAANENER: —RETFRKR, 258, GABTE, TREARER?
Bhil, —REZFHAREERE-RMILH LR, TEEEEANEREAT; —REERE. NETA,
HAFETAL, ARSEFEAIIR, REZFNEHEFUEFERTEETREAES, 2RIKT.

ik, BMBREEGFEARKFHRENEE — R, 430 EREANBIRA &R M4 2% 5% 50K
R

=)

THNE—SRAGEN, BEHAGANRRABRERREY — RMEERT, 27 %EPEAR A
¥, RFAE EITAYE, KFFHXE, ANBFARAS. AXIHAS, AFThAS. LXESA
FE, WOBRARL LM KXARAERSE; HELERE P RAXXEMAMN, ATRAKS, A%
EHUABCHHR R ERRT: EHFENNAEFRRARNEIEROAN S LS. DRLARL RS
ERWLEHEESPBA B AT RLL WA LH. RIRLSHRERERTFEN “DIR": S Ha
WA 2007 & “HABFULAFAS LK FARE RS, SHYTELE, DEAS “BELAEL
HERELABEAA,

FopREY. SOSWPERRL T L UER L WRERE, AEREANT L RATRERN L
b, ARG EARKS R R — e, RERSRERERNEXHR S, R H Al
BAERGER, WESBRAARZAS T R, FAMAASF. B A A H A £ E RS 7
THBEGBHE, EEHHREL T, MEPERN DL EFFEUAL, ROAKREEEE AL RS A EE
o AL FALHRE,

iii



MR M — KR, XEABETLHAN, BHAAZEMTS WEERL. WBER. 2HER,
AHEERE), UFRHALFEERAFEE,

S-S EREAREN., BEEGD, ERARKGEARGHARAMNRE, TERARES IH
BHE, URERELREA LR, REPRHRNBL RS, EAKGE 0P ESREHF N LR,
BT FEEA R A ], AR A, ERE T EARA S BB RSE (www. rdig. com. cn )
FR R BN ERRAER. HEWHER. TH. FH. KX PPT4, #EFNEE TR T
B EEEY, AXANEELTLEALE TR,
| HAREHEAEWENLE, REAAFHHERAARRENICEHE, RB Kk EARFHEH

GRS EMAM, BARYERER, ARRNFL, XEABRNRRNFACRENE, AoaX
HUAR A T LA B A

EuE AR
BREH ChEARKFERHERD

iv



HF/R ¢S &M (Carl S. Warren, #i4 T k%424 %%, B« M+ X (James M. Reeve,
HATEAFERW¥HH) kAL « E« #3 (Philip E. Fess, FREFREFL T ELEHR) %R L%
H] Accounting, LA B I 4 i Fu ) B S ¥ £ R, BATRALEWA T FHRAE, 45Kk, 28EH
Bt 1150 T A% AME T RHAH, FAP S8, EHEREREZS 21 AR Hy I AR P AR IR A
5¢ & F g # HUXAERARS WAt ERBBRTESELIE R ARENT T,

BEF 2L B R UMD L WEERME, 2EAXL LT NHK, ABENCFUHET REHR LT E
WERFTRtES, dih, ZHE 21 BAERAHRTTAENY £, FRMT SHXEXRAT LREA A,
RABHERNAE, BFRARCEZHLNE—2 2 EE, MEoitfgEsit, £, £ 1~6%
WRRUERE, FT~1TEHRMEHLHWEERE, £ 18~25 EREHESITHAA,

BNWKEAE WAL WEN, MBETEYERATHEMNNLRERA LR, BNLH2%
FHRSRBERIPS RN, WEHESE, $13EURE 23 F, H4b, AT RBEFHEN DA EGRS
WFREKEHFORERE, RIMNRTESFENME. CERT A, AREENARHELE,

AHEARFEEHHBHKI, wIEXPPT, HWESFH., JHMEL. BMES, AT EETHFERELEES,
TEARAS M THE R LR (www. rdig com on) EER ) KEE R0 T EIRS 73 B b 5
R BABEEY, PEXHEHAER, PEXHBHERS B %L, AXBEEET LR TH,

