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Unit 1
Marketing And Advertising
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Part I Warming-up Exercises

Exercise 1
Directions: Could you speak out as many words as possible which
are related to the topic?

Exercise 2
Directions: Listen to a joke and write down the missing words you
hear from the tape.

The Effectiveness of Advertisement

Some businessmen were talking about __ excitedly. As
none of them had ever done it before, everyone had . At
this moment, Mr. Grey arrived. He was and once placed

an advertisement on TV. “What are you talking about?” Mr. Grey

asked. “ ?” One of the businessmen asked. “Oh, yes, it
works .” Mr. Grey said. “I once advertised for
and offered .” “Did you get your dog back?” “No, but

»”

that very night, three of my cars



Part T Advertising

New Words
word-of-mouth A3k dominate ZAC; HIAH
ultimate BZH; BRAK sustain ST 4ERE
seduce HfE monitor JE¥
tactics SRR ; SR Mg
Exercise 1

Directions: Listen to the passage carefully and answer the follow-
ing questions.
1. What is the ultimate goal of all advertising in the market econo-

my?

2. What moral problems do today’ s advertisements frequently

raise?

3. What is the purpose of dishonest or false claims?

4. What should consumers understand about advertising?

Exercise 2
Dirvections: Listen to the passage again and decide whether the
statements are True or False.
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1. Even the smallest shop relies on the word-of-mouth advertising
done by satisfied customers. ( )

2. The market economy is dominated by state -run enterprises and
their policies. ( ) '

3. Attractive and gobd ads mean that the product itself is of good
quality. ( )

4. It is important that consumers understand how advertising works
and the tactics it uses to deceive or to convince fhem. ( )

5. Consumers of all ages should only learn to appreciate the beautiful
or the clever aspects of ads. ( )

6. Nowadays, no consumer can afford to remain ignorant of adver-

tising practice. ( )

Part T Creation of Coca-Cola

New Words
pharmacist  E2255 , Z55)0m concoct  WH, HiE
bookkeeper #iCH penmanship F53k
script BE logo #RIRE
fountain WERALKAK R oversee WSHL;RE
formula BCJT dub BHS
entrepreneur ALK

Exercise 1

Directions: Listen to the passage carefully and match dates in col-
umn A with events in column B. The first has been
done for you .



A B
On May 8, large-scale bottling was started by two en-
1886 trepreneurs
Asa Candler was the owner of the five-year-

In 1887 old Coca-Cola business
Sales were added up to a total of about $50
In 1891 but the expenses were $70
Coca-Cola had made its way into every state
From 1894In of US
1899 Coca-Cola was invented by Dr. John Stith
Pemberton
Exercise 2

Directions: Listen to the passage again and summarize how Coca-
Cola became a world famous brand by filling blanks .
On May 8, 1886, Coca-Cola was invented by Dr. John Stith
Pemberton, a from Atlanta, Georgia. He the
Coca-cola in a three-legged brass kettle in his backyard.
The name was a suggestion given by his bookkeeper Frank Robin-
son. Being a bookkeeper, Robinson also had excellent penmanship.
It was he who “Coca-Cola” into the which has
become the of today.
In 1891, Asa Candler was the owner of the five-year-old Coca-
Cola business. He personally . The secret formula was
and was only shared with a handful of his most trusted asso-
ciates.
A short three years later, thanks to , Coca-Cola had
made its way into every state of US. A candy shop operator in Mis-
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sissippi in the rear of his shop so that people were able to
take their refreshment wherever they went.

In 1899, large-scale bottling was started by two entrepreneurs
who Coca-Cola across the United States. That operation
was the of the largest, most widespread production and

distribution network.

Part  Potato Chip

Exercise 1
Directions: Listen to the passage carefully and answer the follow-
ing questions .

1. For what qualities does the Lay’s potato chip conquer the world?

2. Who is Salman Amin?

3. What has the company’s research found?

4. How did Frito-Lay practice its marketing promotion strategies on

all five continents?

Exercise 2
Directions: Listen to the passage again and fill in the blanks.

Just of an inch thick, in colour and with a
perfect “ ”. The Lay’s potato chip seems an unlikely

weapon for global domination. But its maker, Frito-Lay,

thinks otherwise. “Potato chips are a snack for " said

Salman Amin, the company’s head of global marketing. Amin be-
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lieves there is of the world, or , that

can resist the of a Frito-Lay potato chip.

Part Speaking Activity

Exercise 1 Topic-centered Questions

Directions: Please answer the following Questions .

1. Would you explain how commercial advertisements help us in our
daily life?

2. Would you please explain why there are so many advertisements?

3. What suggestions would you give to consumers with regard to ad-
vertisements?

4. Apart from advertising, what else should be done to promote the
selling of a product.

Sentences that may instruct your speech:

1. Our first idea of a new product is often introduced by advertisements.

2. Advertisements give us an access to know new products.

3. More advertisements elicit more demands and consumption, thus promote
more selling and bring more profit to the advertisers.

4. Consumers must have some knowledge about advertising and the products
advertised.

5. Consumers must think and think over again before making a decision.

6. Consumers should keep a clear mind of what they need and what they
want and what they are lured to buy.

7. Advertising provides us with information that saves us from laborious trips
of shopping.

8. The first consideration should always be given to the quality.

9. Good service also helps promote selling.




Exercise 2 Story-retelling

Directions: In this section , you are going to listen to a very tinter-
esting story serial named “ Frankenstein.” Now listen
to the first part of the story. Answer the following
questions orally and then retell the story.

What did the driver of the first sledge look like?

What did the driver of the second sledge look like?

What did the sailor see next morning?

How was the man when he was saved?

wn B~ W N =

. What’s the man’name?
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Holiday
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Part I Warming-up Exercises

Exercise 1
Directions: Speak out as many festivals as possible.

Exercise 2

Directions: Listen to the tape and complete the sentences you hear .
M...... is for the things she gave me,

O...... means only that she’s growing ,

T...... is for the she shed to save me,

H...... is for her of purest gold;

E...... is for her , with love light shining,

R...... means , and she’ll always be.

Put them all together, they spell “MOTHER”, a word that means

the world to me.

Part 1 April Fools'Day

New Words
Norwegian EA eccentric {3 Al
secretive i HEHEHE AT ; <F O IUIBLAY




Exercise 1
Directions: Listen to the passage carefully and answer the follow-
ing questions.

1. When did the custom of April Fools’Day start?

2. Where did the story happen?

3..-What did the Norwegian scientist, Loof Lirpa ask King Henry
VIII to do in his letter?

4. What happened to the demonstration flight?

5. Why did the secret of flying die with the scientist?

Exercise 2
Directions: Listen to the passage again and decide whether the fol-
lowing statements are True or False.

1. According to a well-researched story of the origin of the day, it
was started in 1545 by a rather fortunate discovery. ( )

2. The scientist was friendly and there was no doubt that he was
clever. ( )

3. Mr. Lirpa wrote to the king, announcing that he had finally
solved the secret of flight. ( )

4. The king stood alone outside the Palace of Westminster on April
1st, and waited for Mr. Lirpa to come flying past. ( )

5. Evidence proved later that Loof Lirpa was not playing a trick: he
was in fact telling the truth of how to fly. ( )



