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Preface

The purpose of FUNDAMENTALS OF BUSINESS STATISTICS is to give students, pri-
marily those in the fields of business administration and economics, a conceptual intro-
duction to the field of statistics and its many applications. The text is applications oriented
and written with the needs of the nonmathematician in mind; the mathematical prerequisite
is knowledge of algebra.

Applications of data analysis and statistical methodology are an integral part of the or-
ganization and presentation of the text material. The discussion and development of each
technique is presented in an application setting, with the statistical results providing insights
to decisions and solutions to problems.

Although the book is applications oriented, we have taken care to provide sound method-
ological development and to use notation that is generally accepted for the topic being covered.
Hence, students will find that this text provides good preparation for the study of more ad-
vanced statistical material. A bibliography to guide further study is included as an appendix.

Features and Pedagogy

Some of the important features of this edition are noted here.

Methods Exercises and Applications Exercises

The end-of-section exercises are split into two parts, Methods and Applications. The Meth-
ods exercises require students to use the formulas and make the necessary computations.
The Applications exercises require students to use the chapter material in real-world situa-
tion. Thus, students first focus on the computational “nuts and bolts,” then move on to the
subtleties of statistical application and interpretation.

Self-Test Exercises

Certain exercises are identified as self-test exercises. Completely worked-out solutions for
those exercises are provided in Appendix D at the back of the book. Students can attempt
the self-test exercises and immediately check the solution to evaluate their understanding
of the concepts presented in the chapter.

Notes and Comments

At the end of many sections, we provide Notes and Comments designed to give the student
additional insights about the statistical methodology and its application. Notes and Com-
ments include warnings about or limitations of the methodology. recommendations for ap-
plication, brief descriptions of additional technical considerations, and other matters.

Data Sets Accompany the Text

Approximately 160 data sets are available on the CD-ROM that is packaged with the text.
The data sets are available in both MINITAB and Excel formats. Data set logos are used in
the text to identify the data sets that are available on the CD. Data sets for all case problems
as well as data sets for larger exercises are included on the CD.
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Instructor Support Materials

The following instructor support materials can be downloaded from the Web site (http./
aise.swlearning.com).

* Solutions Manual—The Solutions Manual, prepared by the authors, includes so-
lutions for all problems in the text.

* Solutions to Case Problems—Also prepared by the authors, solutions to all case
problems presented in the text are included here.

* PowerPoint™ Presentation Slides—Prepared by John Loucks of St. Edward’s Uni-
versity, the presentation slides incorporate graphics to help instructors create even
more stimulating lectures. The slides include animation and may be adapted using
PowerPoint software to facilitate classroom use.

* Test Bank—Prepared by Mohammad Ahmadi, the Test Bank includes multiple
choice questions and problems for each chapter.
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