RMFEARAFUBHIHEEE VBN TR AR ARLE, FlEET AKX KGR,
FX -2 FPH NN B EEM KBRS E SR NS AN % LE, TURE, ZAEEF TN XA
Eﬁ%ﬁ%%ﬁﬁﬁE%%&%ﬁ’%‘?ﬂkﬁ3?%%‘?%%1"?%%%{#’%E%?f(ﬁv K R A % E A
BHEXAREE I ER LU FERAARNEREXHA B 2 —, K4, AHEEHE, AWEKR S HES,
HAZTHENBERRK MBA f EMBA #E W H A B R EES £, ,

HREE W, EAFWMEN T XBFR G i M A EHB AR AT T 8%, HEFEARASE B EK,
FIRE A AR, SHREHEMET YRR, '

RETHEETEHHXBERTHT K. HLBRHBR KB EN, FEHEAT TR Fr ok 2ty A,

RYFR, RAKGRAGFERRZL, RiESAREFERH,

K&
2007 4£ 3 A



the author team

Carl S. Warren

Dr. Carl S. Warren is Professor Emeritus of Accounting at the University of Georgia,
Athens. He has also taught at the University of lowa, Michigan State University,
and the University of Chicago. He received his doctorate degree (Ph.D.) from
Michigan State University and his undergraduate (B.B.A.) and masters (M.A.)
degrees from the University of Iowa. Dr. Warren’s primary teaching focus is on
principles of accounting and auditing. He enjoys interacting and learning from
colleagues on how to improve student learning and understanding of accounting.
His outside interests include writing short stories, novels, oil painting, handball,
golf, skiing, backpacking, and fly-fishing.

James M. Reeve

Dr. James M. Reeve is the William and Sara Clark Professor of Accounting and
Business at the University of Tennessee, Knoxville. He teaches and coordinates
the Principles of Accounting course at the University of Tennessee. Dr. Reeve
received his Ph.D. from Oklahoma State University in 1980. In addition to his
teaching experience, he brings to this text a wealth of experience consulting on
managerial accounting issues with numerous companies, including Procter &
Gamble, Hershey Foods, Coca-Cola, Sony, and Boeing. Dr. Reeve’s interests out-
side the classroom and business world revolve around reading and issues of faith.

Philip E. Fess—40 Years Of Contributions

The 21st edition marks the 40th year of Phil Fess' contribution to this fami-
ly of texts. Phil first co-authored the 9th edition of Accounting Principles
with Rollie Niswonger, his mentor when he was a student at Miami
University. Phil and Rollie worked closely together on six editions as they
continued to improve accounting education through listening carefully to
users of the texts and authoring thoughtfully. During his tenure as the
Arthur Andersen & Co. Alumni Professor of Accountancy at the University of
lllinois, Champaign-Urbana, Phil’s creativity, innovative ideas, and clear,
concise writing style enabled Accounting to retain its position as the leading
accounting principles textbook of all time. This new edition still reflects
Phil’s attention to detail and his unique ability to make textbooks user-
friendly. Phil’s continuing legacy is the millions of students who, through
‘using the texts, have gained a strong understanding of and appreciation for
accounting and its usefulness.




HEDERIBGEEXEFESERSNIEHFHEEEM
ITHEBRZEEM - STTSUF R
mER

FHEHA: EAE AEERKRFHREEEFR
BKEH PEARKFHFR

- (ABKESHF)

NRE FPEARKEHZR

MR EIAESITER

HEXR ERESAZEGFRHFR
BrRE AT U AKRFZFESEEFR
T B EEARFHREEEFRR
ZEE SERAFHEEEF R

% F LRIPEXELEFSEERFMR
EZN ERIFAKESITHER
EXE WHNEFRHRKFZEREFB

B

pali




TRIEPSIGEMN - 2555 R 51 (hSCRER)

4 XA [172/4 FAEHE BHE | DU e
it Accounting 21 | Carl S. Warren LR 2007.7
John J. Wild il :
SRR Fundamental Accounting Principles 18 ] E WA 2007. 8
Kermit D. Larson :
Donald E. Kieso
Lt Intermediate Accounting 12 A 2007. 10
Jerry J. Weygandt
A1 s L‘ R 35__‘[&
A UERNE L Cost Accounting 12 | Charles T. Horngren | | LB 2007. 7
(P E RO W
REET# Advanced Accounting 9 | Floyd A. Beams fit—my 2007. 12
it —fgsHE: Auditing and Assurance Services 12 | Alvin A. Arens Ly A 2008. 1
NGB 2 Y] Fundamentals of Corporate Finance Richard A. Brealey BkEH 2007. 6
21 Accounting Theory Jayne Godfrey INEF] 2007. 5
2R 55 T Intermediate Financial Management Eugene F. Brigham FAb 2007. 10
Financial Reporting, Financial Statement
W55 2. RS 5 4E
Analysis, and Valuation: A Strategic Per- | 6 | Clyde P. Stickney 2% 54 2008. 1
18 - AR A WL A5 :
spective
23 A5 E
Finance for Executives 3 | Gabriel Hawawini # E Bl 2008. 1
—RlEME SRR
55 4R F W Financial Statement Analysis 8 | John J. Wild BHAMK 2007. 6
TRIEBRGIEM - 2555 251 (FhSCiFR)
4 KXHA [172/4 FAEH = EM 5
£i¥Ri8 Introduction To Accounting 3 | Penne Ainsworth Kegp: | ¥75.00 | 7-300-06552-X
¥59.00(_|) | 7-300-07137-6
g xitaf Intermediate Accountin; 3 | J. David Spiceland b A
= § IEAEE PR | ¥66.00(F) | 7-300-07138-4
W55 2112 Financial Accounting 4 | Robert Libby BEK | ¥84.00 | 7-300-07033-7
A5 g4t Cost Accounting 11 | Charles T. Horngren | Fi7Z | ¥99.00 | 7-300-06167-2
B Lo Management Accounting 6 | Don R. Hansen PREAE | ¥96.00 |7-300-06479-5
BRE# Advanced Accounting 8 | Arnold J. Pahler wAaEL | ¥99.00 | 7-300-06868-5
RRM 521t Advanced Financial Accounting 7 | Richard Lewis BRER | ¥65.00 |7-300-07726-9
BUF 54 & FI4H 4 | Accounting for Government and Non-
; ouming 12 | Earl R. Wilson % | ¥79.00 | 7-300-06268-7
21t profit Entities
B — TR 4
- by Auditing:a risk analysis approach 5 | Larry F. Konrath BkEtE | ¥79.00 | 7-300-06168-0
A 4558 P L A Foundation of Financial Management | 11 | Stanley B. Block FE #| ¥59.00 |7-300-06869-3
BEAE WSS R Multinational Financial Management 7 | Alan C. Shapiro % ¥69.00 | 7-300-06625-9
NAEMEE R
TR Corporate Finance and Investment 4 | Richard Pike 7T ¥69.00 | 7-300-07465-0
B R H11% :010-82501868-551/570  010-62514162 f&  #.010-62514775

R 3 Hi, 3% - 010-62515351
B, F R4 : rdcbsjg@crup. com. cn

AR HAL AT A KA 59 5 306 RJE 1501 % T RT3 ) AR L 78

=] it www. rdjg. com. cn

BB A5 : 100872




— HEBER I EE AR FIESER L WIER SRS
(—) IHEBEREHM - BB RS

HR LA B U A T PR 3 SR A

EM | HAR
g 5 N ISBN
=2 A HEXHH =3 Go |
1 E. "
1 | BEMBTFHERGES 7 ) Principles of Macroeconomics, 7e Kol i Cas.e 35 2005 7-300-06727-1
Ray C. Fair
- ; : Karl E. Case,
2 | MMABTTEEMGE 7 B Principles of Microeconomics, 7e i 35 2006 7-300-06728-X
Ray C. Fair
3 | BHAT¥GE 11 D) Managerial Economics,11e Mark Hirschey 38 | 2007 | 978-7-300-07769-7
4| RIEEECE 7 D Rentegit Mateenent; Concepts apd | vt i pri 38 | 2006 | 7-300-07686-6
Cases, 7e
5 | HYUTRHFREEEE 7 1D f)ss‘;n“als o | Opeaniational, Bebay: Stephen Robbins | 28 | 2004 | 7-300-05669-5
r,7e
Human Resource Management: Gai-
2 200 -300-06709-
6 | ASBHEEHEE 5 ) o (opetiine s L Raymond A. Noe | 35 006 |  7-300-06709-3
7 | BEBHEGE 4R Business Statistics,4e David M. Levine 36 | 2006 7-300-06124-9
8 | FMLBFIY 8 (58 9 D Business Research Methods., 9e Donald R. Cooper |39(f%)| 2007 o
9 | AEIMFEHECGE 2 IR Corporate Financial Management,2e | Douglas R. Emery |36(f)| 2007 —
; Ronald J. Ebert,
2L, 1 i Wy &
10 | BN EGE 5 15D Business Essentials, 5e \ Ricky W. Griffin 32 | 2006 | 7-300-07210-0
25 Essentials of Management Informa-
11 BT E RGN tion Systems: Managing the Digital | Kenneth C. Laudon| 39 | 2006 7-300-07549-5
(58 6 JO &
irm, 6e
12 | MM TS O 3 1) f:sem‘als Gt StaieC Mantgement, | - L0 Hunger | 29 |2004| 7-300-05753-5
P =y : et =
13 | & Mk ¥ ¥ 55 43k R 4% 4% B8 | Business Logistics/Supply Chain Ronald H. Ballou |38¢£%)| 2007
58 5 D) Management, 5e
i f i M. -
14 | B/ mE ::;E’t’damns o (Opesations Manage Larry P. Ritzman | 30 | 2004 | 7-300-05679-2
(D) IBEEZNaZH - ERLEERT]
e A4 B HH fre G ISBN
o) | 44y
1 | EBR®E G 12 ) International Trade,12e Thomas A. Pugel 35 | 2005 | = 7-300-06281-4
2 | Hia&RGE 12 D) International Finance,12e Thomas A. Pugel 30 | 2005 7-300-06282-2
ional Mana, : &. Ca-
3 | HBREEGE 5 M i:els’;amm i e T Beamish | 35 |2005| 7-300-06398-5
4 | EFREHGE 12 %) International Marketing,12e Philip R. Cateora 34 2005 7-300-06312-8
International Business: Competing in .
5 | EFRR%S R 5 IO the Global Marketplace, 5e Charles W.L. Hill | 35 |2005| 7-300-06702-6




(S IHEELAKM - TIHEHRT

y . EH | AR .
K5 4 HEXH% =3 Go | &6 5
1 | BEMFRRGE THO Marketing: An Introduction, 7e Gary Armstrong 36 | 2006 | 7-300-07720-X
2 | WRELFTHECE 6 B Consumer Behavior: Buying, Having, | vty o R Solomon | 35 | 2006 | 7-300-07299-2
and Being, 6e
3 | REREH¥CGE 4O Global Marketing, 4e Warren J. Keegan 36 | 2005 | 7-300-06726-3
4 | BFEERIE Introduction to E-Commerce Efraim Turban 35 2006 7-300-07727-7
5 | MZESGEE 3/ E-Marketing, 3e Judy Strauss 49 | 2004 | 7-300-05475-7
(M) IHEREHHH - SHTEMS R
i Ef | iR
g i ISBN
e HSC A4 Y Hisk fe Go) | 6
. . John J . Wild,
A
1 | &t R G 18 i Fundamental Accounting Principles, 18e Kermit D. Larson 328 | 2007 —_—
2 | &iEEGE 21 B0 Accounting Carl S. Warren | 32(fitj) | 2007 —
3| HEEIEEGE 12 1O Intermediate Accounting Donald E. Kieso | 35(f#) | 2007 e
A 1 . ) 4 ‘\
4 A it DR E L Cost Accounting Charles T. Horngren| 35(f#) | 2007 —_—
6 12 O
5 | BMEEHEGE IR Advanced Accounting Floyd A. Beams |35(ff)| 2007 s
6 | sEmm Corpt.)rat.e Finance; Core Principles and Stephen A. Ross | 32(f) | 2007 T
Applications
55 E ot Hia H The Analysis and Use of Financial 2
7 45 3 1) s ubali Gerald I. White |[32(f&)| 2007 —_—
8 | WAL 11 5D Auditing and Assurance Services: An Alvin A. Arens |35(1)| 2007
Integrated Approach
TR HUR BB
M E PR RE) - MBA B iR REIBFHERM
i EH | iR
52 =, ISBN
i iib' & T EXHA e Go | &4
1| ol B S R R 2 l?usmess,Governmem & the Interna- A 2 48 2005 7-300-06669-0
tional Economy
2 | HEFT R Organizational Behavior AR B 45 | 2005 | 7-300-06673-9
3 | ARG EESE r’fl:l}tmology and Operations Manage- A R 22 48 | 2005 7-300-06671-2
4 | AT Corporate Financial Management Ao 7 27 B 45 | 2005 | 7-300-06677-1
5 | BERigEg e gzir:sma““g and Managing Supply | yo g e e 39 | 2005 | 7-300-06670-4
6 | MEMES5EH Financial Repdrting &. Control M R 2F B 39 2005 7-300-06676-3
Leadershi -
7 | sigex b;ﬁ yershlp and Corporate Accounta A BT B 38 2005 7-300-06672-0
8 | MRmEE R Strategy 7 45 | 2005 | 7-300-06675-5
9 | ASmER Human Resource Management P 13h R 2 B 38 | 2005 7-300-06674-7
10 | EHEH Marketing Management MR R B 48 | 2005 | 7-300-06678-X




= H AR hR#
(—) THEEEREM - EXRER

EM | HAR
3 5 _ ISBN
5 A B4 ek p
1 | EHEHEEGE s | varketing Management: An Asian| bl e 68 | 2004 | 7-300-06101-X
Perspective, 3e
Strategic Brand Management: Build-
2 | RSB GE 2 D ing, Measuring, and Managing Brand | Kevin Line Keller 68 | 2004 | 7-300-06137-0
Equity, 2e
R FE——#ME & 585, | Strategy Process: Concepts, Con- .
M 48 2005 7-300-05227-4
3 S (85 4 ) texts, Cases, 4e Henry Mintzberg 0
¢ | EmAMSEmE 3 g | Finance for Executives; Managing for | o\ ) 1o cowini | 49 | 2006 |, 7-300-07752-8
Value Creation, 3e
5 | BB FEGE 8 D Business Research Methods, 8e Donald R. Cooper 66 2004 7-300-04970-2
Basic Business Communication: Skills Raymond
6 | Hemlipe S YeE GE 10 B For Empowering the Internet Genera- v [}jm kar 38 | 2004 7-300-06182-6
tion, 10e g
7 | EHWE Management Communication Arthur H. Bell 48 | 2004 | 7-300-06045-5
(Z)MEHFEMB
EM | AR
74 ISBN
5 P HZ X4 fE& o | &4
1 | BMETF#IREGE 2 ) | Foundations of Macroeconomics, 2e RObm Bade,. 49 | 2004 | 7-300-05519-2
Michael Parkin
2 | M TF¥IRHEGE 2 ) | Foundations of Microeconomics, 2e BObm Bade,. 49 | 2004 | 7-300-05520-6
Michael Parkin
3 | BHAVHEE AR Managerial Economics,4e H. Craig Petersen 59 | 2006 | 7-300-07488-X
B2 R Adpvertising; Princi ice, e
4 |7 BEREMES vertising, Principles and Prestice: | i e el T
(% 6 J5D 6e
5 | “RYMEGE 8D Contemporary Logistics,8e Paul R. Murphy 49 | 2004 7-300-05476-5
6 | ASEREEHEE 4 ) Managing Human Resource,4e Luis R. Gomez-Meji 49 | 2004 7-300-05473-0
P Behavior in Organizations: Under-
4 g
7 TR SRR standing and Managing the Human | Jerald Greenberg 69 | 2005 | 7-300-06080-3
TAEHCE 8 ) g
Side of Work, 8e
Fund tals of Engineeri -
8 | TR M n::r’li:;nen Lok _Sngineciing Theo Chan S. Park 39 | 2004 | 7-300-05490-0
Retail M. : i - ’
o | mEEmE ) etail Management: A Strategic Ap Barry Berman 59 2004 7-300-05435-8
proach, 9e Joel R. Evans
10 | S HERHE Business Communication Essentials Courtland L. Bovée | 58 | 2005 7-300-06899-5
E bR 5 I 5iE/E International Business: Environment
11 : i _300- =
G511 150 and Opefations, 11e John D. Daniels 68 2005 7-300-06905-3




1. Introduction to Accounting and Business D

Nature of a Business 2

The Role of Accounting in Business 8

Business Ethics 8

Profession of Accounting 10

Generally Accepted Accounting Principles 12

Assets, Liabilities, and Owner's Equity 13

Business Transactions and the Accounting Equation 14
Financial Statements 19

Financial Analysis and Interpretation 22

2. Analyzing Transactions 24]

Usefulness of an Account 25

Characteristics of an Account 26

Analyzing and Summarizing Transactions in Accounts 27
lllustration of Analyzing and Summarizing Transactions 32
Trial Balance 45

Discovery and Correction of Errors 46

Financial Analysis and Interpretation 48

3. The Matching Concept and the Adjusting Process 51]

The Matching Concept 52
Nature of the Adjusting Process 53

Recording Adjusting Entries 54
Summary of Adjustment Process 63

Financial Analysis and Interpretation 67

4. Completing the Accounting Cycle 7@

Accounting Cycle 71



i CONTENTS

Work Sheet 71

Financial Statements 74
Adjusting and Closing Entries 75D
Fiscal Year 84

Financial Analysis and Interpretation 85

5. Accounting for Merchandising Businesses 87]

Nature of Merchandising Businesses 88

Financial Statements for a Merchandising Business 89

Sales Transactions 95 A

Purchase Transactions 99

Transportation Costs, Sales Taxes, and Trade Discounts 102
lllustration of Accounting for Merchandise Transactions 105

Chart of Accounts for a Merchandising Business 106
The Accounting Cycle for a Merchandising Business 107

Financial Analysis and Interpretation 108

6. Cash 111]

Nature of Cash and the Importance of Controls Over Cash 112
Control of Cash Receipts 113

Internal Control of Cash Payments 115

Bank Accounts: Their Nature and Use as a Control Over Cash 117
Bank Reconciliation 121

Petty Cash 123

Presentation of Cash on the Balance Sheet 124

Financial Analysis and Interpretation 126

7. Receivables 128]

Classification of Receivables 129

Internal Control of Receivables 130

Uncollectible Receivables 131

Allowance Method of Accounting for Uncollectibles 132
Direct Write-Off Method of Accounting for Uncollectibles 136
Characteristics of Notes Receivable 137

Accounting for Notes Receivable 139



Receivables on the Balance Sheet 141

Financial Analysis and Interpretation 141

Inventories 144 '

Internal Control of Inventories 145

Effect of Inventory Errors on Financial Statements 147

Inventory Cost Flow Assumptions 148

Inventory Costing Methods Under a Perpetual Inventory System 150
Inventory Costing Methods Under a Periodic Inventory System 153
Comparing Inventory Costing Methods 155

Valuation of Inventory at Other than Cost 157

Presenting Merchandise Inventory on the Balance Sheet 158

Estimating Inventory Cost 159

Financial Analysis and Interpretation 161

Fixed Assets and Intangible Assets 164)

Nature of Fixed Assets 165

Accounting for Depreciation 169

Capital and Revenue Expenditures 174

Disposal of Fixed Assets 176

Leasing Fixed Assets 180

Internal Control of Fixed Assets 181

Natural Resources 182

Intangible Assets 182

Financial Reporting for Fixed Assets and Intangible Assets 186

Financial Analysis and Interpretation 186

10.

Current Liabilities 189]

The Nature of Current Liabilities 190
Shprt—Term Notes Payable and Current Po&ion of Long-Term Debt 191
Contingent Liabilities 193

11.

CONTENTS

Corporations: Organization, Capital Stock Transactions, and Dividends 196 l

Nature of a Corporation 197
Stockholders’ Equity 199



